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Vlixed  Reception  for  ‘Breathing  SpelP 
But  Advertisers  See  Business  Gaining 

applause  and  Skepticism  Greet  President's  Letter,  but  Varied  Fields  Report 
Constructive  Forces  Growing — One  Finds  Sales  Up  Already 


President  roosevelt’s  state¬ 
ment  that  his  administration’s  basic 
egislative  program  "has  now  reached 
ubitantial  completion”  and  that  “the 
trcdUhing  spell’  of  which  you  speak  is 
here— very  decidedly  so,”  met  a  mixed 
reception  in  advertising  circles  this 
week. 

Some  important  advertisers  and  ad¬ 
vertising  agents  said  without  hesitation 
that  business,  already  on  rising  tide, 
would  be  given  immediate  impetus  by 
the  President’s’  letter  to  Roy  W.  How¬ 
ard.  One,  the  head  of  a  heating  equip¬ 
ment  company,  said  that  the  effect  was 
already  visible  in  his  company’s  sales. 

Others  in  an  extensive  list  queried 
by  Editor  &  Pitblisher  replied  pessi¬ 
mistically  that  business,  harassed  and 
alarmed  by  a  long  succession  of  legis¬ 
lative  shocks,  would  not  regain  confi¬ 
dence  from  a  mere  “breathing  spell,” 
especially  since  the  term  itself  indi- 
ated  a  renewal  of  the  attack  when 
Congress  meets  again. 

It  was  notable,  however,  that  a  num¬ 
ber  of  replies  spoke  of  business  im¬ 
provement  as  assured  without  regard 
to  the  President’s  statement.  Some  said 
that  business  was  forging  ahead  despite 
the  New  Deal,  others  that  business 
ihould  concentrate  on  its  immediate  af¬ 
fairs  without  any  expectation  of  a  gov¬ 
ernmental  turn  to  more  conservative 
attitude. 

The  survey  may  be  summarized  by 
quoting  first  the  statements  of  three 
outstanding  advertising  agents — H.  T. 
Ewald,  president  of  Campbell-Ewald 
Company,  Detroit;  H.  K.  McCann, 
president  of  McCann-Erickson,  Inc., 
New  York,  and  F.  J.  Ross,  chairman 
M  the  board  of  Fuller  &  Smith  &  Ross, 
Ueveland  and  New  York.  Here  they 
are: 

•  Ewald— “The  President’s  prom¬ 

ise  of  a  clear  field  to  business  enter- 
pnse  unquestiorably  should  add  impetus 
to  the  industrial  and  commercial  up- 
swmg  that  is  already  under  way.  So 
^  automotive  industry  is  con¬ 

cerned,  there  has  been  no  waiting  for 
assurances  from  Washington.  During 
™s  entire  depression  period,  ignoring 
cycles  and  alarms,  the  automotive 
industry  has  gone  ahead  confidently  do¬ 
ing  Its  job  of  building  and  selling  mo- 
today  is  well  out  in 
n^ead  among  the  industries  of  the 
^ry  Advertising  and  selling  pro¬ 
grams  have  been  increasingly  aggres- 
during  the  past  several  months, 
ine  President  s  assurance  of  hands  off, 
materially  increase  the 
gmeral  feeling  of  confidence  through- 
nihci,  thus  contribute 

^  success  of  these 

Program.s.” 

McCann— “In  my  opinion, 
j,  breathing  spell  for  business 

encouraging.  It  implies  a 
^eat  of  further  attacks.  Business  is 
■proving  in  spite  of  rather  than  as  a 
auit  of  socialistic  new  deal  policies. 
“iTOSiness  were  assured  of  a  sound 
^^mical  administration  and  a  bal- 
budget,  it  would  go  ahead  by 
and  bounds,  and  absorb  large 
""tibers  of  the  unemployed.” 
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And  Mr.  Ross — “Roosevelt’s  ‘breath¬ 
ing  spell’  will  add  emphasis  to  business 
and  be  reflected  (jicrhaps  quickly)  in 
more  aggressive  advertising  and  selling 
campaigns.  This  will  not  be  due,  strict¬ 
ly  speaking,  to  the  ‘breathing  spell’  for, 
as  we  approached  the  adjournment  of 
Congress,  there  was  noticeable  a  con¬ 
siderable  revival  of  initiative  in  business 


circles.  Roosevelt’s  statement  simply 
adds  something  to  this  revival. 

"Whatever  we  may  think  of  the  ‘New 
Deal,’  it  would  be  unwise  for  business 
men  to  plan  on  the  expectation  of  a 
return  to  the  ‘Old  Deal’.  .\s  a  lifelong 
Republican,  I  am  unable  to  see  any 
likelihood  of  that  when  the  whole 
civilized  world  has  been  steadily  mov- 


President^s  Letter  to  Roy  Howard 
Stirred  Nation;  Partisanship  Denied 

The  journalistic  “scoop”  of  Roy  W.  3,000  newspapers  selected  by  state  and 
Howard,  chairman  of  the  Board  of  countv  Reoublican  committees  as  likelv 


1.  Howard,  chairman  of  the  Board  of 
the  Scripps-Howard  Newspapers,  who 
Friday,  Sept.  6,  elicited  the  now  famous 


Publisher  Roy  Howard,  photographed 
as  he  left  Sept.  7  for  Honolulu  on  the 
start  of  a  ’round-the-world  trip  24  hours 
after  newspapers  throughout  the  world 
carried  President  Roosevelt’s  reply  to 
his  letter  asking  about  the  New  Deal 
program.  Left  to  right,  Mrs.  Roy 
Howard,  Mr.  Howard  and  Miss  Jane 
Howard. 

letter  from  President  Roosevelt  an¬ 
nouncing  a  “breathing  spell”  for  busi- 
nes,  had  had  wide  repercussions  in  the 
political  and  economic  world. 

The  exchange  of  correspondence  be¬ 
tween  the  publisher  and  the  President 
was  headlined  in  newspapers  throughout 
the  country  on  the  day  the  letters  were 
given  out  by  the  President  at  the  sum¬ 
mer  White  House  in  Hyde  Park,  N.  Y. 
Echoes  of  the  furor  are  still  being  heard 
in  “columns,”  editorials  and  financial 
pages. 

One  of  the  repercussions  of  the  let¬ 
ters  came  from  the  Republican  National 
Committee,  imputing  political  motives 
to  Mr.  Howard  and  President  Roose¬ 
velt. 

In  its  “Facts  and  Opinions,”  a  weekly 
news  letter  furnished  free  to  more  than 


3,000  newspapers  selected  by  state  and 
county  Republican  committees  as  likely 
users  of  the  material,  the  committee  dis¬ 
counted  the  importance  of  the  Presiden¬ 
tial  statement  in  allaying  the  fears  of 
business.  “More  likely,”  it  said,  “it  was 
designed  to  afford  Mr.  Howard  a 
freshly  laundered  alibi  for  keeping  his 
newspaper  chain  and  press  associations 
narrowly  partisan  in  their  support  of 
the  President,  and  furnish  them  an  ex¬ 
cuse  in  advance  for  advocating  his  re¬ 
nomination  and  re-election.” 

Pointing  to  the  absence  of  specific  in¬ 
quiries  as  to  governmental  fiscal  policies, 
the  committee  commented:  “The  po¬ 
litical  significance  of  Mr.  Howard’s  let¬ 
ter  is  measured  not  by  what  it  asked 
but  by  what  it  conspicuously  failed  to 
ask.” 

Continuing  its  attack  on  the  pub- 
publisher,  the  statement  declared ; 

“Mr.  Howard  had  something  to  pro¬ 
tect.  He  could  not  afford  to  take  his 
newspaper  chain  and  press  associations 
cut  on  a  limb  by  blindly  hazarding  a 
reply  from  an  Administration  that  has 
been  as  erratic  as  a  weather  vane  in  a 
whirlwind. 

“Ghost  Writer  No.  1  of  the  New 
Deal  may  not  have  composed  both  the 
letters,  but  he  must  be  given  due  credit 
for  a  good  job  of  editing.  The  Presi¬ 
dent  knew  in  advance  the  questions  that 
would  be  asked.  Mr.  Howard  knew  in 
advance  the  answers  that  would  be 
made. 

“Other  than  easing  Mr.  Howard’s 
journalistic  conscience,  and  furnishing 
the  President  opportunity  to  offer  a 
very  abridged  and  very  lame  defense 
of  his  policies  and  motives,  the  corre¬ 
spondence  has  accomplished  nothing.” 

Aljhough  the  Scripps-Howard  News¬ 
papers  have  issued  no  statement  deny¬ 
ing  the  political  allegations  of  the  Re¬ 
publican  National  Committee,  Editor  & 
Publisher  understands  that  officials  of 
the  group  resent  this  political  imputa¬ 
tion.  The  interchange  of  letters  is  re¬ 
garded  solely  as  journalistic  enterprise. 
TTie  Scripps-Howard  Newspapers  have 
always  been  independent  in  politics,  as 
their  record  over  many  years  will  show, 
it  was  pointed  out,  and  cherishing  this 
tradition,  they  have  taken  great  care  to 
avoid  partisanship. 

The  relations  between  the  Presidnt 
and  Mr.  Howard,  it  was  said,  are  ex¬ 
actly  the  same  as  those  between  the 
President  and  other  influential  publish- 
(Continued  on  next  page) 


ing  to  the  left.  We  will  be  unable  to 
reverse  that  trend  in  this  country.  Rage 
and  vituperation  will  not  change  it. 
The  job  of  Republican  leadership,  of 
Democratic  leadership,  and  of  business 
leadership,  in  my  own  opinion,  is  to  get 
in  tune  with  the  age  in  which  we  are 
living  while  attempting  to  avoid  the 
extremes  which  always  accompany  re¬ 
form.” 

Possibly  the  most  skeptical  attitude 
was  expressed  by  an  advertising  man 
whose  name  is  well  known,  the  director 
of  advertising  for  a  large  corjwration. 
Asking  that  his  name  be  not  disclosed, 
he  made  this  statement: 

“I  cannot,  in  all  good  faith,  find  any 
grounds  for  having  any  trust  in  the 
assurance  that  would  seem  to  be  indi¬ 
cated.  ‘Breathing  spell’  infers  a  re¬ 
sumption  of  hostilities  at  some  future 
date,  and  with  that  prospect  in  the  off¬ 
ing  I  cannot  see  how  business  will  re¬ 
act  with  unusual  speed  to  avail  itself 
even  of  opportunities  presented  by  a 
‘breathing  spell.’ 

“What  we  need  are  assurances  of  a 
balanced  budget,  and  the  fact  that  a 
tax  schedule  will  be  assured  that  will 
be  adequate  to  balance  the  budget.  Ob¬ 
viously  governmental  curtailment  will 
become  a  necessary  part  of  this.  There 
can  be  no  reassurance,  even  under  a 
‘breathing  spell,’  when  we  receive  the 
assurance  of  the  President  that  reforms 
are  to  be  inextricably  enmeshed  with 
recovery  moves.” 

Another  leader  of  advertising  thought, 
Bennett  Chappi.e,  vice-president  and 
director  of  publicity  of  American  Roll¬ 
ing  Mill  Company,  Middletown,  Ohio, 
began  with  a  skeptical  “if”,  but  pointed 
to  the  “constructive  forces”  underly¬ 
ing  business.  He  said :  “If  after  a 
careful  analysis  of  President  Roose¬ 
velt’s  most  encouraging  statement,  busi¬ 
ness  can  convince  itself  that  this  does 
not  mean  just  a  rest  between  rounds 
and  that  the  administration’s  program 
of  reform  before  recovery  is  now  com¬ 
plete,  such  a  conclusion  will  undoubt¬ 
edly  give  a  very  great  impetus  to  the 
constructive  forces  of  the  nation  strug¬ 
gling  to  assert  themselves.  A  greatly 
accumulated  deferred  demand  is  only 
waiting  for  a  favorable  opportunity  to 
satisfy  its  needs  and  reviv^  enthusiasm 
in  advertising  and  selling  programs 
should  lead  the  w^.” 

H.  H.  Kynett,  partner  in  the  Aitkin- 
Kynett  Company,  Philadelphia  agency, 
limited  his  reply  sharply  to  the  imme¬ 
diate  effect  upon  advertising,  wiring 
that  he  was  “inclined  to  think  the 
‘breathing  spell’  message  comes  too  late 
to  materially  affect  fall  advertising 
plans.” 

Statements  of  unquestioned  optimism 
came  from  two  industries  that  are  feel¬ 
ing  a  powerful  wave  of  recovery — the 
housing  field  and  the  radio  set  manu¬ 
facturers.  From  the  housing  field  let’s 
quote  C.  U.  Williams,  president  of 
the  Williams  Oil-O-Matic  Heating  Cor¬ 
poration,  Bloomington.  Ill. : 

“Roosevelt’s  ‘breathing  spell’  for 
business  is  certainly  refreshing,  and  it 
seems  as  though  all  business  would 
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‘steam  up’  and  ‘make  hay  while  the  sun 
shines.’ 

“With  the  country’s  depleted  stocks 
and  the  consumer’s  long-deferred  pur¬ 
chases,  this  ray  of  sunshine  from  W'ash- 
ington  can  do  but  one  thing,  and  that — 
encourage  business  activity  at  once. 
This  result  is  already  apparent  in  our 
daily  orders  by  mail.’’ 

From  the  American  Radiator  & 
Standard  Sanitary  Cor|K>ration.  Xew 
York,  comes  a  statement  made  without 
reference  to  the  President’s  message, 
hut  saying,  in  the  name  t)f  Maktin  J. 
Heirn,  vice-president  and  general  man¬ 
ager  of  sales: 

“The  American  Raibator  Conn»any 
has  launched  one  of  the  largest  con¬ 
centrated  advertising  and  promotional 
campaigns  in  the  history  of  the  heat¬ 
ing  industry  to  introduce  its  new  heat¬ 
ing  systems  to  the  public.  This  cam- 
])aign  was  started  for  two  rea.sons.  One 
was  that  the  limited  but  very  real  and 
sustained  upturn  in  home  construction 
offered  an  expanding  market,  and  the 
other  was  the  fact  that  developments 
in  the  heating  field  had  itntgres.sed  so 
rapidly  that  there  was  a  need  for  an 
adequate  presentatitai  of  these  develop¬ 
ments  to  the  puldic.  The  program 
will  be  continued  and  expanded  as  con¬ 
ditions  warrant.” 

Speaking  from  an  outstanding  ix)- 
sition  in  the  radio  manufacturing  indus¬ 
try,  Sayre  M.  Ramsdell,  vice-president 
of  the  Philco  Radio  &  Television  Cor- 
l>oration,  gave  an  unqualifiwl  “yes”  in 
answer  to  the  inquiry  whether  the 
President’s  statement  adds  imi)etus  to 
the  upswing.  “W'e  l)elieve.“  be  went 
on,  “that  many  .American  l)usiness  men 
were  hesitant  because  they  did  not  know 
just  where  they  sUkkI  or  how  the  Presi¬ 
dent  regarded  them.  His  recent  state¬ 
ment  clears  the  atmosphere  «if  dinibt 
and  should  inspire  confidence.  .Ks  to 
your  second  question,  ‘Will  this  confi¬ 
dence  be  reflected  quickly  in  more  ag¬ 
gressive  advertising  and  selling  cain- 
imigns  ?’  frankly  we  do  not  know.  Hut 
speaking  for  ourselves,  we  will  continue, 
as  we  have  even  under  adverse  ci.mli- 
tions,  to  use  all  available  advertising 
media  and  sales  campaigns  to  bring 
Philco  home  and  automobile  radios  to 
the  attention  of  the  .American  jaxiple.” 

“Hoiieful  but  doubtful.”  was  the  sum¬ 
marising  expression  of  L.  E.  Juim,  di¬ 
rector  of  advertising  and  public  rela¬ 
tions  for  Goodyear  Tire  &  Rubber  Co., 
.Akron.  He  amplifietl :  “Business  iier- 
formance  itself  is  likely  to  weigh 
Iteavier  in  advertising  plans  than  the 
‘breathing  spell’  corres|>ondence  between 
the  President  and  Roy  Howard.  Many 
top  executives  of  firms  doing  big  ad¬ 
vertising  are  frankly  skeptical  and  re¬ 
luctant  to  base  any  expansi(>n  plans  on 
the  record  as  it  now  stands.” 

Chester  H.  Lano,  manager  of  the 
publicity  department.  General  Electric 
Company,  Schenectady,  X.  Y.,  and 
president  of  the  Advertising  F'ederation 
of  America,  put  the  business  future  up 
to  business  itself  in  this  statement : 
“  ‘Breathing  spell’ — frankly,  1  don’t  l)c- 
lieve  that  we  should  think  in  those 
terms  concerning  business.  I  have  Ix;- 
lieved  and  still  believe  that  business  has 
had  too  long  a  ‘breathing  s)>ell,’  and 
that  it  ought  to  gird  up  its  loins  and 
go  to  work.  Of  course,  that  implies 
more  aggressive  advertising  and  sell¬ 
ing. 

“Maybe  this  so-called  breathing  s|)ell 
does  provide  our  current  oi)tK>rtunity. 
Whether  it  does  or  not,  the  upswing  is 
already  so  clearly  defined  and  the  forces 
in  motion  are  so  powerful  that  with  just 
a  little  more  courage  and  enthusiasm, 
the  upward  trend  will  be  accelerated  and 
business  gains  reflected  quickly. 

“Advertising  particularly  may  well 
serve  as  the  symliol  of  our  confidence 
and  belief  in  the  opportunity  to  keep 
moving  ahead.” 

Robert  L.  Llni»  of  St.  Louis,  execu¬ 
tive  vice-president  of  the  Lambert 
Pharmacal  Company  and  chairman  of 
the  board  of  the  National  As.sociation 
of  Manufacturers,  was  outspokenly  pes¬ 
simistic  about  the  President’s  statement, 
saying  that  business  is  making  progress 
only  by  “taking  the  New  Deal  less  seri¬ 
ously.”  His  telegram  said: 


“In  his  promise  of  a  breathing  siiell 
for  business,  the  President  it  appears 
from  business  reaction,  selected  an  un¬ 
happy  phrase — an  admission  that  there 
has  Iteen  strangulation  in  the  |>ast  and. 
still  more  unfortunate,  that  this  strang¬ 
ulation  will  in  time  be  resumed.  The 
New  Deal  experiments  unfortunately 
are  ni»t  reducing  unemployment,  have 
not  protected  investors,  have  mit  re¬ 
spired  our  banking  system  to  public 
confidence.  On  the  other  hand  they 
have  increa.sed  living  costs  and  thus 
reduced  real  wages,  Itave  burdened  the 
country  with  an  unworkable  social  secu¬ 
rity  law  and  a  tax  bill  purely  ;K>litical 
in  its  nature  without  pretense  of  lialan- 
cing  the  budget.  Business  is  going 
ahead  in  spite  of  these  olistacles  but 
much  more  slowly  than  in  any  either 
industrial  country  and  only  lx:canse 
business  generally  is  taking  the  New 
Deal  less  .seriously,  encouraged  by 
the  Supreme  Court  decisions  and  the 
great  change  in  sentiment  as  evidenced 
in  Rhode  Island  and  Ohio.” 

Epwarp  Pi.aut,  president  of  l.ehn  & 
F'ink  Products  Cumiianv,  New  York; 
big  advertisers  of  toilet  gtKids,  wrote : 

“I  am  ill  receipt  of  your  re«|uest  for 
my  comment  on  RiKi.sevelt’s  ‘breathing 
sjieir  for  business.  Frankly,  1  am 
worried  alniiit  the  words  ‘breathing 
spell.’  Does  this  mean  we  are  going 
to  have  more  troubles  after  the  breath¬ 
ing  siiell  as  it  implies,  or  does  it  mean 
that  all  our  trouiiles  are  over.  Cer¬ 
tainly',  business  should  lie  let  alone  .■-oine 
time  but  .some  of  the  harm  that  has 
been  done  to  business,  iiarticiilarlv  with 
res|)ect  to  exces.sive  taxes,  nnist  lie 
corrected  liefore  we  can  really  go  ahead.” 

E. mii.  Brisachkk,  president  of  Emil 
Brisachcr  &  Staff,  with  headquarters 
at  San  F'ranci.sco,  reported  finding  “a 
high  degree  of  skepticism”  aliout  the 
‘breathing  .sjiell”  statement,  but  wired : 

“In  our  opinion  most  major  corpo¬ 
rations  had  already  decided  to  go  ahead 
with  sales  and  advertising  plans,  with 
complete  disregard  lor  governmental 
IHilicies.”  However,  he  adtled,  “if  Roose¬ 
velt’s  ‘breathing  sjieU’  develops  addi¬ 
tional  helpful  iMilicies  for  business  and 
is  not  just  so  much  coiiver.sation,  as  a 
large  percentage  of  bnsine.ss  executives 
believe,  added  advertising  is  certain.” 

F.  E.  B'asler,  Philadelphia  advertising 
executive,  after  emphasizing  that  he 
was  not  speaking  for  his  firm,  said: 
“I  iiersonally  lielieve  ‘substantial  com¬ 
pletion’  to  be  ttm  indelinite  in  the  light 
of  previous  acts  to  seriously  affect  the 
attitude  of  business  men.  .Adjournment 
of  Congress  lurnished  tbe  breathing 
spell.” 

.Sti  ri.es  Dorr.vm  e,  president  of  Dor- 
raiice,  .Sullivan  &  Co.,  New  York 
agency,  commented  that  whether  Presi¬ 
dent  RiKisevelt  and  Roy  Howard  collab¬ 
orated  in  tiieir  exchange  of  letters,  as 
charged  by  some  critics,  is  “of  little 
iiniKirtance." 

“The  President's  statement  that  busi¬ 
ness  would  lie  given  a  ‘breathing  spell’ 
insofar  as  new  legislation  is  concerned 
is  indeed  goiKl  news,”  said  .Mr.  Dor- 
raiice.  ”1  lielieve  that  much  ginnl  will 
come  from  many  of  the  new  laws 
framed  by  tiie  administration  and  iiassetl 
by  longress  in  the  recent  session,  and 
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Sept.  13-15 — California  News¬ 
paper  Publishers  Association, 
Northern  group  meeting,  Stan¬ 
ford  University. 

Sept.  14-15-  Associated  Press 
Editors  of  Ohio,  semi-annual 
meeting.  New  Secor  Hotel.  To- 
leilo. 

Sept.  15-16 — Interstate  Circula¬ 
tion  Managers'  Assn.,  fall  meet¬ 
ing,  Madison  Hotel,  Atlantic 
City,  N.  J. 

Sept.  16-17 — New  York  State 
Publishers  Association,  fall  meet¬ 
ing,  Saratoga  Springs,  N.  Y. 

Sept.  19-20 — Associated  Court 
and  Commercial  Newspapers, 
meeting,  Minneapolis. 

Sept.  21,  28  and  Oct.  12— Dis¬ 
trict  meetings  for  weekly-paper 
members.  Pennsylvania  News¬ 
paper  Publishers'  Assn.,  at  New¬ 
port,  Philadelphia  and  Pitts¬ 
burgh. 

Sept.  22 — Ozarks  Press  Assn., 
fall  meeting.  Willow  Springs,  Mo. 

Sept.  23,  30  and  Oct.  14-  Dis¬ 
trict  meetings  for  daily-paper 
mejnhers,  Pennsylvania  Newspa¬ 
per  Publishers'  Assn.,  at  Milton, 
I'ottsville  and  (>reensburg.  Pa. 

Oct.  24  Southern  (Circulation 
.Managers'  Assn.,  convention.  Ho¬ 
tel  Savannah.  Savannah,  Ga. 

Oct.  4-5  -Ohio  Newspaper  Wo¬ 
men's  Assn.,  annual  convention, 
Springfield.  O. 


that  iiusiiicss  will  aime  tu  realize  this 
mure  and  uuire  as  time  goes  on.  It  is 
so  easy  to  criticize,  particularly  for 
critics  who  have  no  better  program  to 
suggest.  If  the  critics  too  will  declare 
a  breathing  siiell’  what  a  combination  1 
It  is  very  evident  we  are  tin  the  way 
out.  and  already  well  out  of  this  longest 
of  all  depressions.  1  give  real  credit  to 
President  Rinisevelt  for  much  that  has 
tieen  accomplished,  even  if  some  of  the 
new  legislation  is  not  entirely  in  keep¬ 
ing  with  our  own  viewptiint.” 

11.  M.  Donovan,  partner  in  Donovan- 
.Arnistrong  advertising  a.gency,  Phila- 
deliihia,  was  one  who  declined  to  com¬ 
ment  on  the  president's  statement,  but 
he  addetl ;  “There  are  many  indications, 
however,  of  a  definite  upswing  in  busi¬ 
ness  due  to  a  number  of  different  fac¬ 
tors.” 

D.  I'.  Kei.lv,  president  of  the  F'air 
Store,  Chicago,  sixike  encouragingly  of 
President  Roosevelt’s  recent  “lireathing 
spell”  promise  in  commenting  enthusi¬ 
astically  regarding  his  department 
.store’s  “Economy  Day”  sale  this  week. 
Estimating  that  approximately  3(K),0(X) 
persons  visited  the  three  stores  of  the 
F'air  on  Monday  in  response  to  the 
compaiiy’s  heavily-advertised  sale.  Mr. 
Kelly'  stated : 

“I  lielieve  that  the  adjournment  of 
Congress  and  President  Roosevelt’s  re¬ 
cent  statement  promising  business  a 
‘breathing  spell’  had  a  stabilizing  effect.” 

Mr.  Kelly  said  the  crowds,  which 
continued  to  jam  the  stores  again  on 
Tuesday,  were  the  largest  that  have 
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visited  the  establishment  since  1929 
The  sale  was  liberally  advertised  in  ji 
Chicago  newspapers,  including  a 
lage  section  in  the  Chicago  Smda^ 
Tribune,  with  the  first  page  in  thr* 
colors. 

“Based  on  iiast  exiierience.  I  wooU 
sav  that  the  crowds  that  came  to  onr 
stores  are  a  ixisitive  indication  that  we 
may  exiiect  substantial  buying  durina 
the  autumn,”  said  Mr.  Kelly.  "J  (jJ, 
liesc  that  people’s  minds  arc  more 
settled.” 

Some  indication  of  the  improved  feel¬ 
ing  among  executives  of  Lading  hanltj 
throughout  the  country,  is  contained  in 
a  recent  survey  made  by  the  Leach 
Business  Research  Bureau  in  which  the 
question  was  asked :  “Do  you  think 
aggressive  and  intelligent  advertiainf 
and  sales  promotional  activities  are  a^ 
visable  at  this  time?" 

.Almost  without  exception,  banking 
officials  replied  enqihaticallv  in  the 
affirmative  to  the  question,  according 
to  the  bureau’s  bulletin  released  thii 
week.  .A  characteristic  reply  was- 
“Yes.  The  most  essential  activity  at 
this  time.  Never  a  greater  opportunity 
offered.” 

The  survey  also  disclosed  that  prac¬ 
tically  all  of  the  leading  lianking  in¬ 
stitutions  questioned  are  making  loans 
to  reputable  concerns  to  finance  adver¬ 
tising  and  selling  campaigns. 


MEIGS  NAMED  PUBLISHER 

Chicago  American  Executive  For¬ 
merly  Held  Title  of  Manager 

The  general  management  of  the 
Hearst  Newsiiapers  this  week  an- 
numiced  the  appointment  of  Merrill  C 
Meigs  as  publisher  of  the  Chicago 
.■itnerican.  .Mr.  Meigs  formerly  held 
the  title  of  manager. 

Mr.  Meigs,  who  was  appointed  man¬ 
ager  of  the  .American  in  J  une  1933,  was 
advertising  director  of  the  newspaper 
for  nearly  ten  years,  later  becoming 
vice-president  of  the  American  Weekly. 
He  succeeded  Herman  Black  as  head 
of  the  American,  with  the  latter  being 
named  chairman  of  the  board  of  direc¬ 
tors.  There  have  been  no  executive  per¬ 
sonnel  changes  at  the  .American  as  a 
result  of  Mr.  Meigs’  change  of  title. 


F.  D.  R.  LETTER  TO  HOWARD 
STIRRED  NATION 


(Continued  from  page  3) 


ers  and  public  men — friendly  but  not 
necessarily  cordial.  Mr.  Howard  has 
visited  the  President  only  two  or  thrtt 
times  since  he  assumed  office,  it  was 
stated. 

Mr.  Howard’s  letter,  written  in  the 
terse  style  characteristic  of  the  pub¬ 
lisher,  said  he  had  sought  reasons  for 
“the  doubts  and  uncertainties  of  tlx« 
business  men  who  are  skeptics,  critks 
and  outright  opponents  of  your  program 
at  a  time  when  there  is  no  commensw- 
ate  dissatisfaction  being  evidenced  bj 
others  of  the  electorate.”  He  told  tht 
President  that  hostility  to  the  New  Dol 
did  not  center  merely  among  selfish  or 
sinister  interests.  He  ‘invited  the  Pre- 
ident  to  "smoke  out  the  sinister  force 
seeking  to  delude  the  public  into  be 
lieving  that  an  orderly  modernization# 
a  system  we  want  to  preserve  is  revoli¬ 
tion  in  disguise.” 

The  President’s  reply  reassured  busi¬ 
ness  that  the  Administration’s  basic  pro¬ 
gram  of  reform  had  reached  “substan¬ 
tial  completion”  and  that  the  loti- 
awaited  “breathing  spell”  for  busUKS 
had  arrived.  The  text  took  up  abod 
one  and  a  half  new-siiaper  columns. 

Mr.  Howard’s  letter  was  dated  .A« 
26:  the  President’s  Sept.  2. 

The  publisher,  with  Mrs.  Howart 
and  their  daughter  Jane,  was  on  ® 
West  Coast  when  the  story  broke.  Hi 
issued  a  statement  in  San  Francisco, 
saying  in  part:  “It  is  obvious  busine# 
has  got  to  interpret  this  (the 
dent’s  letter)  as  meaning  that  expi^ 
mentation  is  past,  and  with  the  actioi 
of  the  last  Congress  out  of  the  way  < 
can  go  forward.  And  it  looks  to  me  J* 
if  business  can  be  counted  upon  now  » 
go  ahead  and  play  ball.” 


Editor  &  Publisher  for  September  14,  1935 


newsmen  on  scene  at  long  shooting 

Capitol  Corps,  Covering  Legislature,  Were  Within  Sound  of  Assassin’s  Shots — Reinforcements 
Arrived  Quickly,  Making  Baton  Rouge  News  Center  of  Country — Cameramen  Barred 

(By  ^  scfiic,  arriviliR  Monday  afternoon; 

Baton  KOLOK,  l-a.,  I^pt.  ll—  gy  ALLEMAN  Harry  1-crgusi.n,  of  the  Washington  bii- 

The  story  of  the  assassination  of  Manamnir  Editor  Baton  Roture  Advocate  reau;  I.  I.  I'einrite,  of  the  New  Or- 

Senator  Huey  !’•  u  sjiectacular  S  »  OUg  leans  hnrean,  and  Harrison  Salisbury, 

I'limax  to  a  spectacular  career,  brought  but  was  finally  iiermitted  to  remain,  the  tension  was  lifted  and  reporters  of  the  Washington  bureau, 
newspapermen  from  all  sections  of  the  and  he  was  one  of  the  first  iiersons  to  managed  to  snatch  a  few  hours  of  sleep.  Koliert  Nixon,  of  Atlanta,  southern 
country  swarming  on  this  city.  Tixlay,  reach  the  sanitarium  after  Long  arriverl.  -As  to  who  broke  the  original  flash  division,  manager  of  the  International 
as  his'body  lay  in  state  in  the  rotunda  Mr.  Kwing  was  given  iiermission  to  on  the  shooting,  there  is  wide  contro-  News  .Service,  came  from  Charleston,  S. 
of  the  ^,000,000  capitol  built  under  his  remain  in  the  hospital  and  was  desig-  versy.  Nevertheless,  several  rciX)rters  C.,  where  he  had  lieen  covering  the  hur- 
administration,  new  spaiH.*rmen  are  still  nated  liaison  man  with  the  outside  were  close  at  iiand  and  heard  the  shots,  ricane  damage,  to  take  conrn.l  for  his 
arriving _ by  plane,  train  and  automo-  press.  Official  Inilletins  from  attend-  while  one  of  them,  -M.  K.  Frampton  organization.  Wes  Gallagher,  local  rep- 


Local  hotels  are  tilled  to  capacity, 
and  a  numtx;r  of  out-of-town  newsiiaper- 
men  have  been  forced  to  seek  (piarters 
in  rooming  houses. 

The  story  of  the  shooting  on  Sunday 
night  broke  when  the  press  associations 
and  newspaiK-rs  were  well  represented 
here,  having  l>een  assigned  to  cover  the 
special  session  of  the  legislature.  Re¬ 
inforcements  were  immediately  ordered, 
and  within  two  hours  the  rush  of  news 
men  began.  Their  tiles  were  tremen¬ 
dous  from  the  beginning,  reaching  a 
high  spot  when  the  Senator  died. 

During  the  earlier  part  of  the  story, 
the  news  men  were  successful  in  keep¬ 
ing  the  outside  world  informed  of  de¬ 
velopments  almost  as  soon  as  they  took 
place,  but  not  so  with  the  cameramen. 
Shortly  after  the  Senator’s  body  had 
been  taken  to  Our  Lady  of  the  Lake 
Sanitarium  across  a  small  lake  from 
the  capitol.  a  strong  guard  of  state 
policemen  was  {losted  about  both  the 
capitol  and  the  sanitarium  and  General 
Louis  h'.  Guerre,  superintendent  of  the 
State  Bureau  of  Criminal  Identification 
and  Investigation  (state  (lolice),  issued 
orders  to  liis  men  to  shoot  on  sight 
anyone  caught  taking  pictures  in  either 
place.  Visitors  were  also  barred  from 
both  buildings  for  several  hours,  and 
on  Monday,  the  day  after  the  shooting, 
everyone  entering  the  capitol  was 
searched  for  weapons  and  cameras  by- 
guards  iKisted  at  every  entrance. 

The  ban  on  photograivhy  continued 
in  force  until  after  the  Ixidy  had  been 
brought  to  the  capitol.  Cameramen  fig¬ 
ured  in  several  encounters  with  state 
policemen  as  they  attempted  to  get  shots 
in  spite  of  the  rigid  prohibitory  orders. 

The  censorship  did  not  prevent  the 
How  of  pictures  from  here  however.  A 
number  which  had  been  taken  previously 
were  available  immediately,  including 
one  taken  of  Senator  Long  by  Francis 
Julias,  local  commercial  photographer, 
ten  minutes  before  the  shooting  took 
place.  Mr.  Julias  was  on  a  sjiecial  as¬ 
signment  for  the  Xnv  York  Tiitws. 
Other  pictures  had  been  taken  by  the 
•Associated  Press  the  previous  night, 
when  the  siiecial  session  opened  to  en¬ 
act  additional  laws  to  strengthen  Long’s 
control  over  the  .state  and  to  slap  at  the 
Roosevelt  administration. 

The  death  watch  at  the  sanitarium 
was  kept  by  a  group  of  newspapermen 
who  received  siiecial  iiermits  from  Gen¬ 
eral  Guerre,  but  they  were  required 
to  remain  in  the  lobby  of  the  main 
I  “oor,  while  Senator  Long  was  dying  in 
I  a  room  on  an  upper  floor.  Special  tele¬ 
phones  had  been  installed  for  the  press 
asswiations  and  lines  were  kept  open 
with  sending  points  when  it  tiecame 
apparent  that  death  was  only  a  inatter 
of  time. 

To  Quincy  Ewing,  manager  of  the 
Baton  Rouge  bureau  of  the  .Associated 
•'Ks.  goes_  the  thanks  of  the  newsiiaper 
ratermty  for  the  bedside  news  of  the 
senator  for  the  first  36  hours  after  his 
?  ***'"R-  Ewing  had  been  cover- 
R  the  House  session  and  was  on  his 
^ay  to  the  press  room  to  attend  to  his 
'ug  vyhen  he  heard  the  shots.  Upon 
utn.  j'BR  *hat  Senator  Long  had  been 
being  taken  to  the 
•  fle  rushed  down  stairs  and 

^  officials  from 

ti  he  was  threatened  with  ejection 


By  A.  J.  ALLEMAN 
Managing  Editor,  Baton  Rouge  Advocate 

but  was  finally  iiermitted  to  remain,  the  tension  was  lifted  and  reporters 
and  he  was  one  of  the  first  iiersons  to  managed  to  snatch  a  few  luiurs  of  sleep, 
reach  the  sanitarium  after  Long  arriverl.  .-As  to  who  broke  the  original  flash 
Mr.  Ewing  was  given  iiermission  to  on  the  shooting,  there  is  wide  contro- 
remain  in  the  hospital  and  was  desig-  versy.  Nevertheless,  several  reixirters 
nated  liaison  man  with  the  outside  were  close  at  iiand  and  heard  the  shots, 
press.  Official  bulletins  from  attend-  while  one  of  them,  -M.  K.  Frampton 
ing  physicians  were  issued  to  him,  and  of  the  llein- Frihitnc,  actually  saw  the 
from  memliers  of  the  state  administra-  slaying  of  Hr.  C.  .A.  Weiss,  who  had 

BIG  FOREIGN  FILE  ON  LONG  STORY 

British  ami  many  European  and  South  American  newspapers  rated 
Huey  I*.  Long  nearly  as  liigh  as  President  Roosevelt  in  news  interest, 
and  printed  many  columns  about  the  Senator's  career  and  assassination. 
Press  association  men  said  the  foreign  papers  considered  it  one  of  the 
biggest  news  stories  to  come  *tut  of  the  United  Stales  for  a  long  time. 
Their  foreign  files  were  exceptionally  large  this  week. 

In  London  the  story  was  prominently  displayed.  One  press  assoria- 
tioii  exerulive  said  the  reason  for  the  great  overseas  interest  was  un¬ 
doubtedly  due  to  the  faet  that  the  story  fitted  into  the  British  coneepi  of 
life  in  Ameriea— with  "gats”  flashing  in  a  state  capitol  corridor  and  the 
attendant  blood  and  thunder. 

.Morning  papers  in  the  East  got  the  break  on  the  shooting  of  the 
Senator,  and  report  big  extra  sales.  The  afternoon  papers  had  the  ad¬ 
vantage  on  the  death  story,  which  occurred  at  6:06  A.  M.  New  York 
time.  .Morning  papers  in  New  York,  however,  extraed  on  the  death  flash. 

New  York  circulation  men  generally  agreed  this  week  that  the  Rogers- 
Post  crash  in  Alaska  sold  more  extras  than  the  Long  assassination  story. 


tion  visiting  the  betlside  he  got  addi¬ 
tional  information. 

diaries  E.  F'rampton,  of  the  .Vm- 
<Jrlcans  ] tcnu-'I'rihutc,  arrived 

at  the  sanitarium  at  about  the  same 
time,  but  he  did  not  remain  there,  and 
neither  he  nor  any  other  newpaiicr  man 
was  ixirmitted  to  enter  the  Iruilding  for 
about  36  hours,  during  which  Mr. 
Ewing  kept  the  vigil  without  a  wink  of 
sleep.  Mr.  Ewing  said  he  was  nat¬ 
urally  tired,  but  that  the  excitement 
prevented  him  noticing  it  very  much. 

Bulletins  were  lieing  issued  on  the 
Senator’s  condition  at  intervals  of  sev¬ 
eral  hours  early  Monday  morning,  but 
during  the  day  official  reports  from 
the  bedside  were  discontinued  and  it 
then  became  apparent  that  death  was 
certain. 

.As  the  hours  dragged  on,  a  close 
watch  was  kept  by  representatives  of 
all  major  press  assfxriations  and  of  the 
New  Orleans  newspapers.  Everyone 
was  tense.  Death  was  expected  before 
midnight,  but  the  midnight  hour  came 
and  went  and  still  there  was  no  word 
of  the  end.  The  family  and  members 
of  the  state  administration  emerged 
from  the  sick  rcxim  with  grave  faces 
and  in  some  cases  tear-filled  eyes. 
Earlier  in  the  night  Dr.  E.  L.  Sander¬ 
son.  superintendent  of  the  Shreveport, 
La.,  Charity  Hospital,  one  of  the  at¬ 
tending  physicians,  reported  that  all 
hope  for  saving  the  patient  had  been 
abandoned. 

Then  came  four  o’clock  Tuesday 
morning.  ,A  gloom  was  hanging  over 
the  sanitarium,  and  at  4:06  the  end 
came.  It  was  virtually  evident  that  he 
was  dead,  hut  it  was  not  until  4:10 
that  Abe  Shushan,  president  of  the 
Levee  Board  and  close  friend  of  I,ong, 
confirmed  the  general  belief.  There 
was  no  official  announcement  from  the 
attending  physicians. 

I.  I.  Femrite,  manager  of  the  New 
Orleans  bureau  of  the  United  Press, 
who  was  on  the  death  watch,  managed 
to  gain  access  to  the  flexjr  on  which 
the  Senator  was  located,  and  from  the 
hallway  observed  the  cautious  move¬ 
ment  of  nuns,  nurses  and  friends  of  the 
patient  in  the  rtxim.  He  could  also 
distinguish  the  features  of  the  Senator, 
who  was  under  an  oxygen  tent  at  the 
time. 

With  the  death,  newspapermen  who 
had  been  working  night  and  day  with¬ 
out  sleep  expected  a  breathing  spell, 
hut  such  was  not  the  case,  even  though 


previously  pumiK-d  the  fatal  Imllet  into 
the  Ixxly  of  Senator  Long. 

Mr.  F'rampton  had  been  speaking  to 
.Senator  Long  on  the  prosiiects  of  a 
senatorial  investigation  into  the  deaths 
of  hundreds  of  war  veterans  in  the 
Floriila  hurricane.  He  had  contacted 
the  senator  from  a  telephone  in  the 
governi.r’s  office  and  had  an  appoint¬ 
ment  to  meet  l-ong  in  a  minute  for  a 
personal  interview.  Just  as  he  ap¬ 
proached  the  dexir  leading  from  the 
governor’s  suite  into  the  hallway  he 
heard  the  two  shots  Dr.  Weiss  fired, 
and  as  he  threw  open  the  door  he  be¬ 
held  the  slaying  of  the  doctor  by  Sena¬ 
tor  Long’s  fxxlygiiards.  His  eye  wit¬ 
ness  story  of  the  shooting  was  an  in¬ 
teresting  angle  on  the  coverage.  The 
story  was  carried  by  the  United  Press. 
Close  (m  the  scene  after  Mr.  Frampton 
were  George  Vandervoort  of  the  Nezv 
Orleans  Times-Puayune  and  Nenu  Or¬ 
leans  States;  Helen  Gilkison,  of  the 
Neu'  Orleans  Item-Tribune,  C.  P.  Liter, 
of  the  Raton  Rouge  State-Times,  and 
Alan  Coogan,  manager  of  the  Baton 
Rouge  bureau  of  the  United  Press. 

Those  who  did  not  follow  the  body 
to  the  sanitarium  rushed  to  their  wires 
and  telephones  to  flash  the  report,  al¬ 
though  at  first  there  was  some  confu¬ 
sion  as  to  whether  the  senator  had  ac¬ 
tually  been  shot.  That  was  cleared  up 
immediately,  however,  although  it  was 
not  until  about  two  hours  later  that  any 
inkling  of  the  e.xtent  of  his  injuries  was 
learned. 

Coverage  for  the  Associated  Press 
was  being  handled  by  Quincy  Ewing, 
manager  of  the  Baton  Rouge  bureau, 
and  Edward  Desobry,  of  the  New 
Orleans  bureau,  who  was  sent  here  for 
the  special  session. 

Slam  S.  F'arrington  of  the  New  Or¬ 
leans  bureau  was  sent  up  immediately, 
and  from  New  Orleans  assistance  was 
given  by  Ralph  Wheatley,  bureau  man¬ 
ager,  and  J.  B.  Crossley.  Mr.  Wheat- 
ley  was  in  charge  of  coverage. 

Mr.  Coogan  of  the  United  Press  was 
taking  care  of  the  coverage  for  his  or¬ 
ganization,  while  Earl  B.  Steele,  night 
manager  of  the  New  Orleans  bureau, 
filed  his  flash  and  subsequent  reports. 
The  United  Press  has  since  then  sent 
the  following  additional  staff  men  to  the 
scene:  Valeo  Lyle,  manager,  of  the 
Memphis  bureau,  who  came  by  plane, 
arriving  Monday  morning;  H.  O. 
Thompson,  of  the  VV'ashington  bureau, 
who  flew  from  the  Florida  hurricane 


scene,  arriving  Monday  afternoon; 
Harry  b'ergusi.ii,  of  the  Washington  bu¬ 
reau;  1.  I.  b'emrite,  of  the  New  Or¬ 
leans  bureau,  and  Harrison  Salisbury, 
of  the  Washington  bureau. 

Koliert  Nixon,  of  Atlanta,  southern 
division,  manager  of  the  International 
News  .Service,  came  from  Charleston,  S. 
C.,  where  he  had  lieen  covering  the  hur¬ 
ricane  damage,  to  take  contn.l  for  his 
organization.  Wes  (jallaghcr,  local  rep¬ 
resentative  of  International  News  Ser¬ 
vice,  was  assisting  him. 

Bill  (laiidet,  manager  of  the  New 
Orleans  Bureau  of  Lniversal  Service, 
came  up  by  car  and  was  working  with 
Opal  Beasley,  Baton  Rouge  correspond¬ 
ent,  Davul  K.  .Mcfiiiire  and  Camille 
Abraham,  all  of  Baton  Rouge. 

The  -New  Orleans  Times- Picayune 
and  .A’cie  Orleans  States  is  lieing  repre¬ 
sented  by  (ieorge  Vandervoort,  chief 
lM)litical  writer  of  the  Picayune  and 
I'raiik  C.  .Allen,  night  city  editor  of  the 
Picayune,  lx»th  of  whom  were  here  to 
cover  the  siiecial  session.  The  organi¬ 
zation  sent  lip  Jim  Marlow,  police  re¬ 
porter,  and  .Vlargarct  Dixon,  -who  hap¬ 
pened  to  tie  visiting  in  Baton  Rouge  at 
the  time,  was  (Irafted  into  service. 
Mitgs  O.  Frost,  feature  writer  for  the 
States,  al.so  was  on  hand. 

The  hem- Tribune  coverage  was  be¬ 
ing  handled  t>y  Charles  FL  Frampton 
and  Helen  (jilkison.  Baton  Rouge  cor- 
resixmdent.  .Miss  Gilkison  assisted  the 
coroner  in  identifying  the  assailant  as 
Dr.  Weiss.  .Assigned  to  assist  them 
were  Hermann  Deutsch,  Jimmie  Bu- 
shong  and  Buddy  Felt,  all  of  New  Or¬ 
leans.  The  United  Press  carried  sev¬ 
eral  of  Deutsch’s  dispatches. 

•Among  the  out  ot  town  press  men 
most  of  whom  came  by  airplane,  were 
the  following : 

.Allen  Raymond,  Nexv  York  Herald 
Tribune;  Harris  T.  Brundige,  St.  I^ruis 
Star  Times;  Joseph  Cookman,  Netv 
York  Post  and  Philadelphia  Record; 
Martin  Sommers  and  Warren  J.  Hall, 
Nno  York  Daily  Neros;  Philip  Kings¬ 
ley,  Chicago  Tribune;  Gordon  Sinclair, 
Tortmfo  .S'tar;  Robert  J.  Casey,  Chicago 
Daily  Ne~cs;  Harry  Costello,  Lousiana 
State  University  publicity  director, 
Washington  (D.  C.)  Herald  and  Times; 
Jimmie  Eubank,  Baton  Rouge,  U'ash- 
inffton  Herald  and  Times;  Paul  Ander- 
.son,  St.  Louis  Post  Dispatch;  Raymond 
Daniels,  Neio  York  Times. 

Among  the  iihotographers  were : 

Leon  Trice,  of  the  New  Orleans  Bu¬ 
reau  of  the  .Assix;iated  Press,  who  was 
slugged  by  Joe  Messina,  chief  Ixmg 
IxKlyguard,  several  months  ago  when  he 
attempted  to  take  a  picture  of  the  Sen¬ 
ator  in  a  New  (Trleans  railroad  station; 
H.  S.  Williams,  New  Orleans,  Associ¬ 
ated  Press;  Eddie  O’Haire,  Washing¬ 
ton,  Asswiated  Press;  L.  I.  Chance, 
•Atlanta,  Associated  Press ;  Sammy 
Shulman,  New  York,  International 
News  Photos  and  Acme  News  pictures; 
Oscar  A^aleton,  New  Orleans,  Times 
Picayune  and  New  Orleans  States; 
Tony  Bonfanti,  Baton  Rouge,  Interna¬ 
tional  News  Service  and  Central  Press; 
Francis  Julias,  Baton  Rouge,  New  York 
Times ;  Joseph  Cermak,  New  Orleans 
Item-Tribune;  Bill  Sadlier,  New  Or¬ 
leans  Item-Tribune. 

Cameramen  figured  in  three  incidents 
with  state  police  and  friends  of  the 
AV'^eiss  family.  FZddie  O’Haire,  of  the 
A.P.,  and  Bill  Sadlier,  of  the  New  Or¬ 
leans  Item,  were  arrested  this  afternoon 
for  violation  or  attempted  violation  of 
an  order  against  taking  pictures  of  the 
casket  as  it  was  being  carried  up  the 
broad  steps  of  the  capitol.  Their  equip¬ 
ment  was  seized  hut  they  were  both  re¬ 
leased. 

At  the  funeral  of  Dr.  Weiss,  L.  1. 
Chance,  of  the  .A.P.,  and  O.  J.  Valeton. 
of  the  Times- Picayune,  were  pounced 
upon  by  friends  of  the  Weiss  family 
who  objected  to  pictures  being  taken  at 


the  church.  Chance’s  flashlight  bulb  was 
smashed,  his  battery  box  torn  and  his 
plates  destroyed.  Valeton’s  plates  were 
stamped  on  the  sidewalk,  but  other 
photographers  present  were  unmolested. 
Photographers  were  to  be  given  a  break 
tomorrow  morning  when  state  officials 
agreed  to  grant  permission  to  them  to 
take  pictures  of  the  casket  as  it  lay  in 
the  Capitol  and  to  take  pictures  of  the 
funeral  and  burial  tomorrow.  But  they 
were  not  satisfied  with  that :  They  went 


Editor  &  Publisher  for  September  14,  1935 

Louisiana  Editors  See  Long’s  ends""*^  “““ 

Death  as  Lifting  Oppression  its  pSc shS'’give' TSiSd 

.  ^ ^  ,  .  , ,  ,  a  political  breathing  spell.  The  la** 

WHILE  expressing  sympathy  to  confronted  by  the  undeniable  power  of  vi,hich  he  enacted  to  buttress  and  « 
Huey  Long’s  family  and  deplor-  Long’s  memory  and  the  popularity  of  tend  his  dictatorship  must  be  repeaW 


ing  the  injection  of  assassination  into  his  share-our-wealth  thesis  among  the 
Louisiana’s  violent  political  situation,  predominantly  rural  elements  of  the 
newspapers  of  the  state  were  wont  this  state,”  Mr.  Carter  said. 


funeral  and  burial  tomorrow  But  thev  '^'^^ed  ab-  ‘  The  death  of  Senator  Long,  Lou- 

were  not  satisfied  with  that  -  Thev  went  st*'^ctly,  the  elimination  of  an  undesir-  isiana’s  political  dictator,  at  the  hands 
to  work  as  soon  as  the  body  had  been  powerful  leader  of  hostile  forces,  of  an  idealist  and  not  a  politician,  will 

taken  inside  and  the  doors  closed  get-  Senator  Long  for  years  was  at  logger-  have  a  profound  effect  on  the  political 
ting  shots  of  the  throng  of  about  three  with  the  daily  press  of  his  state  fortunes  of  Louisiana,  and  to  a  certain 

thousand  who  had  congregated  on  the  because  of  his  attempts  to  throttle  edi-  extent  on  the  nation.”  Charles  P.  Man- 

steps  and  waited  for  hours  in  a  drizzling  ‘ocs  indirectly  through  political  control  ^ip,  editor  and  publisher  of  the  Baton 
rain.  and  directly  through  censorship  and  Rouge  Adzfocate  and  State-Times  com- 

While  there  is  a  disposition  among  discriminatory  taxes.  mented.  .  ,  ,  ,  . 

somp  in  official  circles  to  blame  public-  Telegraphic  responses  to  an  inquiry  It  removes  the  most  colorful  and 

ity  attacking  the  dictotorial  laws  for  the  by  Editor  &  Publisher  brought  out  amazing  figure  ^uisiana  has  ever  seen, 

death  of  Senator  Long,  among  others  that  many  of  the  influential  editors  and  and  probably  brings  crumbling  down 

there  is  a  tendency  to  treat  the  news-  publishers  expect  the  Long  machine  to  the  most  ^werful  and  ruthless  iwliti^l 

papers  with  more  respect.  totter  and  fall.  Meanwhile  they  empha-  niachine  that  was  ever  built  m  the  his- 

One  reporter  observed  the  he  was  size  the  need  for  cooperation  between  American  commonwealth. 


mented. 

“It  removes  the  most  colorful  and 


by  Editor  &  Publisher  brought  out  amazing  figure  Louisiana  has  ever  seen, 
that  many  of  the  influential  editors  and  and  probably  brings  crumbling  down 


papers  with  more  respect. 

One  reporter  observed  the  he  was 


called  “Mr.”  by  a  bodyguard  in  contrast  leaders  of  opposition  groups.  Many 
to  an  attitude  of  contempt  with  which  voiced  a  feeling  of  relief  from  political 
the  newspaper  correspondents  had  been  oppression. 


“It  is  extremely  doubtful  that  the 
machine  which  Senator  Long  built  will 
stand  after  the  death  of  its  creator.  It 


treated  in  the  past.  “The  slaying  of  Senator  Long  was  was  a  personal  machine  built  strictly 

While  the  body  was  resting  at  the  predicted  by  all  business  and  political  control  of  the  powers  of  govern- 

morgue  Tuesday,  and  into  the  afternoon  leaders  for  years.  The  fall  of  his  ma- 

of  Wednesdav.  the  general  niihlir  in-  rhine  is  onlv  a  Question  of  time  as  the  Long  had  no  understudies,  and  no 


lena  nis  aiciaiorsnip  must  be  repeakt 
Independent  representative  men  must  b» 
put  in  places  of  power  by  the  {leople  ui 
then,  and  only  then,  will  there  be  peao 
in  Louisiana,  with  the  State  restonc 
to  its  right  place  in  the  Union,”  Mr 
Thomson  said. 

L.  K.  Nicholson,  president  of  tb 
Timcs-Picayune  Publishing  CorapaB 
released  the  following  statement  on  tht 
Louisiana  situation  to  the  .Associate 
Press  and  Editor  &  PuBusm:- 
“Now  is  the  crucial  time  for  the  peo^ 
of  Louisiana  to  resume  self-govemmor 
While  Senator  Huey  P.  Long  wa  sfl 
alive.  I  consistently  voiced  ray  dis^ 
proval  of  his  policies  and  the  raame 
in  which  they  were  carried  out.  Not 
that  he  is  gone,  there  is  no  Elisha  upot 
whom  his  mantle  can  descend  withoc 
dispute.  There  will  be  a  score  o: 
claimants,  eacn  eager  to  become  tht 
ixilitical  prophet  of  I-ouisiana  aac 
thereby  gain  a  fcxithold  in  the  field  c: 
national  affairs. 

“S'enator  Long  created  no  dynasty  ancl 


partureappr.«ch^,fourm7mPsofthe  and  know f^g^  ;hat  Ihe  work  of  un-  orders,  and  expect^  l^^Ss^rratUT^^^^^^ 

Dress  went  to  the  funeral  hnme  onri  ,irr,^>n<T  iiac  iii.t  lieorun  ’  P  F  out.  1  ne  man  wno  tailed  nim  was  _ ,  .  .  i  i _ i.j^ 


press  went  to  the  funeral  home  and 
gained  admittance  to  the  building,  but 
not  the  resting  place  of  the  Senator. 
They  were  promptly  evicted  in  a  driving 
ram,  but  a  moment  later  were  iiermitted 
to  re-enter. 


doing  wrong  has  just  liegun,  ’  C.  E.  rough  inrougn  j-ongs  Knowieogt 

Faulk,  Jr.,  publisher  of  the  Ruston  “u  is’ the  general  imnre<!<;inn  ovpr  the  constant  use  of  such  weaknesse 

Leader  wired  to  Editor  &  Publisher.  c  al  P  ^  that  he  retained  their  subordination  air. 

“Violence  is  not  a  proper  solution  of  machine  will  go  so-called  loyalty, 

political  animosities  and  Senator  Long's  i  ti^T  tT  *'U  "Confusion  now  reigns  in  that  cam: 

Heath  is  regrettable."  said  John  D.  HrSdl,rdfsto^^  m.  ’"““““I  <»  »  “ 

Ewing,  publisher  of  the  Shrez>eport  ,ioubted^  ^  become  worse  confounded  a; 

Times.  “The  Long  political  machine,  *.  '  i  u-  i-  a  -  i  u-  each  pettv  chieftain  tries  to  unfurl  hi- 

with  his  dominant  individualistic  lead-  ;  is  leutenants  are  holding  ^ud  finds  rivals  clutching  at  it 

ership  gone,  must  be  completely  re-  held  power  through  force  anc 

_ u..  ...u'  dictator  to  take  over  the  reins  of  the  r.„,.raia>ri 


and  it  was  through  Long’s  knowledgt 
and  constant  use  of  such  weaknesse 
that  he  retained  their  subordination  air. 
their  so-called  loyalty. 

"Confusion  now  reigns  in  that  cam: 


^^NothiflsHappensHere.’^  “The  Long  political  machine, 

IT  W  •#  I  •  ^  I  '’'^hh  his  dominant  individualistic  lead- 

^  liter  ijOmp Iciinetl  ership  gone,  must  be  completely  re- 
The  news  editor  of  the  southwestern  organized.  How,  if  and  by  whom  that 
office  of  the  United  Press  at  Kansas  he  done,  time  only  can  tell.  Be- 
City  recently  received  a  letter  from  tause  it  has  no  outstanding  political 
j.  Alan  Coogan,  of  the  U.  P.  bureau  at  leader  left,  the  opposition  may  be  ex- 


Baton  Rouge,  La.,  expressing  a  desire  pected  to  develop 
that  he  be  transferred  to  a  bureau  dy  coalesce! 

“where  something  happens  once  in  a  unselfish  leaders.” 
while.”  Thomas  M.  Call 


pected  to  develop  strength  with  rapid¬ 
ity  if  it  coalesces  around  strong  and 


while.”  Thomas  M.  Callahan,  editor  and  pub- 

Sunday  night.  Sept.  8,  Coogan  was  li^her  of  the  Lafayette  Advertiser, 
seated  at  the  press  table  in  the  chamber  wired :  “For  seven  years,  since  the 
of  the  house  of  representatives  at  Baton  election  of  Huey  P.  Long  as  governor. 
Rouge,  looking  out  into  the  corridor.  Louisiana  has  lieen  in  a  condition  of 
He  heard  shots  and  people  screaming,  intense  politics,  the  situation  becoming 
A  little  girl  ran  to  Coogan,  threw  her  niore  serious  as  the  dictatorship  was 
arms  around  him  and  screamed,  “Save  closely  Ixiuiid.  Now  comes  the 

me,  mister,  save  me.”  '  assassination  of  Senator  Long  and  the 

As  soon  as  he  could  quiet  the  girl,  luture  is  something  that  is  difficult  to 
Coogan  got  out  toward  the  corridor’  comment  upon.  Long  built  his  dictator- 


machine,  but  no  one  can  lie  found  with 
the  resourcefulness  and  brains  and  en¬ 
ergy  of  the  dead  leader,  (lovernor 
.\llen  will  probably  be  given  the  sword, 
hut  he  will  never  be  able  to  wield  it. 

“It  will  take  time  to  change  the  politi¬ 
cal  set  up.  The  laws  that  gave  Long 
dictatorial  power  over  local  govern¬ 
ments,  assessments  and  the  election  ma¬ 
chinery  are  still  on  the  statute  Iwoks, 
hut  the  chances  favor  a  gradual  break¬ 
ing  up  of  the  powerful  machine  now 
that  the  man  who  created  it  is  no  longer 
able  to  furnish  the  brains,  the  driving 
force,  and  the  leadership  so  essential 
for  its  operation,”  Mr.  Manship  con¬ 
cluded. 


it  will  become  worse  confounded  a; 
each  petty  chieftain  tries  to  unfurl  hi- 
haiiner  and  finds  rivals  clutching  at  it 
Long  held  power  through  force  am 
skill,  coupled  with  an  amazing  master 
of  men's  foibles.  His  vassals  saw  tht 
workings  of  various  parts  of  this  ma¬ 
chine,  but  none  ever  understood  thtf 
whole  of  it,  nor  was  any  one  of  then; 
IK-rmitted  to  manipulate  the  levers,  k 
start  and  stop  the  intricate  devict 
known  here  as  statecraft.  Already 
note  signs  of  the  uncertainty  which  in 
evitably  will  wreck  the  entire  ialst 
structure,  if  only  able  and  conscientioE 
leaders  will  step  to  the  fore. 

“If  a  new  structure  is  to  arise  iron 
the  ruins,  a  structure  clean  within  aa 
V  ithout,  willing  hands  must  bend  quick 
ly  to  the  task.  If  they  do  not,  we  shai 
sec  the  state  torn  for  months,  perha; 
years,  by  a  series  of  petty  squabble 


Loogan  got  out  toward  the  corridor,  comment  upon.  Long  built  his  dictator-  Douglas  .^ttaway,  publisher  of  the  among  factional  chiefs,  with  the  tai- 
but  it  was  barred  by  guards.  Coogan  ^  complete  master  control.  \V  ith  Shrezrport  Journal:  “In  my  judgment  payers  meeting  the  mounting  cost  h 

got  to  an  elevator  and  told  the  operator  passing  the  future  is  m  ^ubt  as  Huey  P.  Long  political  machine  they  do,  Louisianians  will  cease  to  be  i 


got  to  an  elevator  and  told  the  operator  passing  the  future  is  m  doubt  as 
to  take  him  to  the  first  floor.  As  he  political  organization.  There  is 

did  so  J'oe  Messina,  chief  of  Long's  ^"1*®  expressed  in  a  great  spirit  of 
bodyguard,  and  Lt.-Gov.  James  A.  Noe  tolerance  that  a  liasis  will  lie  reached 
stepped  into  the  car  and  commanded  the  1^’'®  1-ouisiana  a  chance  to 

operator  to  take  them  to  the  twenty-  Progress  and  be  relieved  from  the  con- 
fourth  floor,  where  Long  has  an  office  intensive  politics.” 


apartment.  Both  Messina  and  Noe 
were  crying. 

“Is  he  hit,  Jimmy?”  Messina  asked. 
“I’m  afraid  so,  Joe,”  Noe  replied. 


“While  any  political  assassination  is 
to  be  condemned,  both  on  moral  grounds 
and  as  a  menace  to  orderly  govern¬ 
ment,  I  feel  that  the  passing  of  Huey 


Coogan  rode  the  elevator  to  the  ’24th  ^  removes  m  the  abstract  an  mstni- 
floor  then  back  to  the  first  floor,  where  dangerous  to  the  battered  .\meri- 

he  found  a  crowd  packed  about  the  bodv  scheme  of  democratic  rule  in  the 
of  a  man  dead  on  the  floor,  riddled  witli  opinion  of  Hodding  Carter  publisher  of 
jjyjjgjj,  the  Hammotid  Patlv  Courier .  1 

Coogan  by  that  time  had  enough  de- 

tails  to  flash  news  of  the  shooting  by  *’**  ‘*^^‘'?.,  *?”*  only  the  manner  of  it, 
Iona  TT  p  and  would  have  preferred  to  have  seen 


long  distance  ’phone  to  the  U.  P.  office 
in  New  York. 

Something  did  happen  at  Baton  Rouge 
and  it  was  world-wide  news. 


his  demagoguery  defeated  in  life. 

“It  is  obvious  that  his  death  means 
the  ultimate  crumbling  of  his  organi- 


Coogan  is  a  former  student  of  the  dominated  and  con- 

University  of  Kansas  and  later  was  on  his  personality,  although  it 

the  sports  staff  of  the  Kausas  City  Jour-  niomentum  wil  keep  it 

nal-Post.  He  later  joined  the  United  Roing  for  some  months,  hut  ,t  is  also 
Press  and  until  this  summer  was  the 


TT  P  1  f  T  heretofore  through  common  antipathy 

U.  P.  statehouse  man  at  Jefferson  City.  Longism.  will  likewise  break  into 
Mo.  He  was  sent  to  Baton  Rouge  from  ’'partisan  factions.  If  defeat 


probable  that  the  opposition,  unified  place.  Writing  for  the  United  Press 
heretofore  through  common  antipathy  he  said  in  part :  “.\long  with  many 


awaits  the  Long  candidates  in  January  _ 

it  will  be  through  the  continuance  of  abilities.  \oiced  objection  to  this 

HEADS  SEABOARD  ADVERTISING  opposition  unity  kept  inspired  by  “Finally  I  came  to  realize  that  he  joke.  Some  of  them  thought  the  ^ 
Charles  R.  Capps,  chief  traffic  offi-  President  Roosevelt,  federal  patronage  possessed  almost  unique  capacity  for  toon  was  made  especially  to  go 

cer  of  the  Seaboard  Air  Line  Railway,  assistance  and  through  successful  pros-  sustained  labor,  with  an  incredibly  the  story. _ _ 

has  announced  appointment  of  Charles  ecution  by  the  government  of  Long  rapitl  and  acute  mentality.  The  tragedy  CANADIANS  TO  MEET 

E.  Bell  as  passenger  traffic  manager,  leaders  now  under  indictment  for  in-  of  his  life  and  of  his  public  career  is  ,  »  •  .  c  n  A'-,n  Adn 

with  headquarters  at  Norfolk.  Virginia,  come  tax  violations.  I  look  for  a  free-  to  be  found  in  his  insatiable  seeking  for  _  The  Association  of  Cana  ’ 

Mr.  Bell  will  be  in  charge  of  Seaboard  for-all  in  January,  with  his  own  men  personal  power;  more  power  than  any  tisers  will  Irold  its  annu^onven^ 

advertising.  splitting,  but  with  the  opposition  still  one  man  should  possess;  and  his  failure  the  Royal  York  Hotel,  uct.  10 


W'ill  partly  if  not  wholly  collapse  within  reproach  to  themselves  and  becom 
six  months  because  it  canot  find  a  again  a  free  and  self  governing  peoplt 

leader  to  replace  Long,  who  was  a  one-  — ^ - - 

man  ruler.  I  believe  the  serious-minded.  durtOOtl  Oil 

unselfish  citizens  generally  will  unite  ^  „  ,,  ijj  n  n«:i. 

for  the  state’s  welfare  and  there  will  Oy  UOW 

he  a  new  set  up  before  another  year  has  (Sy>ccioi  to  Editor  &  PcBUiBEi) 

passed.  ,  Sitikane,  Wash.,  Sept.  9— By  cot 

In  an  editorial  published  by  the  cidence  the  Spokesimn-Keinew  ran  ■ 
Alexandria  Toivn  Talk.  R.  C.  Jarreau,  today  a  “Ding”  (J.  ^ 

publisher,  said:  “It  is  to  he  regretted  Darling)  cartoon  on  Huey  Long  as wcj 
that  two  lives  have  been  sacrificed  on  the  sensational  story  from  Batii 
the  altar  of  political  animosity,  and  it  Kou^e  of  the  shooting  of  the  Senaio 
is  e<|ually  regrettable  that  Louisiana  |,y  an  unknown  man.  The  cartoK 
should  have  been  Irrought  face  to  face  headed  “The  Fates  Are  Funny  Tb 
with  such  a  deplorable  contingency.  Way,"  pictured  the  numerous  deatb 
Nevertheless,  the  unfortunate  tragedy  from’ auto  crashes,  earthquakes,  lighfc 
has  occurred.  There  is  no  remedy  for  and  poison  food,  and  at  the  conclua 
it,  and  it  now  behooves  the  people  of  pictured  John  Public  saying  to  M'l 
this  state  to  forget  past  political  ani-  I'ublic,  “But  nothing  ever  seems  to 
mosities,  and  to  unite  in  an  effort  to  pen  to  Huey  Long.” 
bring  peace  out  of  political  chaos.”  The  cartoon  had  been  scheduled  ' 

James  M.  Thomson,  publisher  of  the  run  in  the  Spokesman-Review  S^' 
.Vc7c'  Orleans  Item  and  Tribune,  was  in  hut  was  held  over.  The  story  of 
Washington  when  the  tragedy  took  shooting  came  in  just  before  press  tic 
place.  Writing  for  the  United  Press  for  the  first  edition  and  the  cartoon 
he  said  in  part :  “.\long  with  many  not  “pulled.”  It  was  taken  out 
others  who  opposed  the  Senator  for  succeeding  editions, 
the  various  offices  he  sought,  I  for  Several  persons  called  the  office  so 
many  years  underestimated  his  real  after  the  first  edition  was  out,  > 
abilities.  \oiced  objection  to  this  seeming  rod 


Charles  R.  Capps,  chief  traffic  offi-  President  Roosevelt,  federal  patronage 
cer  of  the  Seaboard  Air  Line  Railway,  assistance  and  through  successful  pros- 
has  announced  appointment  of  Charles  ecution  by  the  government  of  Long 
E.  Bell  as  passenger  traffic  manager,  leaders  now  under  indictment  for  in- 
with  headquarters  at  Norfolk.  Virginia,  come  tax  violations.  I  look  for  a  free- 
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ADVERTISERS  SEEKING  A.  B.  C.  PROXIES 

Issue  Brief  Opposing  Newspaper  Committee’s  Major  Recommendations  for  Changes — Harmony  to 
.  ,  „  ,  ,  .  Be  Sought  at  Joint  Committee  Session  This  Week  ,  ^  i  .  n  ♦ 

AUVLK  1  iSLK  members  ot  the  Audit  ®  -  est.  Ihe  proposed  definitions  will  not. 

Bureau  oi  Circulations  this  week  d.arge  Arthur  Voung  &  Co.  vigorously  Standardization  of  Rep^t  Forms. 

launched  a  movement  to  gather  proxies  newspaper’s  committee’s  report  should  denied,  but  because  ot  the  technical  committee  cornplams  o£  the  lack 

for  use  at  the  October  A.  B.  C.  com en-  opixjsed,  we  suggest  that  when  the  dittcrcnce  of  opinion,  the  directors  asked  of  standardization  in  audit  reports  of 
tion  in  opposition  to  most  ol  the  changes  forms  are  received  from  head-  the  committee  to  join  with  them  and  types  of  media,  and  implies 


proxy  forms  are  received  from  head- 


proposed  by  the  newspaper  committee  you  appoint  as  your  proxy  select  either  Haskins  &  Sells  or  Price,  that  newspapers  have  to  meet  higher 

headed  by  1'.  S.  Newell  ol  the  I  oledo  one  of  the  following:  Waterhouse  (lomoanv  as  a  disinterest erl  standards  than  other  publications.  VVe 


headed  by 
Blade. 


Waterhouse  Company  as  a  disinterested 


'ode.  "Stuart  Peabody,  Borden  Sales  Co.,  authority  to  settle  the  issue.  This  the  'ccognize  that  the  standards  as  to  when 

The  movement  was  begun  by  eleven  35Q  Madison  Avenue,  New  York  City.  committee  refused  to  do,  and  the  Board 


advertiser  members  of  the  A.  B.  C.  -x  p',  fjriscoll.  Armour  &  Company,  chose  Haskins  &  Sells  to  make  the  ex- 


board  of  directors,  who  issued  a  state-  Cnion  Stock  Yards,  Chicago. 


amination.  This  firm  reports  the  Bu- 


be  uniform  as  between  ditferent  types 
of  publication,  and  they  are;  but  the 
manner  in  which  circulation  data  is 


advertiser  members  of  the  bureau,  who  ^now  the  extent  to  which  our  views  therefore  is  not  sustained,  and  the  case  "  renresent  the  effort  to  list  theoer- 
were  invited  to  send  m  not  only  their  ^^e  shared  by  the  other  advertiser  mem-  which  it  built  up  on  that  premise  against  information  about  the  oublicatEns 

proxies  but  also  statements  of  their  we  ask  that  you  write  to  any  one  the  adoption  ot  the  new  schedule  of  buyers  deem  necessary.  (Indeed 

views  on  the  matter.  (,f  foregoing  your  opinion  on  the  Pnhlisbers  dues,  falls  to  the  ground.  -  variations  were  proposed 

The  profKised  reorganization  of  the  .ssues  involved.”  committee  approved  in  prin-  newspapers  themseTves.)  Td“ 

A.  B.  C.  board  of  directors,  which  would  The  statement  was  signed  by:  S.  E.  and' examination  of  them  discloses  no 

reduce  the  number  of  advertiser  mem-  Baldwin,  R.  S.  Butler,  h.  R.  Davis,  .  vuhirh  vi7r.idd  hav..  i  favoritism  for  any  particular  group, 

bers  while  increasing  the  number  of  x.  F.  Driscoll,  L.  R.  Greene,  Eben  Grif-  ,  ’  .  1  r  ,  np«,<:nanpr  f  f'cre  is  no  reason  why  all  types  of  pub- 

newspaper  members,  drew  principal  ob-  fuhs.  W.  A.  Hart.  Stuart  Peabody,  G.  ^  lications  should  be  asked  to  provide  uni- 

jectioii  from  the  advertiser  group.  H.  Perkins,  R.  F.  Rogan,  G.  R.  Schaef-  ..  ,  ^  pntirp  crl^Hnlp’  of  nnh  form  information  which  is  either  not 

In  the  meantime  it  liecame  obvious  fer.  The  same  pmes  w-ere  signed  to  dues  ‘should  now  be  out  mto  ^i'ailable  or  is  not  wanted  by  advertisers, 

that  this  week  would  see  a  determined  the  supporting  brief,  =  effect.  All  the  divisions  ha^  approved  interpretation  of  the  Rules.  The 

The  report  of  the  A  B.C.  ^^wspa^r  jehetlules  except  the  newspaper  "f'^mittee  recommends  hat  when  the 

nmittee,  outside  of  a  tew  rninor  Bureau  rules  have  to  lie  interpreted. 


effort  to  reach  a  compromise  on  the  "  The  report  of  the -A. B.C.  newspaper 
newspapermen’s  proposals  in  the  in-  Committee,  outside  ol  a  few  minor 

terest  of  harmony,  rather  than  to  leave  recommendations  affecting  auditing  ^  uirvuors  term  01  u nice  me  -  - 

the  whole  clash  to  be  aired  on  the  con-  practice  which  can  easily  l^  disposed  of,  proposes  to  limit  a  director’s 

vention  floor.  Such  a  compromise  is  proposes  certain  changes  m  the  Bureau  ,;ervice  to  two^ermr  We  believe  that  I'rptations  are  a  daily  necessity  and  the 
the  obvious  aim  of  a  joint  session  to  ^et-up  which  we  believe  jeopardized  its  limitation  should  be  placed  upon  **  "“.“agement.  A  member 

be  held  Sept.  13  at  the  Hotel  Astor,  effective  operation.  It  is  apparent  that  to  elect  ^  dircctorV  of  their  who  is  not  satisfied  with  the  manage- 

New  York,  by  Mr.  Newell’s  committee  '"any  ot  the  recommendations  were  j  ^  ®  often  as  they  desire  If  the  decision  has  always  had  the  right 

and  a  special  committee  of  the  A.  B.  C.  ''ased  upon  unfamiliarity  with  the  facts  alone  do  not  wfsh  to  re-elect 

board,  headed  by  Ralph  Starr  Butler  --a  m.s^conception  of  Bureau  rules  their  ^frectors,  that  is  their  affair,  but  ^‘Irrearage  Rule  While  the  com- 

of  the  General  Foods  Corporation.  VVhfi^th/commifterrecoLiis  no  reason  why  they  should  dictate  asked  tor  uniform  rules  for  all 

The  joint  committee  session  will  have  ..  iniuortance  of  nreservine  buver  con-  other  members,  including  advertisers.  pub  ications,  it  a  er  appealed 

,  e  .  I  .1  ^fie  importance  oi  preser\inft  ouyer  con-  ^  i  i  i  .u  rr  x  r  lor  a  special  rule  tor  those  in  cities  of 

before  It  not  only  the  newspaper  recom-  Board  of  25  Directors,  it  would  have  the  effect  of  jegg  than  15,U00  population,  that  they  be 

mendations,  but  also  the  audljsis  ot  reduce  the  present  total  of  15  automatically  removing  from  the  board  permitted  ’to  extend  credit  for  a  period 

them  by  O  C.  Ham,  managing  dmec-  directors,  made  up  of  13  advertisers  and  >"en  o  experience  who  have  served  it  |  ^  subscrilTrs  of 

tor.  and  other  statements  which  have  ,  agency  members,  to  13 ;  and  it  would  "nselfishly  and  effciently  for  many  credit  standing.’  Of  course. 

been  sent  to  the  board.  increase  the  present  10  publisher  repre-  ..  n'  ..  1  the  Bureau  does  not  ‘allow’  publishers 

The  ne.\t  day.  Sept.  14,  the  full  board  nf  whnm  the  news-  Restrictions  on  the  Directors  Ac-  _ _ ..i;,.  i,.,* 


1C  >CIlCUUICi  CACCUL  llic  llCWSUaptT  It  I  ,  *  I  •  .  .  j 

[vision  Bureau  rules  liave  to  l)e  interpreted, 

“3.  Directors’  Term  of  Office.  The  f  Directors  shall  inter- 

.mniittee  uJnit  -T  V^ct  them.  We  bclieye  that  these  inter- 


them  by  O.  C.  Harn,  managing  direc-  directors,  made  up  of  13  advertisers  anc 
tor,  and  other  statements  which  have  7  agency  members,  to  13 ;  and  it  woulc 
been  sent  to  the  board.  increase  the  present  10  publisher  repre 

The  ne.\t  day.  Sept.  14,  the  full  board  sentatives  to  12,  of  whom  the  news 


to  extend  or  restrict  credit,  but  simply 


-  .  -  r  ..  TT  — . .  “•  ‘ - -.  -  u  •  •  ..1  V,  t  at  conventions  the  Newspaper  Division 

session.  The  annual  reprjrt  of  Mr.  Harn  reached  bv  substituting  for  the  existing  such  as  raising  the  number  of  a  quorum  against  such  an  extension  of 

IS  also  to  be  received,  and  miscel-  basis  of  representation— two  members  from  9  to  15  niem^rs,  making  it  neces-  the  arrearage  period,  but  the  subject  is 
laneous  business  transacted,  according  from  each  of  three  groups  and  four  sary  for  the  board  to  make  public  full  ^  nroperly  one  for  them  to  recom 
to  the  A.  B.  C.  president.  P.  L.  Thom-  from  the  newspapers — representation  stenographic  reports  of  meetings,  and  October. 

son  of  Western  lilectric  Comiiany.  based  upon  the  amount  of  dues  paid.  denying  the  Board  the  power  to  take  ..(^  Method  of  .issessing  Fxtri 


son  of  Western  Electric  Comiiany. 

The  statement  issued  this  week  by  the  . .  ..^  _ _ _ _ „ _ 

advertiser  directors  said  :  common  interest  with  agencies  as  buyers  ""I  hitherto  been  placed^  in  the  agenda 

"The  advertiser  directors  are  ojiposed  of  advertising,  an  important  element  in  15  days  beforehand.  The  advertiser 
to  all  of  the  major  proposals  of  the  the  success  of  the  Bureau  for  21  years  directors  know  of  no  occasion  when  the 
(newspajier)  committee  and  offer  the  has  been  its  control  by  adv’ertisers.  To  existing  rules  bearing  on  these  jioints 
attached  brief  as  their  reasons  therefor,  retluce  the  advertiser  directors  to  11  or  have  worked  injustice  to  any  interest, 
We  urge  you  to  study  both  the  com-  less  and  at  the  same  time  increase  the  and  believe  that  its  procedure  now  pro- 


ider  in  October. 
“9.  Method  of 


.■'Issessing  Extra 


"While  we  advertisers  recognize  our  "P  at  a  meeting  any  subject  which  had  Charges  on  Audits.  The  committee’s 


accountants  point  out  that  in  cases 
where  the  cost  of  making  newspaper 
audits  was  not  fully  covered  by  the 
dues  paid,  the  Bureau  formerly  did  not 
ajiply  absolutely  uniform  methods  in  the 
allocation  of  these  extra  costs.  The 


tnittee's  report  and  ^ir.  Ham's  com-  publisher  directors  from  10  to  12  would  vides  reasonable  pr^ection  management  recognizes  this  fact,  but 

ments  upon  it.  In  our  opinion,  many  upset  this  balance  arid  throw  the  control  against  ill-considered  action.  Consul-  points  out  that  it  was  laboring  with  an 
of  the  proposals,  if  adopted.  W’ould  not  of  the  publisher  division  into  the  hands  ering  that  the  committee  P^d  tribute  obsolete  system  of  dues  and  charges 
merely  change  details  of  the  bureau’s  of  the  newspapers,  which  is  contrary  to  to  the  service;  of  present  and  past  di-  which  were  difficult  of  uniform  applica- 
structure  but  they  arc  so  revolutionary  the  fundamental  basis  upon  which  the  lectors:  it  is  difficult  to  understarid  why  During  the  current  year  all  the 

as  to  imjxTil  its  very  e.xistence.  This  Bureau  was  organized.  Neither  numer-  they  would  impose  upon  the  lx)ard  petty  practices  referred  to  have  been  modified. 
M'as  certainly  not  the  purpo.se  of  the  ical  membership  nor  the  amount  of  dues  regul^ions  which  cannot  fail  to  hampe-  "m.  Jiud-ict.  The  committee  proposes 
newspaix-r  committe,  but  we  cannot;  '*  P''"P^''  i'asis  for  representation  on  its  effectu’e  work.  The  committee  s  formation  of  a  Budget  Committee 

escape  the  conviction  that  it  might  re-  Board.  Each  division  should  have  assertion  that  the  Board  of  Directors  Board,  with  a  majority  of  mem- 

sult  from  the  adoption  of  its  report  least  two  directors.  While  the  news-  is  divided  lictween  old-timers  and  iniblishers’  representatives.  There 

“This  is  a  matter  of  great  concern  PaP^-s.  •'>'  rea^^O''  "f  the  complicated  “new-comers  with  the  former  dommat-  „„  objection  to  this  proposal,  although 
to  the  advertiser  member  of  the  bureau  "ature  of  their  business,  ought  to  have  mg  the  latter,  is  untrue.  W  e  know  jj,  worth  noting  that  the  Finance  Com- 
whose  interests  have  always  been  as-  eivnmh  directors  to  adequately  represent  of  no  such  division,  we  have  never  mjttee.  which  heretofore  has  budgeted 


"10.  Jiudget.  The  committee  proposes 
the  formation  of  a  Budget  Committee 
of  the  Board,  with  a  majority  of  mem¬ 
bers  iniblishers’  representatives.  There 
is  no  objection  to  this  proposal,  although 


sumed  to  be  paramount  in  the  purposes 
and  practices  of  the  bureau.  It  is  ex¬ 
tremely  important,  therefore,  that  you 
learn  the  >ignificance  of  these  propf>sals 
and  lie  prepared  to  vote  in  person  or  by 
proxy  at  the  convention  on  Oct.  17  and 
18  when  the  action  taken  will,  we  be¬ 
lieve.  largely  determine  the  future  of 


the  small  as  well  as  the  large  papers,  seen  the  Board  vote  on  any  such  basis.  Bureau  ojierations,  has  always  contained 
certainly  seven  directors  are  not  neces-  and  we  believe  it  is  the  testimony  of  publisher  representatives  and  its  recom- 
sary  to  represent  all  phases  of  the  news-  all  who  are  familiar  with  the  Board’s  mendations  liave  invariably  been  unani- 
paper  business.  .And  newspapers  do  not  operations  that  it  has  functioned  mous  and  have  been  adopted  by  the 
need  more  directors  to  increase  their  smoothly  and  ordinarily  has  been  able  Board. 

voting  strength  because  no  action  in-  to  arrive  at  unanimous  decisions.  "H.  Efficiency  of  Management.  Early 

volving  newspapers  has  ever  been  taken  “5.  Basic  Rate  and  Comhination  in  its  report  the  committee  says,  ‘We 
by  the  Board  against  the  vote  of  the  .e>ales.  The  committee  says,  ‘Through  know  that  savings  in  e.xpcnse  are  pos- 


the  bureau  as  an  instr^nmlm  nf  f  1  newspaper  directors,  nor  those  of  a  series  of  technical  definitions  and  sible  in  many  departments.’  but  it  offers 

mental  imuurtance  in  nromrtin.r  ti  p  n  P"^''s^'er  divisions  under  simi-  clever  subterfuges  developed  from  time  no  specific  evidence  to  support  this 

vestment  of  aHvprticprc  wiT  V.  k  ■*  s'B'at'ons :  and  there  is  certainly  no  to  time,  considerable  circulation  for  charge,  riie  management  has  put  into 


vestment  of  adv^rti^prQ  \V  K  Miiiauuiia.  aiju  iiicic  is  laiiiijr  iiu  lu  nine,  LuiiMuiriauic  ^.iiLuiaiKui  lui  coarpe.  1  iic  management  nas  put  mto 

that  no  mnrp  rWfirn  t,  occasion  to  hand  over  to  newspapers  the  which  less  than  50  per  cent  of  the  effect  substantial  economies  after  secur- 

arisen  in  tbp  b;cJr.P  J  li  k  ability  to  outvote  all  the  other  publish-  regular  price  is  paid  is  now  counted  by  ing  the  liest  professional  advice  obtain- 

“Vari  Je  ^^  ing  groups.  the  Bureau  as  net  paid.’  It  recommends  able.  If  the  committee  has  anything 

alrearfv  “2.  Bureau  .-'iceounting  System.  The  that  the  definition  of  ‘basic  price’  set  specific  to  suggest  the  Board  will  be 

port  in  '  a  committees  re-  committee  retained  a  firm  of  (Tbatta-  up  by  the  by-laws  lie  dropped.  In  this  glad  to  consider  it.  If  not.  we  submit 
suoDort  t  "uderstand,  will  nooga  accountants  who  reported  that  the  respect  the  committee  has  a  surpris-  that  the  general  charge  ought  to  be 

covlmtinn  "y  proxy  at  the  Bureau’s  accounting  system  was  imper-  ing  misconception  of  the  rules.  There  withdrawn.  We  advertiser  directors  do 

flnsp^  ti-  to  read  the  in-  feet  and  the  audit  of  the  books  by  has  been  no  subterfuge,  and  we  can  not  assume  perfection  for  the  Audit 

DarH  t  ■'Arthur  Young  &  Co.  for  the  last  fiscal  assure  advertisers  that  no  circulation  Bureau,  Imt  we  believe  it  has  been 

^'^‘^"rd  with  you  con-  year  not  a  true  reflection  of  the  Bureau’s  has  been  counted  as  net  paid  for  which  efficiently  managed  and  that  its  struc- 

1  he  importance  of  a  large  ad-  financial  condition,  there  having  actu-  less  than  50  per  cent  has  been  collected  ture  and  rules  as  they  exist  substantially 


^Wiser  representation  at  the  conven-  ally  been  a  profit  of  more  than  $6,o6()  in  accordance  with  the  rules.  The  pres 
IS  apparent.  If  you  cannot  be  pres-  instead  of  a  deficit  of  over  $19,000.  This  ent  definitions  will  protect  your  inter 


meet  the  needs  of  the  advertising  and 
publishing  business  in  1935.” 
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SEC  WANTS  MORE  SECURITY  ADVERTISING 

Federal  Officer  Tells  Convention  That  Media  and  Agents  Are  Not  Liable  for  Errors  in  Good 
Faith — Sees  Advertisers  Restrained  by  Over-Timid  Lawyers 


(.special  to  Editor  &  Puuusiiek) 

TLANTIC  CITY,  bept.  IJ— The 
Federal  Securities  and  Exchange 
Cununissiun  is  primarily  working  tor 
publicity,  under  a  law  designed  to  pro¬ 
mote  publicity,  and  so  is  eager  to  co¬ 
operate  with  newspapers  and  magazines 
in  promoting  large  bnancial  advertising. 

Judge  Joim  j.  Burns,  ot  Washington, 
counsel  lor  the  SEC,  made  this  plain 
in  a  tranx  talk  to  the  Financial  Adver¬ 
tisers  Associaition  at  its  20th  annual 
convention  here  in  Hotel  Amliassador. 

“Y’our  interests  and  those  of  the  com¬ 
mission  are  identical,  ’  he  said,  "in  a  de¬ 
sire  to  overcome  the  present  reluctance 
of  underwriting  houses  to  employ  news¬ 
paper  and  magazine  advertisements  in 
order  to  present  new  offerings  of  securi¬ 
ties  to  the  purchasing  public.  We  ad- 
mini.ster  a  publicity  statute ;  you  sell 
publicity. 

“Last  April  the  commission  com¬ 
menced  a  series  of  round-table  discus¬ 
sions  with  the  tinancial  editors  of  sev¬ 
eral  of  our  larger  newspajiers  and  repre¬ 
sentatives  of  a  number  of  advertising 
agencies.  With  the  aid  of  these  gentle¬ 
men  we  sought  to  evolve  practical  and 
workable  rules  which  would  permit  and 
encourage  advertising  of  new  offerings. 
These  rules  embixhed  almost  entirely 
the  suggestions  of  the  newspai>crs  and 
agencies  which  helped  us  in  the  task  of 
deciding  what  information  and  how 
much  of  it  the  public  should  receive 
through  the  medium  of  advertising  in 
order  to  be  adequately  protected. 

“I  should  like  to  empliasize  to  your 
profession  that  the  possibility  of  liability 
being  imposed  u|xin  a  news{iai)er  or  an 
advertising  agency,  even  in  the  event 
an  advertisement  is  illegal,  is  practically 
negligible. 

"The  right  of  civil  action  given  by 
the  act  to  a  person  who  has  been  sold 
securities  in  violation  of  the  law  extends 
only  to  the  person  who  thus  sold  him 
the  security.  Consequently  newspapers, 
magazines  and  advertising  agencies  can 
have  nothing  to  fear  on  that  score, 
since  in  the  normal  case  neither  the  ad¬ 
vertiser  nor  the  newspaper  is  engaged 
in  selling  the  security  for  their  own 
account. 

“Criminal  liability,  of  course,  can 
only  be  imposed  for  a  wilful  violation 
of  the  act  Consequently  any  advertis¬ 
ing  agency,  newspaper  or  magazine  pre¬ 
paring  or  carrying  an  advertisement  in 
good  faith,  believing  it  to  be  legal,  has 
nothing  to  fear  either  from  the  law  or 
from  the  commission. 

“The  subsection  requiring  the  pub¬ 
lisher  or  writer  to  state  the  amount  of 
the  consideration  was  designed  to  pre¬ 
vent  the  former  widespread  use  of  so- 
called  tipster  .sheets,  wherein  supjiosedly 
disinterested  and  unbiased  investment 
services  were  paid  to  tout  the  securi¬ 
ties  in  which  some  particular  under¬ 
writer  or  dealer  was  interested.  In 
other  words,  the  object  is  to  prevent  a 
secretly  interested  person,  having  his 
own  iiocket  to  serve,  from  masquerad¬ 
ing  as  an  imiiartial  adviser  of  the  in¬ 
vesting  public. 

“In  my  opinion,  the  word  ‘conqiensa- 
tion’  as  used  in  the  act  does  not  include 
the  normal  advertising  rates  charged  by 
magazines  and  new'spapers.  Hence  pub¬ 
lications  accepting  securities  advertise¬ 
ments  at  their  regular  advertising  rates 
need  not  disclose  the  amount  thereof. 

“\or  does  this  subsection,  in  my 
opinion,  affect  the  role  played  by  an 
advertising  agency  in  drafting  or  revis¬ 
ing  the  copy  for  the  advertisement,  since 
the  statements  which  may  be  contained 
in  the  advertisement  do  not  purport  to 
be  made  hv  the  advertising  agency.’’ 

Robert  W.  Sparks,  vice-president  of 
the  Bowery  Savings  Bank  of  New  York 
was  elect^  president.  Other  officers: 

First  Vice  President— T.  T.  Kiphart  of  the 
Fifty-third  Union  Trust  Company,  Cincin¬ 
nati. 

Second  Vice  President — William  H.  Neal 


of  the  Wachovia  Hank  and  Trust  Company, 
Winston-Salem,  N.  C. 

Third  Vice  President — CeorRe  O.  Everett 
of  the  First  Citizens  Hank  and  Trust  Com¬ 
pany.  Utica.  N.  Y. 

Treasurer — Fred  W.  Mathison  of  the  Na¬ 
tional  -Securitv  Hank,  ChicaRo  (re-elected). 

Executive  Secretary — Preston  E.  Reed  ut 
Chicago  tre-elected). 

Tile  United  States  Comptroller’s  office 
has  gone  into  extensive  advertising  for 


the  first  time  in  its  history.  Comptroller 
j.  F.  T.  O’Connor  revealed. 

.\nd  it  has  gone  “whole  hog”.  Hold¬ 
ing  an  assortment  of  344  pieces  of  real 
estate  because  of  the  receivership  of  the 
First  National  Bank  of  Gulfiiort,  and 
with  their  sale  apparently  impossible, 
the  dignified  Federal  agency  “obtained 
an  energetic  salesman,”  said  Mr.  O’Con¬ 
nor.  He  ran  a  half-page  advertisement 
seven  consecutive  days  in  twelve  news- 
liapers.  He  advertised  in  adjoining 
states. 

"Ten  thousand  copies  of  a  pictorial 
handbook  and  1U,00D  blotters  were  dis¬ 
tributed  ;  5,000  cards  in  connection  with 
a  guessing  contest  on  prices  to  be  paid 
for  certain  tracts ;  3,800  letters  to  de¬ 
positors  were  sent ;  94  large  six-by- 
four-foot  oilcloth  signs  were  used.  Six 
twelve-by-four-foot  signs  and  500  auto 
stickers;  17,500  lists  of  the  properties; 
60  consecutive  announcements  over  one 
radio  station  and  seven  over  another ; 
and  a  sound  truck  traveling  1,800 
miles.” 

The  result,  in  a  community  “where 
no  one  had  money  to  buy,”  w;as  $178,- 
672  in  bids,  bidders  also  assuming  $35,- 
284  in  back  taxes.  ,\nd.  said  Comp¬ 
troller  O’Connor,  “most  financial  insti¬ 
tutions’  problems  are  easier.  In  this 
case  we  not  only  sold  the  property;  we 
recreated  values,  stimulated  real  estate 
activity  and  created  a  new  investment 
psychology.” 

Mechanics  and  technique  of  advertis¬ 
ing  are  important,  O’Connor  remarked, 
“but  one  other  factor  is  of  transcendent 
importance — the  selection  of  the  news- 
liaper,  magazine,  trade  journal  or  other 
jieriodical.  Only  those  should  be  se¬ 
lected  in  which  the  people  have  con¬ 
fidence.  No  matter  how’  glamorously 
an  individual  draw  a  word  picture,  if 
the  hearers  have  no  confidence  in  him 
they  have  none  in  what  he  says." 

Charles  R.  Gay,  president  of  the  New 
V'ork  Stock  P'xchange,  told  the  asso¬ 
ciation  that  the  exchange  was  a  natural 
target  for  prejudices  and  antagonisms, 
and  without  suggesting  any  formal  pro¬ 
gram  he  said  that  the  exchange  should 
follow  a  policy  of  “education  unblem¬ 


ished  by  anything  savoring  of  propa¬ 
ganda”  to  combat  public  misunderstand¬ 
ings. 

"The  Exchange  must,”  Mr.  Gay  said, 
"at  all  times  draw  a  sharp  distinction 
la-tween  public  relations  as  used  to  edu¬ 
cate  the  public  and  promotion  to  stimu¬ 
late  busine-'S.  The  only  legitimate  way 


in  which  the  stock  exchange  as  such 
can  promote  e.xpansion  of  its  members’ 
business  is  by  encouraging  so  far  as 
lies  within  its  power  those  forces  mak¬ 
ing  for  sound  recovery.” 

Wilfred  W.  Fry  of  Philadelphia, 
president  of  N.  W.  Ayer  &  Son.  de¬ 
clared  that  “in  most  cases  where 
marked  success  has  rewarded  courage¬ 
ous  individual  initiative  during  the  de¬ 
pression,  leaders  have  employed  adver¬ 
tising  as  a  most  imixirtant  aid  to  their 
effort.” 

Pointing  particularly  to  “the  recent 
intelligent  use  of  advertising  by  insur¬ 
ance  companies”  and  its  results,  he  con¬ 
trasted  it  with  bank  advertisements  in 
newspaiiers,  “of  which  more  than  75 
IK-r  cent  still  use  the  stereotyped  forms 
of  the  last  century — not  only  in  outlying 
districts  but  in  metropolitan  banking 
centers.” 

Donaldson  B.  Thorburn,  assistant 
vice-president  of  the  Bank  of  .America 
in  San  Francisco,  declared  the  bank¬ 
ing  business  is  lucky  that  it  passed  up 
the  flocxl  of  advice  to  each  lianker  to 
“speak  out  in  meeting”  in  institutional 
advertisements. 

Thorburn  described  “gratuitous  ad¬ 
vice  heaped  uixm  the  public  relations 
departments  of  banks  from  self-ai>- 
ptiinted  guides,  counselors  and  friends. 
I  refer  to  those  unofficial  advisers  from 
the  publications,  the  agencies  and  other 
disinterested  persons  who  advise  and 
even  solicit  paid  .statements,  in  which 
the  financial  institutions  may  urge  upon 
the  public  euphemistic  pleas  of  their 
soundness  and  integrity.  They  counsel 
the  banker  to  ‘take  the  public  into  his 
full  confidence’  and  ‘tell  his  story  to 
the  man  on  the  street.’  They  would 
have  the  banks  competing  with  each 
other  to  devise  new  defense  mechanisms 
with  which  to  confuse  the  public. 

“There  is  a  need  for  public  educa¬ 
tion  on  banking.  But  it  is  a  job  for  all 
banks,  to  be  undertaken  in  unison.  If  any 
such  co-operative  campaign  be  under¬ 
taken,  every  single  bank  in  the  United 
States  should  subscribe  to  it,  so  that 
the  representations  of  the  campaign  may 
be  the  representations  of  all  the  banks 


and  not  those  of  a  few  spokesmen.  It  : 
is  essential  that  ix>litical  partisanship  ' 
be  avoided,  or  any  exposition  of  eco¬ 
nomic  theory  that  might  lie  construed 
as  propaganda. 

“Each  bank  must  take  it  upon  itself 
to  back  up  the  assertions  made  in  its 
tiehalf  so  that  no  misrepresentations  oc¬ 
cur,  however  inadvertantly,  in  stating  | 
the  iiosition  of  this  nation’s  liaiiks.  This  * 
implies  a  certain  standardization  of  ser¬ 
vice,  and  if  it  were  accomplished  this 
alone  would  justify  the  program.  It 
also  inqilies  to  a  degree  the  profes¬ 
sionalization  of  banking,  but  this  is  fir 
from  a  hindrance. 

public  relations  program  on  a  co- 
oiK-rative  basis,  along  broadly  construc¬ 
tive  lines,  could  produce  tangible  advan¬ 
tages.  The  banker  then  could  convince 
the  public  that  he  is  a  logical  expert 
leader  and  counselor,  and  unwise  legis¬ 
lative  tinkering  then  would  be  thwarted. 

"There  still  would  be  plenty  of  job 
left  for  the  individual  bank’s  relations 
department.  Its  work  is  to  apply  mer¬ 
chandising  methods  to  place  the  funds 
and  facilities  of  the  liank  at  work.” 

Thorburn  paid  particular  respects  to 
“the  public  enemies  of  tinancial  adver¬ 
tising — those  who  through  flagrant  mis¬ 
statement  of  facts  place  the  public  in  a 
state  of  mind  whicb  makes  it  impossible 
for  readers  to  accept  the  true  statements 
made  in  legitimate  advertising  copy.” 

He  warned  also  that  “a  move  to  tax 
display  space  in  the  publications  of  our 
state  is  mirrored  in  the  legislative  ac¬ 
tivities  of  many  other  states,  and  in 
some  has  succe^ed.  It  behooves  us  as 
representatives  of  banks  to  do  every¬ 
thing  in  our  {wwer  to  stimulate  recov¬ 
ery,  and  certainly  any  handicap  on  the  \ 
active  .stimulation  of  purchasing  power 
will  have  the  opposite  effect. 

“None  of  us  wants  to  have  advertising 
e.xpense  increased  by  unwise  taxation” 

I'rank  F.  Brooks,  president  of  the 
I'irst  National  Bank  of  Pittsburgh  and 
president  i-.f  the  Pennsylvania  Banken 
.Association,  called  for  “the  biggest  ad¬ 
vertising  campaign  America  ever  saw," 
to  take  advantage  of  a  new  public  hun¬ 
ger  for  knowledge  that  has  lieen  created 
by  mounting  tax  bills. 

“It  should  be  produced  regardless  of 
expense.”  he  said.  “It  should  reach  into 
the  nooks  and  crannies  of  every  ham¬ 
let.  Its  sponsorship  should  be  so  broad 
that  the  most  prejudiced  mind  dare  not 
challenge  its  spirit  of  altruism.  It  should 
consolidate,  vitalize  and  encourage  the 
almost  mute  and  disorganized  .American 
majtirity  of  straight  thinkers.  It  should 
draw  the  sharp  line  between  right  and 
wrong  economics.  It  should  emt^iit 
that  the  economic  law  against  sonl^ 
thing  for  nothing  still  applies. 

“It  should  put  government  and  poli¬ 
tics  in  their  true  relation  to  our  eco¬ 
nomic  life. 

“The  American  banks,  pecking  away 
individually,  no  matter  how  brilliantly, 
cannot  hope  to  solve  a  problem  of  this 
magnitude.  Even  working  together  they  , 
cannot  just  now  hope  for  success,  be-  ' 
cause  their  motives  are  still  under  chal¬ 
lenge.  There  is  urgent  necessity  fof 
the  intelligensia  of  .America  to  go  into 
the  committee  of  the  whole.  Bankin? 
and  business  must  get  together  to  sell 
eci.nomic  literacy  to  .America.” 

Edward  L.  Bemays,  public  relations 
counsel,  of  New  York,  carried  on  this 
theme  with  the  statement  that  business 
has  not  even  fiegun  to  wake  up  to  the 
great  advertising  fundamental  which 
Hitler.  .Stalin  and  Mussolini  know  by 
heart — the  value  of  symbols. 

"The  chief  answer  to  the  problem  for 
finance  is  to  acquire  an  entire  new  set 
of  outstanding  human,  living  symbols 
that  will  hold  public  confidence,”  he 
said.  “Leaders  will  have  to  make  new 
pictures  of  themselves  and  their  activi¬ 
ties  and  functions. 

“The  public  must  learn  that  they  need 
{Continued  on  page  37) 


New  officers  of  Financial  .Advertisers  Association.  Seated,  left  to  right:  Thomuii 
J.  Kiphart.  Cincinnati,  first  vice-president:  Robert  W.  .Sparks.  New  York,  new 
president;  William  H.  Neal,  Winston-Salem.  N.  C„  second  vice-president.  Stand¬ 
ing,  left  to  right:  Preston  E.  Reed,  Chicago,  executive  secretary;  (Jeorge  O. 
Everett,  Utica,  N.  Y.,  third  vice-president:  I.  I.  Sperling,  Cleveland,  retiring 
president;  Fred  W.  Mathison.  Chicago,  treasurer. 
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THE  MYSTERY  OF  RADIO 


“CIRCULATION” 


Each  Advertiser  Makes  His  Own  Audience  and  Dominant  Programs  Shut  Out  Others,  Inval¬ 
idating  Claim  That  Stations  Have  Constant,  Auditable  Following  of  Listeners 


JUST  wTiat  does  an  advertiser  buy 
when  he  buys  radio,  and  wliat 
does  the  radio  sell  when  it  sells  radio 
advertising  ? 

U.sually  the  seller  of  a  medium  sells 
circulation.  Circulations  for  publications 
are  detinite.  tangible  items — always 
quotable  and  for  the  most  part  audited. 
Car  cards,  billboards  and  other  forms  of 
outdoor  advertising  furnish  (piotable  cir¬ 
culations,  being  the  number  of  people 
w1k>  come  within  reading  distance,  and 
therefore  expose  themselves  to  this  form 
of  advertising.  Direct  mail  has  its 
detinite  circulation  count. 

Radio,  however,  has  none  of  this  tan¬ 
gible  commodity  known  as  circulation. 
.Au  advertiser  on  radio  must  create  his 
own  circulation.  Unlike  the  newsytaper 
ur  the  magazine,  which  independently 
of  the  advertiser  has  a  following,  the 
individual  radio  station  has  no  follow¬ 
ing.  There  is  only  one  iwssible  excep¬ 
tion  to  this,  and  that  is  receptivity.  A 
.Ntation,  l)ccause  of  signal  strength  or 
atmospheric  peculiarities,  may  have  a 
following  resulting  from  clearer  recep¬ 
tion.  .Aside  from  this  single  factor,  the 
audience  of  a  radio  advertiser  is  devel¬ 
oped  by  the  advertiser  and  not  by  the 
radio  station.  The  circulation  secured 
by  a  radio  advertiser,  therefore,  is  not 
circuiation  that  he  has  Ixttight  btit  cir¬ 
culation  that  he  himself  develops.  What 
lie  really  buys,  therefore,  is  not  circula¬ 
tion  hut  :m  opportunity  to  develop  it. 

-study  of  newspaper  circulation  is  a 
study  of  a  publisher’s  ability  to  interest 
readers,  to  which  the  advertiser  contrib¬ 
utes  little.  The  study  of  radio  circula¬ 
tions,  however,  is  a  study  of  the  adver¬ 
tiser's  ability  to  develop  circulation,  to 
which  the  radio  station  contributes  little. 

We  have,  of  course,  the  sustaining 
programs  on  radio  stations,  as  we  have 
news  and  features  in  publications.  The 
ditterence.  however,  is  that  the  news 
and  features  in  publications  develop  cir¬ 
culation  for  the  advertiser's  message, 
whereas  sustaining  features  on  radio 
help  to  destroy  the  circulation  for  ad¬ 
vertisers,  for  sustaining  features  on 
radio  are  in  competition  with  radio  ad¬ 
vertising.  A  Presidential  message  in 
the  newspayiers  increases  circulations, 
with  a  resultant  advantage  to  the  adver¬ 
tiser  in  those  papers  on  that  day.  A 
Presidential  message  on  radio  is  in  com¬ 
petition  with  every  radio  advertiser  on 
that  particular  hour. 

Thus,  the  circulation  of  radio  is  as 
yet  a  nebulous  thing  and  until  some 
method  is  devised  whereby  this  factor 
can  lie  appraised,  no  reasonable  ap¬ 
praisal  can  be  made  of  the  value  of 
radio  time. 

The  choice  of  magazines,  for  a  mag¬ 
azine  advertiser,  or  the  choice  of  nevvs- 
jiapers,  for  a  newspaper  advertiser,  is 
based  uyron  the  study  of  the  relative 
merits  of  those  media  themselves.  A 
selection  of  radio  must  be  based,  not 
upon  the  relative  merits  of  the  radio 
stations,  which  in  themselves  have  no 
circulation,  but  upon  the  relative  im- 
IKjrtance  (jf  the  competition  to  Ire  met 
from  advertising  and  sustaining  broad¬ 
casts  on  other  stations  at  the  same  time. 

It  must  Ire  borne  in  mind  that  no  in¬ 
telligent  analysis  of  radio  circulation  is 
sound  unless  it  is  based  uyron  the  all- 
imixrrtant  fact  that  one  receiving  set 
can  receive  the  message  of  only  one  ad¬ 
vertiser  at  one  time,  and  that  if  the 
listener  is  not  there  to  receive  that  mes¬ 
sage  at  that  time,  he  never  will  receive 
that  message. 

The  reader  secured  by  one  advertiser 
m  a  newspaper  remains  a  prospect  for 
all  other  advertisers  in  that  issue.  The 
listener  secured  by  one  radio  advertiser 
IS  destroyed  as  a  prospect  for  any  other 
radio  advertiser  on  the  air  at  that  time. 

In  other  words,  400  stations  may  be 
broadcasting  400  advertisements  at  the 
same  time  and  one  newspaper  may  carry 


This  report  zvas  prepared  by  the  George  A.  McDezntt  Company,  from  the 
results  of  a  surz'ey  made  simultaneously  in  seven  znetropolitan  cities  through  the 
co-operation  of  the  Chicago  Daily  Nezvs,  Boston  Herald-Traveler,  Philadelphia 
Record  and  Camden  Conner-Tost,  Clez'clatui  Nezos,  St.  Louis  Star-Times,  Nezv 
Orleans  Item-Tribune  and  Xezv  York  Post.  The  findings  zvere  tabulated  by 
.Media  Records,  Inc. 


LISTENER’S  IDENTIHCATION  OF  ENTERTAINMENT 


STATION,  PROGRAM  OR  SPONSOR 


Sponsor 
Chase  St 

Program 

Red  Network 

Listeners 

STATION 

Major  Bowes 

Sanborn 

Chicago 

WMAQ 

260 

209 

165 

101 

Cleveland 

WTAM 

144 

118 

128 

28 

New  Orleans 

WSMB 

64 

46 

46 

32 

New  York 

WEAK 

164 

114 

141 

44 

Philadelphia 

KYW 

167 

91 

134 

70 

Ste  Louis 

KSD 

90 

47 

54 

34 

Total . 

889 

625 

668 

309 

Program 

Ethel 

Sponsor 

1  Columbia  (1st  Half  Hour) 

Listeners 

STATION 

Merman 

Lyeol 

Boston 

WNAC 

181 

149 

106 

39 

Chicago 

WBBM 

40 

35 

18 

16 

Cleveland 

WHK 

3 

3 

2 

New  Orleans 

WDSU 

10 

8 

10 

New  York 

WABC 

46 

35 

34 

18 

Philadelphia 

WCAU 

52 

42 

38 

10 

Ste  Louis 

KMOX 

18 

17 

5 

4 

350 

289 

213 

87 

Sponsor 

Program 

Gulf 

1  Columbia  (2d  Half  Hour) 

Listeners 

STATION 

Will  Rogers 

Refining 

Boston 

WNAC 

251 

182 

188 

90 

Cleveland 

WHK 

29 

21 

27 

1 

New  Orleans 

WDSU 

49 

38 

44 

13 

New  York 

WABC 

36 

29 

34 

7 

Philadelphia 

WCAU 

115 

74 

104 

26 

480 

344 

397 

137 

1,719 

1,258 

1,278 

533 

_ 

400  advertisements  in  one  issue.  The 
moment  a  listener  elects  to  hear  one  ad- 
\ertisemcnt  on  radio,  he  blanks  out  for¬ 
ever  the  other  399.  Did  the  same  thing 
apply  to  newspapers,  it  would  mean  that 
the  moment  the  reader  of  a  newspaper 
read  one  advertisement,  he  would  blank 
out  for  himself  the  other  399. 

This  is  true  on  radio,  not  merely  in 
selecting  lietvveen  advertisers’  programs, 
but  it  is  also  true  in  selecting  between 
sustaining  programs  or  between  sustain¬ 
ing  programs  and  advertising  programs. 
The  moment  a  listener  selects  one  pro¬ 
gram,  whether  it  be  an  advertising  pro¬ 
gram  or  a  sustaining  ]>rogram,  he  de¬ 
stroys  himself  as  a  circulation  factor  foi 
all  other  advertisers  on  at  that  time. 

Reverting  to  newspapers,  this  would 
mean  that  the  moment  the  purchaser  of 
<1  newspaper  read  either  a  single  adver¬ 
tisement  or  a  single  news  story,  he 
would  immediately  remove  himself  from 
the  possibility  of  reading  any  other  ad¬ 
vertisement  or  any  other  news  story  in 
that  pajier.  Thus  we  see  that  each  pro¬ 
gram  on  the  radio  is  its  own  individual 
developer  of  circulation,  and  in  the  de¬ 
velopment  of  circulation,  each  program 
removes  that  circulation  from  every 
other  program  on  the  air  at  that  time. 

In  analyzing  radio  circulation,  the  fig¬ 
ure  of  total  circulation  of  radio  is  and 
probably  must  be  a  hypothetical  figure. 
The  sub-division  of  that  total  figure, 
however,  is  a  mathematical  thing,  with 
mathematical  variations.  For  instance, 
if  one  million  people  are  listening  in  to 
radio  programs  at  one  time  and  there 
are  one  hundred  stations  broadcasting  at 
that  time,  the  average  circulation  would 
be  10,000  listeners  i)er  station.  This 
means  that  if  the  advertisers  on  the  one 
hundred  stations  were  equally  success¬ 
ful,  each  would  have  an  audience  of 
10,000  or  one  per  cent,  of  the  listeners. 
If,  however,  one  of  these  advertisers 
becomes  more  successful  than  the  others, 
and  thereby  attracts  more  than  one  per 
cent  of  the  listeners,  some  of  the  other 
advertisers  are  getting  less  than  one 
per  cent. 

The  station  itself  has  little  or  no  con¬ 
trol  over  this.  This  is  entirely  a  matter 
of  program  and  the  program  which  is 
responsible  for  the  circulation  is  the  ad¬ 


vertiser’s  development  and  not  delivered 
to  the  advertiser  by  the  seller  of  radio. 

Radio  station  circulation,  therefore, 
cannot  be  audited.  Any  .Audit  Bureau 
of  Radio  Circulation  must  concern  itself 
with  an  audit  of  program  circulation  and 
not  station  circulation.  .Any  claim  for 
station  circulation  can  mean  nothing,  for 
any  circulation  enjoyed  by  a  radio  sta¬ 
tion  must  vary  with  the  programs  on 
that  station.  .An  audit  of  radio  circula¬ 
tion,  therefore,  must  differ  essentially 
from  an  audit  of  newspaper  or  magazine 
circulation. 

.An  audit  of  newspaper  or  magazine 
circulation  is  a  single  audit  of  value  to 
all  advertisers  and  a  factor  upon  which 
all  advertisers  can  base  their  study  of 
the  relative  merits  of  competing  news¬ 
papers  and  magazines.  An  audit  of 
radio  circulation,  being  an  audit  of  pro¬ 
gram  circulation,  can  lie  of  value  only 
to  the  individual  advertiser  and  of  value 
to  no  other  advertiser  in  his  study  of 
the  value  of  time  on  competing  radio 
stations. 

While  there  is  a  competition  between 
advertisers  using  newspapers  or  maga¬ 
zines.  this  competition  is  a  competition 
within  a  single  industry.  The  automo¬ 
tive  advertiser  may  he  in  competition, 
for  the  automotive  dollar,  with  other 
manufacturers  of  automotion,  but  the 
automotive  manufacturer  is  not  directly 
in  competition  with  the  food,  cosmetic, 
cigar  or  cigarette  advertiser  in  news¬ 
papers. 

On  radio,  however,  the  automotive  ad¬ 
vertiser  is  directly  in  competition  with 
every  other  advertiser  on  radio  at  that 
hour,  whether  the  advertiser  is  selling 
cosmetics,  food,  cigars  or  cigarettes. 

A  study  of  newspaper  or  magazine 
circulation  is  a  study  of  circulation 
which  an  advertiser  shares  with  all  other 
advertisers  in  the  newspapers  and  mag¬ 
azines  of  the  same  issue,  but  a  study 
of  radio  circulation  is  a  study  of  circu¬ 
lation  which  the  advertiser  shares  with 
no  other  advertiser — a  circulation  which 
that  advertiser  gets  at  the  expense  of 
all  other  advertisers  on  radio  at  that 
hour. 

There  are,  of  course,  many  other 
phases  of  radio  advertising  which  must 
be  studied,  such  as  the  competition  be¬ 


tween  the  radio  artist  and  the  product 
he  advertises,  which  means  that  the  ad¬ 
vertiser  must  determine  whether  his  ex¬ 
penditure  is  building  the  name  of  his 
artist  or  building  the  name  of  his  pro¬ 
duct.  But  these  are  questions  that  are 
of  secondary  importance  to  the  major 
(piestion  of  how  much  circulation  his 
program  enjoys. 

The  study  of  radio  circulation  is  of 
prime  importance  because  the  radio  ad¬ 
vertiser  does  not  buy  circulation.  As  a 
matter  of  fact,  he  does  not  buy  but  rents, 
and  what  he  rents  is  the  franchise  of 
the  broadcasting  station  which  gives 
him  the  right,  in  an  allotted  period,  to 
develop  for  himself  circulation  for  his 
advertising. 

For  the  purpose  of  studying  the  vari¬ 
ables  of  radio  broadcast  advertising,  a 
simultaneous  survey  was  conducted  in 
seven  metropolitan  markets.  The  pur¬ 
pose  of  the  survey  was  not  particularly 
to  determine  the  numlier  of  people  who 
did  or  did  not  listen  to  radio.  It  was 
rather  an  attempt  to  discover  how  a 
given  number  of  listeners,  at  a  particu¬ 
lar  time  of  day,  divided  themselves 
among  the  programs  broadcast  at  that 
particular  time. 

The  hour  selected  was  8  to  9  p.  m. 
eastern  daylight  saving  time.  May  5, 
1935.  In  co-operation  with  the  publish¬ 
ers  of  newspapers  we  represent,  a  ques¬ 
tionnaire  was  handed  to  each  of  the 
employes  of  each  newspaper  Monday 
morning,  May  6.  The  wording  of  the 
questionnaire  was  changed  for  each  city, 
merely  to  specify  the  e.xact  city  time. 
The  questionnaire  read  as  follows : 

To  .issist  in  highlighting  Radio  Programs, 
the  Radio  Editor  would  like  to  know  the 
programs  that  interested  the  largest  number 
of  people  May  5,  1935,  between  8  and  9 
o’clock. 

Did  you  listen  in  Ijetween  8  and  9 

o’clock  last  night 

Yes?  Q  No?  U] 

To  what  program  and  station  did  you 
li.sten? 


Male?  Q 

Female?  Q  Name . 

Important — Please  fill  out  immediately — 
Will  collect  today. 

Publisher. 

This  method  of  making  the  survey 
suggested  itself  from  many  standpoints. 

1 —  It  enabled  us  to  get  a  simultaneous 
survey  from  widely  distributed  points. 

2 —  It  offered  us  an  opportunity  to 
make  a  survey  among  people  none  of 
whom  were  among  the  unemployed. 

3 —  It  enabled  us  to  get  a  cross  sec¬ 
tion  from  a  standpoint  of  income  group¬ 
ings,  in  that  employes  of  newspapers 
constitute  a  wide  range  of  income. 

4 —  It  enabled  us,  through  the  wording 
of  the  questionnaire,  to  hide  from  the 
people  questioned  the  purposes  of  the 
questionnaire. 

The  results  of  this  survey  are  charted. 
The  summary  of  listeners  and  non¬ 
listeners  is  as  follows: 

Total  replies .  5,349 

Number  of  listeners -  1,940  (  36.3%) 

Number  of  non-listeners  3,409  (  63.7%) 

Inasmuch  as  the  chain  broadcasts  on 
that  hour  were  not  hooked  up  in  all 
cities,  it  was  not  possible  to  establish 
a  figure  of  coverage  secured  by  any  one 
broadcast  for  all  cities  combined.  The 
coverage  secured  by  each  broadcast  is, 
therefore,  chartered  for  each  city  sep¬ 
arately. 

In  the  case  of  each  city,  particular 
study  was  made  of  each  of  the  three 
stations  that  are  normally  the  outlet 
for  each  of  the  three  chains — R^ 
Network,  Blue  Network  and  Columbia 
Network.  All  other  stations  not  con¬ 
nected  with  these  three  chains  are 
bulked.  Several  important  and  signifi¬ 
cant  facts  were  disclosed. 

1 — The  independent  stations  not 
hooked  up  with  a  chain  have  little  or 
no  chance  of  getting  an  appreciable 
audience.  This  survey  shows  that  of  a 
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total  of  24  programs  listened  to  by  the 
Boston  audience.  20  of  these  were  not 
hook^  up  with  the  chains  and  the  20 
combined  reached  only  12.5  per  cent  of 
the  listeners.  In  Chicago  there  were 
38  stations  listened  to,  of  which  34 
were  not  hooked  up  with  chains.  These 
34  stations  reached  only  22.2  per  cent 
of  the  listening  audience.  This  defi¬ 
nitely  illustrates  the  fact  that  the  list¬ 
ening  audience  does  not  multiply  w'ith 
the  multiplication  of  broadcasts  and 
that  the  multiplication  of  broadcasts 
only  results  in  a  greater  sub-division 
of  the  listening  audience. 

2 —  The  value  of  any  station  to  the 
advertiser  depends  entirely  upon  the 
program  on  that  station  at  that  time. 
For  instance,  the  Red  Network  station 
of  Qeveland  reached  83.2  per  cent  of 
the  total  Cleveland  listeners  that  night, 
whereas  WEEI  of  Boston,  the  normal 
Red  Network  station  of  that  city, 
reaped  only  17  per  cent  of  the  Boston 
audience.  The  reason  is  obvious. 
Major  Bowes  was  hooked  up  in  Cleve¬ 
land  but  was  not  hooked  up  on  WEEI 
in  Boston. 

This  single  instance  illustrates  that  a 
station  is  either  good  or  bad,  depending 
upon  the  program,  which  in  turn  means 
that  when  an  advertiser  buys  radio 
time,  he  buys  no  circulation.  His  cost 
per  reader  reached  depends  upon  him 
as  a  program  maker,  not  upon  radio 
ais  an  advertisir,g  medium. 

3—  The  study  likewise  proves  that 
the  value  of  the  program  depends  en¬ 
tirely  upon  the  strength  of  competing 
progratm.  In  other  words,  on  the 
Columbia  Network,  Lysol  reached  32.8 
per  cent  of  the  listening  audience  in 
Boston,  whereas  the  same  program 
reached  only  1.7  per  cent  of  the  listen¬ 
ing  audience  in  Cleveland.  The  reason 
is  obvious.  In  Boston  Lysol  did  not 
have  to  compete  with  the  Chase  & 
Sanborn  program,  whereas  in  Cleve¬ 
land  it  did  have  to  compete  with  that 
program.  In  both  cities  the  program 
was  of  equal  excellence.  It,  therefore, 
had  the  same  independent  value.  In 
each  city,  however,  it  did  not  have  the 
same  reUtive  value,  because  of  the  dif¬ 
ference  in  competing  programs. 

Likewise,  Gulf  Refining  met  with 
better  success  in  Boston  than  in  any 
other  city,  due  to  the  fact  that  Will 
Rogers,  broadcasting  for  them,  did  not 
have  to  meet  the  competition  of  Major 
Bowes,  broadcasting  for  Chase  &  San¬ 
born. 

4 — The  Blue  Netw'ork  program  was 
an  unsponsored  sustaining  program.  It 
is  important  to  note  that  the  National 
Broadcasting  Company,  with  its  own 
program  on  the  Blue  Network,  com¬ 
peted  with  its  own  advertiser  on  the 
Red  Network  for  the  attention  of  the 
listening  audience.  The  more  success¬ 
ful  their  sustaining  program  on  the  Blue 
Network,  the  less  successful  the  adver¬ 
tiser’s  program  on  the  Red  Network. 

Briefly,  therefore,  the  survey  justifies 
the  following  conclusions : 

A — In  a  given  number  of  people,  there 
arc  more  who  do  not  listen  to  radio 


during  a  given  hour  than  there  are  who 
do  listen  in. 

B— Of  those  who  do  listen  in  a  neg¬ 
ligible  number  are  left  for  independent 
stations,  after  the  big  chains  have  gob¬ 
bled  up  their  share  of  the  total  number 
of  listeners. 

C — Multiplying  the  number  of  broad¬ 
cast  stations  will  further  subdivide 
rather  than  multiply  the  total  nunil)er 
of  listeners. 

D — Radio  circulation  is  developed  by 
the  advertiser  and  is  not  delivered  by 
the  seller  of  radio  time. 

E — The  development  of  circulation 
depends  entirely  upon  the  worth  of  the 
program. 

F — The  worth  of  any  one  program 
depends  upon  the  strength  or  weakness 
of  competing  programs. 

The  second  question  was  intentionally 
framed  as  follows ; 

"To  what  program  and  station  did 
you  listen?” 

It  was  hoped  that  the  results  would 
disclose  whether  or  not  the  listener  re¬ 
garded  the  station,  the  program  or  the 
sponsor  as  his  chief  identifying  feature. 
We  are  adding  a  tabulation,  showing 
the  number  of  times  the  station,  the 
program  and  the  sponsor  were  men¬ 
tioned  by  those  listeners  who  reported 
that  they  listened  to  a  particular  station 
at  that  particular  time. 

This  discloses  interesting  variations. 
In  the  case  of  Gulf  Refining  Company, 
the  name.  Will  Rogers,  was  used  as  an 
identification  more  than  was  the  name 
of  the  station.  On  the  other  hand,  with 
but  one  single  exception,  the  name  of 
the  station  was  mentioned  more  often 
than  the  name  of  Ethel  Merman,  in 
identifying  the  Lysol  hour. 

In  the  case  of  Chase  &  Sanborn,  the 
program  was  mentioned  more  often  than 
the  station  in  all  cities  with  the  e.xcep- 
tion  of  one.  In  no  instance  of  any  pro¬ 
gram  in  any  city  were  the  mentions  of 
the  sponsor  equal  to  the  mentions  of 
either  the  program  or  the  station. 


The  total  numl)er  of  times  that  the 
station,  the  program  and  the  sponsor 
were  mentioned  on  all  chain  programs, 
on  all  chain  stations,  was  as  follows : 

Listeners  .  1,714 

Station  identification  .  1,258 

Program  identification  .  1.278 

Sponsor  identification .  533 


“Gel  a  Photo 

Held  Not  Libelous 

Judge  Robert  P.  Patterson  in  Man¬ 
hattan  Federal  Court  signed  an  order 
on  Friday,  Sept.  6,  dismissing  the  $75.- 
000  libel  action  filed  by  Crawford  Bur¬ 
ton,  gentleman  steeplechase  rider,  against 
the  Crowell  Publishing  Company. 
Burton  has  a  similar  action  pending 
against  the  William  Esty  .Advertising 
•Agency. 

The  suit  arose  over  the  alleged  wrong¬ 
ful  use  of  a  photograph  of  Burton  which 
by  an  odd  illusion  supposedly  portrayed 
him  in  an  undignified  attitude.  The 
photo  was  used  in  connection  with 
advertisements  for  Camel  cigarettes. 

Judge  Patterson’s  decision  read; 

“The  pictures,  taken  alone  or  along 
with  the  printed  matter,  are  not  libelous. 
It  cannot  be  said  in  the  minds  of  fair- 
minded  persons  the  plaintiff  (Burton) 
is  held  up  to  hatred,  ridicule  or  con¬ 
tempt.  Moreover  it  is  admitted  on  the 
pleadings  that  the  plaintiff  consented  to 
the  publication  of  the  pictures. 

“On  the  face  of  the  pleadings,  there¬ 
fore,  the  defendant  is  entitled  to  judg¬ 
ment  dismissing  the  complaint.” 


GEORGE  J.  AUER  JOINS 
NEW  YORK  JOURNAL 

Herald  Tribune  Advertising  Manager 
to  Become  Assistant  Publisher  of 
Hearst  Evening  Paper — Chair¬ 
man  of  N.  A.  E.  A. 
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George  J.  Aver 


George  J.  .Auer,  advertising  manager 
of  the  New  York  Herald  Tribune,  joins, 
the  Nezo  York  Jourtuil  Oct.  1  as  assist¬ 
ant  publisher,  it 
was  announced , 
this  week.  Lee  R  | 

Olwell  is  pul . 
lisher  of  the  Jour¬ 
nal.  Mr.  .Auer’s 
successor  on  the 
Herald  Tribune 
lias  not  been  ap¬ 
pointed. 

Mr.  .Auer  has 
been  with  the 
Herald  Tribune 
for  12  years.  He 
joined  the  organi¬ 
zation  as  gravure 
advertising  man¬ 
ager,  then  became  national  advertising 
manager  and  for  the  last  eight  years 
has  served  as  advertising  manager. 

He  luks  lung  been  active  in  association 
work,  being  a  i>ast  president  of  the 
Newspaper  .Advertising  Executives  As¬ 
sociation.  He  is  now  chairman  of  the 
association’s  boar<l  of  directors. 

Mr.  Auer  is  also  a  member  of  the 
advertising  agents  committee  of  the 
Publishers  .Association  of  New  York 
City  and  a  director  of  the  Bureau  of 
.Advertising  of  the  .American  Newspaper 
Publishers  .Association. 

Mr.  .Auer  began  his  advertising  career 
on  the  Schenectady  (N.  Y.)  Gazette 
where  he  was  advertising  manager  when 
he  left  to  become  business  manager  of 
the  Albany  Knickerbocker  Press.  He 
then  join^  the  Hearst  organization, 
where  he  served  eight  years  before  join¬ 
ing  the  Herald  Tribune.  During  his 
previous  association  with  the  Hearst 
newspapers  he  was  advertising  manager 
of  the  Atlanta  Geergian-Americun  and 
national  advertising  manager  of  the  Mew 
York  .hnerican. 


DAILY  REORGANIZING 


TOLEDO  GUILD  MEETS 

.An  amendment  to  the  by-laws  pro¬ 
viding  for  bi-monthly  instead  of  quar¬ 
terly  meetings  was  adopted  at  the  fall 
inerting  of  the  Toledo  Newspaper  Guild 
in  the  New  Secor  Hotel  Sunday,  Sept. 
8.  .Action  was  taken  favoring  Toledo’s 
affiliation  with  the  proposed  new 
Northern  Ohio  District  Council  of  the 
.American  Newspaper  Guild. 
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Greenwich  (Conn.)  Now»-Grapbic' 
Will  Continue  Publication 

The  Greenwich,  C^nn.,  Publishing 
Co.,  publishers  of  the  Daily  News- 
Graphic,  evening  paper,  has  made  ap¬ 
plication  to  the  U.  S.  District  Court 
at  New  Haven  for  reorganization  un¬ 
der  Section  77B  of  the  Bankruptcy  Act 
Judge  Carroll  C.  Hincks  has  issued  an 
order  continuing  the  business  of  the 
company  under  the  present  manage¬ 
ment,  which  is  headed  by  M.  Edward 
Haggerty. 

On  Sept.  6.  .Attorney  Sydney  C.  rer- 
ell,  acting  for  the  company,  issued  the 
following  statement: 

“Contrary  to  rumors  which  have  no- 
basis  in  fact,  the  Daily  News-Graphic 
will  continue  to  be  published.” 

The  News-Graphic  represents  a  con¬ 
solidation  of  the  old  Greenwich  Graphic 
and  the  Greenwich  News.  Its  publica¬ 
tion  schedule  was  changed  from  semi¬ 
weekly  to  daily  about  three  years  ago. 
John  Rodemeyer  is  editor. 

McCUTCHEONS  RE’TURN 

John  T.  McCutclieon.  Chicago  Trib¬ 
une  cartoonist ;  Mrs.  McCutcheon  and 
their  son,  John,  Jr.,  returned  to  Qiicago 
recently  from  ?.  13,700  mile  air  trip. 
Leaving  Chicago  July  18,  the  McCut- 
cheons  circled  South  America  by  plane, 
then  went  to  Germany  aboard  the  Graf 
Zeppelin.  They  returned  to  New  York 
on  the  Normandie.  The  entire  trip 
totaled  20,000  miles. 


25  JOIN  BUFFALO  GUILD 

.Approximately  25  members  of  the 
Buffalo  Ez'cning  News  editorial  staff 
are  now  enrolled  in  the  Buffalo  News¬ 
paper  Guild,  according  to  the  Buffalo 
Guild  Reporter.  Hitherto  activities 
have  been  centered  largely  among 
Buffalo  Times  and  the  Buffalo  Courier- 
Express  employes. 
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SALES  IN  THE  WIND 

.  .  .  showing  how  some  advertisers  sail  quickly  into  the  seas  of  success 


Shoo! 

Things  have  come  to  a  pretty  pass 
when  stores  have  to  shoo  away  cus¬ 
tomers.  Shoecraft  did.  When  they 
opened  the  doors  of  their  store  at 
38th  Street  and  Fifth  Avenue  at 
9  o’clock  this  particular  Monday  morning,  enough 
customers  were  on  hand  to  fill  the  store  twice. 
To  prevent  bedlam,  the  doors  were  promptly 
closed  again.  Throughout  the  day,  they  were 
opened  only  at  iS-minute  intervals  so  that  cus¬ 
tomers  already  shod  could  depart  while  the  un¬ 
shod  took  their  places.  Attendance  and  receipts 
surpassed  those  of  any  previous  $5  clearance  sale. 
And  back  of  this  success  smiles  this  interesting 
fact:  the  sale  was  announced  the  day  before 
exclusively  in  The  New  York  Times! 


Two  blades  . . . 

Seed,  to  sprout,  needs  fertile  soil, 
r.  B.  Dolge  Company  of  Westix)rt, 
Conn.,  found  it  on  the  Garden 
Pages  of  The  New  York  Times. 
“We  advertised  locally  in  several 
cities,”  they  write,  “but  found  that  we  got  more 
orders  from  these  districts  from  our  advertise¬ 
ments  in  The  Times  than  we  did  from  the  local 
newspapers.  We  are  continuing  to  get  over  $2 
worth  of  business  for  every  %\  invested.  About 
one-third  of  the  inquiries  have  brought  orders.” 


Going  fur  to  buy  . . . 

W,h  reference  to  our  Roto¬ 
gravure  page  in  The  New  York 
Times,”  writes  President  P.  B. 
Fouke  of  Fouke  Fur  Company,  St. 
Louis,  “response  was  nation  wide: 
one  house  in  Oklahoma  City  sold  six  coats  as  a 
result  of  this  advertisement,  and  another  house  in 
Washington,  D.  C.,  told  their  manufacturer  that, 
although  they  had  not  in  the  past,  they  were 
forced  to  feature  Alaska  Sealskin  because  of  the 
advertising.  We  have  had  a  number  of  comments 
on  the  beauty,  attractiveness  and  effectiveness 
of  the  advertisement.” 


Homes  . . . 

E»  L.  Scanlan  Advertising  Agency 
of  Newark,  N.  J.,  thought  summer 
months  unproductive  for  advertising 
of  a  group  of  real  estate  organiza¬ 
tions.  So  they  used  only  small 
space  in  The  New  York  Times.  “Response  was 
tremendous,”  they  write.  “Inquiries  poured  in 
from  Manhattan,  the  Bronx,  Brooklyn,  Queens 
and  Long  Island.  A  large  percentage  of  those 
writing  in  asked  for  definite  residential  accom¬ 
modations.” 


Sweet  Homes! 

Flushing  Hills,  Inc.,  frankly  admit 
questioning  the  advisability  of  using 
The  New  York  Times  to  advertise 
homes  in  the  35,000  price  class. 
“We  have  been  pleasantly  sur¬ 
prised,”  they  write,  “by  the  excellent  results  re¬ 
ceived.  The  type  of  inquiry  was  of  a  high  standard. 
The  Times  produced  more  sales  per  dollar  than 
any  other  New  York  newspaper.” 


Furnishing  sales  . . . 

Furniture  Craft  of  White  Plains, 
N.  Y.,  trace  over  32,000  in  sales  to 
their  150-line  advertisement  in  the 
Westchester  Rotogravure  Section  of 
The  New  York  Times.  Emerson 
Furniture  Company  of  the  same  place  trace  the 
success  of  their  business,  in  its  first  year,  to  the 
same  medium.  An  80-line  advertisement  pro¬ 
duced  over  3700  in  actual  sales. 


Ahoy,  there! 

Tf  you’re  eager  to  feel  the  fresh 
spray  of  business  in  New  York, 
ship  aboard  The  New  York 
Times.  Old  Salt  advertisers  have 
been  using  it  more  than  any 
other  “sale-boat”  in  New  York  for  nigh 
seventeen  years.  Let’s  go  selling] 
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DISCOUNTS  FOR  EXCLUSIVE  SPACE 
DROPPED  BY  OKLAHOMA  DAILIES 

Oklahoma  City  Oklahoman  and  Tunes  Discontinue  Contract 
Which  Was  Basis  of  Oklahoma  Neurs  Complaint  to 
Federal  Trade  Commission 

whether  the  Oklalioinaii  Pulilishing 
Company  is  a  monopoly  under  the  state 
constitution  and  operating  in  violation 
of  the  anti-trust  laws. 

me  opinion  written  hy  Fred  Hansen, 
assistant  attorney  general,  and  approved 
by  J.  Berry  King,  then  attorney  general, 
stated  that  the  Oklahoman  Publishing 
Company  was  not  a  monopoly,  was  not 
violating  the  anti-trust  laws  of  the  State 
of  Oklahoma  either  in  the  execution  of 
advertising  contracts  or  in  the  oiieration 
of  an  express  business  (the  Mistletoe 
Express)  and  therefore  could  not  lie 
successfully  prosecuted  under  any  law 
existing  at  that  time. 

After  failing  to  obtain  a  ruling  in 
their  favor  from  the  Oklahoma  attorney 
general  or  from  the  United  States  dis¬ 
trict  attorney  the  .Oklahoma  News  filed 
a  complaint  with  the  Federal  Traile 
Commission. 

Effect  of  a  new  law  pa.ssed  this  spring 
by  the  Oklahoma  State  Legislature  re¬ 
lating  to  unlawful  discriminations  and 
unfair  competition  in  the  sale  of  adver¬ 
tising  has  never  l)een  revealed  because 
no  test  case  Tias  Ireen  filed. 

The  new  law  states  that  it  shall  l)e 
unlawful  for  any  irerson,  linn  or  cor¬ 
poration  selling  advertising  to  discrim¬ 
inate  between  different  persons,  firms 
or  corporations,  directly  or  indirectly, 
or  to  sell  advertising  at  a  lower  rate  in 
one  city  in  the  state  than  in  another,  if 
the  intent  or  effect  thereof  is  to  estab¬ 
lish  a  virtual  monoiM)ly  hindering  com- 
l)etition  or  restraining  trade,  or  to  de- 
.stroy  the  competition  of  any  regular 
establishment  of  any  estal)lished  dealer 
of  such  commodity. 

Section  two  of  tlie  new  law  .states  that 
it  is  unlawful  to  sell  advertising  at  less 
than  the  cost  of  production,  if  the  effect 
or  intent  thereof  is  to  establish  or  main¬ 
tain  a  monopoly. 


Section  three  provides  that  violators 
shall  l)e  deemed  guilty  of  a  misdemeanor 
and  ui»on  conviction  shall  Ite  fined  not 
less  than  $50  or  more  than  $500  for  each 
offense  and  shall  lie  liable  for  all  dam¬ 
ages  sustained  by  a  competitor  who  has 
suffered  a  loss  bv  the  violation. 


FOUR  SUITS  DISMISSED 


A  BITTER  newspaper  controversy 
which  has  been  waged  in  Oklahoma 
City  for  the  past  15  months  between  the 
iJkiiilwma  i\eix'S,  ot  the  senpps-Howard 
group  and  the  Daily  Oklaiuitnati  and 
Times,  over  an  exclusive  advertising 
contract  used  by  the  Oklahoman  and 
Times,  apparently  came  to  an  end  last 
week  when  the  Oklahoman  and  Times 
dropped  use  of  their  exclusive  amtract. 

The  contract,  an  auxiliary  one.  aside 
from  the  regular  rate  card  provided  for 
special  discounts  to  advertisers  in  Okla¬ 
homa  City  who  would  use  80  or  90  per 
cent  of  their  total  linage  for  any  one 
month  in  the  Daily  Oklahoman  or 
Times,  with  corresponding  discounts,  the 
90  per  cent,  of  course,  l)eing  rewarded 
the  larger  discount  of  the  two. 

The  following  letter  was  mailed  to 
Oklahoman  and  Times  contract  holders 
over  the  signature  of  Edgar  T.  Bell, 
business  manager  of  the  papers ; 

“Your  present  contract  calls  for  a 
certain  discount  in  any  caleiular  month 
in  which  you  have  used  *X)%  t)f  your 
total  linage  in  the  newspajiers  published 
by  this  company. 

“This  is  to  advise  you  that  you  are  no 
longer  obligated  to  use  any  certain  |)er- 
centage  of  your  total  linage  in  our 
papers  and  that  so  long  as  your  space 
contract  is  fulfilled  we  will  coniinue  the 
present  discount  until  the  e.\i)iration  of 
existing  contracts,  regardle.s.s_of  whether 
or  not  you  have  used  more  than  10% 
of  your  linage  in  other  publications.” 

The  Oklahoma  News,  about  a  year 
ago,  filed  a  complaint  with  tlie  Federal 
Trade  Commission  in  which  it  declared 
that  the  exclusive  contract  in  force  at 
that  time  was  unfair  and  (hat  it  created 
a  condition  conducive  fo  virtual  news¬ 
paper  monopoly  in  Oklahoma  City  by 
the  Oklahoman  and  Times. 

It  is  understood  that  time  for  the  com¬ 
mission’s  hearing  on  the  complaint  was 
drawing  nigh,  the  commission  having 
heard  a  case  at  Blackwell.  Okla.,  similar 
to  the  Oklahoma  Cit.x  complaint,  only 
two  weeks  ago,  decision  on  which  has 
not  yet  been  announced. 

E.  K.  Gaylord,  editor  and  publisher 
of  the  Oklahoman  and  Times,  told 
Euitor  &  PUBLISHKK.  "We  t<K)k  the 
action  of  Sept.  1  to  avoid  any  unpleas¬ 
antness  with  the  Federal  Trade  Com¬ 
mission.  We  did  not  feel  that  the  con¬ 
tract  was  important  enough  to  go  to  the 
Ixither  of  a  suit.” 

When  asked  whetlier  a  law  jiassed 
by  the  Oklahoma  legislature  this  spring 
relating  to  unlawful  discriminations  and 
unfair  competition  in  the  sale  or  furnish¬ 
ing  of  advertising  in  iniblications  had 
anything  to  do  with  the  action  aban¬ 
doning  the  present  90%  contract.  Mr. 
Gaylord  answered  in  the  negative. 

Mr.  Gaylord  said,  “On  Nov.  7.  1934, 
we  discontinued  a  contract  which  gave 
discounts  of  10,  15  and  25  tier  cent  for 
exclusive  advertising  in  our  |>a|>ers  and 
substituted  a  contract  which  gave  dis¬ 
counts  to  those  advertisers  using  80  or 
90  tier  cent  of  their  adverti.sing  in  our 
newspapers  with  appropriate  discounts. 
This  was  not  an  exclusive  contract  bv  ! 
any  means.  Advertisers  could  eitlier  j 
place  part  of  their  advertising  with  us  or 
80  per  cent  or  90  per  cent  and  gain  the  1 
lienefit  of  discounts  which  increased  with  , 
the  volume  of  linage  bought.” 

The  abandoning  of  the  80-90  per  cent 
clause  in  the  present  contracts  ended  a  j 
fight  in  which  the  Oklahoma  News  took 
its  case  to  the  statehouse  where  Gover-  ; 
nor  Murray  asked  a  ruling  of  the  at-  i 
torney -general  on  whether  or  not  the  ' 
Oklahoman’s  contract  used  a  vear  ago  I 
offering  discounts  for  exclusive  adver-  ■ 
tising  contracts  was  not  in  violation  of 
anti-trust  laws  of  the  state. 

On  .\ug.  10  last  year.  Governor  ^^ur- 
ray  received  negative  answers  to  ques¬ 
tions  he  had  asked  in  .Tidy,  19.14.  on 


TODAY'S  CENTER 


You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  Central. 
15  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  IS  minutes  from  Wall  StreeL 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  $5  the  day. 

THE 

WALDORF-ASTORIA 

PARK  AVE  •  4PTH  TO  SOTH  •  NEW  YORK 


NEW  IDAHO  DAILY 


Moscow  News-Review  Started  by  Dr. 

Frank  Robinson 

(Hy  telegraph  to  Kditos  &  Pubusiieh) 
\iosiow,  Idaho,  Sept.  9 — The  first 
edition  of  Moscow  S civs-Rcvtew  as  a 
daily  off  press  tixlay.  Tlie  paper  has 
been  a  semi-weekly  for  the  last  two 
years.  The  News-Review  is  a  merger 
of  the  Elk  Rwer  Review  and  the  Mos¬ 
cow  News  and  started  daily  publication 
with  United  Press  service. 

Dr.  Frank  B.  Robinson,  well-known 
business  man,  is  publisher.  W.  T.  Ma- 
rineau  is  managaing  editor  and  William 
M.  Greene  is  news  editor. 


NOT  BOARD  CHAIRMAN 

In  the  Editor  &  Publishkr  edition 
of  Sept.  7  the  obituary  of  C.  T.  Brain- 
ard  read  that  he  was  chairman  of  the 
iHjard  of  the  McClure  Newspaper  Syn¬ 
dicate.  This  connection  was  terminated 
after  he  ha<l  served  in  that  capacity 
during  1929. 


ComplainnnU  Fail  to  Protecuta  Cai«| 
Again*!  N.  Y.  Mirror 

Three  libel  suits  and  a  breach  of  con¬ 
tract  action  brought  against  the  Ners 
York  Mirror  were  dismissed  in  Min- 
hattan  Supreme  Court  this  week  by 
Justice  .^aron  Steuer  for  failure  on  tS 
plaintiff’s  part  to  prosecute. 

One  suit  was  for  $1U(J,(KX)  by  Rijn 
James,  columnist  and  novelist,  wbo  com¬ 
plained  about  a  feature  story-  in  the 
Sunday  Mirror  in  which  he  alleged  he 
was  iRirtrayed  as  a  “chiseler.”  The 
second  action  was  by  Cliarles  Rojcoe 
Miles,  a  second  cousin  of  .\bralaa 
Lincoln,  who  sought  $25,000  for 
listed  in  the  -Sunday  Mirror  as  a  freak 
The  third  suit  was  filed  bv  Wiliam 
McCabe  who  complained  about  special 
dispatches  from  Albany  at  the  time  oi 
the  O’Connell  kidnaping.  McCabe 
originally  asked  for  $300,000  damages. 

justice  Steuer  also  dismissed  aii 
$11,000  breach  of  contract  suit  brought 
by  Edward  J.  Doherty,  New  York 
newspaperman,  against  the  Daily  Mir¬ 
ror.  The  complaint  charged  that 
Doherty  was  wrongfully  discharged  on 
.\ug.  19,  1933.  The  contract  called  for 
an  annual  salary  of  $15,(i00,  payaWe 
$300  weekly.  The  complaint  was  dis- 
niisseil  for  lack  of  prosecution. 


BACK  in  the  early  day*  of  the  tele¬ 
phone,  practically  all  wires  were  carried 
overhead  on  pole*  or  on  house-tops. 
Some  of  the  tallest  pole*  carried  as 
many  as  thirty  cross-arms  and  three 
hundred  wires. 

If  the  old  system  were  in  use  today 
the  streets  of  our  larger  cities  would 
scarcely  have  room  enough  for  their 
canopy  of  wire*.  Traffic  would  be  im¬ 
peded,  telephone  service  subjected  to 
the  whims  of  nature. 

Better  ways  had  to  be  found  and  the 
Bell  System  found  those  ways.  As  many 
a*  1800  pairs  of  wires  are  now  carried 
in  a  cable  no  larger  than  a  baseball  bat. 
Ninety-four  per  cent  of  the  Bell  Sys¬ 
tem’s  80,000,000  miles  of  wire  is  in 


cable;  sixty-five  per  cent  of  it  it 
neath  the  ground.  This  hat  meant  a 
series  of  conquests  of  space,  and  in¬ 
sured  greater  clarity  and  dependability 
for  every  telephone  user. 

The  present  generation  does  not  re¬ 
member  the  old  days  of  the  telephone. 
Service  is  now  to  efficient  that  you  ac¬ 
cept  it  at  a  matter  of  course.  It  seems  as 
if  it  must  always  have  been  so.  Yet  it 
would  be  far  different  today  if  it  were 
not  for  the  formation  and  development 
of  the  Bell  System. 

Its  plan  of  centralized  research,  man¬ 
ufacture  and  administration  —  with 
localized  operation — has  given  Amer¬ 
ica  the  best  telephone  service  in  th* 
world. 
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IN  THE  WORLD 


Wanh,  FIgBf** 


Phraaa— 


Recovery  in  Pliteburgh 


^ — - -  prank  BEAMAN 

■ - -  Editor 

.  f  westinghouse  probably  t 

‘Tli'aUndustry  what  has  been  going 

1„“  ontte  to 

share.  The  la  between 

in  1932.  I"  there  were 

profits  were  absent 

stock,  the  Radio  Corp. 

Itsell  oI  t  six  months  oI  tW 

‘“iut  in  were  21  pe 

year  than  during  the  ti 

rent  higher  than  g^con 

hall  oI  'a,ere  the  highest  sin« 

"'KVr.s'*--. 

The  earnings  this  ye»» — 

important  InMm 

-153  from 

wd  sale  of  R^dio 

♦ 

Plant  l»  Busy 

.qUT  obviou^ 

D  than  f  ' 

M  you 
the  Blast 
walk  down  OM 
cally  large  m< 
mills  are  bein 
ftnlshed. 

Along  anotn 
hulks  that  set 
]nense  building 


“"'Tomoonts  . 

•viooriy 

earnings 
ticr.s  of  shares 

'westinghouse^ 

..-.-•Ji;  are  seneraiors. 

iranslormers 
"he  Boulder  Dam 

-nieyareto^ 

rthe*^- 

orders  totojeo  ^  connections 

■‘“.ysf*  v..wr  »o® 

1  pllances  ^™™j.tiDning  units  t 
and  air  condUtomng 

-  '  -y  Wlnghou^  “lote  tmy^^  ^  ItatT^'t^^i 
I  eim«l  its  ""‘^"SfrWh  orders  ^SlenU  and 

should  would  Igovero^n  ^^,^5  pro 

Pittsburgh  plant  y  |  result  of  the  ^  workshoi 

side  wh«e  ‘ant^  1  ^  ting  in  ^^ting 

motors  for  n^  and  1  Pittsburgh.  «  is  ^ 

P«i  >««''»“  “ 

sther  aisle  are  gigantic!  rep^oj^  picture  of  th 
ofll- 1  trict.  ^ 


50  cents  a 
i  a  share 
off  and 
oi  Radio 
divert 


n  when 

distributions 
ordered  V.’-- 

gTcisr^h 

I  tower  g 
..  whatnot  : 
structlom 

they 


Drilling  the  bearings 
changer  set  at  the  t 
IVestinghouse  tlectn 
pony. 


The  Pittsburgh  Press 


MEMBER  OF  THE  UNITED  PRESS 


AUDIT  BUREAU  OF  CIRCULATIONS, 


THIS  VTEEK.  METROPOLITAN  SUNDAY 


One  of  the  caricatures  which  drew  so  mud 
attention  —  included  among  the  illustration; 


Unquestionably  the 
Qreatest  Circulation 
Attraction  of  1935 


DONT  DELAY  — wire  now  at  our  expense 


KING  FEATURES 


235  East  45th  Street,  New  Yorl 
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New  Book 


Ready  now  for  immediate 
release  in  your  paper  ♦ .  ♦ ! 

THE  FAMOHS  STORY  THE  WHOLE 
COHHTRY  IS  TALKIHG  ABOUT 


Completed  Just  Before  His  Assassination 


I  News  of  ‘‘My  First  Days  in  the 
White  House’^  was  a  dominating 
feature  in  the  stories  about  Long’s 
>  assassination;  it  has  aroused  the 
most  intense  interest  throughout 
the  entire  country*  Here  are  his 
amazing  prophecies  of  his  career  as 
,  phantom  president  of  the  United 
t  States:— his  famous  “Cabinet;”  his 


ultimatum  to  the  multi-millionaires; 
his  fantastic  political  and  economic 
program;  his  exercise  of  dictatorial 
powers  over  the  Congress  and  the 
Supreme  Court*  IT  IS  THE  MOST 
SENSATIONAL  POLITICAL  DOCU¬ 
MENT  OF  OUR  TlMES-certain  to  set 
circulation  records*  The  first  call 
from  your  territory  gets  it* 


SYNDICATE,  Inc. 

THE  GREATEST  CIRCULATION  COMBINATION  ON  EARTH 
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LONG  SHUNNED  IDEA 
OF  DIRECT  QUOTES 

Waskington  Corp  Found  Bodyguard 
Flanka  Hard  to  Pierca — Reporter* 
Sensed  Senator’s  Fear  of 
Assassination 


(Special  to  Ediiob  &  Publisher) 

Washington,  U.  C,  Sept.  11 — Death 
of  Senator  Huey  P.  Long  of  Louisiana, 
this  week,  removed  from  the  Capital  one 
of  its  most  prolific  sources  of  news, 
but  one  who  was  “copy"  only  for  what 
he  said  or  did  in  public  appearances. 

Interviewers — except  for  a  small 
circle  of  correspondents  whom  he  liked 
personally — gave  up  in  despair  shortly 
after  he  came  to  Washington  to  don 
the  senatorial  toga.  In  his  Louisiana 
empire  he  incurred  the  enmity  of  re¬ 
porters  and  editors,  and  when  he  came 
to  the  Capital  he  was  soured  by  his  ex¬ 
perience  m  state  politics  and  had  little 
to  do  with  newspapermen  directly. 

Although  he  rarely  missed  the  daily 
first  pages,  the  news  articles  were  sel¬ 
dom  based  upon  interviews  or  state¬ 
ments  made  direct  to  the  press.  He 
would  have  nothing  to  do  with  the  rep¬ 
resentatives  of  Louisiana  newspapers ; 
and  they,  in  turn,  gave  him  little  time  or 
attention. 

Extravagant,  bombastic  and  belliger¬ 
ent  utterances  on  the  floor  of  the  Sen¬ 
ate,  many  of  them  carefully  cloaked  in 
senatorial  immunity,  were  his  almost  ex¬ 
clusive  outlets.  Unlike  many  of  his 
colleagues,  he  did  not  circularize  Wash¬ 
ington  correspondents  with  mimeo¬ 
graphed  statements  or  copies  of  speeches, 
seeming  outwardly  at  least  to  care  little 
whether  they  publicized  or  ignored  him. 
But  when  he  crashed  Congressional  pre¬ 
cedent  upon  precedent,  roused  national 
figures  from  their  dignified  calm  and 
drew  them  into  roughhouse  debate  and 
threats  of  violence,  his  statements  in¬ 
escapably  were  news.  Press  galleries 
were  crowded  when  word  spread  that 
Huey  Lqpg  would  take  the  floor — and 
such  reports  were  usually  heralded  far 
and  wide,  long  in  advance  of  his 
speeches. 

Senator  Long  rarely  criticized  the 
press  or  newspapermen,  in  spite  of  his 
undisguised  dislike  for  the  major  por¬ 
tion  of  the  Fourth  Estate,  and  when  he 
did,  he  usually  directed  his  shafts  to¬ 
ward  Louisiana  publishers. 

Occasionally,  he  paid  personal  visits 
to  the  homes  of  reporters  whom  he  liked. 
On  these  trips,  he  was  always  accom¬ 
panied  by  his  armed  bodyguard,  and 
after  talking  on  general  subjects  for  an 
hour  or  more  he  would  depart,  leaving 
the  corresoondents  in  the  dark  as  to  the 
purpose  of  the  call. 

In  addition  to  his  evident  dislike  for 
direct  interviews,  correspondents  found 
Senator  Long  difficult  of  approach  be¬ 
cause  of  his  menacing  bodyguard,  mem¬ 
bers  of  which  had  shown  their  inclina¬ 
tion  for  rough  tactics  in  preventing 
newsmen  from  coming  too  close  to  their 
chief. 

Reporters  were  aware  that  Long  lived 
in  constant  fear  of  physical  injury,  and 
those  who  were  privileged  to  interview 
him  were  careful  in  their  approach. 
An  incident  which  happened  near  the 
close  of  the  last  session  illustrates  clear¬ 
ly  the  apprehensions  held  by  the  Loui- 
sianan. 

A  reporter  who  desired  to  put  two 
questions  to  Long  had  him  paged  off 
the  floor,  and  approaching  the  sen¬ 
ator  said :  “Before  you  leave  I  want 
to  ‘take  a  couple  of  shots’  at  you.” 

With  eyes  popping.  Long  instinctively 
drew  back  and  his  composure  was  not 
restored  for  several  minutes. 


HEADS  KAYSER  ADVERTISING 

Paul  Eager,  formerly  with  the  Amos 
Parrish  Company,  New  York  and, 
previously,  sales  and  advertising  man¬ 
ager  of  Hahne  &  Company,  Newark, 
has  been  appointed  advertising  and  pro¬ 
motion  manager  of  Julius  Kayser  & 
Company,  New  York.  He  succeeds 
Miss  Gay  Walton. 

PUBLISH  LONG’S  BOOK 
IN  HARRISBURG 

Telegraph  Pres*  Chosen  Because  It 

Did  Not  Have  “Too  Many  Coals 
in  Fire” — Syndicated  by 
King  Features 

telegraph  to  Euitor  4c  Publisher) 

Harrisburg,  Pa.,  Sept.  11 — Imme¬ 
diately  following  the  death  of  United 
States  Senator  Huey  P.  Long,  the  Tele¬ 
graph  Press,  owned  by  the  publishers 
of  the  Harrisburg  Morning  Telegraph 
and  the  Harrisburg  Telegraph,  which  is 
publishing  Long's  last  IxKik  "My  First 
Days  in  the  White  House,”  received 
bids  from  all  the  major  newspajier  syn¬ 
dicates  for  the  rights  to  the  Senator’s 
last  thoughts  put  on  paix;r. 

Garry  Bud,  speaking  for  the  'Tele¬ 
graph  Press,  said  the  syndicate  rights 
were  awarded  to  King  Features,  “be¬ 
cause  they  offered  the  highest  bid,  and 
are  one  of  the  large  syndicates  best 
suited  to  handle  the  release.” 

Bud  said  Senator  Long  select^  the 
Telegraph  Press  for  the  publication  of 
“My  First  Days  in  the  White  House” 
liecause  "we  do  not  have  too  many 
coals  in  the  fire,  and  are  able  to  give 
the  book  special  attention.”  Bud  said 
Long  made  the  first  move  in  selecting 
his  publisher  and  made  arrangements 
with  the  Telegraph  Press  through  Gen¬ 
eral  E.  J.  Stackpole,  Jr.,  vice-president 
and  treasurer  of  the  Telegraph  Printing 
Company. 

The  'Telegraph  Press  prides  itself  in 
the  time  the  book  was  finished.  On 
Sunday,  Sept.  8.  the  complete  manu¬ 
script  was  sjibmitted  to  the  publishers. 
Several  proofs  were  complete  for  the 
Senator  and  others  interested  imme¬ 
diately.  The  book  will  be  ready  for 
distribution  on  or  before  the  2(jth  of 
September. 

King  Features  will  start  syndication 
of  the  book  immediately.  Officials  of 
the  Telegrapli  Press  would  not  reveal 
the  price  paid  for  syndication  rights. 


FAIL  TO  ENDORSE  MASON 

(By  telegraph  to  Editor  &  Publisher) 
San  Francisco,  Sept.  12 — Members 
of  the  San  Francisco  Newspaper  Guild 
last  night  voted  to  table  the  question 
of  Redfern  Mason’s  mayoralty  candi¬ 
dacy  after  two  hours  argument.  Mason 
recently  accepted  the  leadership  of  a 
ticket  sponsored  by  a  newly  organized 
United  Labor  party.  The  meeting  first 
voted  down  a  resolution  that  the  guild 
disavow  connection  with  any  labor 
party  and  go  on  record  as  opposing  the 
candidacy  of  Mason,  who  is  president 
of  the  Northern  California  Newspaper 
Guild.  It  then  rejected  a  resolution 
favoring  Mason’s  candidacy  and  advo- 
cating  a  united  labor  front. _ 


HAVAS 

accurate 

FOREIGN  NEWS 


TWO  CHARGED  WITH  ASSAULT 

(Special  to  Editor  &  Publisher) 

Knoxville,  Tenn.,  Sept.  10 — Adrian 
C.  Jarvis,  News-Sentinel  circulation 
manager,  and  J.  C.  Ford,  district  man¬ 
ager  for  the  News-Sentinel,  both 
charged  with  felonious  assault,  waived 
their  cases  to  the  grand  jury  Sept.  9  on 
bonds  of  $1,000  each.  JTarvis  and  Ford 
are  charged  with  felonious  assault  on 
J.  G.  Head  and  his  brother,  W.  Douglas 
Head,  real  estate  dealers  from  Mem¬ 
phis. 


The 

World’s 

Watchtower 

THE  HAVAS  NEWS  AGENCY 

363  Madison  Avanus 
Now  York 


GUILD  CALLS  1.  T.  U. 
“BIG  BROTHER” 

Secretary  Eddy,  Speaking  Before  Mon¬ 
treal  Convention,  Voices  Disillusion¬ 
ment  of  Editorial  Organisation  in 
Getting  Group  Under  Way 

(By  telegraph  to  Editor  &  Publisher) 
Montreal,  Que.,  Sept.  12 — Heywood 
Broun,  president  of  the  .■\merican  News- 
jiaper  Guild,  was  unable  to  attend  the 
convention,  but  Jonathan  Eddy,  secre¬ 
tary  of  the  guild,  addressed  the  dele¬ 
gates  to  the  International  Typographical 
Convention,  being  held  here  this  week, 
on  the  achievements  of  the  organization. 

“The  newspaiier  guild  came  on  the 
scene  with  the  organization  of  the 
.American  publishers  as  one  of  those 
strange  outgrowths  of  the  NRA,”  he 
said.  “We  had  many  illusions.  A  large 
number  of  our  members  thought  that 
decent  wages  and  conditions,  security 
of  employment  and  so  on  were  to  be 
handed  to  us  on  a  platter. 

“The  difference  in  outlook,  the  dif¬ 
ference  in  approach,  between  the  1.  T. 
U.  and  the  newspajier  guild  is  derived 
largely  from  the  differences  in  achieve¬ 
ment  which  were  so  obvious.  You  are 
a  great  union,  while  we  are  new  and 
growing.  Had  the  editorial  department 
workers  possessed  the  intelligence  and 
the  persistence  to  organize  many  scores 
of  years  ago  as  you  did,  no  doubt  the 
general  policies  which  were  followed 
would  differ  widely  from  the  actuality 
of  our  outlook  today. 

“We  put  in  months  of  time  and  thou¬ 
sands  of  dollars  seeking  tlic  end  of  the 
rainbow  known  as  Section  7  (A)  of  the 


National  Industrial  Recovery  Act  and 
we  never  found  it.  But  we  were  learn¬ 
ing  our  lesson  and  when  a  dozen  or  » 
of  our  members  were  fired  in  an  effon 
to  break  our  organization  in  Newark, 
we  went  on  strike,  certainly  the  first 
time  that  such  a  thing  as  reporters  and  ' 
deskmen  going  on  strike  has  happened 
in  this  country,  and  I  think  in  Europe 
From  the  copy  boy  to  the  president  of 
the  Guild,  Heywood  Broun,  we  did  not 
hesitate.  It  took  four  and  a  lialf  months 
but  our  men  are  back  in  the  shop  now. 

“.•\s  a  new  organization  we  look  up 
to  our  big  brother,  the  International 
Typographical  Union.  We  feel  tlat  as 
the  men  who  gather  and  write  the  news 
that  later  becomes  known  as  public 
opinion  we  have  something  to  con¬ 
tribute.” 


GEN.  H.  JOHNSON  CON-HNUES 


Sign*  New  Long-Term  Contrset  With 
United  Features 

At  the  conclusion  of  his  first  six 
months  as  a  daily  newspaper  columnist, 
Gen.  Hugh  S’.  Johnson  this  week  it- 
newetl  his  contract  with  United  Feature 
Syndicate  for  a  long  term.  Anaonne*. 
ment  of  this  was  made  by  .\lonte  F. 
Bourjaily,  general  manager  of  the  syn¬ 
dicate. 

“(ieneral  Johnson’s  continuaiKe  of  his 
brief  daily  article  on  national  affairs  is 
due  to  two  facts  which  only  time  could 
disclose,”  said  Mr.  Bourjaily.  “His 
initial  effort  as  a  columnist  was  frankly 
an  exiieriment.  He  didn’t  know  when 
he  liegan  whether  he  would  like  the 
job  or  whether  people  would  like  what 
he  wrote.  His  first  six  months  have 
dispelled  both  doubts.” 


DYNAMIC 


.  .  .  in  oAppeal 

.  .  .  in  oAction 

.  .  .  in  ^sults 


New.spaper  pages  are  enlivened,  and  circulation  sub¬ 
stantially  increased  with  Publishers  Service  contests 
featuring  the  dynamic  appeal  of  Peter  Amo  and 
other  noted  American  humorists,  including  John 
Held,  Jr.,  and  Roland  Coe. 

Rich  in  reader  interest.  Publishers  Service  contests 
are  constantly  demonstrating  the  value  of  master 
fashioned  circulation  promotion.  Newspapers  large 
and  small,  in  all  sections  of  the  country  report 
remarkable  circulation  gains  and  increased  good-will. 

Self-financing,  Publishers  Service  contests  can  step 
up  your  circulation  without  risk,  gamble  or  invest¬ 
ment. 

details  oAvailable  at 

Publishers  Service 

COMPANY,  INC. 

75  WEST  STREET,  NEW  YORK,  N.  Y. 
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New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 

Chicago  Office 
J.  E.  LUTZ 
I.ake  Michigan  Bldg. 


OU  can  gauge  size  and  activity  of  a  community 
from  the  number  of  telephones  and  the  use 
made  of  them. 

Washington  (D.  C.)  has  more  phones  per  100 
population  than  any  state — there  being  35.8 
per  100  in  Washington. 

Such  a  community  must  be  busy,  and- 
Washington  is  busy. 

You  really  need  only  ONE  newspaper  to  put 
your  product  properly  before  the  three-quarters 
of  a  million  people  who  live  in  the  25-mile 
market  area — for  THE  STAR  -Evening  and 
Sunday— not  only  has  the  LARGEST  circula¬ 
tion,  but  it  is  circulation  of  both  QUALITY 
and  QUANTITY. 

Washington,  D.  C.  and  THE  STAR  should 
be  on  your  promotional  list  this  fall. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
Member  Major  Market  Newspapers 


-  V 


America  is  at  last  awake  to  the  modem  magic  of  the 
Wirephoto  “finger  of  light,  making  history,” 

The  public  appreciates  the  unselfish  service  rendered 
it  by  newspaper  publishers  whose  motto  is  the  news  and 
all  the  news,  including  PICTURES  WHEN  THEY  ARE 
NEWS. 

And  advertisers  must  see  that  THE  PUBLIC  IS 
NEWS  HUNGRY ;  that  nothing  gets  attention,  holds 
interest,  makes  heart  and  mind  receptive,  like  NEWS; 
that  the  newspaper  that  is  best  edited,  that  gets  the 
news  and  gets  it  first,  that  presents  it  most  acceptably 
WITH  MOST  TIMELY  ILLUSTRATION  is  the  best 
read  and  most  productive  ADVERTISING  MEDIUM. 


TUESDAY 


Associated  Press  Wirephoto 

MIAMI  BEACH  CAUSEWAY  lashed  by  worst  tropical  storm  in  the  memorr 
of  oldtimers,  as  wind  and  tide  sweep  over  Florida  Keys,  leavinf^  death  mil 
destruction  in  their  wake.  This  picture  shows  Miami’s  usually  placid  lay 
whipped  into  white-crested  fury  and  the  famous  causeway  strewn  with 

debris. 


When  tragedy  rears  her  grim  head  in  any  one  of  the 
forty-eight  states,  then  we  know  that  we  are  a  nation, 
“one  and  indivisable!” 

The  hand  of  fate  stmck  at  Florida  last  week. 

On  Monday  night  a  150-mile  hurricane,  accompanied 
by  a  15-foot  tidal  wave,  cut  a  forty  mile  swath  across 
the  Florida  Keys,  taking  a  toll  of  more  than  500  lives, 
and  $10,000,000  in  crop  and  property  damage. 

The  Morgan  liner  Dixie,  with  some  350  souls  on  board, 
was  driven  by  the  gale  upon  a  reef  60  miles  south  of 
Miami.  Everyone  on  board  expected  death,  and  all 
America,  with  the  Vestris,  Mohawk,  and  Morro  Castle 
catastrophes  in  mind,  feared  for  them  and  waited 
breathlessly  from  hour  to  hour  and  day  to  day  for 
NEWS. 

The  Florida  hurricane  and  the  threat  of  another  “saga 
of  the  sea”  held  the  center  of  the  American  stage.  For 


WEDNESDAY 


Associated  Press  Wirephoto 

PASSENGERS  OF  MORGAN  LINER  DIXIE  SAVED  by  being  blown  h«i< 
■aground  on  a  coral  reef  off  the  treacherous  Florida  Coast.  Nearly 
passengers  marooned  by  mountainous  waves  in  shark  infested  watcn. 


expecting  death,  face  it  fearlessly,  laugh  and  sing  until  they  are  rescuci 


THIS  PRESENTATION  IS  SPONSOREDJy 


Bujfalo  Courier  &  Express 
Buffalo  .\eit\s 
Balias  Titties- Herald 
Dayton  Daily  yieivs 
Detroit  Free  Press 


Kansas  City  Star 
Kansas  City  Titties 
Miami  Daily  Meivs 
Miluaukee  Journal 
Minneapolis  Morning  Tribune 


SUBSCRIBERS  TO  THE  WIREP 


Minneapolis  tjm  Tr 
Oakland  Tribui^ 
Omaha  Mornii^hl- 
Omaha  Eveninf.f^d'i 
Peoria  Journal  ^ 
Peoria  Transvriff 


HOTOj^ 


J 
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where  is  the  man  or  woman  who  has  not  “been  to  Florida,” 
or  seen  it  through  the  eyes  of  brother,  sister,  son,  daughter, 
or  friend?  And  where  is  the  American  who  has  not  gone 
“down  to  the  sea  in  ships”,  in  fact  or  in  his  dreams? 

And  so  Wirephoto  newspapers  were  read  avidly  last 
week. 


THURSDAY 


But  these  public  spirited  newspaper  publishers  sub¬ 
scribe  a  million  dollars  a  year  to  support  the  Wirephoto 
Service  of  the  Associated  Press.  And  Wirephoto 
newspapers  scored  a  beat  every  day  of  the  week,  until 
the  last  passenger  of  the  Dixie  was  safe  on  shore. 

Where  rescuers  couldn’t  go,  Wirephoto  went.  Wire- 
photo’s  aeroplane  braved  the  gale  when  others  were 
grounded.  Readers  of  Wirephoto  newspapers  were 
thrilled  by  eye  confirmation  of  their  fears  and  their 
hopes,  hours  and  even  days,  before  photographs  trans¬ 
ported  by  train  or  plane  could  be  gotten  to  press. 

Wirephoto  is  the  most  modem  development  in  the 
graphic  presentation  of  the  NEWS.  It  annihilates  space 
to  get  details  seen  only  by  the  revealing  eye  of  the 
camera. 

And  publishers  who  spare  no  expense  to  make  the 
public  “see  the  news,”  AS  IT  HAPPENS,  through  their 
own  eyes,  are  leaders  in  local  enterprise  and  prestige. 
Their  soundness  of  judgment  in  spending  freely,  at  a 
time  of  general  retrenchment,  will  be  confirmed  by 
advertisers  who  know  that  the  newspaper  that  builds 
reader  interest  is  the  newspaper  that  best  serves  the 
cause  of  advertising. 

In  placing  your  advertising  put  the  newspaper  with 
Wirephoto  service  at  the  head  of  your  list. 


Associated  Press  Wirephoto 

Iht)  RESCUE  TRAIN  tossed  from  the  rails  of  Florida  Keys  by  a  15-foot 
wall  of  water  that  rolled  the  entire  train  over  except  the  enfiine. 
ft  LAST  OF  DIXIE  PASSEN(;ERS  taken  off  by  Coast  (iiiard  launch. 


SATURDAY 


to  I  Associated  Press  Wirephoto 

bai<  pNERAL  PYRES  OF  DEAD  WAR  VETERANS.  Victims  of  the  hurricane 
y  so  numerous,  the  sun  so  hot,  and  rescue  and  transportation  of  the 
ateii.^>e8  so  difficult  that  local  authorities  thoufiht  that  at  least  250  dead 
cuei.  I  would  have  to  be  cremated  to  avoid  the  threat  of  a  pestilence. 


Dly  THESE  DOMINANT  NEWSPAPERS 


Springfield  {(Hiio)  Sun 
Syracuse  HeraUl 
Wdsliingtim  Star 
Worcester  {Mass.)  Gazette 
Worcester  {Mass.)  Telegram 


Philadelphia  Bulletin 
Philadelphia  Kvening  Public  Ledger 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Springfield  (Ohio)  Sieu's 


Id- Herald 
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Retail  News  and  Notes 

By  RICHARD  WEBSTER 


NRA  is  almost  totally  forgotten. 

There  has  been  much  more  than 
a  “breathing  space”  since  it  was  junked 
by  the  Supreme  Court;  and,  so  tar  as 
the  retailr»-s  of  the  country  are  con¬ 
cerned,  wage  conditions  and  hour  sched¬ 
ules  are  now  as  if  there  had  never  been 
any  Federal  rulings  what  the  maximum 
of  one  and  the  minimum  of  the  other 
should  be. 

The  exceptions  to  this  generalization 
are  certainly  w’orthy  of  note :  San 
Francisco  with  its  Fair  Play  League 
maintains  the  code  schedule  _  of  wages 
and  hours ;  and  the  same  condition  holds 
in  Los  Angeles,  Denver,  Des  Moines 
and  Tampa.  A  striking  exception  to 
the  spirit  of  the  swingback  to  old  hours 
and  wages  is  Woodward  &  Lathrop  of 
Washington.  D.  C,  where  store  hours 
have  been  lengthened  and  wages  have 
been  increased  by  10  per  cent. 

*  ♦  ♦ 

The  President’s  promise  of  a 
“breathing  spell”  may  have  no 
direct  effect  on  retail  trade,  but  it  will 
certainly  promote  confidence  and  hope¬ 
fulness  among  business  men  of  all 
classes  and  kinds.  Even  those  who  dis¬ 
count  his  entire  letter  to  Roy  Howard 
as  imlitical  talk  will  be  reassured  by 
the  improvement  in  the  stock  market ; 
and  they  will  remember  that  better 
financial  markets  usually  mean  better 
retail  trade. 

From  Chicago  comes  the  word  that 
D.  F.  Kelly,  president  of  the  Fair,  ex¬ 
pects  Mr.  Roosevelt’s  statement  to  win 
for  him  the  support  of  business  men 
heretofore  opposed  to  the  Administra¬ 
tion's  policy.  Maybe  it  will  be  wiser 
to  expect  from  it  merely  a  little  less 
bitterness  about  politics  and  a  little 
more  concentration  on  the  task  of  build¬ 
ing  up  sales  and  profits. 

An  advertisement  of  an  advertising 
agency,  the  Ralph  H.  Jones  Company, 
which  ran  in  the  newspapers  on  Sept.  7. 
contains  material  that  should  be  useful 
in  soliciting  local  retail  accounts — as 
well  as  for  the  purpose  at  which  it  more 
definitely  aimed.  The  argument  of  the 
Jones  advertisement  is  that  “.Advertis¬ 
ing  pays.”  It  pays  the  employe — sav¬ 
ings  bank  deposits  have  dropped  only 
24.28  per  cent  from  1929  to  19.14,  when 
the  combined  earned  surplus  of  179  large 
advertisers  had  dropped  at  least  .%  per 
cent.  Employes  lost  less  than  stock¬ 
holders — but  the  number  of  stockholders 
in  these  179  concerns  increased  58.6  per 
cent.  Better  read  the  whole  piece  of 
copy.  It  demonstrates  the  value  of  ad¬ 
vertising.  and  strongly  suggests  the 
good  financial  condition  of  a  consider¬ 
able  part  of  the  consuming  piihlic. 

♦  ♦  * 

SCHOOL  wear  was  the  most  active 
department  in  retail  records  of  the 
first  week  of  September.  Seasonal 
trade,  of  course,  but  it  is  important  to 
obser\’e  what  a  big  place  it  holds — not 
merely  now  but  the  year  around,  par¬ 
ticularly  in  the  high-style  form  of  Col¬ 
lege  shops  and  equivalent  suh-depart- 
ments. 

Macy’s  has  two  college  shops — the 
>econd  is  for  dormitory  clothes. 

Bamberger’s  in  Newark  has  a 
Campus  Center  which  “had  to  go  .\11- 
.American  this  year  with  delegates  on 
the  spot  from  25  colleges  in  order  to 
keeps  its  sees-all-knows-all  reputation 
pure  and  unsmirched.” 

“Stern’s — the  first  store  in  New 
York  to  have  a  College  Shop— presents 
its  6th  annual  ‘college  board!’  Eight 
young  college  women  .  .  .  young 
oracles  who’ve  been  Through  It  All. 
...  .A  special  table  has  been  set  aside 
in  Stern’s  restaurant  for  college-bound 
girls.  Drop  in  for  luncheon,  before  or 
after  your  shopping,  and  chat.”  The 
newspaper  advertisement  from  which 
these  phrases  are  quoted  pictures  and 
names  the  eight  girls — from  eight  col¬ 
leges,  Barnard,  Connecticut,  Mt.  Holy¬ 
oke,  Skidmore,  Smith,  Sweet  Briar. 
Vassar  and  Wellesley.  .A  bulletin  board 
in  this  college  shop  posts  style  articles 
from  magazines  and  college  news;  and 
supplies  a  place  where  messages  may  be 


left  (on  an  informal  open  pad!)  by  one 
girl  for  another,  especially  in  case  of 
missed  engagements. 

Opjienheim  Collins  opened  a  New 
College  Shop  just  before  Lalior  Day, 
along  with  a  new  sports  department. 

Best  &  Co.  advertisements  of  their 
College  Shop  said  “Ex  or  current  col¬ 
lege  girls  on  the  staff listed  the  typi¬ 
cal  wear  of  the  college  girl,  ending  up 
with  “She  lotiks  like  a  little  girl  (or 
perhaps  a  little  Ixty)  on  the  campus, 
hut  the  most  soignee  and  sophisticaieil 
of  young  women  away  from  it.  .She 
has  a  personality,  a  style,  that’s  all  her 
own,  and  nine  times  out  of  ten,  here  in 
the  East,  she  bi'ys  her  cijOTHES  at 
Best’s;”  and  there  was  a  tie  up  with 
Harper’s  Bazaar  and  Mademoiselle 
Magazine.  Window  displays  showed 
Best’s  answer  to  a  Harper’s  Bazaar  col¬ 
lege  clothes  election. 

In  Cleveland  the  Lindner  Company 
featured  mid-morning  fashion  shows  in 
the  tea  rfKim  at  lunch  hour. 

Bonwit  Teller’s  College  Board  handed 
out  free  cigarettes  and  a  tiny  hosiery 
repair  kit. 

Stevens  in  Chicago  featured  amateur 
college  group  radio  programs  at  10  P. 
M..  and  used  “candid  camera”  shots  of 
college  styles  in  newspaper  advertising. 
Bloomingdale’s,  New  A’ork,  “gives  a 
camera  course  in  college  clothes”  in 
newspaper  promotion  of  its  Cfillegienne 
Shop. 

*  «  * 

SEARS.  Roebuck  &  Co.  by  the  end 
of  October  will  be  prepared  to 
market  30  different  types  of  pre-fabri- 
cated  houses.  R.  H.  White  Co.  in  Bos¬ 
ton  and  John  Wanamaker  in  New  York 
have  us^  Motohomes  for  promotion  of 
furniture  mostly.  Probably  now  the  de¬ 
partment  stores  will  try  to  sell  the  pre¬ 
fabricated  houses  as  an  independent  line. 

An  aluminum-foil  insulated  liotise 
made  of  ready-cut  units  but  not  in  stock 
designs  is  getting  some  publicity  for 
these  unusual  features  which  will  proh- 
ahlv  appeal  to  department  stores. 

*  *  * 

AST.AND.ARD  store  budget  is  made 
possible  by  the  manual  of  “Budget¬ 
ary  Procedure  and  Control  for  Retail 
Stores,”  published  by  the  National  Re¬ 
tail  Dry  Goods  .Association’s  Control¬ 
lers’  Congress,  especially  the  Chicago 
and  San  Francisco  Bay  Cities  groups. 

Modern  furniture  and  furnishings  are 
excellently  summarized  in  a  special  sup¬ 
plement  to  the  Sept.  9  issue  of  Retailing. 
House  Furnishings  Edition,  32  pages. 
.A  nation-wide  survey  shows  what  part 
of  all  furniture  s<ild  is  of  the  motlern 
type,  and  what  rate  of  increase  there 
has  been  in  sales  during  the  last  year. 

Retail  business  in  the  first  week  of 
.September  was  checked  by  heavy  rains 
and  severe  storms  with  unseasonable 
cold.  Dun  &  Bradstreet  estimate  the 
average  gain  over  last  year  same  week 
at  2  to  15  per  cent,  with  many  parts 
of  the  East  going  under  the  last  year 
figures  and  the  whole  East  only  one 
to  three  per  cent  lietter  than  a  year 
ago.  New  England  averaged  three  to 
five  per  cent  lietter  than  a  year  agf> — 
largely  because  retail  sales  were  extra 
good  in  shoe  and  cotton  manufacturing 
centers. 

In  other  regions  the  Dun  &•  Brad- 
street  figures  are  much  more  encourag¬ 
ing:  Middle  West  better  than  the  pre¬ 
ceding  week  and  8  to  15  per  cent  aliove 
last  year  same  week ;  Northwest  from 
20  to  40  per  cent  above  a  year  ago: 
Southwest  40  to  55  per  cent  better  than 
the  nreceding  week  this  year  and  15 
to  20  per  cent  better  than  a  year  ago; 
South  12  to  18  per  cent  above  a  year 
ago;  and  Pacific  Coast  10  to  12  ner 
cent  better  than  the  same  week  in  1934. 

The  U.  S.  Department  of  Commerce 
figures  for  the  week  ending  the  4th 
show  these  gains  over  a  year  ago  by 
Federal  Reserve  districts:  .Atlanta.  16 
per  cent;  Boston,  15  per  cent;  Dallas, 
14  per  cent;  Louisville,  8  to  12  per  cent: 
Memphis,  nine  per  cent ;  St.  Louis,  six 
per  cent ;  Philadelphia,  five  per  rent, 
and  New  York. 


philai»e;lphi.4 


in  Circulation 


Every  Sunday,  The  Inquirer  goes  into  677,135 
homes — over  150,000  more  than  any  other 
Philadelphia  newspaper  daily  or  Sunday. 
The  daily  Inquirer  with  a  circulation  of  278,- 
.360  reaches  thousands  more  readers  than  any 
other  morning  newspaper  in  Pennsylvania. 


Total  Advertising 


The  Inquirer,  during  the  first  8  months  of 
1935,  published  more  lines  of  paid  advertising 
than  any  other  Philadelphia  newspaper. 


in  General  Advertising 

General  advertisers,  for  the  first  8  months 
of  this  year,  used  more  space  and  spent 
more  money  in  The  Inquirer  than  in  any 
other  newspaper  in  Philadelphia. 


llnqnirer 

“Pennsylvania's  Crealest  Morning  Mewspaper" 


NEW  YORK 
H.  A.  McCandle** 

60  £*st  42n<l  Street 

CHICAGO 

Guy  S.  Osboroj  Scolaro  A 
Meeker,  Inc. 

360  N.  Mickifen  Avenue 

DETROIT 

Guy  S.  Osborn,  Scolero  A 
Meeker,  Inc. 
General  Motors  Buildiny 


BOSTON 

M.  L.  Tyler 

SO  Boylsten  Street 

ST.  LOUIS 

C.  A.  Cour 

Mi 

Globe  Democrat  BuiMinc 

SEATTLE  LOS  ANGELES 
SAN  FRANCISCO 
R.  J.  Bidwell  Co. 
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THE  DIONNE  QUINS — are  going  to  be  photo> 
graphed  with  their  first  kiddie  car,  their  first 
books,  facing  the  crowds,  standing  up,  and 
at  dinner! 


THE  FOOTBALL  LINEUP— 
seven  of  the  country’s 
greatest  coaches  —  Bernie 
Bierman,  Jock  Sutherland, 
Biff  Jones,  Wallace  Wade, 
Bill  Spaulding,  Jimnny  Kitts 
and  Tuss  McLaughry  will 
write  exclusively  for  NEA. 


ENGINES  OF  DEATH— the 
"Science"  of  War  has 
made  unbelievable  prog¬ 
ress  since  1914.  A  re¬ 
markable  series  of  pictures 
tells  this  story — predicting 
the  horrors  of  the  next  war. 


THE  FOREIGN  SCENE— 
NEA  is  sending  staff  writers 
and  photographers  to  cover 
the  war  in  Ethiopia.  On 
the  job  in  London,  Paris 
and  Rome  are  other  staff 
men,  writing  you  back¬ 
ground,  interpretive  special 
features. 


FRAZIER  HUNT— is  going 
to  do  a  lot  more  listening — 
this  time  in  the  big  indus¬ 
trial  centers — to  hear  what 
the  voice  of  America  has  to 
say  in  the  factories  and 
mills  of  the  east. 


HOLLYWOOD  FASHION 
AND  BEAUTY  HINTS— a 
new  service  for  the  wom¬ 
an’s  page,  supplementing 
NEA’s  already  unsurpassed 
coverage  of  the  household 
arts. 


MARGARETBOURKE- 
WHITE — will  poke  the  lens 
of  her  famous  camera  into 
the  Tennessee  Valley  for 
another  series  of  those  un¬ 
beatable  and  exclusive 
camera  studies. 


JOHN  T.  FLYNN— turning 
big  business  inside  out,  let¬ 
ting  you  know  what  goes 
on  behind  the  scenes,  this 
outstanding  economist  will 
give  you  more  exclusive  se¬ 
ries  material  before  the  end 
of  the  year. 


A  NEW  SERIAI _ "The 

Golden  Feather”  —  that’s 
another  feather  in  our  cap! 
A  mystery  story  by  a  new 
author,  Robert  Bruce.  Re¬ 
leases  Oct.  3. 


ON  THE  FUNNY  PAGE — new,  fall  circula¬ 
tion-building  continuities  for  ail  the  comic 
strips.  Wash  Tubbs  is  off  on  a  new  adven¬ 
ture,  Boots  has  a  new  romance — Out  Our 
Way,  Side  Glances,  Our  Boarding  House 
and  all  the  other  old  reliables  are  set  to  de¬ 
liver  you  a  new  epidemic  of  laughs! 


Here  are  just  a  few  of 


the  feature  hits  NEA 
clients  will  get  in  the 
next  few  months — AT 

NO  EXTRA  COST 
NEA  Service,  Inc. 

12C0  West  Third  Street,  Cleveland,  Ohio. 
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Selling  The  Classified  Pages 

By  L.  P.  LIKELY 

FOl.l.OWlNCi  the  Apartment  Keiital  Mr.  Mann,  for  two  decades,  has  been 
classifications  in  the  Sunday  edi-  agitating  the  case  for  these  claimants 
tions  of  the  New  York  Herald  Tribune,  by  pamphlets,  lectures,  letters  to  news- 
a  single  column  directory  of  Storage  papers,  and  classified  advertising.  He 
and  Moving  concerns  has  l>een  appear-  has  based  his  cani|>aigns  for  election  to 
ing.  Congress  on  this  issue,  and  brings  the 

The  only  cut  in  the  classified  .section  topic  of  unpaid  Navy  wages  into  nearly 
is  that  of  a  moving  van  with  the  name  every  discussion  on  any  subject  whatso- 
of  the  classification  on  its  side.  This  ever. 

I'.eads  the  directory,  h'ollowing  the  cut  *  ♦  * 

are  these  explanatory  lines:  A  T  the  top  of  its  Rental  want  ad  {lage, 

"Yolk  PRoTEtmox  for  Stor.vcf.  &  the  Nctv  York  World-Telegram 

Moving.  carried  a  six-column  five-inch  sketch  of 


“The  firms  li.sted  lielow.  all  niembers  Manhattan  last  week-end. 
ot  the  Van  Owners  .Association  of  h'ourteen  of  the  more  desirable  resi- 
(ireater  New  York,  are  institutions  of  dcntial  districts  were  shown  within  the 


reputation  and  offer  the  utmost  protec¬ 
tion  for  storage,  moving,  packing  and 
shipping. 


outline  map,  these  areas  lieing  shaded 
and  numbered.  Below  the  drawing 
were  correspi-nding  paragraphs  of  eight 


■’kutrust  your  valued  possessions  to  and  ten  lines  giving  the  essential  facts 
concerns  of  known  integrity  where  you  and  noteworthv  advantages  of  each 
can  have  your  storage  ami  nuiving  apartment  district. 


needs  taken  care  of  by  recognized  com¬ 
panies. 


In  the  regular  classifications,  the 
rental  offerings  were  sub-classified  to 


"Your  problems  will  lie  solved  ef-  dovetail  with  the  divisitnis  of  the  map. 
ticiently  and  economically  and  estimates  Under  .Apartments  Unfurnished  ap- 
are  yours  for  the  asking,  without  obliga-  peared,  in  chronological  order.  “6 — Sut- 
tion.  ton  Place"  ami  “1.3 — Washington 

\lx)ut  two  dozen  firms  are  listed  with  Heights."  these  tieing  districts  and 
name,  address  an  telephone  number  in  1.3  respectively  on  the  map. 
three  line  spaces.  Mo.st  New  Y’ork  City  ’  *  ♦  * 

leases  are  dateti  Oct.  1.  with  Sept.  1.  a  i  r  a  i  iiartn 

close  second.  H  ‘ransient  classified  col-  1^ 

lection  system  utilized  by  a  patier  ^ 


RISKED  JOB  TO  CONSOLE 
CONDEMNED  WOMAN 

Bigneiss  of  heart  on  the  part 
of  a  California  publisher 
caused  a  minor  political  furore 
in  the  roast  state  recently  and 
created  a  nationwide  news  story. 

A.  R.  O’Brien,  publisher,  llkiah 
Republican  Prest,  a  state  prison 
director,  told  a  condemned 
woman  that  (Governor  Frank  F. 
.Merriam  would  not  let  her  hang. 

In  his  paper  he  admitted  his 
statement,  adding  that  he  had 
“lied  like  a  gentleman”  to  con¬ 
sole  the  woman  while  on  a  prison 
visit. 

Mr.  O’Brien  wrote  that  his  ac¬ 
tion  might  result  in  a  vacancy  on 
the  board  and  added  that  “even 
so,  the  buoying  up  of  that  woman 
murderer  is  worth  being  dis¬ 
missed.”  (Jov.  Merriam  upparenlly 
let  the  matter  drop  with  a  mild 
reproof. 

more  ads  during  a  month,  the  series  of 
four  collection  letters  Iiegins  30  days 
after  the  date  of  the  last  charge. 
Records  show  that  about  .30  iier  cent 
resiKind  to  the  first  of  these  letters. 

*  *  * 

A  FORM  letter  was  used  as  one  means 
of  soliciting  this  season's  schcxil  and 
college  advertising  by  the  classifietl  de¬ 
partment  of  the  Boston  Sunday  .  Idrer- 


IN  its  Times  Sijuare  want  ail  office, 
the  Xew  York  .Imerican  has  a 
distinctive  window  display  concerning 
censorship  of  classified  advertising. 

Covering  the  panel  a  couple  of  feet 
hack  of  the  plate  glass  are  many  individ¬ 
ual  want  ad  order  blanks  filled  in  with 
copy  ami  ready  for  the  comtHjsing 
r(H»m.  In  front  of  this  panel  is  a  waste 


that  publishes  a  large  volume  of  want 
advertising. 

1.  Transient  accounts  are  billed  upon 


.A  iKistscript  in  the  circular  called  at¬ 
tention  to  the  schools  and  colleges  which 
the  iiaiier  served  last  year,  as  shown  on 


expiration  with  a  sticker  attached  ad-  'he  letter 


vising  the  amount  of  discount  to  lie  al- 
loweil  if  paid  within  ten  days. 

2.  Duplicate  invoice  is  mailed  15 
(lays  after  expiration. 


.3.  Phone  call  is  made  25  days  after 


The  back  side  was  a  photo-litho¬ 
graphed  reproduction  of  the  1934  ad¬ 
vertising — 12  columns  of  paid  space  and 
news  matter,  showing  the  1934  date  line 


basket  nearly  filled  with  crumpled  orders  I'xpiration.  and  promise  of  iiayment  is 
that  were  held  out  and  discarded  bv  the  <-‘xacted. 


classified  censor 


First  letter  is  mailed  .30  davs  after 


Extending  upward  from  the  top  of  ‘‘xpiration. 
the  basket  heap  is  an  unbroken  strip  of  -Second  le' 

the  continuous  tyjie  of  order  blank 
(u.sed  in  typewriters).  The  ad  aluiiit  *hird  letl 

to  reach  the  basket  has  an  imitation  expiration. 


TAKING  STRAW  VOTE 

Presidential  jRills  are  lieing  comlucted 
by  the  t'lreenville  (S.  C.)  Seu’s,  the 


Same  Idea  Depicted  I 
By  Two  Carutonhuu 

(Special  to  Kuitor  &  I’ubushei)  3 

Phoenix,  .Ariz.,  Sept.  10— Althourt  1 
similar  handling  of  new's  stories  ^  f 
cerning  the  same  event  is  rather  com,  tl 
monplace,  similarity  in  cartoons  by  two  [| 
newspaper  artists  in  widely  separjtej  II 
cities  is  unusual,  but  happened  last  wedi  ■ 
on  the  Phoenix  Ancona  Republic.  I 

Reg  Manning,  Republic  staff  artm,  |l 
delivered  to  his  managing  editor  an  edi-  ■ 
torial  cartoon  depicting  Mussolini  as  i  I 
lii.n  hunter  about  to  shoot  a  tiny  liog  ^ 
representing  "Ethiopia,”  only  to  lie  sw.  | 
jirised  from  behind  by  a  giant  lior  1 
"Great  Britain.”  ; 

Before  the  engraving  of  Manning's 
cartoon  had  been  returned  to  the  editor-  Ij 
ial  department,  incoming  mail  brought  >n  B 
almost  identical  cartoon  by  Herbert  L  E 
Block  (Herblock),  NE.A  artist.  Tht  ; 
setting  of  Ixith  cartoons  and  the  ido  >i 
IKirtrayed  was  identical,  with  Mussoln  * 
lieing  surprised  from  behind  by  the  hi^r  1 
lion  (Great  Britain),  as  he  was  abou  j 
to  fire  on  the  lion  cub  (Ethiopia). 

G.  P.  GRIFHS  PROMOTED 

O.  L.  Price,  publisher  of  the  Port, 
land  (Ore.)  Oregonian,  has  announcBi 
the  appointment  of  George  P.  Griffis 
as  national  advertising  manager.  Mr. 
Griffis  has  been  a  member  of  the  Ort 
gonian  staff  for  the  jiast  six  years, 
serving  in  the  classified  advertising  dt- 
lartment.  radio  clepartment  and  then  for 
two  years  as  head  of  the  merchandisiig 
service  department,  where  he  had  chargt 
of  preparing  the  newspaper’s  sales  pl^ 
aiicl  presentations.  Mr.  GHffis  succeeds 
Paul  C.  Wicker,  resigned. 

JOINS  INVESTMENT  NEWS  t 

Ray  H.  Schooley  has  been  appointed  j; 
as  financial  advertising  manager  «  ^ 
Xew  York  Daily  Imvstmcnt  Xcm.  j 
Mr.  Schooley  was  formerly  advertising  * 


Second  letter  is  mailed  40  davs 


Third  letter  is  maileil  50  davs 


.  lslie-,  itle  (N.  C. )  Citicen-Tiincs.  and  manager  of  the  Netr  For/: //croW  frits  fi 
the  Macon  (Ga.)  Telegraph  and  Xeu's.  une. 

BURGESS  CHROME  MATS  it 


magnifying  glass  in  front  of  it.  The 
large  stamp  of  the  censor  Exmis  up  to 
show  lookers  that  this  advertiser’s  mes- 


7.  Fourth  letter  is  mailed  (>0  days 
after  expiration. 

Throughout  the  above  jieriod,  adver- 


sage  is  unacceptable.  The  waste  basket.  's  Permitteil  to  run.  The  above 

full  of  similar  copy,  convevs  an  impres-  ^‘^•'t'dule  applies  onli  on  single  charges 
sive  storv  of  reader  protection.  ^pply  to  advertisers  mn- 


FEW  days  of  the  year  pass  without 
the  name  of  Hiram  Mann  aiipearing 
in  the  Public  N'Aice  column  of  the  Xew 
]  ork  Times.  His  paid  advertisements 
are  small,  usually  three  or  four  lines, 
but  he  certainly  believes  in  ci/iisistency. 
Here  is  one  he  placed  right  after  the 
Supreme  Court’s  ruling  on  NR.A. 

“SiHECTFa<  .Shocti.ms!!  S.\i.i:t.\- 
TioNs!!  Now  investigate  uiifiaid  wages 
Ciovernmcnt  Navy  Y’ards !  Hir.sm 
Mann." 

Often  his  messages  require  consider¬ 
able  imagination  to  get  the  connection 
lx:tween  his  lead  and  his  object,  but  here 


and  does  not  apply  to  advertisers  run¬ 
ning  two  or  more  ads  during  the  month. 
If  four  ads  appear  during  a  month 
(seven  insertions  each)  this  routine 
would  not  start  until  the  expiration  of 
the  fourth  ad. 

If  two  or  iiKire  ads  are  run  during 
a  month,  only  the  original  invoices  are 
mailed  at  e-xjiiratioiis.  Duplicate  in¬ 
voices  and  a  statement  are  sent  the  end 
of  the  month. 

.As  soon  as  an  account  reaches  its 
credit  limit,  the  advertiser  is  contacted 
by  iilu.ne.  W’hen  an  account  has 
reached  $1(1  without  having  established 
a  higher  credit  limit,  it  is  submitted  to 
the  collection  manager  who  exercises 


are  the  highlights  of  the  Mann  classi-  in  the  case 


lied  cam]iaign  that  has  been  nmniiig  for 
wars  and  vears. 

•  *  ♦ 

George  hiram  m.axn  is  an 

attorney  located  in  Wall  Street. 
He  has  been  a  candidate  for  Congress 
eight  times,  chiefly  from  the  twenty- 
third  district  of  New  York.  In  1930.  he 
attempted  to  win  the  Republican  nomi¬ 
nation  from  Mrs.  Ruth  Pratt. 

Twenty  years  ago  he  tixik  up  the 
cau.se  of  the  Brooklyn  Navy  Y’ard  em¬ 
ployes  who  claimed  that  they  had  lieen 
unpaid  for  overtime  work  in  the  sum¬ 
mers  from  187R  to  1882.  Five  years 
ago,  Iietween  20  and  .30  of  the  original 
112  workers  at  the  Brooklyn  Y’ard  in 
those  years  were  said  to  lie  still  living. 
The  descendants  of  others  were  pressing 
their  claims. 

The  United  States  Court  of  Claims 
in  1909  awarded  the  wages  sought. 
Congressional  action  for  the  payment 
of  these  wages  is  now  necessary.  The 
latest  bill  for  an  appropriation  to  pay 
the  wages  was  introduced  by  a  New 
Y’ork  Senator  and  was  endorsed  by  the 
.Merchants  .Association. 


Where  an  advertiser  places  two  or 

A  PUBLISHER  COMMENTS  ON 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


.  .  and  alio  to  rtcord  our  appreciation  of 
the  one  hundred  percent  manner  in  which 
the  national  advertisins  that  you  suaranteed 
to  set  us,  was  delivared"  .  ,  .  "There  were 
ov^ow  audieiKes  every  day  and  on  three 
of  the  days  we  had  to  turn  hundreds  away.” 

(From  a  Pennsylvania  Newspaper) 


We  girairmmcee  and  deliver  a  definUe 
rswiPtanl  ef  additional  national  rulvurtiting 

HOME  ECONOMICS 

SERVICE  CORPORATION 

<47  Pmk  Avt.  New  Yeth 

■rTAMmlSHBO  1M4 


BANG  1  BANG ! 


What  Comes  Out  of  Your 
Stereo  Room? 

If  “cuss  words”  and  trouble  come  out  of  your 
stereotype  room,  look  into  Burgess  Chrome 
Mats  today.  They  represent  the  first  real 
improvement  in  mats  in  years.  They  save 
ink  .  .  .  assure  better  printing  .  .  .  and  save 
advertising  lineage  by  shrinking  uniformly. 
Ask  to  have  a  Burgess  Man  call. 


DIIDA^CCC  CELLULOSE  COMPANY 

Freeport,  lllinoif  a33 

CHROME  MATS 

A  LABORATORY  PRODUCT 

PaclAc  Coaat  ReprcscntatiTC,  RALPH  LEBER, 

42(  Polaan  Bid,.,  Seattle,  Washiagten 

BURGESS  CHROME  MATS 
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CORRECTION 


Through  no  fault  of  ours  an  error  was  made  in  the  total 
linage  figures  published  by  EDITOR  &  PUBLISHER  in 
its  issue  of  August  31st,  for  six  months,  1935. 


In  fairness  to  ourselves  we  are  making  this  correction. 


The  six  months  linage  figures  for  Buffalo  newspapers  are 
given  below: 


BUFFALO,  N. 

Y. 

Auto- 

Total 

Retail 

General 

motive 

Financial 

Adver- 

Display 

Display 

Display 

Display 

Classified 

tising 

Times . 

. (E) 

2,322,978 

451,696 

164,718 

57,299 

336,065 

3,356,137 

Times . 

. (S) 

512,649 

218,669 

70,551 

853 

146,577 

949,319 

( 'ourier- Express . 

. (M) 

1,741,662 

531,890 

150,375 

76,913 

277,521 

2,842,549 

(.'ourier- Express . 

. (S) 

563,864 

196,231 

172,275 

5,689 

113,980 

1,052,352 

News . 

. (E) 

3,231,215 

939,855 

386,618 

75,181 

855,518 

5,506,010 

The  Buffalo  Times 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTUENT  OP 
SCRIPPS'HOWARD 
NEWSPAPERS 
230  PARK  AVENUE 
NEW  YORK  CITY 
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UEUBER  OF  THE  UNITED  PRESS 
THE  ASSOCIATED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS 
metropolitan  SUNDAY 
NEWSPAPERS,  THIS  WEEK  and  oj 
MEDIA  RECORDS.  INC. 


ETHOIT  HILADBLPHIA 


T  L  A  N  T  A 


Tii««lern$ 


.  .  .  edited  for  today’s  alert  men  and  women 
who  like  news  told  precisely  and  speedily  .  .  . 
available  to  sales  managers  who  look  for  these 
same  qualities  in  advertising  results  .  .  .  . 


LLING  FORCES  IN  18  GREAT  MARKET  AREAS 


I  CiMcgMa  •  BalliaM*  Bvaaias  N<wi  Peat  •  BaMM  nTMiiaa;  AaMcicaa  •  ChkaBa  Ewtig  AaMcican  •  fTiira—  Harald  mmi  Hwimit 
Rwwm*  •  Lm  Aa«riM  HaraM  *  nw|iiiii  •  Hilwaafcii  Wiaemmm  Na«M  •  Naw  Yacfc  AwMrkan  *  Nav  Yadc  Baiiiiag  JoMfaai 
B«*44a««  •  Pimhaiali  Swi.lUasra^  *  RcchiMir  Baaaiae  JaHnial  •  Saa  Amamrn  naiaiaB  Liala  •  Saa  PraaiAro  ITaiiaiair 

rail  flallwia  •  Saattia  Paat*IiMattsaaMar  •  Syramaa  Baaaaaf  Jaarwal  •  Waakaagtaa  HaraM  •  Waaliiiiaanw  HaMa 

HEARST  SUNDAY  PAPERS 

**  A«aricatt  •  Balriiari  Aaaarieaa  •  Baaaaaa  Adaattiaat  •  CTikaja  HaaaM  aad  f?Taiwar  •  Dataoit  Tiaaaa  •  Loa  Aajilaa  Hraniaar 
*  Piiiitaagh  Saa»-Talaarapli  •  SachMiar  Aaaackaa  •  Saa  Aiaaaa  Lacfct  •  Saa  Praariare  Baaaaaar  •  Saatda  Pna  TaiilBiarar 
Syaaciaa  AaMckaa  •  Waaliaaaiaa  Hanld 


HEARST  DAILY  PAPERS 


ST  ISElVSPAPEnS 
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THE  RADIO’S  PUBUC 

BKOADCASTlXd  executives  whose  concern 
is  the  sale  of  time  on  the  air  have  recently 
issued  elal)urate  charts  and  statistics  designed 
to  prove  to  advertisers  that  "spheres  of  intluence" 
around  their  stations  may  l)e  taken  as  equivalent  to 
the  circulation  structure  of  newspapers  and  period¬ 
icals.  Radio’s  tremendous  clientele  turnover  would 
l)e  near  solution  if  stations  and  networks  could 
demonstrate  that  they  have  a  steady,  faithful  follow¬ 
ing  like  that  which  picks  the  newspaiier  off  the  porch 
every  morning  and  evening.  But  the  broadcasters’ 
formulae  today  are  riddled  with  sophistry,  and  their 
claims  are  subject  to  audit  by  no  known  method. 

(Jn  the  other  side  many  newspapers  have  set  out 
to  prove  by  various  surveys  that  the  presence  of  a 
receiving  set  in  a  home  does  not  guarantee  a  group 
of  listeners.  These  cross-section  tests  have  repeat¬ 
edly  shown  that  the  actual  audience  for  any  program 
is  much  smaller  than  tlie  iwtential,  as  indicated  by 
the  number  of  receivers  within  listening  range.  To 
which  the  broadcasters  have  retorted  that  few  jieople 
ever,  much  less  habitually,  read  a  newspajK-r  from 
front  page  to  back  and  that  some  advertisers  there¬ 
fore  receive  much  less  newspaper  circulatit)n  than 
they  pay  for.  It  is  a  futile  and  an  endless  argument. 

N'ot  so  the  latest  survey  assembled  by  a  group  of 
metropolitan  newspapers  and  made  public  this  week 
by  the  George  H.  McDevitt  Company.  This  survey 
makes  the  penetrating  conclusion  that  a  dominant 
program  on  the  air  definitely  shuts  out  most  of  its 
competitors  from  all  hut  the  fringes  of  the  audience. 
With  two  first-class  attractions  on  competing  net¬ 
works  at  the  same  hour,  only  decimal  fractions  of 
the  listening  public  are  available  to  other  programs, 
and  either  of  the  two  major  features  is  likely  to  l)e 
shut  out  by  the  other  in  some  regions.  It  is  as  if  a 
newspaper  reader  saw  only  the  first  full-page  adver¬ 
tisement  in  his  newspaper  and  was  completely  un¬ 
aware  that  liehind  it  lay  others  of  equal  size  and 
merit,  not  to  mention  .scores  of  smaller  announce¬ 
ments  for  whicli  advertisers  had  bought  space.  If  one 
advertiser,  as  this  survey  shows,  can  hold  more  than 
80  per  cent  of  a  metroiKilitan  audience,  to  the  com¬ 
plete  exclusion  of  all  other  radio  competitors,  and  if 
advertisers’  programs  and  not  stations  determine  the 
size  of  the  radio  audience,  then  we  can  look  for 
radical  changes  in  the  radio  sales  technique  and  rates. 

The  new  argument  traces  directly  to  the  funda¬ 
mental  defect  of  broadcasting  as  a  major  adver¬ 
tising  medium — its  dependence  uixm  the  ear,  with  only 
one  channel  of  communication  with  the  brain,  and  its 
lack  of  a  record  to  refresh  the  fugitive  memory  of 
what  has  passed  through  the  ear.  These  basic  facts 
explain  the  tremeinlous  turnover  in  radio  advertisers, 
and  they  explain  also  why  advertisers  who  are  trying 
to  make  broadcasting  carry  their  heaviest  advertising 
load  have  to  scream  and  swamp  the  ether  with  give¬ 
aways  and  prize  contests  that  no  printed  medium 
could  or  would  tolerate.  It  is  raucous  advertising, 
of  a  kind  that  eventually  destroys  itself. 

Possibly  some  genius  will  discover  a  universal  for¬ 
mula  for  advertising  broadcasts  which  will  produce 
sales  w'ithout  offending  intelligent  jteople  by  sales¬ 
man’s  tricks,  cluttering  the  house  with  labels.  Ixjttle 
tops,  cheap  Ixniks  and  all  sorts  of  trash,  and  with¬ 
out  interrupting  good  music  with  a  barker’s  patter. 
Some  radio  advertisers  have  achieved  good  taste 
combined  with  effective  promotion,  but  90  per  cent 
of  the  commercial  programs  force  the  commercial 
aspect  beyond  decent  limits.  The  large  stations  de¬ 
plore  it,  advertising  agencies  prefer  impressive  enter¬ 
tainment  programs,  but  the  sponsors  demand  results 
and  believe  they  get  them  by  introducing  the  trade 
name  and  sales  talk  as  often  as  possible. 

Nevertheless,  broadcasting  has  a  place  as  a  com¬ 
munications  medium,  both  for  advertising  and  for 
news,  and  can  function  with  a  speed  untouched  by 
any  other  agency.  Eventually,  too,  we  l)elieve.  that 
place  will  be  found,  relieving  the  ether  of  a  job  it 
cannot  do  creditably  and  leaving  it  free  to  perform 
for  public  good,  even  for  private  gain,  in  fields  where 
it  has  no  competition. 


(i(»d  is  our  refuge  and  strength,  a  very 
present  help  in  trouble.  Therefore  will  not 
we  fear,  though  the  earth  he  removed  and 
though  the  inountains  he  carried  into  the 
midst  of  the  sea. — Psalms,  XLVl;  1,  2. 


HOWARD-ROOSEVELT  LETTERS 

ASlDl'i  from  political  angles,  Roy  W.  Howards 
/a  letter  to  the  President,  which  elicited  a  re- 
J.  M.  spouse  which  stirred  the  natitm,  was  a  re- 
markalde  feat  in  journalism.  We  can  remember  no 
comparable  Presidential  letter  in  the  history  of  the 
country.  There  have  been  notable  interviews,  and 
[trivate  letters  written  to  journalists  that  have  been 
made  public  years  later  in  historical  works,  but 
an  epistle  from  the  White  House  on  a  subject  of 
high  spot  news  value,  addressed  to  an  editor  in 
categorical  resiKuise  to  an  inquiry,  is  a  complete 
novelty,  insofar  as  our  memory  serves.  The  How¬ 
ard- RiK)sevelt  exchange  provided  the  l)est  individual 
piece  t»f  journalistic  enterprise  of  the  year,  to  say 
the  least,  and  should  rate  Mr.  Howard  high  in 
the  annual  Pulitzer  prize  contest. 

Our  information  is  that  Mr.  Howard’s  letter  was 
written  on  impulse,  on  a  mere  chance  that  Mr. 
Roosevelt  might  reply.  There  was  no  prearrange¬ 
ment.  Political  gossip  to  the  contrary  is  unfounded. 
For  years  Mr.  Howard  has  made  a  practice  of  keep¬ 
ing  in  touch  with  imimrtant  persmialities  in  the 
news  by  mail.  He  did  so  as  chief  executive  of  United 
Press,  liMiking  to  news  developments,  and  as  a 
newspa|>er  editor  in  more  recent  years  has  con¬ 
tinued  to  write  many  letters  for  the  purpose  of  jier- 
fecting  and  making  effective  his  editorial  iwlicies. 

Mr.  Howard’s  use  of  baseball  terms  in  his  letter 
to  Mr.  R(K»sevelt  was  typical  of  his  correspondence, 
and  indeed  his  conversation.  For  instance,  a  Roy 
Howard  speech,  on  any  subject,  is  sure  to  be 
shot  through  with  >iK»rting  terms.  He  started 
his  newspaiier  career  as  school  rejKirter  for  In- 
ilijmif>olis  Xt’ti's,  soon  to  become  sports  editor  of 
liiiiianal'olis  Star.  Sport  slang  stocxl  him  in  giKid 
stead  on  another  famous  occasion.  When  the  fate 
of  the  .\llies  seemed  to  hang  in  fearful  balance, 
and  the  civilized  world  was  discussing  a  possible 
compromise  result  of  the  World  War,  Mr.  Howard 
amazed  the  reading  public  of  all  nations  by  producing 
an  interview  with  Lloyd  George,  leading  spirit  among 
the  War  Lords  then  in  death  grips  with  the  powers 
of  Central  Furoiie.  The  young  .American  reporter, 
then  head  of  United  Press,  managed  to  achieve  the 
seemingly  imiHissihle  feat  of  gaining  an  audience 
with  the  British  Premier,  a  stunt  which  held  all 
England  spell-lKuind.  He  came  with  a  prepared  list 
of  questions,  which  he  proceeded  to  read  to  the 
Premier.  Lloyd  (ieorge  was  amused  by  some  of 
the  terminology,  which  Mr.  Howard  had  Ixirrowed 
from  the  jufize  ring.  In  reply  to  one  of  the  <|ues- 
tions  the  Premier  made  the  challenging  remark: 
“This  war  must  go  on  to  a  knock-out.’’  That  phrase 
r.in  around  the  civilized  world  like  a  streak  of  light¬ 
ning  a  few  hours  later  and  was  credited  with  stimu¬ 
lating  afresh  the  fighting  spirit  of  the  .Allies.  It 
is  one  of  the  memorable  war  slogans.  Tlie  reporter 
had  put  the  words  in  the  mouth  of  the  Premier. 

When  Mr.  Howard  wrote  his  letter  to  Mr.  Roose¬ 
velt  he  applied  a  reportorial  principle  he  has  preached 
to  associates  in  newspaper  work  throughout  his 
career.  It  is  in  effect:  .Always  try  for  the  big 
thing,  rememliering  it  doesn’t  cost  much  to  ask  for 
what  you  want.  You  can  afford  to  be  turned  down 
a  hundred  times,  if  you  can  succeed  once  in  develop¬ 
ing  a  big  story  from  a  hunch.  First,  however,  you 
must  coin  the  idea  of  the  story.  Then  seek  to  realize 
It.  And.  finally,  “the  bigger  they  come  the  harder 
thev  fall.” 


The  most  dangerous  character  around  a  ucu's- 
paper  office  is  a  dull-witted  executive  who  tnan- 
ages  to  cling  to  his  job  by  beating  down  the 
rttthusiasm  of  yowig  folks  of  imagination,  who 
xvant  to  win  for  the  paper  and  themselves. 


Guild  members  say  there's  no  harm  in  one  of 
its  officers  running  for  Mayor  of  San  Fran¬ 
cisco  on  a  Labor  Party  ticket,  but  imagine  how 
radicals  in  that  organisation  would  rave  about 
“ethics"  if  the  candidacy  Tvere  on  a  Republican 
or  Democratic  ticket. 


PROTEST  UQUOR  ADVERTISING  I 

THE!  bitter  discussion  of  the  part  the  averagt 

liquor  appeal  is  jilaying  in  the  advertising  oj  ' 
the  da>,  taking  place  this  week  at  .Atlantic 
City,  at  the  Olst  annual  convention  of  the  Woman’s 
Christian  Tem|)erance  Union,  is  another  reminder  oi 
perils  inherent  in  that  class  of  business. 

■Mrs.  Ida  B.  Wise  Smith,  national  president,  re¬ 
ferred  to  a  large  proportion  of  newspapers  and 
magazines  as  "subsidized  by  vast  liciuor  revenue’ 
and  told  of  an  alleged  apjteal  directly  to  the  woman 
of  the  home  in  radio  advertising.  She  charged  that 
there  is  a  repression  of  news  "which  would  reveal 
the  true  situation  (in  reference  to  intemperancel 
and  too  often  there  is  a  distortion  of  the  facts," 
She  urged  women  to  protest  to  publishers. 

At  the  same  time,  Mrs.  Nelle  G.  Burger,  national 
recording  secretary,  declared  that  the  “deluge  oi 
liquor  advertising  is  one  of  the  most  alarming  aspeus 
of  the  pa.st  21  months  of  re-legalized  traffic.”  She 
added :  “During  the  years  of  prohibition  wet  news- 
IKipers  and  many  family  magazines  urged  education 
on  the  evils  of  alcohol  as  a  substitute  for  prohibi¬ 
tion.  Education  was  their  theme  song.  Prohibition 
was  repealed  and  now  Ijehold!  their  education  cam¬ 
paign  is  a  campaign  to  capture  the  youth  for  the 
liquor  interests.” 

It  is  true  that  much  liquor  copy  is  calculated  to 
make  hard  drinking  glamorous  to  youth  and  the 
feminine  mind.  We  have  previously  commented  on 
the  fact.  Each  day.  it  Ijecomes  plainer  that  this  will 
result  in  fierce  protest.  It  is  also  true  that  news- 
lapers  often  fail,  whether  consciously  or  not,  to 
explain  the  part  Ixioze  is  playing  in  the  news  of  the 
day,  such  as  in  crime  activity,  automobile  accidents 
and  instances  of  ixsverty.  Mrs.  Smith’s  assertion 
that  the  news  columns  arc  “subsidized”  by  liquor 
advertising  does  not  apply  to  most  newspapers,  as 
they  are  far  above  such  practices,  but  we  do  not 
wonder  that  she  would  draw  such  a  conclusion, 
•She  does  not  know,  as  we  do,  that  the  average 
editor  cannot  be  influenced  by  advertising.  The 
simple  fact,  in  our  opinion,  is  that  booze  is  at 
present  so  popular  in  most  states  and  among  most 
people  that  it  never  occurs  to  the  average  reporter 
to  look  upon  it  as  an  evil.  Publishers  need  to  scru¬ 
tinize  liquor  advertising  and  editors  should  see  to 
it  that  the  truth  is  told  in  news  columns. 


Dr.  Joseph  Gocbbcls  tells  'cm  it  was  radio  that 
put  Hitler  in  the  saddle,  aiul  Huey  Long  made 
the  same  claim  for  himself.  There’s  more  in 
the  radio-press  discus.sion  than  mere  considera¬ 
tion  of  effect  on  nexvspapcr  circulations  or  ad¬ 
vertising  rcirnuc. 


FEAR  INHIBITS  “FINANCIAL” 

PUBLISHERS  who  saw  their  financial  adver¬ 
tising  melt  away  during  the  depression,  with 
hardly  any  recovery  as  yet  visible,  will  be  in¬ 
terested  in  the  desire  of  the  Federal  Securities  and 
Exchange  Commission  to  revive  that  classification  of 
linage.  The  SEC’s  attitude,  as  reported  on  another 
page  of  Ewtor  &  PvBLtsHER,  was  described  to  the 
Financial  Advertisers  .AsscKiation  this  week  by 
Judge  John  J.  Burns,  general  counsel  to  the  com¬ 
mission.  The  aim  underlying  the  new  legislation  «i 
issue  of  securities,  he  pointed  out,  was  to  provide 
greater  information,  not  less,  for  the  investing  public, 
and  the  SEC  seeks  to  carry  forward  that  idea. 

The  SEC  has  broad  powers  available  to  it  in 
achieving  its  ends.  It  has  already  used  these  powers 
to  modify  the  over-stringent  requirements  originally 
placed  upon  security  advertisements.  Judge  Burns 
now  assures  the  advertising  world  that  newspapers, 
magazines,  and  advertising  agencies  handling  adver¬ 
tising  of  securities  in  good  faith  need  have  no  fear 
of  incurring  legal  liability.  The  decisive  factor  in  ! 
limiting  financial  advertising,  he  says,  is  the  “unwar¬ 
ranted  timidity”  of  the  lawyers  to  whom  potential 
advertisers  turn  for  advice. 

Thus  the  future  of  security  advertising  still  de¬ 
pends  on  the  pressure  of  reviving  economic  factors 
against  this  fear  on  the  part  of  business  and  financial 
men.  The  problem  cannot  be  touched  by  newspaper 
solicitation.  The  SEC,  without  relaxing  its  stem 
pursuit  of  dishonesty  in  finance,  can  do  something, 
and  Judge  Burns’  speech  may  prove  to  have  been  a 
step  toward  dissipation  of  inhibiting  alarms. 


/ 


The  Country 

f  Shouts 

^^Morer 


PURELY  PERSONAL 


ihairniaii.  and  Walter  -\i.  tiarnson, 
managing  editor.  Oklahoma  City  Daily 
Oklahoman  and  livciiimi  Times,  is  sec¬ 
retary  of  the  committee  which  will 
arrange  a  national  memorial  for  Will 
Rogers. 

Eugene  Meyer,  publisher,  ll'ashiny- 
ton  Post,  entered  the  1  tattle  Creek, 
Mich.,  .^anitarinm  for  treatment  Sept.  2. 
He  e.\i)ects  to  remain  in  Hattie  Creek 
>fveral  weeks. 

\V.  Laurence  Dickey,  editor,  Kansas 
City  Journal-Post,  recently  was  pre¬ 
sented  with  a  life  memt)ership  in  Xu 


HUGH 

OHNSON 


n.  KK  VV  niuiiths  ago  (ienerai  Hugh  .S. 
Johnson  started  writing  a  short  rlaily 
piece  for  the  newspapers. 


lie  had  a  lot  of  things  he  felt  ought  to 
lie  written  and  noliody  elstr  was  writing 
them. 


Hut  he  didn't  know  just  how  people 
would  take  to  them.  So  he  put  things 
on  a  see-if-they-want-it  basis. 


Monitor.  Boston,  has  returned  with  his 
family  from  a  ten-week  trip  to  Eurojie. 
during  which  he  visited  the  Monitor 
advertising  bureaus  in  I.ondon,  Paris, 
Geneva  and  Milan. 

J.  Thomas  Griscom,  advertising  di¬ 
rector.  Xashville  Tennessean  Papers. 


recently  served  as  general  chairman  for 
the  Sunshine  Special  holiday  for  or¬ 
phaned  children  staged  by  the  Xashville 
Kiwanis  Club. 

James  S.  Perry,  manager,  national 
advertising  department.  Salt  Lake  Trib- 
(Continued  on  next  page) 


This  week  Hugh  John.son  extended  his 
contract  with  us  to  syndicate  his  articles. 
Because  he’s  found  that  readers  all  over 
have  been  eagerly  following  thost;  punch- 
[lacked  and  pungent  300  words  a  day  he 
writes — and  been  shouting  “More!” 


,l  HKIU  letters  show  they  like  a  lot  of 
things  about  Johnson’s  stuff.  They  like 
it  liecause 

—it’s  as  .Vmerican  as  the  Oklohoma  he 
hails  from 

—it  cracks  down  <tn  demagoguery  and 
alien-<xKldling 

—it  spots  for  them  the  key-log  in  the 
jam  of  wordy  governmental  complex¬ 
ities 

— it’s  as  honest  as  a  homespun  shirt 
— when  Jolmson  writes  he  rolls  his  own 
phrastis — phrases  with  a  wisdont  that 
sticks  to  the  ribs  and  a  tang  that  sticks 
in  the  memory. 


OLLY  of  the  MOVIES 


Daily  comic  strip,  has  everything 


— Action,  tun,  pathos,  romance — 
— Good  continuity  full  of  suspense — 
— Entertainment  for  young  and  old — 
furnished  in  5  or  (5  column  mats 


That  goes  for  readers  of  dozens  of  news¬ 
papers  covering  the  country.  It  wiU  go 
for  the  readers  of  your  newspaper. 
Hugh  Johnson’s  latest  releases  will  show 
you  why.  Write  for  them— today. 


I  United  Features 
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PERSONAL 

(Co»ti»ued  on  page  Z7) 

line  and  Telegram,  has  retunutl  from  a 
luirthern  and  southern  California  husi- 
ness  trip. 

J.  C.  Bedient.  business  niananer. 
Albion  (Mich.)  Evening  Recorder ,  was 
elected  a  steward  of  First  Methodist 
Kpiscopal  Church,  .\lbion.  Sept.  5. 

-Mr.  and  Mrs.  W.  G.  Fldmondson  are 
the  parents  of  a  daughter.  Mr.  Ed¬ 
mondson  is  the  national  advertising 
manager,  of  the  Xashville  Tennessean 
Papers. 

E.  O.  Allen,  district  supervisor  of  the 
liirminghatn  News  and  Age-Herald, 
been  appointed  city  circulation  manager 
to  succeed  W.  C.  Dreyfus  who  recently 
joined  the  Nnsln-ille  Haniier  as  circula¬ 
tion  manager. 

J.  Ralph  Whitney,  circulation  mana¬ 
ger,  Sidt  Lake  City  Deseret  News,  last 
week  suj)ervised  the  api)earance  of  a 
troop  of  clowns  and  i)crforming  dogs 
l)efore  the  inmates  of  the  city’s  children 
hospitals  under  the  daily’s  sponsorship. 

1).  H.  Clymer  has  Inreii  named  classi- 
lield  advertising  and  circulation  mana¬ 
ger  of  the  Bellflower  (Cal.)  Herald- 
Enterprise. 

Earl  Ciawft)r(l.  of  the  Charlotte  (X. 
C.)  Ohsener  advertising  department, 
had  charge  of  the  weekly  program  of 
the  Charlotte  Lions  Club  and  prcsente<l 
Col.  W.  C.  Harlee.  “the  fighting 
Marine.”  in  an  address. 
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Charter  Member  of  the  Audit  Bureau  of  Circulations 

^th  an  average  certlBe<l  “A.B.C.**  as  follows: _ 

Six,  Months  nS  ToUI  Dis- 

_  Ended  Paid  trlbution 

June  30.  1935 .  10.225  11.333 

“  .  9,3.59  10.592 

1933  .  8.796  10,320 

“  1932  9.920  10.987 

“  1931 .  10,497  11,569 

“  1930 .  10,816  12.216 

“  1929  9,878  11.105 


(ietirge  B.  Uolliver,  Jr.,  of  the  Battle 
Creek  (Mich.)  Moon-Journal  advertis¬ 
ing  department,  iias  recovered  from  an 
attack  of  influenza. 

Frank  W.  Greenep  lias  been  named 
circulation  manager  of  the  Hollister 
(Cal.)  Eree  Lance. 

Thomas  E.  Lyons,  formerly  advertis¬ 
ing  solicitor  for  the  Leader  Papers, 
.Staunton,  Va.,  passed  the  state  bar  asso¬ 
ciation  of  the  District  of  Columbia  re¬ 
cently. 

Herliert  Katz,  travelling  circulation 
representative  of  the  New  York  Herald 
Tribune  in  central  Pennsylvania,  lias 
announced  his  engagement  to  Miss 
Mary  Silverman,  of  East  Stroudsburg, 
Pa.  The  wedding  date  will  be  set  later. 

Ora  Taylor,  auditor.  Council  Bluffs 
( la. )  Nonpareil,  was  recently  elected 
vice-president  of  the  Council  Bluffs 
(Vedit  Men’s  .Association. 

Koliert  H.  McCoy,  circulation  mana¬ 
ger.  the  Oklalwina  City  Oklahoma 
Netes,  who  planned  to  spend  his  vaca¬ 
tion  in  Colorado,  remained  there  only 
two  days  when  he  received  word  that 
his  father,  R.  A.  McCoy,  was  seriously 
ill  at  (irinnell,  la.  He  spent  the  greater 
liart  of  his  vacation  in  (irinnell.  His 
father  improved  rapidly  and  was  up  and 
alKiUt  when  the  son  left  for  Oklahoma 
City.  K.  .A.  McCoy  is  81  years  old. 

Mac  Morris,  formerly  of  the  make¬ 
up  deiwrtment  and  a  bookkeeper  in  the 
business  office  of  the  Daily  Oklahoman 
and  Times,  Oklahoma  City,  has  joined 
the  classified  staff  of  the  Oklahoma 
Nezis  as  a  solicitor. 

IN  THE  EDITORIAL  ROOMS 

Alfred  h.  kirchhofer,  man- 

aging  editor,  Buffalo  (N,  Y.)  Ezv- 
niiig  Nezi’S’,  George  H.  Lyon,  editor, 
Buffalo  Times,  and  Burrows  Matthews, 
editor,  Bu  ffalo  Courier  -  Express,  are 
memhers  of  the  honorary  committee  of 
the  L’nited  (ierman  Societies  for  the 
.Steulien  Day  celebration  to  lie  held  Sept. 
20  in  Buffalo. 

Theodore  Long,  news  editor.  Salt 
Lake  Telegram,  lias  returned  from  a 
successful  fishing  vacation  in  Montana, 
Wyoming  and  Idaho. 

Claude  O.  Witze,  of  the  Homell  (N. 
A'.)  Ez'ening  Tribune,  has  resigned  to 
liecome  telegraph  editor  of  the  Troy  (N. 
Y.)  Record, 

Rex  Wallace,  sports  editor.  Battle 
Creek  (Mich.)  Enquirer  -  Nezvs,  was 
elected  treasurer  of  Battle  Creek  chap¬ 
ter  of  Phi  Delta  Kapi>a.  Sept.  4. 

Erie  E.  Snelgrove,  of  the  Genez’a  (N. 
A'.)  Times  reixirtorial  staff,  who  was 
recently  elected  a  director  of  Region 
Two  of  the  .American  Power  Boat  .As- 
stK'iatioii,  has  lieen  electetl  vice-chairman 
of  the  Ixiard. 

Oiet  .Ander.son,  assistant  editor,  Hunt¬ 
ington  (W.  A’a.)  H erald-Adzrrtiser,  es- 
caiied  serious  injury  Sept.  2  near 
-■Athalia.  O.,  when  his  car  was  forced 
off  the  road  by  another  car  and  plunged 
over  an  eniliankment.  He  lost  control 
when  lights  of  an  approaching  car 
blinded  him  on  a  curve.  He  was  treateo 
for  severe  bruises. 

Miss  Catherine  Wharton,  state  editor. 
.Gherman  (Tex.)  Democrat,  has  joined 
the  Unitecl  States  District  Clerk’s  of- 
I  fice  for  the  eastern  federal  court  dis- 
I  trict  of  Texas,  Sherman. 

Llewellyn  Williams,  former  Tacoma 
and  Spokane,  Wash.,  newsjiaperman,  is 
now  city  editor  of  the  .Alaska  Daily  Em¬ 
pire  in  Juneau. 

Carter  I^timer,  sports  editor,  Creen- 
Z'illc  (S.  C.)  Nezi’s,  is  recovering  from 
a  recent  illness. 

Banjo  Smith,  Columbia  (S.  C.)  Ree- 
'  ord  sjxirts  editor,  is  touring  the  state 
.  to  gather  material  for  series  of  pre¬ 
season  college  footliall  articles  being 
I  carried  in  the  Record  and  the  Spartan¬ 
burg  (S.  C.)  Journal. 

Edmond  M.  Barr,  originator  and  con¬ 
ductor  of  “Rialto  Ramblings,”  daily 
amusement  column  of  the  Dallas  Dis¬ 
patch,  has  returned  to  work  after  sev¬ 
eral  months’  illness.  During  Elddie’s  ab¬ 
sence  his  column  was  guest-conducted 
by  Pat  Kleinman. 


Long  Beach  and  other  Washington  coa^ 
FOLKS  WORTH  KNOWING  resorts. 

_ _  Gilbert  Dewart  of  the  A’etc  Yorj, 

M.ALCOLM  MOLLAX*,  editorial  Herald  Tribune  reportorial  staff  passed 
writer,  Manchester  (Conn.)  Eve-  firs*  o*  h's  vacation  this  week 
ning  Herald,  started  his  career  as  a  visiting  his  brother,  Lewis  Dewart,  pub- 
newspaper  com-  lisher  of  the  Stinbury  (Pa.)  Dailj. 

positor  in  Bridge-  Xext  week  he  will  join  his  family  at 

ixirt.  Conn.,  his  Plainfield.  X.  H.,  and  the  followitw 

native  town.  He  "'ll  return  to  work, 

says  he  never  Dr.  Frank  B.  Moon,  outstandii* 

broke  into  the  Stmthwestern  conference  fcxtlball  offT 
writing  end,  but  cial.  has  joined  the  Dallas  Dispaicli 
“just  ixized  in.”  s|xirts  staff.  Dr.  Moon  will  conduct  a 
It  was  long  daily  column,  "Behind  the  Lines”  and 
enough  ago  so  will  write  feature  stories  on  topics  of 
that  after  work-  interest  to  football  fans, 
ing  as  a  reporter  Dick  A’oung,  Charlotte  (X.  C. ) 
in  two  or  three  reixirter,  was  called  in  from  his  annual 
Connecticut  cities  vacation  at  Xew  River,  on  the  Carolina 
he  was  reading  coast,  because  of  a  shortage  on  the  new? 
\4  M  ti.  copy  on  the  Acre  staff  caused  bv  illness. 

Malcolm  Moca  j  k  Con  r^  -Caribou  .Bill”  .Anger,  i-ormerlv 
m  1900,  and  on  the  old /(tuRiw  TnitWcr  ll’innipeg  7  ribunc  and  Tlit 

the  year  \\ .  R.  Hearst  started  the  Northern  .Miner,  and  his  travellinj 
American  tficc-  companion,  Dick  Her.sev,  advertisint 

He  "  ought  the  World  War  as  ^.tor  Vancouver  wer6  in  wS 

of  the  late  Acte  London  (Conn.)  Tele-  W 

tor  b^'''dtT'Str  »hS  PKific  Ocean 

latnoiis  Euseiie  O'Neill  ivas  Irvins  tn  a!id*Em  t  Jlmv'e 
,  II  au  .  «'"o  nolle  to  arrive  at  tlahtax  some  tinv 

be  a  lejxirter.  He  says  the  most  tun  -  q.-: 

he  ever  had  was  as  columnist  on  the  ‘ - - 

aA’crc  London  Daw  WEDDING  BELLS 

After  the  war  .Air.  Mollan  took  a  \  |  ISS  .MaARGARET  HEXSLEY  oi 
try  at  the  movies  in  the  scenario  de-  iVl  the  display  advertising  staff,  Mtd- 
partmeiit  of  the  Fox  Film  Qjmpany  j^rd  (Ore.)  .Mail-Tribune  to  Ernest 
m  Xew  York,  read  copy  and  wrote  Rostel.  fomerly  of  the  .Alail-Tribant 
Sunday  specials  on  the  IVorcestcr  editorial  staff  at  Crater  Uke,  Ore 
(Mass.)  Telegram,  sat  on  the  copy  Aug.  31. 

desk  of  the  Syracuse  Telegram,  spent  Richard  L  Godfrey,  of  the  Portland 
an  enjoyable  two  years  on  the  Boston  Morning  Oregonian  sports  staff,  to  Miss 
Herald,  still  “deskmg,  and  landed  in  Marv  .Margaret  .Mcl.aughlin  at  Port- 


Maiichester  about  10  years  ago. 

He  is  married  and  has  one  fad,  fish- 


land,  .Aug.  31. 

Raymond  R.  Goforth,  of  the  .Asso- 


in  Greenville”  for  the  Greenz-illc  (S.  C.)  \^ictor  P.  Haas,  sjxjrts  writer,  Owa- 
A  ezes.  /,u  (Xeb. )  Bce-.Nezvs  to  Miss  GladjT 

F'red  Michalove  of  the  .Ashezdllc  (X.  Harrington,  recently. 

C. )  7'inies  new  s  staff  was  one  of  a  jiarty  ' - - 

which  made  an  e.xtensive  week-end  La-  SPECIAL  E 


1  •  1  t  •  1  •  *  1  1  avot  IX.  ill,  Ul  lllc  .~\SSO> 

mg.  ,n  which  his  almost  invariable  dated  Press  staff.  Little  Rock,  .Ark  to 
com,«nkon  is  his  wife,  who  was  Dora 

SteX/ker  Hayes  of  Xew  London.  n  i  .  r-  c  n  r  . 

Mr.  Mollan  has  a  theory  about  edi-  Norfolk 

lorial  writing.  He  says:  “The  writer  - 

shouldn’t  know  too  much.  If  you  do  M'ss  Marjorie  Belle.  Aug.  1/ 

you  try  to  tell  it  all  and  so  get  stuffy.  *  uiander,  ISJ.  L. 
if  you  only  know  a  little  you  can  tell  Hubert  C.  Harris,  of  the  Charlotte 
it  quickly  and  make  it  snappv.  Then  -A  crc’j,  to  Miss  Thelma  Martin,  . Aug.  17 
ix'ijile  may  read  it.”  '  Mountain.  X.  C. 

- -  ~  .A.  L.  I'eddersen,  manager  of  a  cih 

Leonard  B.  Coatsworth,  city  editor,  branch  office  for  the  Clinton  (la.) 
7'acoma  (AA'ash.)  Daily  and  Sunday  Herald  to  Miss  Mary  Hamarstom 
l.edger.  is  carrying  his  right  arm  in  a  .Aug.  24. 

sling  as  the  result  of  a  recent  encounter  Richard  F.  Sallis,  co-iiublisher 
with  a  retractory  outboard  motor.  Clarksville  (Ark.)  Hcrald-Dcmocrai,\a 

Jiidson  Chapman  is  writing  a  series  .Aliss  Margaret  Muldon.  .Aug.  17  at 
of  illustrated  articles  on  “AVho’s  AVho  Ozark,  .Ark. 


SPECIAL  EDITIONS 


bor  Day  hike  into  the  (xreat  Smoky  D  OSTOX  Sunday  Globe,  School  and 
.Alountains  Xational  Park  in  North  College  section.  Sept.  8. 

Carolina  and  Tennessee.  .Albany  Knickerbocker  Press,  Sept  1, 

AVesley  Huff  has  resigned  from  the  tabloid,  school  advertising  sec- 

copy  desk  of  the  E.lmira  (N.  Y.)  .'itar-  Bun. 

(uisctfc  to  join  the  Associated  Press  aedford  (Mass.)  AJortiing  Mer^ 

bureau  in  Philadelphia.  He  took  up  his  Dollar  Days  Edition,  two  sections, 

new  duties  this  week.  l>ages.  Sept.  6. 

Laverne  A.  AVilson.  formerly  of  the  J^oston  Evening  Tramcript.  .School 

Buttle  Creek  (Mich.)  .Moon  -  Journal  Penn'S  section,  Sej>t.  /. 

editorial  staff  has  jifinetl  the  art  staff  ^  I  ampa  (Fla.)  Morning  Tribune, 
of  Publix  Theaters,  Chicago  6,  announcing  opening  u.f  Tampa 

Carl  Held,  former  citv  editor.  Port  m  /  . 

n  orth  Press,  formerlv  with  the  .Akron  x 

Times- Press,  has  joined  the  publicity  de-  S*'  f  ^•’‘-Page  sec  ion,  full  size,  for 
partment  of  the  Texas  Ceniennial  Cen- 

tral  Exposition.  Dallas.  k/ C- -T" 

,  Fashions,  edited  by  Elinor  AVilliams, 

Melvin  A.  V oorhees.  assistant  city  rotogravure  section,  eight  pages.  Sept, 
txhtor  of  the  I  aconia  (AA'ash.)  limes,  g 

is  taking  an  active  part  in  the  rerjrgai.-  ^Vc7i•^.rt  (R.  1.)  Daily  News,  School 
.zatuiii  ot  the  Tacoma  Post,  Xew  Order  Opening  edition.  16  pages.  Sept.  4. 
of  Cincmnatus,  young  ix:ople  s  political  Vcrc  Bedford  (Mass.)  Standard- 
•rg  niza  ion  7'imes,  Dollar  Day  Fldition.  two  sec- 

(xeorge  V.  Mather  of  the  Albion  tions,  32  pages.  Sept.  5. 

(ABch.)  Eicning  Recorder  editorial  Moundsz-ille  (AV.  A'a.)  Echo,  50 
cRcted  secretary  of  the  ])ages  centennial  edition,  commemorat- 
Albion  Aouth  C^undil,  organized  to  ing  the  KXHh  anniversarv  of  the  for- 
work  in  conjunction  with  the  National  niation  of  Marshall  County,  recently. 
Aouth  Administration.  Coliimlda  (S.  C.)  .State,  12-i)age 

Allen  Sewell,  formerly  managing  edi-  “Back  to  School”  section.  Sept.  6. 
tor  of  the  defunct  Tyler  (Tex.)  Daily  Greenfield  (Mass.)  Recorder-Gazette, 
Nrws,  has  joined  the  Dallas  Times-  Sept.  5,  12-page  tabloid  county  fair 
Herald.  supplement. 

Edwin  T.  Honeywell,  assistant  sports  Michigan  City  (Ind.)  Dispatch,  .Aug. 
editor,  I'aeoma  (AVash.)  News-Tribune,  28,  Expansion  Number,  two  sections.  ■10 
has  returned  from  a  vacation  spent  at  pages. 
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W\C»T.IJ.  Bitterly  Attacks  Creators 

And  Publishers  of  Liquor  Copy 


(Sftiuil  lo  Kill  TOR  Sc  Publisher) 

\TLANT1C  CITV,  Supt.  y— A  series 
A.  of  l)itter  attacks  is  l>eiiiK  focused 
upon  creators  and  publishers  of  lii|Uor 
a^ertisiiiK.  in  the  sixty-hrst  aniuiai  na¬ 
tional  convention  of  the  Woman’s  Chris¬ 
tian  Temperance  Union,  under  way  liere 
in  the  niuniciial  auditorium. 

SiK-akcrs  are  declaring  that  even 
liquor  industry  leaders  and  control  of- 
llcials  are  aghast  at  some  of  the  ap- 
jieals  made.  One  thousand  delegates, 

1  cpresenting  an  estimateil  niemiH-rship 
of  5U0,U0(J  earnest  women  back  home, 
are  lieing  promised  a  counter  campaign 
through  newspapers,  magazines,  radio, 
schools  and  churches. 

The  onslaught  was  liegun  by  .Mrs. 
Ida  I!.  Wise  Smith  of  Kvanston,  Ill., 
national  president.  Oiiening  the  con¬ 
vention,  she  accused  the  liiinor  makers 
of  "taking  immediate  advantage  of  all 
the  e.xtraordinary  strides  of  15  years 
ol  advertising  technique.  'I'hey  are 
straining  every  nerve,  exhausting  every 
device  of  voice,  iK*n,  tyfie  and  artistic 
presentation  to  capture  a  rapidly  spread¬ 
ing  daily  nation-wide  audieiK-e  of  read¬ 
ers  and  hearers. 

".Millions  of  homes  nightly  are  HocMled 
with  l)c-cr  and  whisky-sjxmsored  pro¬ 
grams,  of  which  the  mother  at  her 
tasks  ami  the  child  at  his  play  are 
equally  made  the  victims. 

"The  advertising  program  of  tcnlay 
is  largely  directed  to  women.  ‘.\n  Oikmi 
I.ettcr  to  the  Women  of  -America  on 
Wlii.sky’  was  so  audacious  that  it  won 
a  spirited  rebuke  from  F.  H.  Cboate. 
Jr.,  director  of  the  Ferleral  .Alcohol 
Control  .Administration. 

"Referring  to  the  obvious  fact  that 
times  change,  and  so  do  customs'  the 
vliisky  makers  remarked :  ‘not  so  long 
.'tgo  ( most  of  us  can  remetnlKtr  it ) 
'iiioking  by  women  was  seldotn  seen. 
Tixlay  universally  it  is  a  socially  ac- 
cc'iJted  custom. 

"  ‘Women  have  discovered  that  they 
too  can  enjoy  an  e.xcellent  cocktail 
and  smooth  highball  or  an  after-din¬ 
ner  liquer.’ 

"Fxtracts  from  the  scorching  crit¬ 
icism  of  Mr.  Choate  are  interesting  in 
the  light  of  guidaiKC  to  our  opposi¬ 
tion  to  such  advertisements.  ‘I  feel 
IxmiKi’  lie  said  ‘to  point  out  to  you 
the  consequences  which  such  publicity 
is  likely  to  bring  about. 

"  ‘There  is  now  pending  in  Congress 
the  Capper  Bill  which  would  prohibit 
altogether  interstate  transmission  of  all 
advertising  of  any  alcoholic  beverage 
hy  newspaper,  radio  or  other  means. 
The  advocates  of  this  bill  urge  it  on 
the  ground  that  advertising  is  increasing 
and  is  meant  to  increase  drinking  among 
women  particularly  in  communities 
wdiich  are  dry  by  law  or  in  sentiment. 
To  everyone  who  favors  such  legisla¬ 
tion  your  advertisement  furnished 
IHjwerful  ammunition’.” 

Mrs.  Smith  declared  that  "a  frequent 
reference  in  liquor  magazines  is  to  ‘Our 
New  Market — Women.’  One  even 
diows  a  liaby  with  a  Untie  of  U-er  held 
in  one  hand  to  his  lips  with  the  legend 
■pure  enough  for  baby.’ 

’Of  course  youth  is  the  target  as 
well.  Says  one  advertising  expert  to 
his  clients,  ‘another  jioint  should  not 
lie  overlooked.  Each  year  aUnit  2,000,- 
000  youngsters  reach  an  age  when  they 
liegin  to  1)e  interested  in  and  influ¬ 
enced  by  advertising.’  .A  most  notice¬ 
able  feature  of  the  newspaiier  adver¬ 
tising  is  the  noticeable  effect  upon  news 
and  editorial  departments  of  such  papers 
as  accept  it. 

Hapi)ily  there  is  a  saving  remnant 
ot  fine  publishers  who  do  not  have  a 
price.  Based  upon  the  replies  received 
111  a  newspaper  publishers  survey  there 
was  found  an  aggregate  daily  circula¬ 
tion  of  2.951,262  subscribers  which  re- 
tuses  to  accept  any  liquor  advertising 
whatever.  If  to  these  are  added  pajiers 
which  lian  distilled  liquors,  it  means 
several  million  subscribers.” 


Mrs.  Smith  also  charged  that  "when 
so  large  a  proixirtion  of  newsi«pers 
and  magazines  are  subsidized  by  vast 
advertising  revenues,  small  wonder  is 
it  that  there  is  much  repression  of  news 
which  Would  reveal  the  true  situation, 
and  too  often  there  is  ilistortion  of 
facts. 

‘‘There  are  two  ways  in  which  this 
can  lie  met.  One  is  by  cessation  of 
subscriptions.  'I'he  other  is  protest. 
Xow  there  are  ways  and  other  ways 
of  protesting.  'I'he  most  effective  is 
by  those  who  siieiid  money  with  the 
concern,  either  in  subscriptions  or  ad¬ 
vertising.  Organization  protests  avail 
little;  they  should  lie  personal. 

"Don’t  think  it  is  not  worth  while. 

If  all  the  subscribers  of  a  magazine 
who  object  to  liquor  ads  would  so  write 
the  management,  it  is  more  than  likely 
there  would  lie  result.  At  least  they 
would  have  delivered  their  souls.” 

-Mrs.  Xelle  (j.  Burger  of  Kvanston, 
national  recording  secretary,  declared 
that  ‘‘one  of  the  most  alarming  aspects 
of  the  last  21  months  of  re-legalized 
traffic  is  the  deluge  of  liquor  advertis¬ 
ing  engulfing  the  nation.  .Apparently 
there  is  no  medium  of  publicity  lieyond 
reach  of  the  liquor  interests. 

“During  the  years  of  prohibition  wet 
newspapers  and  many  family  magazines 
continuously  urged  education  on  the 
evils  of  alcohol  as  a  substitute  for  pro¬ 
hibition.  Education  was  their  theme 
song. 

■‘I’rohibition  is  reiK'aled,  and  now  be¬ 
hold  their  educational  campaign,  a  cam¬ 
paign  to  capture  the  youth  for  the  liquor 
interests. 

“Our  campaign  will  not  lie  in  the  in¬ 
terests  of  so-called  miKleration  but  for 
total  abstinence. 

“We  will  not  rely  on  the  newspapers. 
We  will  use  the  radio  to  reach  unum- 
liered  millions  with  the  truth  about 
alcohol.  We  will  enter  the  doors  of 
schools  and  colleges.  We  will  cooper-  } 
.ate  with  churches  and  Sunday  Schools  , 
and  all  other  friendly  agencies.  We 
will  invent  new  methods  and  new  plans 
to  attract  the  general  public,  and  ex¬ 
hibits  in  public  places  will  visualize  the 
truth  with  telling  effect,  educate  the 
passing  throngs  and  make  converts  to 
our  cause.” 

WHITAKER  VISITED  ERITREA 


Herald  Tribune  Man  Obtained  Per- 
miation  From  Mussolini 

John  T.  Whitaker,  Rome  corres))ond- 
ent  of  the  -Vi’tc  York  Herald  Tribune,  ■ 
was  the  first  foreign  correspondent  jier-  i 
mitted  to  visit  F'ritrea  to  write  about  ; 
the  Italian  military  preparations  just  ' 
outside  the  Ethiopian  border.  He  ar-  i 
rived  at  .Asmara  in  Eritrea  by  airplane  ‘ 
I'riday  Sept.  6  and  filed  stories  from  : 
there  Friday,  Saturday,  Sunday  and  ■ 
.Monday. 

Whitaker  had  been  trying  to  make  j 
arrangements  for  the  trip  for  about  a  ; 
month,  and  at  first  had  lieen  refused  j 
jiermissioii  by  the  Italian  army  author¬ 
ities.  He  fiersistcd  in  his  efforts  to 
secure  iiermission,  however,  until  he 
received  it  from  Mussolini  himself. 

When  Whitaker  arrived  at  the  air- 
iKirt  at  .Asmara  at  dawn  Friday  he 
found  Count  Galeazzo  Ciano,  Mus.so- 
lini’s  son-in-law  and  minister  of  press 
lelatioiis,  and  II  Diice’s  two  flying  sons. 
Victor  and  Bruno,  already  up  and  at 
work  screwing  fuses  into  liombs.  The 
same  day  Count  Ciano  piloted  Whitaker 
on  a  flight  from  .Asmara  to  Massua, 
the  Italian  port  on  the  Red  Sea  through 
which  all  the  Italian  supplies  are  pass¬ 
ing.  He  reported  in  detail  the  vast 
preparations  lieing  made  bv  the  Italians. 
There  are  120,000  troops  in  Eritrea  and 
.150  planes,  he  declared.  i 

N.A.E.A.  TO  MEET  OCT.  14-15  , 

The  Newspaper  .Advertising  Execu-  I 
lives  .Association  will  hold  its  fall  meet-  ; 
ing  Oct.  14-15  at  the  Hotel  Stevens,  j 
('hicago. 


FHA  REPORTS  BIG  GAINS 

Residential  Permits  214.9%  Ahead  of 

Last  Year,  Renovations  35.9% 

Building  activity  in  1935  is  far  ahead 
of  last  year.  Gains  in  permits  for  Ixitli 
new  residential  construction  and  the 
addition,  alteration  and  repair  classi¬ 
fications  were  outstanding  in  July  as 
compared  with  the  same  month  a  year 
ago,  according  to  figures  of  the  I'ed- 
cral  Housing  .Administration. 

Residential  iK’rmits  totaling  $27,397,- 
<>H9  were  issued  in  753  cities  in  July  of 
the  current  year,  while  jiermits  amoun¬ 
ted  to  only  $8,099,863  the  previous  July, 
the  FllA  rejKirted,  citing  reports  to  the 
Bureau  of  Labor  Statistics.  This  is  a 
gain  of  214.9  jier  cent. 

Xot  so  large,  but  also  important,  is 
the  increase  shown  hy  the  addition, 
alteration  and  rejair  division.  Berniits 
for  this  class  of  work  totaled  $22,171,- 
151  for  7.^3  cities  in  July  just  past,  while 
lhe\  amounted  to  $1<), 517,544  in  July  a 
year  ago.  'I'liis  represents  a  gain  of 
35.9  per  cent. 

MOTOR  CLUB  COPY  BARRED 

Injunction  l*sued  Restraining  Carolina 
Organization 

Judge  John  M.  Oglesby  of  the  North 
Carolina  superior  court,  has  announced 
he  would  sign  a  judgment  making  per¬ 
manent  a  temporary  injunction  restrain¬ 
ing  the  Carolina  Motor  Club  from  fur¬ 
ther  carrying  out  its  program  of  legal 
aid  to  members. 

In  the  petition  for  the  order  it  was 
charged  that  the  motorists’  organization 
had  advertised  in  newspapers  its  large 
lienefits  of  recovery  in  damages,  etc., 
for  members.  Such  advertising  was 
among  the  items  singled  out  for  attack, 
rhe  injunction  was  sought  by  the  state 
on  behalf  of  the  Junior  Bar  Association, 
alleging  that  the  motor  club  and  the 
.American  Automobile  Association  en¬ 
gaged  in  the  practice  of  law  and  adver¬ 
tising  legal  services  in  contravention  of 
the  state  laws. 


A.S.N.E.  PLANS  INNOVA'nON 


Only  Six  Queations  to  Be  Asked 

President  at  Annual  Conference 

.An  innovation  in  connection  with  the 
conference  of  .American  Society  of 
Newspaper  Editors  members  with  the 
President,  a  feature  of  .A.S.N.E.  con¬ 
ventions,  is  being  planned  for  next 
.\pril.  Instead  of  many  random  ques¬ 
tions  directed  to  the  President  by  mem¬ 
bers,  it  is  planned  to  present  only  six. 
>elected  from  suggestions  made  by 
niembers.  riie  President  will  be  asked 
to  devote  tbe  allotted  time  to  answer 
these  queries.  Grove  Patterson,  Toledo 
Blade,  .A.S.N.FL  president,  is  now  re¬ 
ceiving  suggestions. 

Walter  .M.  Harrison,  inanaging  edi¬ 
tor  of  the  Uklahotna  City  Daily  Okla¬ 
homan  and  I  lines,  has  been  appointed 
chairinan  of  the  resolutions  committee 
for  tbe  next  convention,  with  Verne 
.Marshall,  Cedar  Rapids  (Sasclte,  and  J. 
.Noel  .Macy,  of  the  Westchester  .News- 
liapers,  as  the  other  members. 

The  fall  meeting  of  the  board  of  di¬ 
rectors  will  be  held  in  Chicago  in  Octo- 
lier,  to  coincide  with  the  time  of  the 
.\ssociated  Press  editors’  meeting  to  tie 
held  Oct.  14-15. 

RATE  RISE  IN  MILWAUKEE 

Mihvaukee  Journal  lias  announced  an  • 
increase  in  general  advertising  rates 
from  32  to  35  cents  a  line  daily,  and 
from  38  to  41  cents  a  line  Sundays, 
effective  Oct.  1.  Advertisers,  it  is 
stated,  may  renew  existing  contracts  for 
one  year  from  Oct.  1,  1935.  provided 
schedules  are  started  within  30  days 
thereafter. 


NEWS  BUREAU  PLANNED 

Province  of  Alberta  newspapers 
learned  last  week  that  the  Social  Credit 
government,  elected  .Aug.  22  and  sworn 
into  office  Sept.  3,  was  taking  as  one 
of  its  first  actions  formation  of  a  news 
bureau  which  would  give  out  the  “truth” 
aliout  administration  affairs. 


SALES  OF  FLEX  DRY  MATS 
CONTINUE  TO  INCREASE 

More  and  more  stereotypers  are  ^ivins  FLEX  dry  mats  a  trial — and  a 
trial  almost  invariably  means  a  new  FLEX  customer. 

We  invite  YOU  to  try  these  mats.  They  will  sive  you  better  reproduction 
of  halftones  and  heavy  solids.  You  will  find  that  they  scorch  quickly, 
mold  well  at  low  pressures,  and  cast  perfectly  at  moderate  temperatures. 
Also,  you  will  be  pleased  with  their  splendid  stay-back  and  freedom 
from  bucklins. 

These  superior  features  of  FLEX  dry  mats  are  impressinq  stereotypers 
everywhere. 

Jot  your  name  on  your  letterhead,  mail  it  to  us,  and  we  will  send  you 
samples  of  these  better  dry  mats. 

FLEXIDEAL  DRY  MAT  COMPANY 

21  West  Street,  New  York 
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EVEirYIIOIIY 


No  literate  person  is  to«»  old  or 
too  young  to  read  a  newspaper. 
No  one  is  too  rieh  or  too  poor, 
too  busy  or  too  idle,  too  far 
away  or  too  elose.  Everybody 
reads  a  newspaper  .  .  .  the  far¬ 
mer  in  the  west,  the  laborer 
in  New  England,  the  hanker 
in  New  York,  the  mill  owner 
in  the  south,  the  housewife 
throughout  the  nation,  the 
girl  in  sehool,  the  boy  in  eol- 
lege,  the  young  man  starting 
in  business. 

Use  the  radio  and  you’ll  reach 
some  of  the  people  some  of  the 
time.  Use  the  magazines  and 
you’ll  reach  certain  groups  of 
people  thinly  scattered 
throughout  the  country.  Use 
newspapers  and  you’ll  reach  all 
the  people  all  the  time  or  any 
time  .  .  .  Reading  a  newspaper 
is  a  universal  daily  habit.  When 
your  message  appears  in  news¬ 
papers  you  can  be  sure  that 
you  are  covering  your  market 
completely,  reaching  all  the 
people  who  can  buy  your  mer¬ 
chandise,  getting  the  most  out 
of  your  expenditure. 


THESE  KEY  SEWSI»A\.l>EltS  WILL  IM 


AKRON  BEACON  JOURNAL 
ALTOONA  MIRROR 
BOSTON  GLOBE 
CHICAGO  TRIBUNE 
CINCINNATI  ENQUIRER 


CLEVELAND  PLAIN  DEALER 
COLUMBUS  DISPA  rCH 
FALL  RIVER  HERALD  NEWS 
GANNETI  NEWSPAPERS 
HAR  LFORD  COURANT 


HONOLULU  STAR-BULLETIN 
JOHNSTOWN  DEMOCRAT 
JOHNSTOWN  TRIBUNE 
LOUISVILLE  COURIER-JOURNAL 
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But  this  complete  coverage  is 
only  one  of  the  advantages  of 
newspaper  advertising.  Con¬ 
sider  some  of  the  others:  News¬ 
paper  advertising  is  easily 
handled;  you  can  prepare  an 
advertisement  one  day  and  see 
it  in  the  papers  the  next.  News¬ 
paper  advertising  is  timely;  it 
enahh^s  you  to  take  advantage 
of  new  conditions,  new  devel¬ 
opments.  Newspaper  advertis¬ 
ing  is  flexible;  you  can  make 
changes  overnight,  if  ne<*es- 
sary.  Newspaper  advertising  is 
the*  greatest  aid  in  securing  re¬ 
tail  distrihution;  the  dealers 
know  the  selling  power  behind 
the  local  papers  which  they 
themselves  read.  Newspaper 
advertising  gives  you  <|uick  re¬ 
sults;  you  can  advertise  today 
for  sales  tomorrow.  Newspaper 
advertising  gives  you  traceable 
results;  you  can  check  the 
benefits  received.  Newspaper 
advertising  is  economical;  with 
every  dollar  you  spend  you 
reach  the  largest  number  of 
prospective  buyers. 


\  «4U»I> 

I.OUISVII.LK  TIMES 
^EW  YORK  DAILY  NEWS 
<y:\\  YORK  HERALD  TRIBUNI 
'EW  YORK  SUN 


8EL.L.ISUi  ion  POK  V4»U 


NEW  YORK  WORLD- FELEGR AM 
PROVIDENCE  JOURNAL 
PROVIDENCE  BULLETIN 
SALT  LAKE  CITY  TELEGRAM 


SALT  LAKE  CITY  I  RIBUNE 
ST.  PAUL  DISPATCH 
ST.  P.AUL  DAILY  NEWS 
ST.  PAUL  PIONEER  PRESS 
WESTCH  ESTE  R  N  E  WS  PA  PE  R  S 
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CHAIN  “ALLOWANCE”  SYSTEM  DIVERTS 
QUANTITIES  OF  COPY  FROM  DAILIES 

Manufacturer,  Thinking  It  Provides  for  Newspaper  Space,  Turns 
His  Own  Advertising  Funds  to  Other  Media, 

Figures  Indicate 
By  JOHN  T.  FITZGERALD 

President,  Newspaper  Representatives  Association  of  Chicago 

{/■rom  Ml  address  hciore  the  Man-  luiKc  sums  of  advertisin"  exiH.-iiditurc 
tana  State  Press  Assticiatioii  at  Great  from  tlie  coffers  of  ncwsi)ai)ers.  to  tlieir 


Palls.  Amt.  30,  l‘J35.  i 


own  i)ecuniar\  advantage. 

Representative  Patman  of  Texas  and 


THK  depression  i)eriod  produced  a  ‘'cprtseniaii\e  raiman  oi  lexas  aiiU 
new  factor  in  business  generally,  Robinson  of  .Arkansas  recentl> 

termed  the  “chisler”  and  we  know  of  "'Produced  a  bill  in  the  Cijngress  de- 
no  industry  that  has  been  affected  from  ^'B»c*d  to  strip  from  the  chains  cer- 
more  angles  from  this  destructive  para-  ,  advantages  they  enjoy 


site  than  the  newspaper  publication. 


•ver  the  independent  ojK-rator.  hear- 


The  desire  for  advantage  based  on  V"  ^  special  committee 


the  avarice  and  greed  of  the  chiseler 
lias  promoted  practices  on  the  newsjMiper 
industry  that  present  a  jirohlem  that  is 


of  Congress  developed  some  startling 
revelations.  The  Great  .Atlantic  & 
Pacific  Tea  Company,  with  some  IS.ilXI 


(HTCupying  the  best  minds  of  the  industry,  retail  store.s.  te.stified  that  it  collected 
The  chiseling  o}>eration  threatens,  if  manufacturers  in  the  year  1934, 

successful  in  its  perpetration,  to  lie  as  Sb.  105.000  tor  so-called  advertising  al- 
effective  in  abridging  the  freedom  of  lowances  and  $2,0(X),000  for  so-called 
the  press  as  an  governmental  or  legis-  brokerage  fees,  and  that  no  accounting 
lative  procedure.  If  any  movement  is  ‘^'er  made  to  these  manufacturers 

successful  in  forcing  non-proiitable  'o  considerations  given  for  these  al- 
uews|)aper  publications,  it  automatically  lowances.  Three  hundred  aiul  forty- 
is  converting  a  powerful  agency  for  the  three  manufacturers  contributed  this 
preservation  of  all  we  regard  as  sacred  amount  to  this  one  chain.  The  .A.  &  P . 
in  public  weal  to  one  of  possible  wrong  further  testified  that  its  bill  for  irriuted 
influence.  Edward  .A.  Filene,  the  great  advertising  for  the  same  year  was  $6.- 
Iloston  merchanL  summed  up  the  situ-  <KK),(KK( — but  testimony  indicated  that 
ation  from  the  standpoint  of  business  the  term  advertising  covers  window  dis- 
when  he  said:  “Newspajiers  that  are  i>lays.  store  displays,  circulars  and  .sjie- 
financially  free  are  not  necessarily  free  cial  promotion  and  sales  of  products, 
from  other  influence,  but  a  newspatier  .Subsequently,  this  Congressional  in- 
which  is  not  financially  free  certainly  quiry  develope<l  that  the  Liggett  Drug 


by  the  radio  industry  indicate  a  l/.V  per 
cent  increase  in  patronage  for  the  lirst 
half  of  1935  as  compared  with  the  same 
period  of  1934.  Further  figures  from 
this  industry  tell  us  that  from  1928  to 
1934— while  total  advertising  expendi¬ 
tures  declined  25  per  cent — e.xpenditures 
for  network  radio  time  increased  4 lb 
per  cent;  that  radio’s  share  of  the  ad¬ 
vertising  dollar  increased  from  2.4  cents 
to  12.2  cents. 

Many  versions  of  radio’s  success  as 
a  medium  emanate  from  newspaper  men 
and  involve,  in  many  instances,  acrimo¬ 
nious  viewpoints.  The  element  of  van¬ 
ity  of  the  advertiser,  the  favor  of  adver¬ 
tising  agents  because  of  assured  and 
substantial  remuneration,  the  newspaper 
promotion  of  interest  in  radio,  and  other 
factors  are  held  responsible  for  radio’s 
phenomenol  success  as  an  outlet  of  the 
advertiser’s  expression.  Radio  has  the 
local  angle  to  practically  the  same  ex¬ 
tent  as  a  newspaper.  It  has,  in  many 
instances,  a  three-way  rate  structure  as 
compared  with  the  two-way  rate  struc¬ 
ture  of  newst>apers.  1  am  inclined  to 
attribute  its  favor  by  the  advertiser  to 
two  reasons — first,  the  radio  industry 
legislated  in  its  code  against  the  diver¬ 
sion  feature  of  its  rate  structures;  and 
secondly,  retailers,  knowing  the  value 
to  them  of  newsjiaper  advertising, 
stressed  the  allowance  feature  for  that 


lorm  of  media,  thereby  reinoviiig  frum 

iiic  manufacturer’s  consideration 
newspaper  as  a  national  medium. 
Ix-came  a  national  medium  to  extol  the 
virtues  of  his  product,  and  establish 
trademark  in  the  minds  of  the  con 
sumer,  in  conjunction  with  magazines 
oillboards  and  other  media  established 
with  the  national  or  general  complex 
The  manufacturer,  naturally,  must  proi 
vide  against  the  disinterest  of  the  re' 
tailer  in  his  product,  although  valuimi 
the  distribution  importance  of  the  re¬ 
tailer  to  the  point  of  providing  subsidies 
and  he  feels  he  creates  this  insurance 
through  a  national  medium,  not  identi¬ 
fied  with  the  retailer. 

Newspapers  can  use  their  power,  ex¬ 
ercised  always  for  common  good  and 
justice,  in  their  own  interest,  but  seem 
disinclined  to  do  so.  The  Patman-Rob- 
inson  bill,  which  was  neither  inspired 
nor  propagated  by  newsiiaper  interests, 
if  it  passes,  may  solve  the  major 
“chiseler”  problem  of  the  newspaper 
The  lesser  “chiseler”  type  of  diversion 
by  the  manufacturer  through  the  re¬ 
tailer,  can  lie,  and  is  being,  legislated 
against  within  the  ranks  of  the  indus¬ 
try.  It  behooves  newspaper  publishers 
to  discuss  with  retailers  the  injustice 
of  their  iiermitting  the  diversion  of  thdr 
favorable  rate  consideration,  and  the 
jHissible  ]K*nalty  of  increased  retail  rates 


i-aiinot  be  a  free  paper.” 


Co.  had  collected  in  advertising  allow- 


Business  generally  should  hesitate  in  ances  in  1934  as  compensation  and  al- 
its  predatory  price-cutting  ixilicy  in  lowances  for  window  and  counter  dis- 
iiewspaper  advertising  if  it  is  interested  plays  and  for  advertising  $797,386.56 
in  preserving  the  objectives  of  the  press  and  claimed  an  expenditure  for  the 
for  1935  as  disclos^  hy  an  Editor  &  same  period  of  $638,644.13. 

Pi  BLisHER  survey.  It  was  the  con-  This  authentic  testimony  gives  some 
sensus  that  newspajiers  should  interpret  indication  of  the  huge  sum  of  money 
fairly  and  intelligently  the  eo*'-  social  involved  in  this  practice,  and  what  a 
and  economic  changes  taking  place  in  huge  diversion,  as  a  result,  is  apparent 
the  country,  and  promote  jirosperity  by  from  legitimate  newspaper  advertising 
every  available  means.  It  was  held  channels.  It  stands  to  reason  that  man- 

that  the  reduction  of  Federal  and  State  ufacturers  consider  they  are  covering 
taxes,  opposition  to  radicalism,  the  newspaper  channels  through  this  expen¬ 
preaching  of  tolerance  lietween  capital  fjiture.  and  it  is  also  apparent  that  this 
and  labor,  the  sulxluing  of  crime,  and  nionev  is  onlv  partiallv  extended  in 
the  eradication  of  corruption  in  public  newspaiiers.  Thus  manufacturers  are 
office,  proposed  a  program  of  press  ac-  ipnorine  the  newsfiaper  as  a  general  or 

tion.  This  program  will  do  far  more  national  medium,  covering  this  medium 

toward  upbuilding  the  nation’s  legiti-  through  the  retailer,  and  expend  their 
mate  business  enterprises  than  the  p,.ncral  or  national  appropriations  in 

temporary  pecuniary  gains  derived  from  .-ompeting  forms  of  media.  The  chains 
chiseling  newspaper  rates  and  thus  ren-  promoting  the  point  of  sale  advan- 

dermg  ineffectual  the  only  com-  ^  manufacturer  and  discount- 

Iietent  to  safeguard  the  fundamental  newspaper  advertising  effort,  ex- 

structures  so  necessary  tor  the  preser-  through  the  effect  caused  by  their 

vation  and  advancement  of  American  advertising  effort.  It  is  a  vicious 

business.  practice  for  the  manufacturer,  for  the 

One  of  the  chiseling  angles  visited  presenting  potential  out- 

on  newspapers  is  the  growing  effort  by  ,  ^  products,  are  substituting 

general  advertisers  to  invade  the  loxyer  ^  advertising  their  own  private 

this  eff^.  a  back-d^r  mvasion.  ac-  reflectim  of  the  harm  lieing 

companied  by  eluents  iff  deceit,  chi-  newspapers  is  contained  in 

cane^'  and  fra^,  has  been  indulged  ^  Records  measurements  for  the 

S':™' 

growth  o(  this  prachre  priiici, rally  be-  ” '„','J;'™X“dverfsing  puJchaseil  at 
cause  of  their  sentimental  regard  for  mucn  au  k  k 

the  retailer.  Frequently  the  retailer  has  ’’etail  rates,  shows  a  i  .  .  . 

been  imposed  upon  in  such  campaigns,  corresponding  period  o  ^ 

and  has  not  realized  that  therebv  he  tenths  of  one  per  cent,  an  in 


has  been  placing  in  jeopardy  the  favor¬ 
able  rate  considerations  that  have  al- 


motive  classification  a  loss  of  6.4  per 
cent.  The  slight  gain  recorded  is  in  the 


wavs  been  accorded  to  him.  It  is  with  of  considerable  volume^  visited  on 

this  particular  phase  of  chiseling  that  newspapers  by  the  liouor  interests  a 
our  organization  has  been  dealing  to  comparatively  new’  classification— aim 
the  )K)int  of  enlightening  publishers  as  indicates  an  actual  loss  of  no  mean  pro- 
to  its  dangers,  and  prupo^intj  lejajisla-  nortion  in  the  general  or  national  classi- 
tion  to  deal  with  the  problem  of  policing  fication.  _  _  _ 

the  two  rate  structures.  The  retail  display  increase  in  the 

It  now  develops  that  the  most  im-  Media  Records  newspapers  for  the  first 
IKirtant  form  of  chiseling  newsjiapers  seven  months  of  1935  compared  with 
have  been  suffering  from  is  the  chisel-  the  same  period  of  19.34.  represents  the 
ing  of  many  of  its  imixirtaiit  retailers,  slight  gain  of  only  4.8  per  cent,  which 
notably  certain  tyjies  of  chain  store  indicates  the  lack  of  expenditure  for 
patrons  handling  nationally  advertised  newspaper  space  by  retailers  receiving 
imnlucts.  In  certain  of  our  talks,  with  these  enormous  “so-called”  advertising 
a  rather  limited  knowledge  of  the  cir-  allowances. 

cumstances.  we  have  intimated  that  un-  In  the  meantime,  radio  as  a  medium 
der  the  guise  of  “cooperative  advertis-  has  prospered,  much  to  the  discom- 
ing”  these  merchants  were  diverting  fiture  of  many  newspaper  men.  Figures 


'I 


S.  CIIAKLKS  KINKKLI) 
l^ircctor  of 


‘As  an  advertising  executive  I  con 
sider  EDITOR  &  PUBLISHER  an 


invaluable  means  of  keeping  in  touch 
ith  the  press  of  this  country — its 
iew'poiiit,  its  trends,  its  techmcal 
developments  and  its  spirit — from 
the  inside.  EDITOR  &  PUBLISHER 
gives  information;  it  gives  ideas;  it  is 
invariably  stimulating  and  suggestive. 
To  paraphrase  a  famous  sentence  of 
Voltaire’s:  If  there  were  no  such 
paper  as  EDITOR  &  PUBLISHER, 
it  would  be  necessary  to  invent  one!” 

Xalionai  adeertuers  read  Editor  c» 
PuhlG'her  and  thus  it  Jolloa'S  that  the 
oheious  thing  Jor  publishers  to  do  is  to 
tell  their  storg  where  it  will  he  read. 


EDITOR  and 
PUBLISHER 


/ 


rate  differential  is  Lindberghs  Hopped  Off  Secretly; 

HIT  BY  g^SON  Press  Jittery’^  in  Tracing  Them 

Four-A  President  S*y»  It  Cause*  Big 

Lot*  to  Dailies — Declares  13  Per 
Cent  Spread  I*  Sound — Plan 
Surrey  in  Texas 

(Special  ta  Kdito*  &  Pubusher) 

CoBPis  Christi,  Tex.,  Sept.  8— 

Through  approximation  of  rates  nar¬ 
rowing  the  differential  between  general 
ind  retail— lies  the  solution  to  the  ad- 
rtrtising  problem  vexing  newspaper 
publishers  today,  John  Benson,  presi¬ 
dent  of  the  .American  Association  of 
advertising  Agencies  told  members  of 
the  Texas  Newspaper  Publishers’  Asso¬ 
ciation  at  their  fall  meeting  here. 

“It  may  mean  raising  your  retail 
rates  a  point  or  two  and  lowering  your 
general  a  few  points,  but  something 
must  be  done  to  close  that  gap  if  you 
are  to  stop  the  seepage,”  he  said. 

"Frankly,  the  ‘angel’  is  getting  out.” 
said  Mr.  Benson.  ".Mready  30  jier  cent 
of  general  advertising  has  lieen  diverted 
to  outlets  at  retail  rates.  Publishers 
had  better  make  it  plain  to  the  local  or 
retail  advertiser  receiving  these  allot¬ 
ments  from  manufacturers  and  distribu¬ 
tors  that  continued  diversion  can  mean 
but  one  thing— a  large  increase  in  re¬ 
tail  advertising  rates. 

"Too  many  newsiapers  have  wide  dif¬ 
ferentials  lietween  retail  and  general 
rates.  My  suggestion  is  that  ordinarily 
a  13  i)er  cent  differeiKe  is  sound. 

"This  wide  rate  differential  is  a  men¬ 
ace  to  your  business  and  ours.  We 
figure  that  the  amount  of  general  ad¬ 
vertising  released  through  retail  outlets 
last  year  cost  newspaper  publishers  in 
this  country  approximately  24  millions 
of  dollars. 

“Approximation  of  rates  should  Ijegin 
now.  I  am  aware  it  cannot  f)e  done 
overnight,  but  newspaper  publishers 
should  realize  they  must,  in  most  cases, 
bring  their  general  and  retail  rates 
closer  together. 

“They  should  take  a  leaf  out  of  the 
books  of  the  railroads  and  utilities  com¬ 
panies.  By  approximation  they  can  at¬ 
tract  and  hold  traffic.  After  all,  it  is 
a  matter  of  putting  all  customers  on 
a  fair  basis.” 

Mr.  Benson,  during  the  round-table 
discussion  with  the  30  or  more  pub¬ 
lishers  and  executives  present,  said  he 
had  talked  to  a  number  of  department 
store  and  large  volume  advertisers  who 
did  not  approve  ‘‘sliding  scales.” 

‘‘T(X)  often  they  waste  space  trying 
to  get  into  a  bracket  that  entitles  them 
to  a  slightly  lower  rate,”  he  said,  “There 
is  an  increasing  tendency  toward  scien¬ 
tific  analysis  of  markets  and  the  draw¬ 
ing  power  of  the  media.” 

Following  Mr.  Benson’s  discussion  a 
committee  was  named  by  President  Ted 
Dealey  to  study  retail  and  general  rate 
differentials  on  Texas  newspapers  and 
report  its  findings  and  recommendations 
to  the  executive  committee  for  possible 
concerted  action.  Members  of  the  com¬ 
mittee  are  Steve  Kelton,  Houston 
Chronicle,  chairman;  W.  M.  McIntosh, 

San  Antonio  Light  and  Grady  Kinsolv¬ 
ing,  Corpus  Christi  Caller  and  Times. 

Dallas  was  chosen  for  the  meeting 
place  for  the  fifteenth  annual  meeting  to 
be  held  in  February  on  a  date  which 
the  executive  committee  will  name. 
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Bulk  of  Greyhound 

Copy  in  Newspapers 


{Special  to  Editor  &  Publisher) 
Chic.\go,  Sept.  9 — Greyhound  lines 
will  devote  approximately  three-quar¬ 
ters  of^  its  increased  fall  advertising 
appropriation  to  newspaper  advertising. 

•Announcing  an  extensive  campaign 
to  build  up  traffic  which  falls  off  after 
the  summer  months,  officials  said  that 
the  company  will  “individualize”  its 
copy  according  to  location  and  plans 
to  include  weekly  newspapers  to  reach 
the  farm  population  that  has  time  to 
travel  only  in  the  fall. 

Beaumont  and  Hohman  Advertising 
Agency  will  direct  the  campaign. 


DOpNANT  COVERAGE 

FLORIDA  DAILIES 
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Editor  &  Publisher  for  September  14,  19  35 


WALTER  LIGGETT  ASKS 
CHANGE  OF  VENUE 

Editor,  Foe  of  Gov.  Olson  of  Minne¬ 
sota,  Says  He  Cannot  Get  Fair 
Trial  in  Hennepin  County — 
Charges  a  Conspiracy 

W  alter  W.  Liggett,  editor  of  the  Mid- 
H' est  Amertcan  of  Minneapolis,  who,  on 
Aug.  2,  pleaded  not  guilty  to  an  al¬ 
leged  sex  offense  involving  a  16-year- 


cx-convict  Charles  Ward,  one  of  the 
biggest  beneficiaries  of  graft  under  the 
Olson  regime ;  that  the  Hennepin 
County  Child  Welfare  Associatitm  was 
persuaded  to  push  the  matter  to  hide 
the  purely  political  nature  of  the  case; 
that  Mrs.  Florence  Davis,  who  poses  as 
a  “welfare  worker”  and  pretends  a  sin¬ 
cere  interest  in  children’s  morals,  has 
for  years  l)een  closely  connected  with 
the  Olson-Goff  political  machine  and 
has  figured  in  several  very  questionable 
compromises  in  which  men  uiuiuestion- 

_  ably  guilty  of  heinous  sexual  offenses 

old  Austin,  Minn.,  girl,  petitioned  Sept,  against  children  of  tender  years  were 
7  for  a  change  of  venue  on  the  charire.  allowed  to  escape  the  consequences  of 


SEMI-ANNUAL  UNAGE  CORRECTIONS 


The  following  revised  data  have  i.iSHi-a  for  Aug.  31.  Users  of  (Jul 
been  supplied  by  newspapers  on  their  table  are  requested  to  correct  it  accarf 
semi-annual  linage  fjan.  1 — June  30,  ingly. 

1035),  as  i  rinted  in  Editor  &  Pi’B-  The  new  figures  follow ; 


change  of  venue  on  the  charge. 

He  declared  he  feels  that  an  impartial  their  crimes;  that  Mrs.  Whipple,  the 
hearing  cannot  be  obtained  in  Hennepin  other  so-called  ‘welfare  worker,’  is  a 
County.  liosom  friend  of  Mrs.  Marian  LeSueur. 

Hearing  on  the  petition  probably  will  a  woman  very  close  to  Governor  Olson 
take  place  Sept,  lo,  the  date  on  which  and  active  in  Farmer-l-alnir  jiolitics. 
the  trial  of  the  editor  had  been  sched-  ‘‘Affiant  also  charges  that  after  the 
uled  to  open.  preliminary  steps  were  taken  through 

Giggett,  who  since  his  indictment  July  threats,  false  representations  and  proiu- 
ol  has  branded  the  charges  as  part  of  ises  of  bribes,  that  one  Edward  J.  Goff, 
political  conspiracy  intended  to  si-  now  prosecuting  attorney  of  Hennepin 
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KVOS  HEARING  POSTPONED  “FIFTH  CITY”  IN  CAMPAIGN  f 


lence  his  attacks  on  Governor  Floyd  B. 
Olson  and  Minne.sota’s  Farnier-Lalxir 
^ministration,  in  his  petition  to  the 
Hennepin  County  District  Court  stated 
that  he  asked  the  trial  be  held  in  some 
other  county. 

He  made  his  plea,  he  said,  “so  that 
he  may  be  afforded  an  opportunity  to 
prove  his  innocence  in  an  atmosphere 
untainted  by  political  prejudice  and 
where  certain  powerful  underworld  in¬ 
terests  will  not  be  permitted  to  reach 
out  for  the  purpo.se  of  influencing  pros¬ 
pective  jurors,  or  those  actually  im¬ 
paneled  for  the  trial.” 

Ipi  his  appeal  Liggett  summarizes 
the  campaign  he  and  his  wife  have 
waged  in  their  newspaper  against  Gov- 
ernor  Olson,  including  their  demands  for 
his  impeachment.  He  pointed  out  that 
m  the  30  years  he  has  worked  on  news- 


County,  willfully  and  knowingly  sub¬ 
orned  perjury  by  devious  improper 
means  and  that  one  witness  who  testi¬ 
fied  against  me  before  the  Grand  Jury’ 
has  been  threatened  with  a  jail  sentence 
if  she  changes  a  story  which  she  has 
since  and  frequently  admitted  to  he 
false.  Similar  methods  were  employer! 
with  another  material  witness.” 


ARGENTINE  PRESS  GAG  OUT 


Decree  for  Posting  of  Bonds  by  Cor¬ 
respondents  Is  Revoked 

decree  revoking  a  recent  press 
control  law  which  had  caused  bitter 
protest  was  promulgated  Sept.  12  under 
the  signatures  of  president  .Augustin  P. 
Justo  and  Minister  of  Interior  Leopoldo 
Melo.  according  to  a  L^rrited  Press  dis- 

papers  he  has  never  been  suspected  of  ,  .  , 

any  sexual  irrepiilaritiVc  A  new  decree  was  substituted  pro¬ 

viding  that  newspaper  correspondents 
or  chiefs  of  news  agencies  who  trans¬ 
mit  dispatches  must  be  registered  with 


the  postoffice  and  that  all  dispatches 
must  be  signed  by  the  chief  of  an  office 
or  another  authorized  person. 

Features  of  the  old  decree  to  which 


any  sexual  irregularities.  He  told  of 
attempts  to  “persecute”  him  and  “dis¬ 
credit”  his  “character.” 

The  incident  on  which  the  charge 
against  Liggett  is  based  allegedly  oc¬ 
curred  March  22,  1934.  It  was  not  un¬ 
til  June  22  last,  16  months  afterward 

i^at  he  was  arrested.  Together  with  •  ,  ,  j-  j 

Frank  Ellis,  radical  labor  organizer  of  was  particularly  direrted 

Austin.  Liggett  was  first  charged  with  "cre  eliminated,  particularly  one  which 
abduction  of  two  16-year-old  girls  by  stipulated  that  correspondents  and  n^ 
taking  them  from  their  homes  in  Austin  agencies  must  post  bonds  of  from  5.000 
and  bringing  them  to  Minneapolis.  pe?os  ($1,342  to  $13.42(r)  to 

Information  leading  to  the  arrests,  '"sure  compliance  with  regulations, 
officials  said,  resulted  from  an  anony- 

mous  letter  left  on  a  desk  in  the  Child  DentlV  SuCCPeds  PoWcll 
weltare  office.  Subsequent  to  ar-  _  v  ».  t,, 

rest  on  the  abduction  charge,  and  while  Oil  IndianapollS  limPS 
Giggett  was  demanding  an  immediate 

hearing,  an  indictment  on  the  more  seri-  'c/furar/*  to  Editor  &  Publisher) 

ous  charge  was  returned  against  the  Ixdi.\n.\poli  ,  Ind.,  Sept.  12— Ludwell 

^itor  by  the  Hennepin  County  grand  Denny,  former  Hoosier  and  editorial 
jury.  Conviction  on  this  charge  carries  writer  and  White  House  correspondent 
a  20-year  sentence.  for  Scripps-Howard,  today  was  an- 

When  Liggett  pleaded  not  guilty  be-  nounced  as  new  editor  of  the  Indian- 
fore  Judge  Levi  M.  Hall  he  told  the  tipolis  Times,  succeeding  Talcott  Powell, 
court  “it  is  the  most  foul  and  perjurous  Powell  had  been  given  a  lengthy  va- 
frame-up  ever  perpetrated.”  cation  after  a  hitter  fight  with  Demo- 

In  his  petition  to  the  court  asking  for  cratic  politicians  in  which  one  of  his 
a  venue  change  Liggett  told  of  his  reporters  was  slugged  and  beaten, 
newspaper  campaign  against  the  (Gov¬ 
ernor,  adding  that  his  investigations  had 
■convinced  him  that  Olson  “has  been 
«uilty  of  many  acts  of  malfeasance  and 
■nonfeasance  in  office.”  He  had  asked, 
in  his  newspaper  columns,  he  said,  for 
:  the  impeachment  of  the  Governor. 

'  Through  these,  and  other  statements, 

•>  the  petition  said.  Olson  and  his  asso- 
.  dates  had  come  to  acquire  a  hatred 
.  against  Liggett  “with  a  bitterness  that 
;  almost  passed  understanding.” 

Liggett  reiterated  his  innocence,  and 
;  added  that  the  charges  had  been  pro¬ 
duced  by  “deliberate  subornation  of 
7  perjury.” 

“Affiant  further  charges,”  the  peti¬ 
tion  said,  “that  this  vicious  and  criminal 
conspiracy  was  hatched  by  men  close 
to  the  Governor;  that  Floyd  B.  Olson 
had  prior  knowledge  of  this  plot  and 
personally  directed  the  carrying  out  of 
certain  details ;  that  state  employes 
using  state  automobiles  and  state  gas 
were  active  in  rounding  up  reluctant 
witnesses;  that  in  its  early  stages  the 
necessary  expenses  were  defrayed  by 


A.  P.  Attorney  Delayed — Hearing 
Scheduled  for  Sept.  13 

iSfroial  to  I'-ditor  &  PL'i<i.isHtR) 

Se.\tti.f..  Seiit.  10 — Owing  to  the  in¬ 
ability  of  John  W.  Davis  of  New  York 
Hi  get  here  today,  tlie  >che(luled  liear- 
ing  before  the  circuit  court  of  apfieals 
lietween  the  .Associated  Press  and  radio 
station  KN'OS  of  Bellingham,  was  set 
over  until  Friday  of  this  week. 

.Assisting  Mr.  Davis  for  tlie  A.  P. 
will  be  Joseph  Kindall  of  Bellingham, 
and  opiKising  him  will  lie  former  Sen¬ 
ator  Clarence  C.  Dill  and  Kenneth  C. 
Davis  of  Seattle. 

The  case  involves  the  right  to  broad¬ 
cast  news  obtained  from  member  neAvs- 
papers  of  the  .Associated  Press  and  was 
first  tried  before  Judge  John  C.  Bowen 
in  Bellingham  several  months  ago.  .At 
that  time  Judge  Bowen  returneil  a  deci¬ 
sion  favoring  the  radio  station. 

Circuit  Judges  Curtis  D.  Wilbur. 
Francis  A.  Garrecht.  an  appointee  of 
former  Senator  Dill,  and  Qifton 
Mathews  are  sitting  in  the  court  ses¬ 
sion  that  will  hear  the  case. 

Wide  spread  interest  has  been  mani¬ 
fested  in  the  hearing  and  a  large  dele¬ 
gation  of  newsqiaper  men  and  radio 
station  operators  are  expected  to  at¬ 
tend. 


N.  Y.  Suburban  Newspapers  Liu 
Communities  as  Market 

“The  Fifth  City  of  New  York"  b 
the  theme  of  a  promotion  canipii|i 
lieing  launchetl  by  the  Nassau  M 
Rezfiexv  and  the  Nassau  Daily  St» 
published  by  J.  E.  Stiles  at  Freepn- 
Hempstead  and  Lynbrook-HenipUoil 
Ding  Island.  .Advertising  copy  in  ins. 
ness  papers  and  brochures  in  color  1^ 
claim  to  a  market  area  fifth  in  sue  t 
New  York  State.  Use  of  paid  spt 
in  a  dozen  large  dailies  throughoot  tk 
nation  is  also  contemplated.  The  cai- 
paign  is  one  of  the  most  ambitious  m- 
dertaken  by  subitrbart  newspaptn  d 
size  comparable  to  the  Review  andtk 
Star,  which  have  a  combined  circulatni 
of  alKiut  23,000. 

The  two  newspapers  are  sold  in  tm 
hi  nation. 

The  market  data  lists  40.  stdnriu 
residential  communities  in  a  radios  si 
six  miles  as  having  a  iRipnlatieB  d 
270.000. 


W: 


TEXAS  DAILY  SOLD 

Russell  Miiddleton.  of  .Amarillo,  he 
Ixiught  the  Memphis  (Tex.)  Demar* 
a  daily,  and  wilt  succeed  L\itBn  L 
Robbins  as  owner  asid  publisher. 


THE 

BEST  NEWS 
IN  THE  WORLD 

News  of  man's  conquest 
of  nature.  News  from 
every  field  of  science: 

Daily  Mail  Rapoil 
Taiawapli  Raport 
latarprativa  Aitidas 
Faalara  Sariat 
Sdaaca  Morfat 
Sdaaca  Flllan 
MoalMy  Siw  Map 
Sdaaca  Pldwat 
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fw  dataib 

SCIENCE 

SERVICE 

Weskington,  D.  C 


Manpower  lor  {Newspapers 

Advcrtlsins  -  Editorial  Grculation  -  Mechanical 

CONFIDENTIAL  -  NATION-WIDE  -  NO  CHARGE  TO  EMPLOYER 

PROMOTION  MANAGER— 31,  3  years’  selling,  7  in 
promotion.  Good  layouts  and  copy. 

SOLICITOR — 36,  worked  on  Tenn.  and  Okla.  papers; 
also  with  a  New  York  agency.  Experienced  from  both 
sides  of  fence.  Copy-writing.  Mid-west  or  South. 

ADVERTISING  MANAGER— Long  service  on  2  mid¬ 
west  dailies.  Early  40‘s.  His  record  will  interest  a  paper 
having  retail  display  trouble. 

CLASSIFIED  MANAGER— One  of  the  big  names  in  the 
field.  Interested  in  a  large  paper's  offer  based  on  future 
performance.  A  heavy  builder. 

EDITOR,  M.  E.  OR  CITY— Under  40.  Metropolitan  and 
smaller  city  experience.  Has  held  all  editorial  posts  from 
reporter  to  M.  E.  Was  promotion  manager  of  Boston 
paper  4  years.  Salary  adjustable. 

DESK  MAN — ^Toledo,  New  York  and  Indianapolis  experi¬ 
ence.  College.  Copy  reading,  reporting,  re-write.  Has 
been  acting  city  ed.  A-1 . 

CIRCULATION  MANAGER— 34.  Tip-top.  Little 
Merchant  plan.  Fine  record  of  increases  past  1 0  years. 
Desires  50,000  up  paper  mid-west  or  Coast. 

MECHANICAL  SUPT.— 45.  New  York  experience. 
Owned  and  operated  job  plant  equipped  with  web 
presses.  Has  laid  out  plants  for  new  papers.  A-1  color 
production.  Has  just  finished  an  efficiency  job  in  East. 

INQUIRE 

You  will  receive  personal  bulletins  with  photos  thereon. 

E  &  P  PERSONNEL  SERVICE 

L  P.  Likeiv,  Mfr. 

1700  Tim«f  Bldg.  -  T!m«s  Square  -  New  York 

Afcncy  Phene  RRyant  9-305S 
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PASS  IN  REVIEW 


Some  Fun!  New  York’.  Moore 

fX  New  York,  the  city  of  friend-  TOUIS  J.  F.  MOOKF  (what  all  the 
1  ly  cooi)cration  between  newspapers,  L/  initials  are  for  we  don't  know 
there’s  been  a  little  promotion  flare-up  l)iit  they  sound  and  look  mighty  impres- 
recently  between  the  Sun  and  the  News  sive)  is  promotion  manager  of  the  New 
Or  rather  the  News  has  apparently  had  York  American  and  has  been  that  for 
a  flare-up.  Be  that  as  it  may,  the  fact  six  years. 

is  that  two  good  friends  of  long  stand-  He  joined  the  Hearst  organization 
ing  and  the  oldest,  in  years  of  service,  in  1921  as  promotion  manager  of  the 
among  New  York  promotion  men  find  New  York  Evening  Journal.  After 
themselves  at  i)en’s  point  in  one  of  the  four  years  in  that  position  he  took 
trade  i)ai»ers.  First  George  Benneyan  a  sabbatical  year  in  Florida  during 
inaugurates  for  the  Sun  a  series  of  ads  the  land  Iwom.  When  the  General 
entitled  “Some  People  Don’t  Read  the  Promotion  Department  of  the  Hearst 
Sun,”  showing  pictures  of  some  of  New  NewspajK-rs  was  started  in  1926  he  was 
York’s  sloppiest  sections.  Each  ad  gives  asked  to  rejoin  the  service  as  assistant 
the  results  of  little  surveys  showing  the  to  the  Supervisor  of  Promotion  and 
newspapers  read  by  a  few  hundred  stayed  in  that  position  until  the  general 
families  in  each  district.  The  table  of  department  broke  up  in  1929.  Then  he 


figures  does  not  identify  the  papers  (ex-  was  transferred  to  his  present  ixjsition 
cept  the  Sun,  which  is  shown  with  very  at  the  .Xmerican. 

little  circulation  in  the  distric^).  started  life  in  Philadelphia.  He 

It  labels  the  lepers  A,  u,  G,  etc.  The  jijj  higher  education  at  the  Univers- 

_ _ _  ity  of  Pennsylvania.  He  began  con- 

’  Tlst*^N  quering  the  world  first  as  a  graduate 

engineer  and  in  that  profession  he 
^  iieli>ed  build  some  of  the  Pennsylvania 

Railroad’s  smaller  bridges  and  designed 
reinforced  concrete  work  on  many 
W  churches  and  schools  in  Philadelphia. 

With  all  this  mechanical  training  and 
inclination  he  had,  paradoxically,  even 
in  his  early  years,  a  bent  for  literary 
things.  In  college,  for  instance,  he  was 
.... *“■'  crazy  about  familiar  essays  and  French 

iK)etry.  He  was  also  on  the  editorial 
^  **‘:^.*“  staff  of  the  Pennsylvania  Red  and  Blue. 

In  the  midst  of  his  endeavors  for  rail- 

-  roads,  churches  and  schools  he  started, 

„  1  'Ti.  c  as  a  side  venture,  a  magazine  called 

Benneyan  for  T  e  un  “Ecclesiastical  Architecture”  with  high 

copy  says,  “If  these  are  the  kind  of  dis-  hopes  and  low  capital.  .\t  the  end  of  a 
tricts,  the  kind  of  i)eople  you  want  to  year-and-a-half  the  capital  was  lower 

reach,  don’t  use  the  Sun.  Use  the  Sun  and  the  hopes  had  vanished.  He  joined 

only  if  you  want  to  talk  to  people  of  the  “Industrial  Press”  in  New  York, 
moderate  and  more-than-moderate  to  learn  the  technical  publishing  busi- 
means.”  .Apparently  it  is  aimed  at  no  ness.  Later  he  became  sales  and  dr¬ 


one  paper. 

Soon  after  the  series  began  L.  E.  Mc- 


culation  manager  of  “Machinery”. 

He  has  been  active  in  promotion 


Givena  attacked  for  the  News.  Openly  circles  and  served  a  term  as  president 
he  identified  the  News  as  the  “morning  of  the  National  Newspaper  Managers 
newspaper  A”  with  the  largest  circula-  Association.  He  lives  in  Great  Neck, 
tion  among  the  poor  families  surveyed  Long  Island.  Is  married,  and  blessed 
by  The  S'un  claimed  that  the  News  has  with  three  children.  His  oldest  child  is 
>uch  a  large  circulation  that  not  only  in  a  boy  of  15  (this  may  give  you  a  clue 


« la  •<  Paaph  da'i  lb  M 


-Ta  ■■  lid  •  bt  af  Nm  (Mdai 

b»— I  ihm— hmlllwi  niiiiif 


Tbt  Hiwi  rwifcii  mml  HI 


the  poor  districts  but  also  in  the  city’s  as  to  the  father’s  age).  He  is  a  chronic 

. . .  . .  ,  golfer  and  a  pretty  good  one.  His  am- 

in  life  is  to  break  80  and  he  has 
come  pretty  near  it  several  times.  He 
bridge  and  plays  it  better  than  his 
*'J/^  wife  thinks.  He  likes  books,  especially 

b-paaiabawnasa.-  baib-l-a - a.  ^etectiv^e  books.  He  raves  about  Robert 

-Mp Hm In  StCXCtlSOtl.  Hc  CRTlt  St3.nd  Hcm- 

-■'-7-  ‘^''IRw^y.  Somehow  in  his  varied  ex- 

periences  he  managed  a  trip  to  Europe 
( how  maiiy  Other  promotion  managers 
say  as  much?)  and  discovered  that 

, _ liked  all  French  cooking  except 

•  uiaiPaaphba'iiaainaSaii  French  breakfasts.  He’s  one  of  the 

Governors  of  the  Sands  Point  Bath 
‘^’at  made 

Huey  Long  famous?). 

McGivena  for  the  News  More  From  the  Vacation  Front 

best  districts  it  has  plenty  of  circulation.  .dllen  Anderson,  Winnipeg  Tribune, 
much  more  circulation  than  The  Sun.  loafed  at  Grand  Beach  on  Lake  Win- 
]■.  The  illustration  showed  some  people  'lipcf?-  A  little  swimming,  a  little  sun- 

I  passing  a  newsstand  and  ignoring  copies  bathing  and  a  large  quantity  of  doing 

i  *•  of  The  Sun  offered  them.  The  heading  nothing  at  all. 

L  says  “Some  People  Don’t  Read  the  Sun,  Louis  Moore,  New  York  American, 

‘i  Mys  the  New  York  Sun.”  Sub  heads;  spent  part  of  his  vacation  in  the  Pocono 

I  “-A  lot  of  people  don’t  Read  the  Sun”  Mountains,  part  of  it  fishing  and  sailing 

.  “Whatever  the  Audience  you  'n  Barnegat  Bay. 
want,  the  News  reaches  the  most  of  Bttsh  Jones,  Fort  Worth  Star-Eagle, 
'll”  sarcastically  pokes  fun  at  visited  the  Cliff  Dwellings  around  Santa 

the  Sun’s  small  circulation,  calls  atten-  also  Pindoso  and  Albuquerque.  N. 
;  tion  to  the  News’  huge  circulation.  He’s  a  loyal  Texan,  but  he  finds 

I  Net  results  of  the  exchange:  1,  Mexico  more  romantic.  He‘s 

amusement  and  entertainment  and  lively  sorry  that  he  couldn’t  stretch  his  vaca- 
conversation  among  newspaper  and  ad-  ^'on  to  August  31st  to  take  in  the  Santa 
vertising  men  in  the  big  city;  2,  since  Fiesta. 


the  Sun  ads  continued,  they’  received  Allen  French. 

a  wider  reading  because  of  the  News’  - 

^uble-spread  attack.  But  it’s  all  kind  SUGAR  CAMPAIGN  SOON 
of  sad.  We  don’t  like  to  see  public  .American  Sugar  Refining  Company 
quarrels  like  this.  They  don’t  do  news-  and  its  affiliated  Franklin  Sugar  Refin- 
^pers  any  go^.  A  better  way  to  set-  ing  Company,  will  start  a  campaign 
tie  a  dispute,  it  seems  to  us,  is  for  the  next  week  in  285  newspapers  of  the 
iwu^OTent  of  one  paper  to  take  it  up  East  and  Middle  West,  using  insertions 
with  tl»  management  of  the  other  paper  weekly  or  oftener.  N.  W.  Ayer  &  Son, 
Kivatcly.  Inc.,  is  the  agency  in  charge. 
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Rea/  Market 

Completely  Covered  by 

Real  Newspapers 

Elmira  Star -Gazette 
&  Advertiser 

and 
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Situated  in  the  Southern  Tier  of 
New  York,  Elmira  is  the  market  center 
of  a  rich  territory  in  the  Southern  Section 
of  New  York  and  Northern  Pennsylvania 
— A  market  of  responsive  buyers  who  are 
served  morning,  evening  and  Sunday  by 
the  Elmira  Gannett  Newspapers — Elmira 
Star-Gazette,  evening;  Elmira  Advertiser, 
morning  and  The  Elmira  Sunday  Tele¬ 
gram,  Sundays. 
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tion  of  the  carriers  participating  in  j, 

Kex  Fisher,  East  St.  Louis  (ll» 
Journal,  touched  upon  a  vital  pcin 
in  liis  paper  on  what  circulation  mm. 
agers  can  do  to  keep  boys’  enthuiiaiB 
at  a  i)eak  after  they  have  lieen  earn- 
ing  topers  for  some  time.  He  declamj 
the  best  way  to  interest  a  boy  is  to 
understand  him,  keeping  in  mind  tint 
he  is  a  youth  and  should  not  lie  treated 
harshly  if  he  loses  a  subscriber. 
alsti  stressed  the  importance  of  not  per. 
niitting  any  disappointments  in  regard 
to  promises  made  or  enterprises  un<W. 
taken. 

•‘.Make  carrying  papers  attractive  to 
the  boy,  not  drudgery,”  said  Mr 
F'isher.  “Don’t  embarrass  the  bor 
when  he  is  obliged  to  report  stops  m 
his  route.” 

Mr.  Fisher  stated  that  aside  from 
promoting  new  features  in  the  paper  to 
gain  additional  subscribers,  the  carrier 
should  be  trained  to  seek  new  businea 
for  increase  in  profits  alone.  He  sig. 
gested  circulators  keep  a  continuous  n- 
riety  of  new  offers  before  the  boys,  with 
an  occasional  special  inducement. 

Jesse  Birks,  Decatur  (Ill.)  Henli 
and  Ht-i'inv,  followed  with  an  infonm- 
tive  ]>aper  on  how  to  train  carriers  to 
get  their  full  profits.  He  outlined 
imiKirtance  of  good  collection  methoth, 
teaching  the  boy  care,  tact  and  system 
in  making  his  weekly  collections.  In 
cases  where  boys  report  they  are  not 
making  any  profit,  .Mr.  Birks  suggestod 
that  circulators  give  such  boys  special 
attention  in  ascertaining  where  tho 
fault  lies  and  help  them  conduct  their 
routes  in  such  a  manner  that  they 
alize  a  profit. 

There  followed  a  general  discussion 
(Contimwd  on  paqe  46) 


CERTAINTY 

That  Things  arc 
Moving 


THFi  publisher  abhors  emergen¬ 
cies — those  upsetting  mishapa 
that  wreck  schedules,  incur  needjor 
apologies  and  work  havoc  with  in¬ 
come.  ICs  executive  forethought  in 
matters  of  equipment,  supplies  and 
personnel  is  directed  toward  smooth 
continuous  operation. 

Certified  Mats  are  bringing  peace  of 
mind  to  scores  of  newspaper  execn- 
tives.  They  minimize  emergenckii 
while  promoting  speed  and  adIni^ 
able  production. 

For  dependable  stereotyping  rely  <* 
Cerlijied  Mats,  made  in  the  U.  S.  A- 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y. 


Officers  of  Central  States  Circulation  Managers*  Association  shown  informally 
discussing  plans  at  Chicago  meeting  this  week.  Left  to  right:  Frank  K.  While. 
Rockford  (Hi.)  Newspapers,  Inr.,  vice-president  and  program  chairman;  George 
B.  Moffett,  Miluxuikee  Sentinel,  president;  and  C.  K.  Jefferson,  Des  Moines 
Register  and  Tribune,  secretary-treasurer. 
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GOODWIN  PLAN  BOGS 

down  in  courts 

Bankruptcy  Petition  Filed  ns  Corpora¬ 
tion  Seeks  Reorganination — 
Manufacturers  Drop  Sub¬ 
stitute  Plan 

^By  letenratk  to  Kuitos  &  PusLisHas) 

Chicai.0,  Sept.  11 — The  Goodwin 
plan  was  ^(?ged  down  this  week  with 
convicting  jwtitions  seeking  reorganiza¬ 
tion  uixier  Section  77-B  and  involun- 
tao'  bankruptcy  adjudication. 

The  spacious  offices  occupied  by  the 
(ioodwin  Corporation  here  at  75  E. 
Wacker  drive  during  the  past  two  years, 
have  been  closed,  and  Adolph  O.  Good- 
sin,  president,  was  reported  to  be  out 
oi  the  city. 

A  creditors’  jietition  to  permit  reor¬ 
ganization  under  Section  77-H  of  the 
bankruptcy  act  is  iiending  in  the  United 
States  District  Court  here.  Tliis  jjeti- 
tion,  which  was  recommended  for  ap¬ 
proval  by  Ktferee  .\rchie  H.  Cohen, 
was  ided  by  E.  M.  Stratton  Sales  Com- 
jiany  and  former  business  associates  of 
Mr.  Goodwin. 

Opposed  to  the  77-B  procedure  are 
an  intervening  jietition  filed  by  Crank 
\V.  Pearson,  liolder  of  a  lien  on  Good¬ 
win  Corporation  office  furniture,  and 
another  jietition  seeking  involuntary 
bankruptcy,  filed  by  the  Chicago  Plan- 
ograph  Corporation. 

Failure  of  a  manufacturers’  commit¬ 
tee,  organized  recently  in  New  York  to 
aid  the  30  companies  listed  under  the 
tioodwin  plan,  to  gain  approval  of  the 
Goodwin  Corporation  and  its  creditors, 
lias  resulted  in  subscribing  mantifac- 
turers  apparently  withdrawing  their 
support  for  financial  solution.  The  fol¬ 
lowing  statement  was  sent  to  listed 
inaiuifacturers  over  the  name  of  Charles 
H.  Lesser,  Bost  Toothpaste  Corpora¬ 
tion.  chairman  of  the  committee : 

"Tlic  manufacturers’  committee  of  the 


Goodwin  Corporation  submitted  a  pro¬ 
posal  to  the  Goodwin  Corporation, 
which  they  have  rejected.  We  have 
attempted  to  work  out  a  solution  with 
the  Goodwin  Corporation  and  liave 
failed.  The  committee  as  a  whole  lias 
decided  to  enter  into  no  further  nego¬ 
tiations  with  the  Goodwin  Corporation, 
their  creditors  or  their  attorneys.” 

It  is  understand  that  the  creditors’ 
plan  of  reorganization  under  Section 
77-B,  calls  for  a  non-profit  operating 
comi>any  to  be  run  by  a  committee  of 
two  manufacturers,  two  creditors  and 
one  member  from  the  Goodwin  Corpor¬ 
ation.  Headquarters  would  continue  to 
lie  iiere  and  Mr.  Goodwin  would  be 
engaged  as  general  manager. 

Meanwhile  3,000,000  shopping  guides, 
listing  products  of  participating  manu¬ 
facturers,  are  reported  to  lie  idle  in 
warehouses,  and  some  manufacturers, 
whose  products  have  already  reached 
the  attention  of  consumers  through 
guides  distributed  by  church  workers, 
face  the  possible  ill-will  of  those  who 
may  be  unable  to  redeem  their  evidences 
of  sale. 

The  plan  originally  contemplated  the 
enlisting  of  250,000  “oral  broadcasters” 
to  promote  the  sale  of  merchandise 
and  in  return,  to  receive  commission  to 
go  to  church  society  funds. 

SEC  WANTS  MORE  SECURITY^ 
ADVERTISING 


I  {Continued  from  patfc  8)  | 

the  banks  and  cannot  do  without  them. 
They  will  accept  the  truth  if  men  they 
lielieve  in,  symbols  they  believe  in,  be¬ 
come  spokesmen  for  the  banks.  To  give 
these  symbols  the  greatest  validity  they 
must  look  to  those  who  have  no  per¬ 
sonal  axe  to  grind,  no  private  profit  to 
gain,  who  are  interested  in  helping 
solve  the  problems  of  the  entire  Ameri¬ 
can  system.  There  are  such  people  to¬ 
day.  Publicists,  economists,  leaders  in 
research,  the  heads  of  great  educational 
institutions,  can  and  should  be  made  the 


human  symbols  to  bring  new  faith  and 
strength.” 

G.  Munro  Hubbard,  president  of 
Uoremus  &  Co.,  financial  advertising 
agency.  New  York,  offered  frank  advice 
on  the  investment  banking  field.  “Some 
reasonable  explanation  must  be  offered,” 
he  said,  “of  a  lot  of  things  that  look 
«iueer,  so  that  jieople  will  gradually  come 
to  understand  that  you  are  not  neces¬ 
sarily  dishonest,  that  losses  are  not 
necessarily  deliberate  frauds,  that  invest¬ 
ment  banking  is  an  essential  economic 
function. 

“The  basic  rea.son  for  most  of  the 
trouble  is  that  the  general  public  is 
profoundly  ignorant  of  the  nature  of 
the  investment  banking  business.  It  does 
not  understand  the  peculiar  limitations, 
and  I  don’t  need  to  tell  you  that  ixiople 
are  always  suspicious  of  what  they  do 
not  understand. 

“Make  some  appropriation  every  year 
for  a  vigorous  contribution  to  public 
education  on  the  nature  of  the  business. 
Any  house  establishing  such  a  public 
relations  policy  will  find  a  large  audi¬ 
ence  which  has  been  waiting  for  some 
investment  banker  to  talk  this  way 
about  his  business,  and  will  reap  prac¬ 
tical  rewards  in  recognized  leadership, 
enhanced  confidence  and  new  customers. 

“Get  the  mystery  out  of  the  business 
and  tell  investors  what  it  really  is  and 
what  can  and  cannot  lie  expected  from 
it.  ,'\  sincere  exposition  of  the  sub¬ 
ject,  written  as  investment  bankers  write 
and  sjieak  to  each  other  in  discussing 
their  own  problems,  is  more  likely  to 
have  the  right  result  than  any  amount 
of  cleverness.” 

I.  I.  Sperling,  assistant  vice-president 
of  the  Cleveland  Trust  Company  and 
president  of  the  Financial  .Advertisers 
-Association,  predicted  that  “financial  ad¬ 
vertising  will  again  reach  and  surpass 
its  volume  of  pre-tlepression  days.  Its 
character,  however,  will  be  considerably 
changed.  It  will  be  an  honest  attempt 
to  educate  and  inform.” 

H.  B.  I.eQuatte,  president  of  Qnirch- 
ill-Hall,  Inc.,  New  York  advertising 


agency,  and  president  of  the  Advertising 
Club  of  New  York,  told  the  bankers 
they  needed  to  apply  the  methods  by 
which  market  surveys  liave  been  made 
useful  in  other  fields. 

“Out  of  2,784  men  recently  questioned, 
2.8  per  cent  preferred  to  keep  their 
savings  in  savings  banks  or  ixistal  sav¬ 
ings;  34  favored  checking  accounts  in 
commercial  banks,”  he  said.  “Why  ? 
You  ought  to  know.  Uo  you?  .A  mar¬ 
ket  survey  would  give  you  the  answer. 

“.Are  you  getting  big  business  from 
undertakers?  One  bank  is.  One  of  my 
associates  is  a  former  bank  director.  A 
friend  of  his  surveyed  all  his  new  ac¬ 
counts  to  learn  the  exact  source  of  busi¬ 
ness.  He  discovered  that  hundreds  of 
thousands  of  dollars  were  de^sited  in 
his  bank  through  the  good  will  of  un¬ 
dertakers.  Those  undertakers  advised 
surviving  relatives  to  bank  the  prcKeeds 
of  life  insurance  after  deduction  of 
funeral  expenses. 

“We  have  an  immense  and  growing 
retail  credit  business  in  this  country: 
$28,000,000,000  was  the  total  for  1934. 
You  men  ought  to  have  a  very  accurate 
survey  of  credit  sales  in  your  respective 
communities  so  as  to  discover  just  ex¬ 
actly  what  you  could  and  should  be  do¬ 
ing  about  them.  Certainly,  you  are  all 
aware,  as  I  am,  that  installment  sales 
and  installment  loans  are  distinguished 
by  relatively  high  finance  charges,  on 
the  one  hand,  and  small  losses  on  tne 
other. 

“Why  is  it  that  so  few  financial  insti¬ 
tutions  liave  applied  this  industrial 
method — the  market  survey — to  their 
business?  Is  it  because  even  the  most 
elementary  question  of  marketing  bring 
ns  into  the  realm  of  sociology  and  psy¬ 
chology,  on  which  bankers  may  look 
with  suspicion? 

“Tlie  life-blood  of  all  business  is  new 
business.  To  know  its  exact  source  is 
therefore  vital.  If  a  business  ignores 
this  fact,  then  you  need  only  consult  the 
loc.al  death  rate  to  determine  the  exact 
year,  month  and  week  when  that  busi¬ 
ness  will  close  its  doors.” 


A  Few  Words  About  Quality 

In  the  latter  part  of  the  Eighteenth  Century,  Josiah  Wedgwood,  who  gained  world-wide  renown 
as  a  manufacturer  of  pottery,  wrote: 

^^All  works  of  quality  must  bear  a  price  in  proportion  to  the  skill, 
time,  expense  and  risk  attending  their  invention  and  manufacture. 

Those  things  called  dear  are,  when  justly  estimated,  the  cheapest; 
they  are  attended  with  much  less  profit  to  the  buiUler  than  those 
tvhich  everybody  calls  cheap.*^ 

What  Wedgwood  said  150  years  ago  is  equally  true  today.  To  constantly  maintain  quality 
and  uniformity  of  the  highest  order  requires  extra  expenditure  for  materials,  machinery  and  brains;  as 
well  as  persistent  watchfulness  over  processes  of  manufacture. 

Devotion  to  this  principle  has  placed  MORRILL’S  NEWSPAPER  BLACK  AND  COLORS 
lirst  wherever  newspapers  are  printed. 


Geo.  H.  Morrill  Co. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

ff  'orld’a  largest  manufacturer  of  \eu:spaper  Black  and  Colors. 

100  Sixth  Avenue,  New  York  City,  N.  Y. 

Factories — Aortrood,  Mass.  Tacony.  Phila.,  Pa.  Chicago.  III.  San  Francisco.  Cal. 
Xem  I  oric  Philadstphim  Dstroii  Chicago  St.  Louis  Minneapolis  Fort  IForth  Los  Angeles 
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EYES  i- 
A<f._ER£SS 


FRANK  G.,  Brooklyn,  N.  V.:  The  DAILIES 
most  practical  wash  trough  is  made  of 
cypress,  dovetailed  and  bolted.  No  paint  OVEJ 

is  needed,  and  the  life  of  the  trough, 
with  ordinary  care,  should  be  about  ten  Grand  Islam 
years.  Story  Wl 

K.  T.  K.,  Chicago:  The  speed  flash 
situation  -vill  be  discussed  fully  in  this 
deiwrtment  in  the  near  future.  It  de¬ 
serves  consider.ible  space.  (Specia, 


DAILIES  IN  DISPUIT 
OVER  DATELINE 

Grand  Island  (Neb.)  Independent  Psi 
Story  Which  Broke  in  Kearney 
on  Associated  Press 
Wire 


By  JACK  PRICE  serves  considerable  space.  (Special  to  Kuitok  &  1’usluuei) 

Wu.-x,  ,  .  j  .  X  ..  ..  •  *  *  Grand  1sl.\nd,  Neb.,  Sept.  9-Th 

rttlM  a  single  item,  a  flash  bulb,  are  responsible  for  their  pictures,  they  '"T^  HE  new  method  of  making  bas-  Grand  Island  Daily  I nde pendent 

a  him  or  a  piece  of  photographic  are  justihed  in  adopting  whatever  pre-  I  relief  photographs  developed  by  sued  a  challenge  to  the  Keartiey  (Ntkl 

paper,  is  wasted,  neither  the  news  plio-  cautions  are  necessary  to  insure  good  some  San  Francisco  photographers  Daily  Hul>  to  prove  that  the  fornitr’i 
tographer  nor  his  employer  regards  the  plates.  Strange  accidents  in  darkrooms  should  tind  favor  with  advertising  and  action  in  transmitting  a  news  story  owr 
loss  with  much  concern.  But,  at  the  have  caused  irreparable  damage.  Pho-  art  directors.  This  new  departure  in  the  Associated  Press  wires  with  a  K». 
end  of  the  year  when  these  items  are  tographers  have  been  known  to  lose  photographic  art  will  also  make  its  ap-  ney  dateline  was  "irregular  or  inisra- 
totaled  and  translated  into  dollars,  the  their  plates  in  developer  that  had  been  peal  to  roto  editors  and  magazines.  resentative.”  ~ 

amount  b^omes  a  matter  lor  serious  tampered  with.  This  is  but  another  ♦  *  *  controversy  between  the  tm 

consideration.  illustration  of  the  waste  of  time  and  jT  is  again  requested  that  photograph-  newspapers  has  for  its  background  the 

While  it  is  true  that  some  waste  is  material  that  can  be  avoided  when  one  1  ers  submit  their  unusual  pictures  ac-  bitter  light  over  PWA’s  granting  the 
unavoidable,  the  greater  part  is  caused  man  is  invested  with  responsibility  for  companied  by  a  short  story.  Tri-County  project  20  million  ddlan 

by  inexcusable  carelessness  on  the  part  the  chemical  solutions.  ♦  *  »  which  to  construct  a  huge  water 

of  the  photographer.  A  contributing  The  expensive  flashbulb  contributes  RIT,  initiative  and  enterprise  were  reservoir  and  iiower  plant  on  the  Platte 
factor  is  a  poorly  operated  darkroom,  its  share  to  the  waste.  These  bulbs,  vJ  displayed  by  a  group  of  news  river.  Grand  Island  and  the  immediale 
Undermanned  and  overworked  staffs  costing  about  15  cents  each,  were  used  photographers  in  the  teeth  of  the  hurri-  surrounding  territory  is  ojiposed  to  di- 
also  contribute  to  the  photographic  de-  with  a  gay  recklessness  in  the  days  cane  that  swept  the  P'lorida  peninsula  verting  of  any  Platte  river  waters  f« 
partment’s  deficit.  when  they  were  first  introduced.  Be-  last  week.  James  Laughead  of  the  ^  watershed  which  it  alleges  belongs  to 


also  contribute  to  the  photographic  de¬ 
partment’s  deficit. 


These  departments  have  so  grown  in  cause  of  their  bulk,  many  cameramen 
size  and  importance  that  their  mainte-  left  their  unused  bulbs  behind  after  cov- 
nance  under  poor  management  becomes  ering  a  story.  The  quantity  of  bulbs 


«»■  I  aisu  iiiaivt;  iis  iicy  uaiciiiic  was  irregular  or  inisrtl-  “  ja 
peal  to  roto  editors  and  magazines.  resentative."  ^ 

*  *  *  The  controversy  between  the  tm 

IT  is  again  requested  that  photograph-  newspapers  has  for  its  background  the 

ers  submit  their  unusual  pictures  ac-  bitter  light  over  PWA’s  granting  the  =1™! 
companied  by  a  short  story.  Tri-County  project  20  million  ddlan  fic'ndt 

..  *  *  *  with  which  to  construct  a  huge  water 

Grit,  initiative  and  enterprise  were  reservoir  and  iiower  plant  on  the  Platte  ■ 
displayed  by  a  group  of  news  river.  Grand  Island  and  the  immediale  L 
photographers  in  the  teeth  of  the  hurri-  surrounding  territory  is  ojiposed  to  di-  ^ — ' 
cane  that  swept  the  P'lorida  peninsula  verting  of  any  Platte  river  waters  for 
last  week.  James  Laughead  of  the  ^  watershed  which  it  alleges  belongs  to 
Miami  Bureau  of  the  .Associated  Press,  Republican  river. 

Ralph  Willetts  and  Ernest  Bennett  of  La^j  week  the  .Associated  Chamben  fiof  ' 
the  Miami  News,  and  VV  illard  Brown,  Commerce  of  the  Lower  Platte  Val-  “  " 


cane  that  swept  the  P'lorida  peninsula 
last  week.  James  Laughead  of  the 
Miami  Bureau  of  the  .Associated  Press, 
Ralph  Willetts  and  Ernest  Bennett  of 
the  Miami  News,  and  VV'illard  Brown, 


costly  and  disturbing,  needlessly  so,  as  wasted  because  of  poorly  synchronized  freelance  newsreel  and  still  cameraman,  j^y  Kearney  and  drafted  a  reio- 

under  proper  supervision,  waste,  the  flash  apparatus  was  tremendous.  Since  distinguished  themselves  by  giving  the  imipn  declaring  themselves  opposed  to 
nemesis  of  all  photographic  depart-  these  pioneering  days  photographers  world  its  first  shots  of  the  disaster  that  Tri-County  project,  and  then  fot- 


^  „  -r- —  — r- . —  t- - o  — r - o  x -  1  j  .  u  •  j  xc  j  j  the  Tri-County  project,  and  then  fot- 

ments,  can  be  reduced  to  a  minimum,  have  cultivated  a  greater  respect  for  the  swept  hundreds  to  their  deaths  and  de-  ^varded  the  d^ument  to  Secretaiy  of 

even  entirely  eliminated.  bulb.  The  loss,  nevertheless,  is  still  stroyed  property  valued  in  the  millions.  i„terior  Ickes. 

Thousands  of  dollars  are  literally  quite  an  item  and  is  caused  by  improper  ISO-mile  gale  that  Grand  Island  Independent  put  tk 

thrown  into  the  waste  barrel  every  year,  packing,  careless  handling  resulting  in  levelled  the  area  and  hurled  humans  to  p  ^ 

To  overcome  this,  efficiency  experts  breakage  and  premature  firing.  These  destruction,  these  men,  by  su^rhuiran  Kearney  dateline  Publisher  Htato 
have,  on  occasion,  been  called  in.  Not  faults  are  being  overcome,  with  a  corre-  efforts,  covered  many  phases  of  the  ^s-  Kearney  Hub  protested  « 

being  news-photographically  minded,  spondmg  saving.  aster  pirtor^  the  Independent’s  action  and  asked  tli 

these  magiaans  frequently  recommend.  Unfortunately,  guesswork  is  still  one  ^  the  dateline  be  changed  to  Grand  Islaai 

mtioh  ^usAxr  fKiof  fU-  rv**  of  the  m^ior  weaknesses  of  nhotoe-  calamity  tney  steppea  into  it  ana  mi-  . _ ^ _  _ .  ,  ^ 


after  much  study,  that  the  number  of  the  major  weaknesses  of  photog 


calamity  they  stepped  into  it  and  mi¬ 
raculously  escaped  its  fury  with  a  good 


In  a  front  page  editorial,  the  Inik- 


men  on  the  suff  be  reduced,  whereas  an  raphy.  ^perienced  men,  naturally,  racuiously  es^^  ds  tu^  pendent  said:  "In  his  newspaper,  the 

addition  to  the  num^r  would  effect  the  manv^ancles^of'thrh^rro?"  portraying  j  Monday.  PubUsher 


prepare  chemicals,  print,  make  copies 
and  perform  the  various  other  incidental 
jobs  now  performed  by  the  news  pho¬ 
tographers. 

The  larger  papers  engage  men  for 
these  specific  purposes.  It  is  good  econ- 


vvaste.  Proper  training  and  experience  yivors  of  the  first  blast  of  the  gale,  and 


will  help  to  correct  this  fault  and  thus 
reduce  the  loss  of  materials. 

.All  photographic  departments  should 
assign  individual  cubicles  to  photog¬ 
raphers  where  they  can  develop  their 


supply  to  the  .Associated  Press  the  ntwj 
of  the  action,  in  his  city,  of  the  exte- 


in  the  face  of  the  prevailing  chaos  man-  o* .  action,  in  nis  ciiy,  01  me 
aged,  by  various  ingenious  methods,  to  utive  commit^  of  the  .Assoa» 
relay  eye-witness  stories  to  the  city  Chambers  of  Commerce  and^  sets  jora 
desks.  What  they  did  is  noteworthy  as  fi*®  protest  against  the  sending  of  « 
a  reverse  illustration  of  what  this  de-  same  by  the  Independent  when  he  hu 
partment  advocates — namely  that  report-  failed  to  do  so.  .  .  .  „  ,  j. 

ers  be  trained  and  equipp^  to  perform  "The  Independent  promptly  called  the 
the  duties  of  news  photographers.  In  Hub’s  attention,  and  the  attention  of  ill 


incsc  s^mc  purposes,  u  is  gooa  econ-  i  •  xlimilH  he  partment  advocates — namely  that  report-  tailed  to  do  so.  .  .  .  ^ 

omy,  since  it  imm^iately  releases  the  inrlnHe  lnrWer<t  larire  trained  and  equipped  to  perform  "The  Independent  promptly  called  the  K, 

cameramen  tor  other  assignments  as  constructed  to  include  lockers  large  photographm.  In  Hub’s  attention,  and  the  attention  of  ill  Icl 

s^n  as  they  devejop  their  plates.  In  enough  to  Iwu.^  t^  can^aman  s  outfit  instance  the  cameraman  turned  in  a  Associated  Press  papers  to  the  facttl*  E 

these  plants  tnere  is  seldom  any  confu-  ^’^y  should  1^  quipped  with  spring  reporting.  Assuredly  re-  th*  Independent’s  instructions  from  tk  ■■ 

Sion  in  either  the  darkroom  or  the  en-  havinj  two  kep,  otc  py^j^^s  without  cameras  could  not  have  state  bureau  of  the  A.  P.  was  to  usetk  _ 

larging  room.  Work  is  routed  expe-  f®*"  the  photographer  and  OTe  for  the  ^.y^gred  the  story  in  the  same  dual  name  of  the  city  in  which  the  newi 
ditiously  and  with  a  minimum  of  waste,  head  of  the  department  should  emtr-  ^vhere  spot  action  is  demanded  breaks,  in  the  dateline.  The  purpose  is 

In  plants  not  so  regulated,  where  each  gency  require  it.  On  the  smaller  staffs  ♦.,i.x„tc  x.f  xxxxxx,..»xx..  „i„:„  tv...  r.>oxtxxr  ic  nnt 


photographer  performs  all  of  these  inci-  "pt  employing  a  special  darkroom  man,  ^apher  insure  complete  coverage, 
dental  tasks,  confusion  is  inevitable  on  plates,  film,  bulbs  and  paper  should  be _ 


the  twin  talents  of  reporter-photog-  plain.  The  reader  is  not  mislead.” 


a  busy  day.  Big  stories  have  a  habit 
of  breaking  at  unexpected  moments, 
often  when  the  staff  is  short-handed.  In 
the  ensuing  rush  waste  runs  rampant. 

The  newspaper  that  reduces  its  staff 


allotted  to  each  man  and  inventoried. 
The  photographer  should  lock  these  ma- 


5-DAY  WEEK  FOR  STAFF 

Declaring  that  he  believes  in  the  five- 


MINN.  EDITORS  HONORED 

Bronze  plaques  in  recognition  of  di»- 


terials  in  his  particular  compartment  .  "‘8  “  "  tinguished  journalistic  service  were  pre 

and  be  held  responsible  for  them.  It  thr«t  outstanding  Minnesoto 

u - - - «...  .Ux.x-1,  t,;c  be  an  asset  to  the  individual  which  Minneapolis  Joard 


should  be  an  easy  matter  to  check  his 


following  the  recommendation  of  the  work  against  the  supplies  used, 
efficiency  expert  is  likely  to  be  embar-  _  Photographers  as  a  rule  are  a  rather 
rassed  when  called  upon  to  cover  an  inventive  lot.  If  given  the  opportunity 
emergency  story  with  an  inadequate  fbey  contrive  to  devise  ways  and  means 
staff.  Economy  of  this  sort  is  extrav-  fbe  betterment  of  their  department. 


should  be  reflected  in  his  service  to  the  at  tk 

newspaper,”  Carlton  K.  Matson,  editor  "S 


i'hotographers  as  a  rule  are  a  rainer  .  Minnesota  State  Fair  on  Sept.  6.  The  ^ 

inventive  lot.  If  given  the  opportunity  -  nntiV#*  nn  hnlipti'n  KnarH  Jn  luncheon  is  given  at  the  fair  each  year  L] 

tbev  contrive  to  devise  wavs  and  means  P?sted  ?  "ofice  on  the  bulletin  1^^^^  .  ^  ,  oublisher  of  tk  F 


yuaicu  iiuiicc  uii  uic  uuiiciin  uuaru  in  .  r-  1  \ir  i _ _ 

his  editorial  room  extendin,  the  Bve-  t'Z' 


An  experienced  photographer  is  the  log-  partment  except  the  managing  editor. 


The  money  saved  by  the  experienced  ical  man  to  suggest  irnprovernems  and  Batson  thus  extended  the  extra  day  ^'nd^'lohr'L  *  Kite 

printer  wi  materials  alone  will  often  recommend  more  efficient  methods  for  ,  a — „  (Minn.)  Tribune  ^nd  John  L.  MUf, 


...»  CU..U..U.  .uo...  me  nvc-  ,  The  editors  honored  were  AlvU 

day  week  to  every  member  of  the  de-  -b  x_  c#  ^  r.Wc  t 

;»“r».l-Prr,V.-  J.  C.  Morrill.  •«!« 


leave  a  surplus  after  deducting  all  op¬ 
erating  charges,  for  while  photographers  w  his  assistant,  news  editor  and  assistant, 

do  not  deliberately  spoil  paper  when  M.  B.,  New  Tork  Li/y.'  We  are  radio  editor,  theatre  editor  and  others. 

printing,  waste  arises  from  uninten-  aware  of  the  exploits  of  photographers  - 

tional  carelessness  when  working  under  employing  long-range  lenses  and  blimps,  SENATOR  FACES  ASSAULT  TRIAL 
high  pressure.  Many  a  gross  of  paper  also  of  the  a«empt^  invasions  of  Senator  James  J.  Coyne,  of 

(at  $5.00  a  gross)  has  been  left  exposed  Bailey  s  Beach  from  the  sea  and  of  the  pj^gipyrgh  is  scheduled  to  go  on  trial 

,0  be  fogged  by  light  simply  became  the  Tn  .he  toVbin  cln,  HafS 

pl'.otographer  in  his  haste  forgot  to  close  theless  we  maintain  that  no  layout  of  j,yrg,  Pa.,  Sept.  19.  on  charges  of  as- 

the  box  after  taking  the  sheets  that  he  P'^tures  s“ch  as  yo“  and  batteri-  on  Thomas  P.  O’Neill. 

required.  This  could  not  happen  if  the  RanTv’I  ^^cb^  Rv^Mavmit”  P«lfl'cal  editor,  Philadelphia  Record. 

printing  were  left  entirely  to  a  man  Pr>nted  of  Bailey  s  Beach.  By  layout  pressed  following  an 

engaged  for  that  purpose.  Plates  and  x  °  ^  •  A  attack  on  O’Neill  by  the  Senator  in  a 

film  are  similarly  wasted  for  the  same  ^  Harrisburg  hotel  at  the  last  session  of 


its  operation. 


off  each  week  to  approximately  a  dozen  .,,.1/  cvfi'nn  1  Pilnt 
of  his  staff,  including  the  city  editor  and 


film  are  similarly  wasted  for  the  same 
reason.  A  cameraman  in  a  hurry  to 
cover  a  spot  news  story  will  load  his 


the  sacred  precinct,  but  he  would  be  re-  legislature. 

quired  to  check  his  camera  at  the  en-  _ z _ 

trance.  Bailev’s  still  stands  as  the  last 


•  ,j  •  r  \  a.  II  aiiuc.  iJdiicv  a  miii  didiius  iiic 

Elders  and  may  forget  to  cover  the  ^ 


box  from  which  he  took  them.  Devel¬ 
oper  in  tanks  and  trays,  the  cost  of 
which  is  generally  considered  negligible, 
can  be  expensive  when  handled  waste- 
fully  over  a  period.  This  also  applies 
to  the  fixing  baths. 

Photographers  returning  from  an  as¬ 
signment  are  justified  in  throwing  out 
a  developer  if  there  is  any  doubt  as  to 


its  quality  or  age.  Inasmuch  as  they  tographers. 


cameraman.  Being  privately  owned  it 
can  remain  aloof  indefinitely. 

M.  G.,  IVashington,  D.  C.:  A  pic¬ 
torial  ‘scoop”  is  accomplished  when  a 
cameraman  obtains  exclusive  photo¬ 
graphs  of  a  news  story.  A  “beat”  is 
when  your  pictures  are  published  at 
least  one  edition  ahead  of  your  rivals. 
A  scoop  is  the  dream  of  all  news  pho- 


Become  an  EXPERT 
NEWS  PHOTOGRAPHER 

Newspapermen!  Here’s  your 
opportunity.  The  New  York 
Institute  oners  to  train  you  In 
News  Photography.  Instruo 
tion  by  world  famous  author* 
itles.  Latest  methods,  modem 
technique.  Personal  Attend¬ 
ance  and  Home  Rtudy.  25tb 
year.  Free  booklet. 

New  Terk  lulilalc  sf  Phslegrapfcy 
10  W.  33  .8t.  (Dept.  77)  N.  Y. 


AT  A  RADICAL  REDUCTIOH 

THE 

FAMOUS  PRESS  CAMERA 

ZEISS  ORIX  CAMERA 

1 0x1 5  cm.  (4x6  inchci) 

CARL  ZEISS  TESS AR  F4.5  in  Compw  SlmlM 

Th*  old  ntwtpapw  itondby  combin* 
in,  durability  with  tpaad.  PIctarcs 
larfn  anovfh  lot  reproduction  with¬ 
out  nnltr, in,.  UtHilly  told  at  S1 1 1.  SO 
inclndin,  three  plate  holdcn  ead 
adapter . $59.M 

ABE  COHEN’S  EXCHANGE  INC. 

1  so  Fnltoa  Street  New  Yodi 
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'^GOOD^ 

COMICS 


HELPED  BUILD 
THESE  BIG 
CIRCULATIONS.. 


r. .  .WHAT  CHICAGO  TRIBUNE- 
NEW  YORK  NEWS  COMICS  ^ 
HAVE  DONE  ON  THEIR  OWN 
PROVING  GROUNDS  INDICATES 

LHOW  WELL  THEY  CAN 
SERVE  YOU! 


/'•  .  l/ifi/in  SUNSHINE  OFFEK  INTACT 

L-irCU _ Despite  the  hurricane  which  struck 

".icirn  PI  ANES  IN  COVERAGE  Florida  Sept.  4  the  "Sunshine  Offer”  of 

_ _  the  SV.  Petersburg  (Fla.)  'limes  re- 

cb  l..k«  Teleeram  Made  Big  Prepa-  mained  intact  when  the  sun  made  its 
^  .  CCA  T— t.  appearance  about  an  hour  before  press 

ration!  tor  pee  time.  The  storm  which  came  within  a 

Elaborate  prejiarations  were  made  hours  of  the  city’s  celebration 

hr  gte  Soli  Lake  f  Wcyrtiw  for  coterie  i,Qnoring  Publisher  Lew  B.  Brown  on 
«,t  the  tests  and  runs  r^enUy  of  Sir  2Sth  anniversary  of  the  offer.  The 
Uikolm  Campbell  on  the  Salt  riats  record  of  447  consecutive  days  of 

120  miles  from  Salt  Uke  m  the  heart  remains  intact. 

.,i  the  great  salt  desert  - 

Very  few  accommodations  were  avail-  CARRIERS  VISITED  POLAR  SHIP 
i‘  K#»forc  the  runs^  iiiid  special  wires  /»  ax  i  /  x’  v  \ 

/.cross  the  Flats.  -Vlore  than  1,200  liuffalo  (N.  Y.) 


iVery  few  accoiiimudations  were  avail-  CARRIERS  VISITED  POLAR  SHIP 
i‘  K#»forc  the  runs^  iiiid  special  wires  /»  ax  i  /  x’  v  \ 

'hidlo  te  stretched  across  the  Flats.  ,,  More  tha„  1,200  liuffalo  (N-.  Y-) 
TimiiS  sunds  were  located  in  the  carrier-sa  esmeii  visited 

imimg  ni/.,iiile  course  with  Bie  City  ot  New  \ork.  Rear  .\dmiral 

i„,ddle  .  Richard  K.  Byrd’s  .\ntarctic  flagship, 


Mch  end  in  which  were  sta-  Richard  K.  Byrd’s  .Mitarctic  t^gship, 
two  CamptK-ll’s  mechanics.  The  when  the  ship  docked  in  Buffalo  har- 

tht  Tekgram  stationed  two  men  at  the  '’cr.  _ 

£  Tl,S’';'h'U“pSrs  ADDS  NEW  PHOTO  FEATURE 

--  ®  used  to  take  the  pictures.  It  was  The  Boston  Sunday  Olobe  on  Sept,  b 


Ste  «»rr  Tl.r«  ,talugr.ph«,  *DDS  NEW  PHOTO  FEATURE 

re  used  to  take  the  pictures.  It  was  The  Boston  Sunday  Olobe  on  Sept,  b 

possible  for  the  reporters  to  com-  added  a  rotogravure  section  featuring  the 
inicute  with  each  other.  A  plane  was  famous  photo  collection,  "The  Breath- 
luyrd  to  take  a  i>hotographer  over  less  Moment”  masterpieces  of  news  pho- 
course  and  to  bring  in  the  rejiurter  tography. 


each  end  of  the  line  to  the  timing 
umd,  where  they  assembled  their  news  TO  MARK  41ST  YEAR 

for  direct-wire  to  their  office  in  Salt  'Phe  Boston  Globe  Household  Depart- 
!  aU-.  A  second  plane  was  used  to  metit  will  observe  its  41st  birthday  with 
rush  the  photograidiers’  plates  to  the  a  mammoth  cooking  school  in  Mechan- 


etigravers  in  Salt  Lake  City. 

The  regular  sports  staff  was  aug- 
nted  by  other  reporters.  In  general 
irge  was  Managing  Editor  Kenneth 
<Ein.  and  .it  the  races  Sports  Editor 
rank  Baker  directed  the  work. 

The  runs  took  place  in  the  morning, 
making  the  story  available  for  the 
lernion  papers  first,  .\fter  the  runs, 
ie  Telegram  sponsored  an  international 
oadcast  for  Campbell  over  the  Col- 
a  network. 

DAIUES  REWARD  CARRIERS 

la  appreciation  of  their  work  during 
event  circulation  drives,  the  following 
cwspai)crs  entertained  U'cir  carriers  at 
utings,  picnics  and  trips;  The  Ashe- 
Ulc  (N.  C,)  Citizen  and  Times  held 
all-day  picnic  at  Recreation  Park, 
ier  800  attended.  John  Marks,  circu- 
tion  manager  was  host.  The  Daven- 
rt  (la.)  Democrat,  Ottumwa  (la.) 
luwiff,  and  the  Oehvein  (la.)  Register 
M  two-day  trips  to  the  Iowa  State 
air  entertaining  77  carriers,  while  the 
eJar  Rapids  (la.)  Gazette  conducted 
f«^-day  outing  at  Clear  Lake.  Ap- 
uximately  250  boys  were  guests  of  the 
)im  (Mass.)  Telegram-News  at  an 
ting  to  Centennial  Grove.  Essex, 
ass.,  wiith  Joseph  F.  Savony  and 
rancis  J.  Mills,  of  the  circulation  staff 


N.  Y.  CIRCULATORS  TO  MEET 

The  New  York  State  Circulation 
Managers’  .Association  will  hold  its 
semi-annual  meeting  and  election  of  of¬ 
ficers  at  the  Hotel  Jamestown,  James¬ 
town,  N.  V.,  Oct.  8  and  9.  T.  Edson, 
circulation  manager,  Rockz'ille  Centre 
(N.  Y.)  Daily  Rei  ieiv,  is  president. 

AMENDMENT  DEFEATED 

The  Birmingham  Nezvs  and  the 
Montgomery  Advertiser  led  the  fight 
which  resulted  in  defeat  of  an  attempt 
to  secure  ratification  of  the  federal  child 
lalxir  amendment  in  the  .Alabama  legis¬ 
lature  last  week.  The  Birmingham  Tost 
and  the  Montgomery  Alabama  Journal 
were  favorable  to  ratification. 

DAILY’S  DRIVE  AIDS  CHILDREN 

The  Buffalo  Courier-Express  has 
brought  to  a  successful  conclusion  a 


NEW  ARKANSAS  DAILY 

The  Helena  (Ark.)  East  Arkansas 
Record,  published  evening  and  Sunday, 
made  its  appearance  recently.  J.  E. 
Schofield  is  editor.  K.  B.  Lasswell,  is 
business  and  national  advertising  man¬ 
ager  and  Tommy  Mabry,  circulation 
manager.  Inland  Newspapers,  Inc.,  is 
the  national  representative. 

SPONSORED  15-MlLE  RUN 

.A  15-mile  marathon  race  from  Buf¬ 
falo  city  hall  to  the  Erie  County  Fair¬ 
grounds,  Hamburg,  was  one  of  the  two 
special  features  sponsored  by  the  Buffalo 
(.N.  A'.)  Times  in  connection  with  the 
annual  Democratic  outing  to  the  fair 
grounds  Sept.  7.  Seventy-three  mara¬ 
thoners  i)articipated  in  the  race. 

USED  COLOR  IN  SCHOOL  EDITION 

The  Brooklyn  Daily  Eagle  in  its 


long  campaign  for  more  playgrounds  in  Educational  Directory  which  appeared 
its  community.  Construction  of  14  .Aug.  29  used  two  colors,  green  and 
roller  rinks  and  playgrounds  was  started  black,  on  the  first  and  last  pages  of 
this  week.  the  edition. 

REVIVES  STAFF  PICNIC  TO  DEDICATE  TRANSMITTER 

The  Battle  Creek  (Mich.)  Moon-  WMAQ,  NBC-C/iico^u  Daily  News 


ics’  Building,  Boston,  Oct.  1,  2  and  3, 
with  Miss  Jesse  DeBoth  in  charge. 


Jourml,  picnic,  an  institution  founded  20  station,  will  dedicate  its  new  50,000- 
years  ago,  but  abandoned  during  the  de-  watt  transmitter,  located  at  Blooming- 


pression,  was  revived  Sept.  4. 


dale.  111.,  Sept.  15. 


the  Ledger,  include  two  columns, 
jssip  of  the  Street,”  and  ‘‘Off  the 
_wr,  ’  giving  minute  by  minute  trans- 
uns  and  Wall  Street  opinions  as  the 
riset  progresses.  The  page  also  car- 
s  signed  articles  by  Francis  W.  S. 
•’ hi^cial  editor.  The  financial  staff 
'  own  increased  and  its  quarters  en- 
Red. 

PICTURE  PUZZLE  CONTEST 

A  Pennsylvania  cities  picture  puzzle 
««t  15  being  run  by  the  Philadelphia 
^  News.  Cash  prizes  totaling 
wib,  with  a  first  award  of  $500,  are 
iiR  offered  for  the  best  solutions  to 
of  25  puzzles  submitted  by  read- 

^heville  cooking  school 

fhe  Ashez'ille  (N.  C.)  Citicen-Times 
(  announced  a  cooking  school  for 
Pt  16-19,  with  Mrs.  Ruth  Campbell 
Icharge. 


JELLY  MAKING  CONTEST 

^  jelly-making  contest  with  $25  in 
res  being  distributed  among  the  win- 
'>•15  Wng  STxinsored  by  the  McCook 
eb.)  Daily  Gazette. 


ARTHUR  W.  CRAWFORD,  General  Manager 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

News  Building  •  aao  East  42nd  Street,  New  York  •  MUrray  Hill  2-1234 


P •  S.— AUGUST  NET  PAID  AVERAGES:  Chicago  Tribune,  daily,  780,000;  New  York  News,  doily,  1,550,000;  Sunday,  2,450,000. 
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M.  J.  B.  USING  DAIUES 
AFTER  FIVE  YEARS 

Coast  Coffee  Firm  Launching  Six- 
Month  Campaign,  with  Schedules 
of  4,500  to  10,000  Lines 
in  140  Newspapers 

(Special  to  Editor  &  Publisher) 

San  Francisco,  Sept.  9. — Returning 
to  newspaper  advertising  after  a  five- 
year  absence,  M.  J.  B.  Coffee,  San 
Francisco,  will  start  a  six-month  cam- 


Ymtr  NEW  WAV  TO  SUCCESS  is  mskisR  roCM 
■Bit  isrluar  tbr  ^Ibu^ " 


One  type  of  M.  J.  B,  copy, 
paign  Sept.  17.  One  hundred  and  forty 
newspapers  are  on  the  schedule. 

During  the  half-year  period,  at  least 
one  advertisement  will  apiiear  weekly. 
The  “.A”  schedule  will  involve  a  ID, 000- 
line  series  of  releases,  while  S,000  lines 
will  be  used  in  the  “B”  schedule  and 
4,500  lines  in  the  “C”  schedule.  .\11  of 
the  newspapers  are  dailies  in  cities  west 
of  the  Mississippi  River. 

The  new  campaign  is  lieing  released 
through  San  Francisco  offices  of  Dird 
&  Thomas,  Inc.  Paul  Beuter,  formerly 
with  the  Hawaiian  Pineapple  Producers 
Co-operative  Association,  is  advertising 
manager  for  the  coffee  company. 

The  term  “Strength  Essential”  runs 
throughout  the  copy,  whether  it  1k‘ 
four-column  by  15-inch  blasts  or  two- 
column  by  four-inch  teasers.  This 
strength  essential  is  likened  to  the  sweet 
essential  of  sugar,  the  flavor  essential 
of  vanilla,  the  need  for  fast  colors  in 
fabrics.  The  comparison  is  carried  out 
to  the  conclusion  that  “full  flavor  .and  at 
any  strength”  means  this  brand  pro- 
tluces  coffee  “mild  but  never  weak, 
medium  but  never  flat,  nr  strong  but 
never  bitter.” 

Change  of  pace  in  presentation  is 
given  by  changing  layouts.  Photos, 
cartoon  strips,  reverses  with  photos,  arc 
used  in  sequence. 


HAZE  TO  LORD  &  THOMAS 

William  H.  Haze,  Los  .-Xiigeles  man¬ 
ager  of  the  national  advertising  depart¬ 
ment  of  Scripps-Howard,  will  join  the 
San  Francisco  office  of  Lord  &  Thomas 
Oct.  1  as  assistant  to  the  manager. 
Dalton  H.  Bishop,  for  the  last  six 
months  with  the  San  Fratu'isctt  Nnvs 
national  department,  and  prior  to  that  in 
the  Los  Angeles  office  of  Fenger-Hall 
Co..  Ltd.,  succeeds  Haze. 


SPONSORING  PEACE  DRIVE 

E.  R.  Squibb  &  Sons,  New  York, 
turning  its  principal  advertising  effort 
to  a  39-week  radio  campaign  over  70 
stations,  is  tving  up  with  World  Peace- 
ways.  Inc.,  in  a  campaign  in  behalf  of 
world  peace.  Announcements  will  be 
limited  to  statements  of  Squibb  spon¬ 
sorship,  with  no  prwluct  advertising. 
The  broadcasts  are  to  l)egin  Sept.  19. 


TOOTH  POWDER  CAMPAIGN 

campaign  for  Dr.  Lyons’  tooth 
)K)wder  will  be  begun  in  150  newspapers 
late  this  month  by  R.  L.  Watkins  Com¬ 
pany,  New  York,  through  Thmpson- 
Koch  Company,  Cincinnati.  A  broad¬ 
casting  campaign  placed  by  Blackett- 
Sampie-Hummert.  Inc.,  will  back  up  the 
newspaper  campaign. 
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NASH  ACCOUNT  TO  J.  W.  T. 


Frederick  A  Mitchell,  Losing  Ap¬ 
pointment,  Will  Liquidate 

iSpecial  to  Editor  &  Publisher) 

Chicago,  Sept.  9 — Appointment  of  J. 
Walter  Thompson  Company  to  direct 
the  advertising  of  Nash  Motor  Car 
Company,  Kenosha,  Wis.,  effective  Oct. 
1,  has  resulted  in  the  launching  of  li- 
(|uidation  proceeedings  by  Frederick  & 
Mitchell,  Inc.,  local  advertising  agency 
which  has  been  placing  the  Nash 
account. 

The  Thompson  agency  has  been  in 
cliarge  of  Lafayette  advertising  since 
November,  1933,  and  will  now  handle 
lM>th  Nash  and  Lafayette  accounts.  Nash 
company  has  combined  its  Lafayette  and 
Nash  advertising  departments  under  one 
head,  appointing  Frank  R.  Babcock,  for¬ 
merly  Nash  advertising  manager,  in 
complete  charge.  Karl  H.  Bronson,  who 
directed  Lafayette  advertising,  is  re¬ 
turning  to  the  Chrysler  organization  in 
Detroit,  where  he  was  formerly  adver¬ 
tising  manager  of  DeSoto. 

M.  V.  Wieland  is  the  account  cxcxu- 
tive  on  the  Nash  and  Lafayette  accounts 
for  J.  Walter  Thompson  Company  liere. 
Cliff  Roberts,  formerly  production  man¬ 
ager  of  Frederick  &  Mitchell,  is  joining 
the  Thompson  copy  department. 


N.  B.  C.  HOLDS  RADIO  IS 
AID  TO  OTHER  MEDIA 


AGENCY  COMMITTEES  NAMED 


Lot  Angelet  Chapter  of  Four-A  Seeks 
Better  Media  Relations 

Don  Francisco,  of  Los  Angeles,  chair¬ 
man  of  the  board  of  governors  of  the 
■Southern  California  chapter  of  the 
.American  Association  of  .Advertising 
.Agencies,  recently  announced  the  ap¬ 
pointment  of  several  committees  de¬ 
signed  to  carry  into  effect  the  purpose 
of  the  chapter  adopted  at  the  organiza¬ 
tion  meeting,  “the  establishment  of  bet¬ 
ter  relations  between  advertising 
agencies,  publishers  and  other  media 
men.  and  the  advertiser.” 

The  new  committees  are  composed  of 
the  following: 

Media  Relations  rommitfee — Aiipust  Bruhn, 
McCann-Erickson  Inc.;  Norton  W.  NoRge. 
,1.  Walter  Thompson  Company;  William 
Bannaford,  Dan  B.  Miner  Company. 

Education  ('ommittee — Jack  C.  Morse.  Dan 
H.  Miner  Company;  Fred  M.  Jordan,  Hanff- 
Sletzger  Company. 

Mechanical  Production  ('ommittee — Dave 
Tlotsford,  Botsford.  Constantine  &  Gardner; 
Dudley  Logan.  Logan  &  Stebliins;  Thomas 
B.  Motidy,  McCann-Erickson. 

Membership  Committee — Dan  B.  Miner, 
Dan  B.  Miner  Company. 

Fiscal  Control  Committee — Dana  Jones, 
Dana  Jones  Company. 


FOOTE  AND  BARTON  UNITE 

N.  Frederick  Foote  and  Charles  W. 
Barton  have  formed  a  partnership  to 
represent  newspapers  and  magazines 
throughout  the  East,  with  offices  at  80 
Boylston  street,  Boston,  and  70  Fifth 
avenue.  New  A’ork  City.  Mr.  Foote  has 
lieen  a  publishers’  representative  for  the 
last  five  years  and  previously  was  New 
luigland  manager  of  Paul  Block  &  As¬ 
sociates.  He  formerly  was  with  J. 
W'alter  Thompson  Company.  Mr.  Bar¬ 
ton  is  well  known  as  a  publisher  and 
was  formerly  assistant  general  sales  and 
advertising  manager  of  the  .American 
Chicle  Company.  He  is  a  brother  of 
Bruce  Barton,  author  and  advertising 
agency  executive. 


vertisiiig  expenditures  as  follows 


But  Figures  on  Most  Succetsful 
Advertiters  Show  They  Were 
Heeviest  User*  of  Newt- 
paper*  at  Start 


PLANS  G.  M.  RADIO  PROGRAM 

Campbell-Ewald  Company  of  New 
York,  Inc.,  has  been  appointed  to  handle 
the  General  Motors  institutional  radio 
program  during  the  coming  season,  it 
was  announced  this  week.  Louis  Dean, 
director  of  the  agency’s  radio  depart¬ 
ment,  who  is  working  out  the  details, 
said  the  program  would  be  launched  in 
the  near  future. 


ADS  COLLECTED  TAXES 

The  efficiency  of  new’spaper  advertis¬ 
ing  was  indicated  recently  when  the 
municipality  of  North  Wildwood,  N.  J., 
collected  $^,000  in  current  and  back 
taxes,  following  a  three-week  campaign 
in  the  Wildwood  (N.  J'.)  Leader. 
Henry  C.  Lapidus  is  editor. 


The 

JOSHUA  B.  POWERS 


ORGANIZATION 


representf  more  than  one 
hundred  important,  non- 
competins  publications 
in  Latin  America,  in 
Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 


JOSHUA  B.  POWERS,  Inc. 

SSO  Eatl  4ttd  SkMi  N«w  yeA  Oly 


London  Pari*  Berlin  Bueno*  Aire* 
Rio  de  Janeiro  Sto  Paulo 


Radio 
Users 

Newspaiiers .  55% 

National  magazines.  37% 
National  farm  mag¬ 
azines  .  2% 

Network  radio .  6% 


Detailed  arguments  to  prove  that 
use  of  broadcast  advertising  “pro¬ 
tects  expenditures  in  other  mediums” 
arc  included  in  a  promotion  IxKjklet 
"Let’s  Look  at  Radio  Together,”  re¬ 
cently  issued  by  National  Broadcasting 
Company.  The  book  is  one  of  a  series 
aimed  primarily  at  advertising  agency 
executives,  and  seeks  to  show  that  agen¬ 
cies  which  pay  insufficient  attention  to 
radio  are  limiting  their  earnings. 

Raising  the  (luestion  of  radio’s  effect 
upon  advertisers’  expenditures  in  other 
media,  the  NBC  report  reaches  the  con¬ 
clusion  that:  “From  1928  to  1933,  regu¬ 
lar  network  users  maintained  their 
magazine  expenditures  more  than  twice 
as  well  as  the  non-users  did — and  they 
maintained  their  newspaper  schedules 
three  times  as  well.” 

The  figures  given,  however,  might 
well  support  a  conclusion  that  only  the 
most  successful  advertisers — those  who 
liest  maintained  their  use  of  space  in 
their  regular  media — were  good  pros- 
jiects  for  the  broadcasters.  These  suc¬ 
cessful  advertisers,  who  increased  or 
only  slightly  reduced  their  purchases 
of  space,  during  the  depression,  found 
their  advertising  dollars  purchasing  in¬ 
creased  portions  of  public  attention, 
partly  b^ause  of  reductions  in  pub¬ 
lication  rates  and  partly  liecause  of  re¬ 
ductions  in  comjK-ting  linage.  They 
may  well  have  added  broaclcasting  to 
their  media  partly  because  of  a  desire 
to  maintain  a  strong  iiosition  in  all 
available  media,  whetlier  proven  or  not. 

On  the  other  hand,  weaker  adver¬ 
tisers  who  for  one  reason  or  another 
had  to  slash  their  expenditures  deeply, 
would  naturally  not  be  found  in  the 
list  of  those  who  added  an  extra  me¬ 
dium  and  carried  it  all  through  the  de¬ 
pression  years. 

In  any  event  the  implication  is  strong 
that  advertisers  who  took  up  broad¬ 
casting  as  early  as  1928  and  continued 
it  throughout  the  years  until  1933  con¬ 
sidered  it  only  a  supplementary  medium. 
If  many  of  them  had  found  radio  cap¬ 
able  of  carrying  the  load  alone,  and  had 
(discontinued  their  use  of  other  media, 
the  NBC  figures  would  have  been  very 
different. 

Taking  a  list  of  150  largest  national 
advertisers  from  1928  to  1933  the  NBC 
found  22  companies  which  used  network 
radio  consistently  during  all  those  years. 
F rom  the  29  companies  in  the  list  which 
used  no  radio  during  that  period,  22  were 
selected  as  comparable  in  tyjie  of  busi¬ 
ness  to  the  22  radio  users. 

“Here  we  have  two  lists,  both  consist¬ 
ing  primarily  of  leading  national  adver¬ 
tisers  and  both  composed  primarily  of 
producers  of  relatively  low-priced  goods 
with  a  short  cycle  of  consumption,”  says 
the  booklet,  which  gives  their  1928  ad- 


100% 


Total  .  100% 

It  is  notable  from  this  table  thaTtl* 
two  groups  are  divided  as  sharply  b 
regard  to  their  dependence  on  newspapj, 
sjiace  as  they  are  in  regard  to  th^  y, 
of  radio.  One  might  wonder  if  jj, 
lietter  maintenance  of  appropriation!  L 
the  first  list  could  not  l)e  traced  to  tht 
dominant  ixjsition  of  newspaiiers  in  that 
activities  rather  than  to  the  6  per  cut 
they  spent  on  radio. 

At  any  rate,  following  are  the  figure 
given  by  NBC  for  the  two  groups  (1921 
taken  as  100%) : 

Total  Advertising  lixpcnditurtt 
Radio  Raio 
Users  Non-nsm 

1928 .  100% 

192*1 .  128% 

1930  .  129% 

1931  .  122% 

1932  .  103% 

1933  .  86% 


100% 

99% 

79% 

73% 

49% 

38% 


Xational  Xncsl^f’i’f  ddr’crtising 


Radio 

Users 


Radio 
Non-ustn 


1928 . 

.  130% 

100% 

1929 . 

.  130% 

92% 

19.30 . 

.  128% 

53% 

1931 . 

.  101% 

61% 

1932 . 

.  80% 

41% 

1933 . 

.  71% 

16% 

Xational 

Magazine  Adz’ 

ertising 

Radio 

Radio 

Users 

Non-ustrs 

1928 . 

.  1007c 

100% 

1929 . 

.  120% 

104% 

19.30 . 

.  1307o 

97% 

1931 . 

.  1267c 

81% 

1932 . 

.  997c 

54% 

19.33 . 

.  797c 

51% 

201,059 

net  paid  daily 

BALTIMORE 

NEWS-POST 


Baltimore’s  Outstanding 
Newspaper 


Per  capita  food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent,  above 
national  averase. 
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Radio 
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39% 

59% 

2% 
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100% 
that  A, 
»rply  ii 
wspape, 
heir  uje 
if  tin 
tionj  b; 
1  totht 
inthtt 
)ercttt 

‘  figure 
)s  (1921 

mi 

Radio 

Dti-ustn 

00% 

99% 

79% 

73% 

49% 

.38% 
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Ra& 
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00% 

92% 

53% 

61% 

41% 

16% 

sing 

Radio 

on-ustrs 

00% 

04% 

97% 

81% 

54% 

51% 


BEHIND  THE  CAMPAIGNS 


—  j.  Jiopc  they  sell  3.  lot  of  shoes. 
W  \nd  we  hoi>e  the  copy  is  nothing 
l-s  than  100  per  cent  accurate.  For 
hffe  is  what  we  find  under  a  picture 
nf  Miriam  Hopkins  in  an  advertise- 
in  the  liest  woman’s  magazine 
rtiited  by  a  married  couple : 

"You  may  not  have  Hollywood  aspir¬ 
ations  but  certainly  you’d  like  to  have 
ieet  and  legs  as  lovely  and  shapely  as 
vour  favorite  star’s.  .\nd  to  turn  the 
irick  all  you  need  is  a  little  time  and  a 
pair  of  sniierlily  styled  Red  Cross 

siwes"  ^  ^  ^ 

I*.  S. 

But  how  would  that  appeal  to  a 
woman  whose  favorite  movie  star  is 
not  the  lovely  Miss  Hopkins,  but 
Charles  Uughton?^  ^ 

Inspired  Copywriter  No.  2 

WE  always  get  a  lot  of  satisfaction 
out  of  reading  the  lists  of  un- 
daimed  deposits  in  banks.  They  are 
almost  as  much  fun  as  reading  the  lists 
of  sweepstakes  winners,  and  (luite  as 
profitalile.  Here’s  a  sample  of  what  we 
found  at  the  Inittom  of  a  page  of  six- 
point  publislied  this  week  by  the  Manu¬ 
facturers  Trust  Company  of  New  York, 
“in  accordance  with  the  provisions  of 
the  banking  law,  section  No.  219”: 
OKFiriAI,  (IIKt'KS. 

I.a»t  Known  .Addreim 
or  I’.  O.  .\ddrrHH  of  Uateof  Firot 
Pnyrr  Drawer  of  f'herk.  (:he<'k.  I*iib. 

Unknown,  Unknown .  7/1/29  1934 

Unknown,  Unknown .  7/1/29  1934 

Unknown,  Unknown .  .  7/1/29  1934 

Unknown,  Unknown . Unknown  1934 

Unknown,  Unknown . Unknown  1934 

Unknown,  Unknown . Unknown  1934 

Unknown,  Unknown . Unknown  1934 

Unknown,  Unknown . Unknown  1934 

*  *  m 

Honk,  Honk! 

FORESHADOWINfi  the  new  auto¬ 
mobile  season,  Emerson  Poag,  ad¬ 
vertising  director  of  Dixlge  Brothers 
Corporation,  has  issued  invitations  to  a 
pre-showing  of  new  models  of  Dodge 
cars  Sept.  17  in  Masonic  Temple,  De¬ 
troit,  according  to  word  from  our  De¬ 
troit  correspondent.  Thomas  Corpe, 
Buick  director  of  advertising  and  sales 
promotion,  is  staging  a  similar  party 
Sept.  18  at  Flint,  Mich.,  to  show  the 
new  Buicks.  Other  previews  will  be 
along  soon,  with  the  weeks  of  Oct.  7 
and  Oct.  14  expected  to  bring  the  great¬ 
est  number. 

Despite  these  preliminaries  to  the  new 
season,  which  will  1«  formally  launched 
the  first  week  in  November,  little  def¬ 
inite  information  is  available  about  ad¬ 
vertising  plans  as  yet.  Buick  will  spon¬ 
sor  the  broadcast  of  the  heavyweight 
prizefight  Sept.  24  between  Joe  Louis 
and  Max  Baer,  using  combined  coast- 
to-coast  WEAF  and  WJZ  networks, 
but  no  word  was  available  this  week 
about  newspaper  advertising  to  intro¬ 
duce  the  new  model  cars. 

The  amazing  sales  Ixiom  in  the  auto¬ 
mobile  industry  this  year.,  incidentally, 
has  left  auto  linage  in  newspajiers  thus 
far  this  year  falling  behind  1934.  Pos¬ 
sibly  the  unusual  event  of  two  sets  of 
auto  shows  in  a  single  year  will  pull  it 
up. 

*  ♦  ♦ 

School — Slow  Down 
CAFETY,  one  may  predict,  will  be  a 
popular  theme  in  the  new  auto  ad¬ 
vertising,  possibly  displacing  the  themes 
of  speed  and  styling,  which  had  their 
ws  of  dominance  in  recent  years. 
Public  lethargy  is  vast,  but  there  are 
signs  that  it  is  cracking,  and  likewise 
signs  that  various  smart  advertisers  are 
finding  the  safety  appeal  is  a  good  ap¬ 
proach  to  public  good  will. 

Wadhams  Oil  Company  of  Milwau- 
^  ^.o^ooy- Vacuum  Company,  seized 
this  point  by  placing  a  half-page  ad¬ 
vertisement  in  newspapers  of  70  cities 
m  Wi.sconsin  and  Upper  Michigan  on 
the  opening  day  of  schools.  Besides  an 
appealing  picture  of  two  children  cross- 
**'8^  street,  almost  the  only  copy  said : 

SCHOOL, .  .slow!  On  home  streets 
•  ■.sloiv!  At  corners. . .j/oM*.'  Speed 
“  you  like  on  clear  highways . . .  but 


By  Robert  S.  Mann 

where  there  are  children— tjuick,  un¬ 
heeding,  helpless. .. S-L-O-W  !  In  all 
motoring  nothing  else  is  so  important. 
Better  countless  minutes  lost  than  life¬ 
time  memories  of  a  broken  little  body.” 

The  same  copy,  reprinted  in  two 
colors,  was  supplied  to  dealers  for  win¬ 
dow  posting,  and  the  point  was  empha¬ 
sized  in  daily  snort  broadcasts.  F.  H. 
Casey  is  advertising  manager  and  Scott- 
Telander,  Inc.,  of  Milwaukee,  the 
agency. 

Likewise  the  safety  of  school  child- 
en  is  the  theme  of  Chevrolet  magazine 
advertising,  which  urges:  “A  little 
child  means  so  much  more  to  you  than 
a  little  time.” 

.\nd  when  Mandel  Brothers,  Chicago 
department  store,  purchased  a  new  fleet 
of  46  delivery  trucks  recently  the  safety 
theme  was  dramatized  in  full-sized 
newspaper  advertisements  as  well  as  in 
a  city-wide  parade  of  the  fleet.  The 
event  was  handled  under  direction  of 
Sidney  J.  Natkin,  promotion  manager. 
Leading  truck  in  the  parade  was  drjven 
by  Ceorge  Marketak,  who  had  driven 
truck  No.  13  of  the  old  Mandel  fleet 
for  ten  years  and  300.(X)()  miles  without 
even  scratching  a  fender.  Hope  he 
knex-ked  wo«k1  when  they  took  his 
picture. 

♦  •  * 

New  Bonds 

PKEDIt”riC)NS  of  increased  finan¬ 
cial  advertising,  heard  this  week  at 
the  .Atlantic  City  convention  of  the 
Financial  .Advertisers  Association,  were 
echoed,  by  coincidence,  in  the  financial 
advertising  columns  of  newspapers  m 
nearly  two-score  cities,  where  at  least 
one  important  corporation  security  issue 
was  announced.  This  was  a  $50,000,000 
issue  of  15-year  3J4  i)cr  cent  debentures 
by  Socony-N'aciium  Oil  Company,  Inc., 
offered  by  the  discount  house  of  Sal¬ 
mon  Bros.  &  Hutzler,  New  York.  In 
some  cities  there  were  advertisements 
of  a  second  important  corporation  issue, 
a  $24,000,000  issue  of  4J4  jier  cent 
convertible  bonds  by  the  Republic  Steel 
Company,  handled  by  Kuhn  Loeb  &  Co., 
and  Field,  Glore  &  Co. 

Other  new  bond  issues  placed  on  the 
market  lirought  the  total  for  four  busi¬ 
ness  days  this  week  above  $112,000,000, 
according  to  compilation  of  the  A^cw 
York  Times,  which  reported  that  this 
week’s  new  financing  was  the  heaviest 
since  the  week  which  ended  on  July 
19.  when  .$234,000,000  in  new  bonds  was 
offered. 

I'inancial  advertising  men  said  that 
registration  of  new  securities  with  the 
SEC  and  other  preliminaries  bore  out 
predictions  of  a  substantial  increase  in 
new  financing  this  fall,  but  warned 
against  exaggerated  hopes  based  on  the 
issues  now  being  marketed.  They  were 
inclined  to  interpret  the  financing  being 
done  as  resvdting  from  economic  pres¬ 
sure  overcoming  the  fears  of  financiers 
and  their  legal  advisers,  to  which  Judge 
Burns  referred  at  Atlantic  City. 

Both  the  Sccony-X’acuum  and  the 
Republic  Steel  issues  were  advertised 
through  Albert  Frank-Guenther  Law, 
Inc.,  New  York  advertising  agency.  In 
both  cases  the  copy  was  limited  to  a 
formal  announcement  naming  the  issue, 
giving  the  price,  and  offering  the  com¬ 
plete  prospectus  to  investors.  The 
Socony- Vacuum  copy  four  columns  by 


10  inches,  was  scheduled  for  64  news¬ 
papers  in  24  states  from  Maine  to  Cali¬ 
fornia  and  from  Minnesota  to  Georgia. 
The  Republic  Steel  copy,  four  columns 
by  6  inches,  appeared  in  38  newspapers 
in  .Atlantic  and  East  North  Central 
states. 

Copy  was  furnished  to  newspapers  in 
advance  for  release  at  midnight  when 
the  SEC  registration  became  effective 
(1  :01  a.  m.  daylight  time),  and  conse- 
(|uently  missed  early  editions  of  morn¬ 
ing  papers.  This  represents  simplifica¬ 
tion  from  the  earlier  practice  resorted 
to  in  some  cases,  when  advertisements 
were  telegraphed  after  midnight  be¬ 
cause  it  was  feared  that  issue  of  hold- 
for-release  copy  might  be  a  technical 
violation  of  the  Securities  Act. 


NEW  APPUANCE  ACCOUNT 

Brannon,  Inc.,  a  new  firm  headed  by 
Herbert  E.  Brannon,  and  financed  by 
officers  of  the  Taylor- Winfield  Corpora¬ 
tion,  14307  Third  Avenue,  Highland 
Park,  Mich.,  will  design  and  manufac¬ 
ture  a  complete  line  of  domestic  elec¬ 
trical  appliances  using  part  of  the  Tay- 
lor-Winfield  plant.  .Advertising  of  the 
new  lirm’s  products  will  be  placed  by 
Grace  &  Dement,  Inc.,  438  New  Center 
Building,  Detroit,  Brannon,  Inc.,  is  al¬ 
ready  in  production  on  its  first  two 
units,  the  “Cord-Iess-matic  Iron.”  an 
electric  iron  without  a  cord,  and  the 
‘‘Hot  Water  Master.”  a  new  type  of 
aluminum  electric  teakettle.  Other  prod¬ 
ucts  are  under  development.  .Advertis¬ 
ing  will  be  confined  to  trade  papers  until 
distribution  is  established. 


WTMJ  LICENSE  PENDING 

Station  It  One  of  Four  on  Temporary 
Permits  Over  Marmola 

(Special  to  Kditor  &  Publisher) 

Washinc.ton',  D.  C.,  Sept.  10 — All 
but  four  of  the  21  radio  stations  which 
were  cited  for  broadcasting  the  Mar¬ 
mola  weiglrt-reducing  compound  pro¬ 
gram  have  met  the  reciuirements  of  the 
Federal  Communications  Commission, 
and  have  been  given  unrestricted  re¬ 
newals  c.f  permits. 

The  four  now  ojierating  on  temporary 
permits  and  which  must  face  the  broad¬ 
cast  division  of  FCC  October  3  to  prove 
they  are  operating  in  the  public  interest 
or  go  off  the  air  completely,  are: 
WTMJ  of  Milwaukee,  Wis.,  operated 
by  the  Miheaukce  Journal;  KFRC  of 
San  Francisco,  Cal.;  KMBC  of  Kan¬ 
sas  City,  Mo.,  and  KNX  of  Los  .An¬ 
geles,  Cal. 


ENZINGER  LEAVES  AGENCY 

(By  telegraph  to  Editor  &  Publisher) 
Chicam,  Sept.  12 — .Announcement 
was  made  here  today  by  Philip  Morris, 
president  of  Morris,  Windmuller  & 
b'nzinger,  Inc.,  local  advertising  agency, 
of  the  resignation  of  George  Enzinger 
and  affiliation  of  B.  W.  Schenker  and 
S.  M.  Roth,  principals  of  Schenker- 
Roth,  Inc.,  local  agency.  The  resigna¬ 
tion  of  Robert  Windmuller  was  pre¬ 
viously  announced  in  Editor  &  Puu- 
LiSHKR  several  months  ago.  No  change 
in  the  name  of  the  Morris  agency  has 
been  made  as  yet,  Mr.  Morris  told 
Editor  &  Pi.blishfti.  Headquarters 
continue  at  230  N.  Michigan  avenue. 


TEXAS 

Properly  to  cover  thia  greet  Stete  you  muat 
use  the  leedert: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Publisbed  by  the  oldest  business  institution 
in  Tezas. 

JOHN  B.  WOODWARD,  Inc. 

NatUnal 

New  York  Chieego  Detroit  Sen  Freneises 


277,490 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  (or  the  month  of 

AUGUST,  1935 

This  represents  A  GAIN  OF  5,387 
OVER  AUGUST,  1934  .  .  .  The  Sun¬ 
day  Sun  circulation  averaged  193,485 
per  Sunday  for  August,  1935 — a  gain 
of  10,852  over  August,  1934. 

Eomrything  in  Baltintwm 
Rmpoiv9  Arpund 

THE  mtsm  SUN 

Morning  Evening  Sunday 


AD  TIPS 


Churrlilll-llall,  Inc.,  200  MadUsoil  ave¬ 
nue.  .New  York.  .Yitain  inakiug  eoiitraets 
and  plaeiiiK  schedules  with  newsDiiiiers 
in  variuus  seetiuiis  for  the  (iorton-Pew 
Fisheries  Uumiiaii y,  lish  products,  (llou- 
eester.  Mass. 

Fiill^'r  &  Smith  &  Koss,  444  Madison 
avenue.  New  York.  I’laciiig  snecial  eoiiy 
witli  iiewsiiapers  in  New  York  and  viein- 
ity  for  Knie(r?rs  llrewlng  (.’onipany. 
“Krneg.Ts  KeKlined  Can  Beer,”  Newark. 
N.  .1.  .\lso  plaeing^  special  copy  witli 
newspapers  in  New  York  for  the  Ain.-ri 
can  Uan  Uoinpany,  KegUned  Cans,  .New 
York. 

I.  .V,  (loldmun  St  Co..  100  No.  Kntaw 
street.  Baltimore.  .Md.  Ilacing  aeeooot 
for  the  I.iliert.v  Ulstilleries. 

tVlIfred  .\.  .laeohi,  BIT  North  Ttli 
street.  IMiiladelpliia.  Placing  ordi-rs 
with  newspapers  In  seleetv-d  sections  for 
Klnio.  Inc.,  eosinsties,  Philadelphia. 

.\l  raiil  I.rfton  Compnii.v,  1017  Penn¬ 
sylvania  Boulevard.  Philadelphia.  Ue- 
newiiig  newspaper  contracts  for  L.  N. 
Keuault  .V  Sons,  wines,  Kgg  Harbor. 
N.  .1. 

.1.  1*.  Muller  S  Co.,  012  5th  avenue. 
.New  York.  Placing  orders  with  soiiie 
New  York  newspapers  for  the  Nois.-* 
Aliatemeiit  Products.  Inc.,  Slleiitair  ■. 
New  York. 

Young  St  Rnbicam,  Ine.,  28.5  Madison 
avenne.  New  York.  Again  making  coii- 
traets  and  placing  copy  with  newspapers 
in  various  sections  for  .Ttilius  Kayser  «V: 
Company,  hosiiry,  etc..  New  York. 


HILDICK  IN  6-MONTH  DRIVE 

Hildick  Applejack  Brandy  this  fall 
will  begin  a  six-month  advertising 
campaign  which  will  include  magazine 
and  newspaper  space,  store  counter 
cards,  reciiie  folders  and  restaurant  table 
cards.  A  new  cartoon  character,  ‘‘Ma¬ 
jor  Gruff”,  will  make  his  appearance 
in  all  media,  giving  advice  on  such 
things  as  ptinies,  both  polo  and  apple¬ 
jack,  etc.  Hildick  advertising  is  di¬ 
rected  by  FZrwin,  Wasey  &  Co.,  New 
York. 


ONLY  SOURCE 

of 

Complete 


SOUTH  JERSEY  NEWS 
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National-International 
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Philadelphia  Newspapers 

A  South  Jersey 
Family  Necessity 


Courier-Post 

^  Camden,  N.  J.  ^ 
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Editor  &  Publisher  for  September  14,  1935 


UR  OVN  VORLp 

or  Letters 


Arthur  D.  HOWDEN  smith,  workers  who  are  concerned  in  these,  as 
an  experienced  New  York  news-  well  as  in  clerical  activities,  are  doing 
Ijai)erinan,  avers  in  a  recent  issue  of  as  much  to  help  those  less  fortunate 
the  Survey  Graphic  that  the  recent  New  than  themselves  as  the  3,000  physicians 
York  home  and  relief  work  newspaper  who  accept  $2  a  call  from  ERB  to  care 
expose  of  “boon-doggling,’'  eurythmic  for  the  destitute  sick.  The  influence 
dancing,  tumbling,  a  chicken  and  duck  of  such  work  in  promoting  emotional 
census,  and  similar  games  and  hobfcy-  stability  is  illustrated  in  the  new  play¬ 
riding,  at  taxpayer  exi)ense,  was  iiercely  grounds  adequately  staffed  and  the  con- 


Relief”  in  the  current  Survey  Graphic. 
....  “Russia  and  Germany — Parallels 
and  Contrasts,”  by  William  Henry 
Cliamberlin,  appears  in  this  month’s 
Atlantic.  The  author  was  Moscow  cor- 
rcsiwndent  of  the  Christian  Science 
Monitor  for  12  years.  .  .  .  Herman 
Simpson,  former  editor  of  the  New 
York  Call,  reviews  “The  Campaign  of 
the  Marne — 1914,”  by  Sewell  T.  Tjmg 
in  the  Sept.  4th  Nerv  Republic. — 
C.  G.  T. 


Frederic  J.  HASKIN,  the  Wash¬ 
ington  correspondent,  is  distributing 
to  newspaf)ers  a  large  map  of  .Africa, 
showing  Ethiopia  in  detail. 


exaggerated  by  the  reporters  who  cov-  current  drop  in  the  ratio  of  traffic  acci-  l,inilor  A.lls  LtCSol 
ered  the  story  and  the  headline  writers  dents  and  delinquency.  And  it  is  not  * ,  „  * 

who  joshed  the  whole  enterprise.  without  significance  that  during  a 


I  do  not  know  anything  about  it,  have 
no  fixed  opinion,  but  if  it  is  true  that 
for  political  reasons  a  serious  and 
worthy  relief  project,  involving  the 
lives  of  thousands  of  poverty-stricken 
New  Yorkers,  was  discredited  in  the 
public  press  to  make  “funny”  copy,  it 
is  something  to  interest  editors. 

Here  is  what  Mr.  Smith  says:  “With 
a  levity  which  disregarded  the  suffer¬ 
ings  ot  people  on  relief,  they  (reporters 
covering  the  recent  relief  investigation) 
seized  hilariously  u|)on  a  silly  old  pioneer 
term — ‘boondoggling,’  denoting  odd-job 
tinkering.  They  made  it  the  laugh  of 
the  town.  And  the  town  got  the  in¬ 
stant  impression  that  enortnous  sums 
of  money  were  going  into  it,  that  it 
supplied  a  gauge  of  the  whole  program 
of  work  relief  which  had  been  devel- 
oi)ed  for  the  ‘white-collar'  groups.  Eew 
newspaper  readers  realiz^ — or  rather 
were  allowed  to  realize — that  the  set-up 
for  this  very  useful  form  of  handicraft 
consisted  of  one  full-time  instructor  at 
$24  a  week  and  part-time  employment 
of  several  assistants.  None  of  the 
newspapers  took  the  trouble  to  have 
their  reporters  visit  work-relief  head¬ 
quarters  and  inspect  tlie  really  beauti¬ 
ful  and  practical  objects  created  out  of 
scraps  and  leavings  by  men  and  women 
who  found  some  surcease  in  worry  by 
so  occupying  their  idle  time. 

“The  newspapers  also  saw  nothing 
but  Comedy  relief  in  a  Cartographic 
Stmly  Project  and  classes  in  rhythmic 
dancing.  It  was  only  funny  to  them 
that  grown  men  and  women  should  be 
paid  pitifully  inadequate  amounts  to 
prepare  maps  and  charts  illustrating  the 
distribution  oi  Greek  dialects  anti  the 
first  primitive  bronze  safety-pins,  the 
movements  of  peoples  in  the  Second 
Millenium,  the  trade  routes  between 
India,  China  and  Rome,  the  excava¬ 
tions  at  Kish,  the  modern  distribution 
of  cranial  shajies  and  the  contour  of 
the  Alban  hills.  They  and  the  mem¬ 
bers  of  the  Coinmittee  paid  no  heed  to 
the  fact  that  all  these  studies  cost  a 
net  of  $119,  ami  were  paid  for,  not  out 
of  taxes,  but  from  private  funds  col¬ 
lected  l)y  the  Gibson  Committee.  I'liey 
were  equally  amused  to  hear  that 
$290,140  of  public  money  bad  tieen 
spent  on  maps  and  models — they  hit  on 
out-of-the-way  places,  among  them  the 
island  of  Gozo — but  were  little  inter¬ 
ested  in  the  assertion  of  a  technical 
witness  that  ultimately  this  work  would 
be  Worth  ten  times  that  sum  to  geogra¬ 
phers  and  scholars.  Eew  ot  tlicm 
brought  out  that  70  per  cent  of  the 
Cartographic  Study  budget  went  for 
work  for  federal,  state  and  municipal 
agencies,  which  had  use  for  it.  .And 
their  sense  of  humor  was  not  disturlxxl 
by  the  information  that  the  work  liad 
afforded  subsistence  wages  for  250 
specialists,  who  had  lost  their  footing 
in  life  ...  I  do  not  see  how  any 
serious  person  can  find  humor  in  such 
a  project  undertaken  for  such  a  pur¬ 
pose  or  in  the  employment  of  dancing- 
teachers,  puppet-show  operators,  lec¬ 
turers,  actors,  authors,  playwrights, 
musicians,  gymnasts,  to  ^ucate  and 
entertain  iveople  in  the  depths  of  the 
depression  who  can  pay  for  diversion 
only  by  scrimping  on  food.  Was  the 
money  wasted  that  maintained  23  bands 
and  orchestras  and  28  dramatic  and 
vaudeville  units,  which  altogether  pro¬ 
vided  entertainment  for  more  than 
160,000  people  ?  The  19.500  white-collar 


single  typical  week  in  April,  600,000 
people  in  the  poorest  districts  of  the 
city  participated  in  leisure-time  activi¬ 
ties  which  were  Works  Division 
projects.” 

The  “chicken”  or  “duck  census”  was 
an  important  investigation  of  the 
I>oultry  market,  wherein  there  has  been 
racketeering.  Mr.  Smith  points  out 
that  intellectual  and  artistic  people  have 
to  live,  too. — M.  E.  P. 


In  Texas  JSetvspapers 

(Hv  telesrafh  to  Editor  &  Pvblisher) 
•Austin,  Sept.  11 — Texas  Attorney 
General  McGraw  today  declined  to  rule 
on  Iiarring  liquor  advertising  from 
Texas  newspapers  under  the  prohibition 
repeal  amendment  just  adopted  saying 
“it  would  lie  silly  to  prevent  Texas 
new.spajiers  from  carrying  advertise¬ 
ments"  in  view  of  ma.gazine  advertising 
of  liquor. 


Lumber  Dealers  Plan 
Advertisinp;  Campaign 

(5'#>efia/ fo  Editor  &  Publisher)  1 
Chicago,  Sept.  10 — Within  the  not  : 
ten  days  a  newspaper  advertising  can. 
paign  will  be  launched  here  in  Ioqi 
papers  by  the  .Associated  Leaders  oj  i; 
I  .umber  Dealers  of  .America,  emphasii-  [i 
ing  the  advantages  of  building  ho^  I 
and  remodeling  at  present  prices  of  mj.  I 
terial  and  labor,  which  will  mark  thr  I 
beginning  of  a  program  that  will  prob-  “ 
ably  extend  to  newspapers  in  more  tha  i 
120  cities,  according  to  M.  A.  Ring 
president  of  the  M.  .A.  Ring  -Advert^ 
ing  .Agency,  in  charge  of  the  housii^l 
advertisements.  * 

“The  campaign  will  represent  the  co- 
ciperative  effort  of  20  or  more  building 
material  dealers  in  the  Chicago  metro-  ? 
politan  area,”  said  Mr.  King,  “and  u 
expected  to  give  further  impetus  to  tht ; 
renewal  of  home  building  and  modem!  • 
zation  in  this  area.” 

He  said  that  as  soon  as  plans  can  bi 
perfected  in  other  cities,  the  campaigt 
will  lie  extended  by  the  organizatioii 
which  represents  300  lumber  dealers  ii 
44  states. 


'"p'HE  Roosevelt  Record,”  a  series  of 


13  front  page  editorial  articles  pub¬ 
lished  by  the  Ne7v  York  Herald  Trib¬ 
une  from  Aug.  4  to  Aug.  16,  is  lieing 
reprinted  as  a  48-page  boiaklet  and  will 
lie  ready  for  distribution  by  the  paper 
by  Monday,  Sept.  21,  at  15  cents  a 
copy. 

The  articles,  which  had  a  two- 
column  position  each  morning  in  the 
middle  of  page  one,  attacked  the  Roose¬ 
velt  administration  for  breaking  prom¬ 
ises  contained  in  the  Democratic  plat¬ 
form  for  1932  and  in  President  Roose¬ 
velt’s  campaign  speeches. 


O  N  Sept.  25  Longmans,  Green  &  Co. 


■ill  publish  “The  Wind  Blew 
West”  by  b'dwin  Lanbam  who  is  a  re¬ 
porter  for  the  New  York  City  News 
•Association.  His  IxKik  is  a  story  of 
Texas  in  the  1870's  toid  from  a  modern 
and  realistic  point  of  view.  Edwin 
Lanham  was  born  in  Weatherford,  Tex., 
in  1904 ;  the  town  whose  story  supplies 
the  fundamental  plot  of  the  novel.  His 
grandfather,  the  late  S.  W.  T.  Lanham. 
went  to  Weatherford  from  South  Car¬ 
olina  alter  the  Civil  War,  and  was  later 
tjovernor  of  Texas.  Lanham  went  to 
school  in  the  least  and  to  Williams  Col¬ 
lege.  -At  1()  be  worked  bis  way  around 
the  world  on  a  freight  boat,  a  trip 
which  later  snpiilied  material  fig  a 
novel  “Sailors  Don’t  Care,”  published 
in  France  in  1929  and  in  New  A'ork.  in 
an  expurgated  form,  by  Caiie  and  Smith 
in  1930.  He  lived  four  years  in  France 
where  for  a  while  he  studied  painting. 


^oukyHant 


^J'HE  books  advertised  below  (or  ANY  other  book,  new  or  old)  are 


available  to  EDITOR  fis  PUBLISHER  readers,  by  return  mail,  at  lift 
price,  or  less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will 
return  the  proper  change.  Remit  the  stated  amount  by  check,  P.  O.  money 
order  or  postage  stamps. 


SPECIAL  BARGAIN  OFFER 


TliouBandB  of  que«tlon8  are  answered  in  “The  l.jiw  on  AdvertlsInK***  a  oOO-paice  book  iiy  (Towry 
C'hapman.  of  the  N’ew  \'ork  liar,  with  introduction  endorHcuient  \>y  Krnest  Klnio  ('alkins.  The 
i>ook  liears  the  date  1929  and  wan  nuule  to  nell  at  S7.50.  Through  special  arrancement.  the  Book 
Mart  offers  a  limited  nunilier  while  they  last  at  $2.95.  Add  25c.  to  cover  postaue. 


Journalism 


Special 


\ewHpmper  Manacement,  by  I'Yank  Thayer. 
This  hook  covers  the  whole  held  of  newspaper 
munuKeinent  from  the  foundation  throuch  equlp- 
inent  and  oncunisation  of  plant,  office,  circulation 
and  advertisiiiK  departments  to  the  formulation 
of  an  editorial  i>ollcy  for  service  to  the  com¬ 
munity.  wliich  is  the  liasis  of  sound  and 
manent  newspaiier  success 
Women  in  Journalism,  by  (tenevieve  Jackson 
]iuu^hnet■  A  Kuide  to  the  opiKirtunities  and  a 
manual  of  the  t<*chniMue  td  women's  work  for 

newspai>ers  and  maKuztnes  .  $$.»• 

The  ('omiiiiinlt)  Newspaper,  by  K.  P.  Harris 
and  F.  If.  ll«H)ke.  \  full  and  practical  upplica- 


d  iH‘r- 

$4.00 


tion  of  the  prtnclph*^  of  modern  iournalisin  to 

the  needs  of  the  local  newspapi'r . $t.$$ 

The  (  uuntry  Weekly,  by  rhil  UitiK.  l>b»- 
cusset*  the  Innumerable  problems  conm‘Cted  with 
the  munatfenient  of  a  country  newspaiKT.  $2..»0 
Prlnciple^i  of  JournalUm,  by  ('asiier  S.  Yost. 
A  study  joiimalLsm  :is  a  profea.sion.  of  Its 

alms,  ideals,  and  KtatidHrd.s  .  .  .  .  .  $1.50 

Newspaper  Make-up  and  Headlines,  by 
Norman  J.  Radder.  I’lie  principles  and  practice 
of  newspupiT  copy  heudina  and  make-up . .  $$.50 


Brewer  Dletlonary  of  Phrase  and  FaUr 

(frequently  refeireii  to  as  the  K<llt<»r’s  Handbook) 
standard  at  $7  .W  price.  (»ffer<‘«l  here  at  $3.50. 
Half-morocco.  1.440  paces,  over  14.(K)0ref«ren«i. 
Frank  H.  Vlzetelly.  LItt.  D..  says:  •  Full  of  mnt 
as  an  ecc."  A  ctft-book  not  to  l>e  overlooked. 
.American  Women,  inltted  by  Durward  Howm. 
A  lH>ok  of  irreat  service  to  anyone  deslrlof 
Information  about  outstandlnu  American  womea. 
Keculur  price  $10.()U.  Special  offer  to  new»- 

pupers  and  librark^s  .  $H,II 

.4merira*s  Vounc  Men,  edited  by  Durward 
Howes.  The  official  Who's  Who  amonit  tbe 
^ounc  men  of  the  nation.  Uecular  price,  $1^^ 


Special  prlct*  to  newspuiN^rs  and  libraries..  $9.1$ 


A^'  authorized  biography  of  William 


Randolph  Hears!  is  scheduled  for 
1936,  to  be  published  by  Applcton- 
Century.  Tbe  author,  Cora  ( )ldcr.  is 
the  wife  of  tbe  late  Fremont  Older, 
notetl  newsi>apcr  crusader  and  former 
publisher  of  the  .S'aii  Prancisco  Call- 
lUdlctin.  The  IkkiW  will  emphasize  Mr. 
Hearst's  career  as  a  publisher  and  will 
l)e  called  "William  Randolph  Hears!, 
Journalist.” 


JI’ST  OI‘T 


I'TW'diim  of  the  I^ess,  hy  fieorite  s»>Ules. 
In  lids  lively  and  fearless  book  a  veteran  news- 
paiMTtn.in  tells  wiiat  is  wroiiK  with  our  pres.s. 
He  e\iMHH*s  the  10^*8  vvorktne  ucuinst  our  fre^ 
prt^.  He  pulls  no  punches . $$.75 


New  Books 


JOH.VNNES  STEEL,  foreign  editor 
for  tbe  New  York  Post,  wrote 
“Horizon  for  Hitler"  in  September 
lisquirc.  .  .  .  “The  McKinleys  of 
Canton,”  by  John  Kohler,  formerly  on 
tbe  Hears!  pajiers  and  now  with  King 
I'eatures  Syndicate,  is  in  Vanity  Fair 
for  September.  The  author  is  the  son 
of  .A.  J.  Kobler  of  tlie  New  York  Daily 
Mirror.  .  .  .  Elmer  Davis,  one-time 
staff  member  of  the  Neio  York  Times, 
contributed  “The  Imperfect  Wagnerite” 
in  tbe  current  Harper's. 

Living  .dgc  for  Septemlier  carries  “A 
Nazi  Nosegay,”  which  includes  trans¬ 
lated  articles  from  a  German  anti- 
Semitic  weekly,  from  a  Berlin  Jewish 
weekly  and  from  a  French  Communistic 
paper.  .  .  .  The  Washington  correspon¬ 
dent  for  the  Scripps-Howard  Newspa- 
jiers  in  Indiana  and  Oklahoma  is  Dan¬ 
iel  M.  Kidney,  who  wrote  “Harvest  and 


“I.et’i  (iet  What  We  Want,**  a  stronK.  com- 
IMdlitii;  arKumciit  liitaiiist  those  who  advocate 
KOvcmmiMit  regulation  of  advertisiiiK.  Heailable 

and  entertainiog .  $$.0$ 

••The  Kcimrter  and  the  News,**  a  practical 
exposition  nf  news  KutheriiiK  methods.  Written 
by  two  newspap«*rmeii.  r.:ilip  Porter.  « 'ity 
Kditor.  Cleveland  Plain  Dealer,  and  Norval  Neil 
1  uxoii.  Asst.  Prof.  t»f  Journalism.  Ohio  State 
Tnlverslty.  Kxctdlent  text-liook  for  a  iH-glnner. 

octavo,  pages . $$.75 

How  to  Run  Better  Sales  <'ontef»ts,  by  M. 
Zeiin  Kaufman.  Pep  up  your  saU»siuen.  I'se 


Advertising 

Making  Millions  Read  and  Buy,  by  WUllia 
A.  Thomson.  New.  Fxiiert  analysis  of  inarket- 
ine  throUKli  iiewspupiT  advertisiiiK.  ( 'loth  9XM 
Silent  Merchandise  Man,  by  (ieorce  I.evintoa. 
A  recent  new  publication  in  loose  leaf  foni 
ileslgned  to  serve  as  a  guide  for  rctaUers  aod 

newspaper  adverttsliiK  sali'smen  . ll.W 

$$$$  RetaUlna  Ideas,  compiled  by  F.manud 
Lyons.  Succi'ssful  methods  u-sihI  In  nearly  fvtnr 
retailliiK  activity.  Can  l»e  av^l  In  the  advertialBl 
promotion  department  us  well  as  by  local  ^patt 

sak'smen  and  users  of  space.  ( 'loth .  $$JI 

Making  .Advertisements,  by  K.  Durstloe. 
Able  exposition  of  Keneral  udvertisiiig  techniai^ 

Cloth . $Mi 

Newspaper  Ad  vert  Ising,  by  J  anies  M .  M  uldo^ 
A  sales  presentation  using  **  Letter  KetalUrf 
as  a  manual.  Provides  a  delinite  formula 

udvertlsliiK  salesmen  to  more  sales . $1AI 

.Advertising,  Its  Kconomics.  Philosophy 
Technique,  by  Herbert  W.  Hess . 1$^ 


Law  of  the  Press 

Newspaper  I jiw,  by  W.  W.  l^oomis.  Clr>th.$9JI 


the  selling  contests  outUiuHlln  this  book.  Ill.  $3.50 
Straight  Thinking,  by  ^^'illlam  J.  Keilly. 
IlUistrateil  by  typical  marketinK  problems  of 
coinpaiiM^  which  the  author  has  lielix^  to  solve 

for  them . $1.7$ 

Newspaper  Ikesk  Work,  by  K.  M.  Neal  $3.00 
Practical  Kiereises  In  Newswrlting  and  Kdlt- 
Ing,  by  n.  W.  Miller.  $$.$4 

The  Advance  In  Nelence,  by  Watson  Davis. 

$3.50 


ThelJiw  of  Newspapers,  by  Arthur  A  ('rosmiL 
(\impli‘te  exposition  of  libel,  slander,  cunt^lk: 
Cloth . 


Circulation 


Newspaper  IMsttrlrl  .Manacement,  by  UoS 

Smith.  A  textbook  for  men  in  chariie  of  ne» 

paper  carrter  Balesmen.  111.  t'loth . a—— 

The  Paper  Route,  by  Uoyd  Smith . O-M 


WORKING  NEWSPAPERMAN’S  SHELF 

Hleyer.  IZ.M.  Jiditorinl  Tecbiiitiuei 


■yer. 

New 


llecomim-iKleil:  History:  Main  t'u^rentx,  by  W.  (J 
Newspaper  ~ 

^  me 

paper  ^ferenre' Methods,  by  Desmonii.  tX.'MT  Vea's  Phutocrapby,  by' Price.  U.H. 
I'lir  Inspiration:  Behind  the  Front  Paae,  Forrest,  tl.aO.  Itefereuce:  Mareb’s  Tbesanrut 
Diet  louary ,  $>.M. 


Add  10%  to  Canadi** 


Quoted  pwices  include  cost  of  wrapping  and  mailing, 
orders. 

Address:  Book  Mart  EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York.  N.  Y. 
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Editor  &  Publisher  for  September  14,  1935 


linage  in  magazines 
falls  behind  ’34 

66  Publication*  Appearing  in  August 
Show  Aggregate  Loa*  of  3.6% 
Despite  Greater  Number  of 
Weekly  Issue* 

Magazine  advertising  linage  appear¬ 
ing  in  August  failed  to  equal  that  of  a 
year  ago,  according  to  figures  compiled 
by  National  Advertising  Records.  Stan¬ 
dard  magazines  made  agmn  of  12.5  per 
cent  but  their  actual  linage  is  small 
compared  with  the  women’s  and  general 
magazines. 

The  N.A.R.  list  of  weeklies  and  semi¬ 
monthlies  showed  a  small  gain,  but  this 
is  more  than  explained  by  the  fact  that 
six  of  the  largest  of  these  magazines 
had  five  issues  this  year  against  four  a 
year  ago.  Allowing  for  this,  advertis¬ 
ing  in  the  weeklies  probably  was  on  a 
level  about  10  per  cent  below  that  of  a 
year  ago. 

For  the  whole  N.A.R.  list,  magazine 
linage  sliowed  and  actual  loss  of  3.6 
per  cent  from  1934,  probably  equivalent 
loan  adjusted  loss  of  around  6  per  cent. 

The  following  table  is  computed  from 
N..'\.K.  figures; 


FLOATING  SHOW  WINDOW 

Rice-Stix  Dry  Goods  Co.,  manufac¬ 
turing  wholesalers,  St.  Louis,  have 
chartered  a  boat  which  will  lie  used 
to  display  merchandise  at  various  points 
on  the  Mississippi  River.  The  trip  will 
lie  made  as  far  south  as  New  Orleans. 
The  tioat  will  carry  samples  of  Rice- 
Stix  products  and  there  will  be  a  staff 
of  salesmen  aboard.  A  troupe  of  enter¬ 
tainers  will  be  carried.  The  date  of 
sailing,  itinerary,  etc.,  have  not  been 
determined. 


FLORIDA  ORGANIZING 
CITRUS  CAMPAIGN 


New  State  Commission  Is  Named  and 
Advertising  Committee  Picked — 
Assessments  on  Crop  May 
Reach  $400,000 


VOTES  ADVERTISING  BUDGET 

Gov.  Brann  and  the  Maine  Executive 
Council  last  week  voted  $10,000  as 
Maine’s  share  of  a  joint  New  England 
advertising  campaign  to  proclaim  the 
many  advantages  of  that  section. 


MILHEMING  NAMES  AGENCY 

J.  Milheming,  Inc.,  Chicago,  has  ap¬ 
pointed  United  States  Advertising  Cor- 
imration,  Chicago,  to  direct  its  adver¬ 
tising. 


September  Issues 


g  Standard 
Magazines 
16  Women’s 
Magazines 
31  General 


11  Weeklies  and 


1935 

1934 

. . .  37,654 

33,479 

...  399,156 

430,408 

. . .  390,944 

432,305 

August  Issues 

cs.  *464, 110 

•444,437 

%  Gain 
or  Loss 


7.3%L 
9.6%  L 


*4.4%G 


KIERNAN  AGENCY  NAMED 

George  W.  Pease,  Funeral  Parlors, 
Brooklyn,  N.  Y.,  has  appointed  Frank 
Kiernan  &  Co.,  New  York,  to  handle 
his  advertising.  Newspapers  will  Iw 
used. 


(By  telegraph  to  Editor  &  Publisher) 

Tallahassee,  Fla.,  Sept.  10 — With 
the  appointment  of  the  new  Florida  Cit¬ 
rus  Commission  today  by  Governor 
Dave  Sholtz,  the  way  was  cleared  for 
the  development  and  administration  of 
one  of  the  largest  single  advertising 
funds  ever  handled  under  one  head  in 
this  state,  it  was  believed  here  tonight. 
L.  P.  Kirkland  of  Auburndale,  who  was 
elected  chairman  of  the  Citrus  Commis¬ 
sion  at  an  organization  meeting,  late 
today  announced  three  members  of  the 
commission  as  a  committee  to  consider 
ways  of  advertising  Florida  citrus 
fruits.  The  advertising  plan  was  in¬ 
corporated  in  legislation  enacted  by  the 
general  assembly  last  spring. 

Commissioners  appointed  by  Kirkland 
on  the  special  advertising  committee 
were:  John  D.  Clark,  Waverly;  John 
S.  Taylor,  I-argo,  who  is  president  of 
the  Florida  Citrus  Exchange,  with  head¬ 
quarters  in  Tampa;  and  W.  L.  Story, 
Winter  Garden.  The  law  provides  for 


an  assessment  against  each  box  of  fruit, 
to  raise  funds  for  a  national  advertising 
campaign. 

There  was  no  immediate  estimate  of 
the  amount  that  will  be  available  for 
the  advertising.  The  assessment  on 
oranges  is  1  cent  a  box,  on  grapefruit 
3  cents  a  box,  and  on  tangerines  5 
cents  a  box.  Chairman  Kirkland  esti¬ 
mated  this  winter’s  citrus  crop  would 
be  about  20,000,000  boxes  and  if  the 
advertising  assessment  averages  2  cents 
a  box,  this  would  make  the  advertising 
fund  total  $400,000  annually.  Funds 
collected  from  the  advertising  assess¬ 
ment  must  be  used  only  for  advertis¬ 
ing,  after  paying  administrative  costs. 
The  Citrus  Commission  is  supported  by 
an  inspection  service  charge,  with  its 
headquarters  expenses  limited  to  ^0,- 
OOO  annually.  This  limitation,  however, 
does  not  apply  on  field  inspection  forces. 

The  commission  decided  to  locate  its 
headquarters  in  Lakeland. 


DETROIT  OFFICE  LEASED 

Detroit  office  of  Geyer,  Cornell  & 
Newell,  Inc.,  will  be  located  in  the  New 
Center  Building  there.  Quarters  on  the 
seventh  floor  of  the  building  have  been 
leased.  The  office,  established  to  handle 
advertising  for  Kelvinator  Corporation 
and  other  accounts  in  that  section,  will 
be  managed  by  Vance  C.  Woodcox. 


Total,  66  Maga¬ 
zines  .  1,291,864  1,340,629  **3.6L 

•  This  year  five  issues  of  Business  Week, 
Collier’s,  l.iherty.  Literary  Digest,  New 
Yorker  and  Saturday  Evening  Post;  last 
year,  four  issues  of  each.  This  year.  Town 
and  Country  Monthly;  last  year,  two  issues. 

**  Note  variations  cited  for  weekly  list. 

GLOVES  TO  GEARE-MARSTON 

Fowiies  Brothers  &  Co.,  Inc.,  New 
York,  has  plans  under  way  for  increased 
advertising  activities  this  fall  tin  men’s 
gloves  as  well  as  women’s  fabric  and 
leather  gloves.  Geare-Marston.  Inc., 
Philadelphia  and  New  Y'ork,  has  been 
appointed  advertising  and  merchandising 
counsel.  Class  and  women’s  publica¬ 
tions  will  be  used. 

WINE  ACCOUNT  DIVIDED 

The  Los  -\ngeles  office  of  Emil 
Hrisacher  &  Staff"  has  l>een  appointed 
to  handle  the  advertising  in  the  West 
of  all  produjts  of  Fruit  Industries,  Ltd., 
according  to  the  announcement  by  Hugh 
R.  .Adams,  general  sales  manager.  The 
rest  of  the  account  remains  with  Fletcher 
&  Ellis,  New  York. 

MOORE  PUSH-PIN  APPOINTS 

1  be  •Mti'jre  Push-Pin  Company  of 
Philadelphia,  manufacturer  of  Aioore 
Push-Pins  and  other  household  devices, 
has  appointed  Carter-Thomson  Company 
of  that  city  as  its  advertising  agency. 
Magazines  will  he  used. 

PERFUMER  SELECTS  AGENCY 

-M  Rosenfeld.  Inc.,  New  York,  has 
announced  that  advertising  plans  are 
being  laid  out  for  both  N’igny  and  Myon 
perfume  lines.  Class  and  national  maga¬ 
zines  will  he  used.  W.  I.  Tracy,  Inc., 
New  A  ork,  will  handle  the  advertising. 

GETS  SECURITY  ACCOUNT 

Byren-Weil-Weston,  Inc.,  Philadel¬ 
phia.  has  lieen  appointed  advertising 
agent  for  publicity  and  advertising  of 
John  T.  Collins,  Jr.,  Co.,  investment 
securities,  Lewis  Tower,  Philadelphia. 

FLAHERTY  JOINS  OUTDOOR 

Robert  H.  Flaherty,  formerly  An¬ 
heuser-Busch.  Inc.,  advertising  manager, 
has  joined  the  western  division  of  Out¬ 
door  .Advertising,  Inc.,  Chicago. 

HEXIN  APPOINTS  AGENCY 

Hexin,  Inc.,  Chicago,  has  appointed 
Benson  &  Dali,  Inc.,  Chicago  agency,  to 
direct  its  advertising  account. 


WHAT  IS  THE  BIGGEST  PROBLEM 
OF  YOUR  POLICE  DEPARTMENT.  .  . 

at  “Tta'^-^ic? 

.\s  ji  ineaiLs  of  meeting  tlie  inerea.sing  demand  for  trained  traffic  officers — a  demand  which  has 
iK'cn  raised  f)y  tlie  steady  and  alarming  increase  in  tlie  .seriousness  of  tlie  traffic  problem — 
Northwestern  I’niversity  and  the  Kvan.ston  Police  Department  will  join  in  presenting  the 
third  annual  Traffic  Officers'  Training  School,  at  Kvan.ston,  Ill.,  Octolier  !2l — Noveml)er  1, 
inclusive. 

Some  of  the  subjects  included  in  this  year's  course  are: 

Organization  and  Training  of  Traffic  Police 

Maintenance  and  .Vnalysis  of  Aceident  Records 

.\ccident  Investigation 

Traffic  .\rre.sts  and  ( 'onrt  Work 

'Praffic  Safety  Education 

Problems  of  the  Driver 

’Praffic  rianuing  and  Engineering 

First  .Vid 

The  Training  School  is  ojien  to  police  officers  of  all  jurisdictions.  Tuition  is  $10.  Regis¬ 
trations,  accepted  in  advance  of  the  course,  should  be  sent  to  the  Northwestern  University 
Traffic  Officers'  Training  Sch(X)l,  101  Harris  Hall,  Evan.ston,  111. 

A  jirogram  of  strict  enforcement  of  reasonable  traffic  regulations  is  a  certain  and  fruitful 
source  of  automobile  accident  reduction.  A  trained  iiolice  jiersonnel  is  es.sential  in  a  strict 
enforcement  of  traffic  regulations  and  automobile  accident  ])revention.  The  citizens  of  any 
community  that  is  striving  to  improve  its  automobile  accident  record  no  doubt  would  approve 
the  enrolling  of  some  of  their  jx>lice  officers  in  the  Northwestern  Sehool. 

Shortly,  an  announcement  of  the  details  of  this  Sc’hool  will  lie  .sent  to  editors  of  newspapiers 
throughout  the  country,  so  that  they  may  have  an  opportunity  to  determine  whether  the 
facilities  of  the  School  can  Ije  of  value  to  their  cities  in  the  promotion  of  street  and  highway 
safety, 

utf Linked.  In  ike  Sf niete^i  a^  J^ukLic 

THE  TRAVELERS  INSURANCE  COMPANY 

Hartford,  Connecticut 
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HOMER  NORTON  DIES; 
LABOR  ARBITRATOR 

Served  for  26  Yeers  as  General  Man¬ 
ager  of  San  Francisco  Newspaper 
Publishers  Assn. — Once  a 
Noted  Reporter 


Homer  VV.  “Scout”  Norton,  58,  dean 
o£  all  newspai)er  labor  arbitrators  in 
the  United  States,  was  found  dead  of  a 
heart  attack  in  his  San  Francisco  hotel 
room  Saturday,  Sept.  7. 

Mr.  Norton  was  for  26  years  general 
manager  of  the  San  Francisco  News¬ 
paper  Publishers’  Association.  He  also 
had  served  in  a  similar  capacity  for  the 
Los  Angeles  Publishers’  Association, 
the  Seattle  Publishers’  .\ssociation  and 
the  Oakland  Publishers’  .\ssociation. 

F'ormerly  he  was  a  topnotch  reporter. 
His  reporting  activities  in  the  San 
Francisco  graft  trials  following  the 
1906  earthquake  gained  him  a  wide 
reputation. 

A  native  of  Auburn,  Cal.,  he  went  to 
San  Francisco  at  the  turn  of  the  cen- 
turj’  and  became  a  reporter  for  the  old 
San  I-rancisco  Post.  In  1905  he  joined 
the  San  Francisco  lijramincr.  Working 
as  a  reporter  until  1909.  Then,  be- 
aiuse  he  decided  his  future  in  an  activ¬ 
ity  ill  which  he  already  was  a  pro¬ 
nounced  success  was  hazardous,  he  re¬ 
signed  and  entered  labor  arbitration 
work  in  San  Francisco. 

His  success  as  an  arbitrator  in  San 
Francisco  led  to  his  employment  in 
other  coast  cities.  One  of  his  many 
brilliant  feats  was  the  breaking  of  the 
Seattle  strike  in  1924. 

Running  for  a  San  Francisco  train 
at  Sacramento  probably  cost  him  his 
life.  The  act  was  typical  of  his  intense 
activity  in  newspaper  work  for  more 
than  three  score  years. 

Returning  to  his  office  Thursday,  he 
complained  of  feeling  miserable.  He 
was  suffering  from  an  intense  cold  and 
Mid  that  a  pain  in  his  side  was  Ixjther- 
ing  him.  After  obtaining  medical  at¬ 
tention  he  seemed  relieved  and  returned 
to  his  office.  Friday  the  physician  or¬ 
dered  him  to  bed.  His  secretary  talked 
by  telephone  with  him  on  Friday,  but 
he  remained  at  his  hotel.  Saturday 
afternoon,  at  4  p.  m.,  he  was  found  dead 
by  hotel  employees. 

Mr.  Norton  was  always  available  to 
reporters.  In  chats  at  his  office  he  told 
why  he  quit  reporting  and  why  lie 
thought  others  should  do  so;  the  sec¬ 
rets  of  capable  news  gathering  and  the 
inspiring  stories  of  the  great  stories  col¬ 
lated  in  the  old  days  on  the  San  Fran¬ 
cisco  Examiner. 

“Reporting  is  the  best  training  in  the 
world,”  he  once  said,  “but  after  five 
years  at  it  I  looked  about  me  at  the 
fellows  who  had  been  the  star  reixirters 
10  years  previous.  They  were  in  the 
office  corners,  clipping  newspaiiers. 

“During  all  my  ^lears  here  I  have 
been  marvellously  treated  and  hand¬ 
somely  paid  by  the  publishers.  But  we 
can  always  look  back  and,  in  retrospect, 
see  what  we  shodd  have  done.  If  25 
years  ago  I  had  bought  a  newspaper  in 
a  town  of  5,000  that  had  promising 
prospects,  that  town  would  now  be  15,- 
000  or  more  in  population  and  I  would 
be  the  biggest  man  in  the  community. 
Also,  I  would  not  have  to  work  hard, 
nor  to  worry  greatlv  save  in  times  of 
great  depression  such  as  that  In  whlcli 
we  have  just  been  through.  That’s 
what  a  fellow  should  do  after  he’s  had 
several  years  of  reporting.” 

Mr.  Norton  is  survived  by  a  sister, 
Mrs.  S.  A.  Allen  of  Hollvwood.  and  a 
half-brother  Grove  Lindsav.  of  the 
conv  desk.  San  Francisco  Gironide. 

Sneaking  on  behalf  of  nublishers 
George  T.  Cameron,  publisher.  Son 
Francisco  Chronicle,  said :  “Scout 
Norton  was  a  great  character,  efficient 
and  loveable.  He  will  he  greatly  missed 
bv  the  San  Francisco  Publishers  .\sso- 
ciation  whose  interest  he  devotedly 
served  for  so  many  vears.  With  a 
ready  wit  and  a  fund  of  humor,  yet 
withal  an  earnest  and  serious  character, 

1 


his  passing  has  left  a  great  void  among 
those  who  were  his  associates  for  so 
long  a  time.” 

John  Francis  Neylan,  Hearst  News- 
paiiers  counsel,  said :  “In  the  death  of 
Mr.  Norton  the  entire  newspaper  com¬ 
munity  has  suffered  a  real  loss.  This 
understanding  of  the  multitudinous  dif¬ 
ficulties  connected  with  the  conduct  of 
a  publication  enterprise  was  invaluable. 
He  iKissessed  inexhaustible  energy,  clear 
vision  and  a  good  sense  ui  humor  which 
cleared  many  a  difficult  situation.  In 
common  with  all  those  identified  di¬ 
rectly  or  indirectly  with  newspapers  in 
San  Francisco,  I  feel  a  keen  sense  of 
liersoiial  loss.” 


(Obituary 

Elmer  I.  smith,  75,  Imhlisher  and 
editor  of  the  Hehndcrc  (N.  J.) 
Ifarrcn  Journal,  died  Sept.  3  of  a  heart 
attack.  Mr.  Smith  tinik  over  the  Jour¬ 
nal  with  his  brother,  Wilmer,  in  1899. 
Ten  years  later  he  liought  his  lirother’s 
interest  and  continued  to  oix;ratc  the 
nevvsiiaper  until  his  death. 

Loi'i.s  N.  Gkldekt.  74.  for  18  years 
president  of  the  Inter.state  Publishers 
Company,  Memphis,  imhlisher  of  the 
Cotton  Oil  Pre.<!S,  official  organ  of  the 
National  Cottonseed  Products  .Associ¬ 
ation,  died  Sept.  2  in  that  city.  He 
formerly  was  a  re]Kjrter  on  the  old 
Poston  Globe  and  later  published  an 
insurance  magazine  at  Chicago. 

Georoe  Higoers.  a  circulation  repre¬ 
sentative  for  the  Kansas  City  Star,  re¬ 
cently  committed  suicide  by  shcKiting 
himself  at  Paris,  Mo. 

Samuel  Henrv  .Ag.new,  retirerl 
financial  writer,  died  at  his  home  in 
Brooklyn  Sept.  6.  He  had  lieen  with 
the  IPall  Street  Jotirnal  11  years. 

Warren  W.  Britton,  newisjaiier  cir¬ 
culation  man,  died  at  his  home  in  Min- 
eola.  Long  Island,  Sept.  0.  During  the 
World  War  Mr.  Britton  superintended 
the  distribution  of  New  York  news¬ 
papers  at  Camp  Mills.  Before  the  war 
he  was  a  member  of  the  circulation 
staff  of  the  Brooklyn  Fatjle  and  the 
Xeu>  York  Telegram.  .\t  his  death 
he  had  charge  of  circulating  several 
metroiKilitan  newspapers  at  the  dog 
races  in  the  Mineola  Fair  (jrounds. 

Mrs.  W’ilson  W’oourow,  (>5.  well- 
known  author,  who  died  in  New  York 
Sept.  7.  started  her  writing  career  as 
assistant  editor  of  the  Lhillicothe  (O.) 
Daily  Neivs.  She  remained  in  that  po¬ 
sition  one  year.  Her  husband  was  James 
Wilson  WiKKlrow,  a  distant  relative  of 
President  Woodrow  Wilson. 

William  Lewis  Jonathan,  49,  vice- 
president  of  the  Courier-Citizen  Print¬ 
ing  Company  of  Lowell,  Mass.,  with 
offices  in  New  York,  died  at  his  home 
offices  in  New'  York,  died  at  his 
home  in  New  Rochelle,  New  York, 
Sept.  6. 

Fred  Hines,  55,  press  and  stereotype 
foreman  of  the  Lubbock  (“Tex.)  Ava¬ 
lanche-Journal,  died  Sept.  1  in  that  city 
of  pneumonia. 


Oarden  •  •  •  • 

First,  as  usual,  in  ad¬ 
vertising  of  florists, 
seeds,  and  nurseries — 
first  half  of  1935 — 
with  nearly  double 
the  second  paper’s 
volume. 

NEW  YORK 

3{et3iUi  ^Tribune 


CiiARU-:s  Noble  Smith,  an  employe  of 
the  mailing  department  of  the  A'cti’ 
York  Times,  and  president  of  the  Mail¬ 
ers  Trade  District  Union  from  1908  to 
19.30,  died  while  at  work  in  the  Times 
plant  Sept.  4.  He  was  also  third  vice- 
president  of  the  International  Typo¬ 
graphical  Union  many  years. 

Richard  Suthijiland,  55,  for  al¬ 
most  .30  years  a  member  of  the  Sew 
York  American  comiKising  room  staff, 
died  in  Bellevue  Hospital,  New  York, 
.Sept.  8.  He  collaps^  when  he  went 
off  duty  .Sept.  6  and  was  taken  to  the 
hospital. 

He.nry  K.  Chambers,  who  conducted 
the  Literary  Digest’s  ixilitical  ixills  and 
the  magazine's  “Spice  of  Life”  depart¬ 
ment,  (lied  at  his  liome  in  Great  Neck, 
Long  Island.  .Sept.  <».  He  was  68  years 
old.  He  had  Ix-en  a  successful  play¬ 
wright. 

Charij-'.s  H.  Fogg,  former  president 
of  the  .Maine  Press  .Association  and 
president  (>f  the  Houlton  Publishing 
Company,  died  of  pneumonia  recently 
at  the  age  of  69.  He  iMiught  the  weekly 
.  Iristook  Times  in  1906,  changing  it  to 
the  Houlton  Times,  and  merged  the 
.Aroostook  Pioneer  and  the  Times  in 
1‘'.32.  His  wife  survives. 

■A.  T.  Johnson,  trty,  at  one  time  as¬ 
sistant  manager  of  Western  Newspaiier 
Union  at  St.  Louis,  and  for  many  years 
an  editor  of  weeklies  at  Wahoo  and 
Holdrege,  Neb.,  and  Hot  Springs,  S. 
1)..  died  at  his  home  at  San  Diego,  Cal., 
Sept.  5. 

Dr.  S.  B.  I'RANKHArsiJt,  widely 
known  Hillsdale,  Mich.,  iihysician  and 
surgeon,  and  uncle  of  Richard  Frank- 
hauser.  of  the  .Marshall  (Mich.)  live¬ 
ning  Chronicle  editorial  staff  and  Editor 
&  Pimi.isHER  corresjHindent,  died  at  his 
home  in  Hillsdale  Sept.  1. 

Charles  1'.  McCormack,  57.  who 
was  associated  with  the  Knight 
Brothers’  Paper  Company,  .Atlanta, 
Ga.,  died  Sept.  5.  His  wife,  two 
daughters,  and  three  sons  survive. 


Clarence  Newton  .Andrews,  79,  of  I 
the  Faston  (Pa.)  Express  and  dean  of  * 
Leigh  Valley  newspapermen  died  at  his  t 
home  in  Easton,  Sept.  10  following  j  1 
year’s  illness.  He  started  his  carter  1 
with  the  Easton  Free  Press  in  IKTg 
and  in  1885  liecame  managing  editor 
and  part  owner  of  the  newspaper. 

Charu-;s  B.  Hotchkiss.  74.  formerly 
circulation  manager  of  the  Hot  Springt 
(.Ark.)  Sentinel-Record,  died  recently 
at  his  home  in  that  city. 

J.  Her\-ey  Russell,  a  sUx-k  tabula¬ 
tor  for  the  Xeiv  York  IV orld-T elegram 
and  an  employe  of  the  World-Telegram 
and  the  Ezvning  Telegram  15  years, 
died  in  New  York  Sept.  8.  He  L 
tx*en  connected  with  New  York  news-  * 
toilers  more  than  50  years.  i 

Percy  S.  Knowlton,  (kS,  of  !)«,  I 
Isle,  Me.,  died  recently.  For  47  years  | 
he  was  the  owner  and  editor  of  the  I 
Deer  Lde  and  Stonington  Press.  I 

Ernest  V.  Chamberi.in,  70,  was  I 
killed  by  a  hit-and-run  driver  in  Mid-  I 
dletown,  N.  Y.,  late  Sept.  10.  .Accord-  I 
ing  to  his  obituary,  which  he  wrote  in  I 
1934,  Mr.  Chambt-rlin  started  with  the  * 
Cincinnati  Times-Star,  and  after  work-  ^ 
ing  for  the  .Associated  Press,  St.  Ixiuis,  ■■ 
Cincinnati  and  Chicago  i>aix;rs.  tbt  t 
Philadelphia  Xorth  .American  and  Prea  % 
and  the  Xezo  York  Herald  Trihunt.  ;[ 
liecame  a  copy  reader  on  the  Xev;  Tori 
Times,  until  he  resigned  in  1926  to  t*-  .1 
come  a  librarian  in  Grahamville.  ; 


KILLED  IN  CAR  CRASH 

John  L.  Wray,  Jr.,  reporter,  .S'acni- 
mento  (Cal.)  Union,  die^  Sept.  5,  of 
automobile  crash  injuries  received  a 
few  hours  after  his  Reno  marriage  two 
days  previously.  Mr.  Wray  and  his 
bride,  formerly  Miss  Ethel  Mewlwrry, 
were  returning  to  Sacramento  wIict 
their  car  hit  a  heavy  truck.  The  bride 
was  only  slightly  injured.  Mr.  Wray 
had  worked  on  Salt  Lake  City,  Edin¬ 
burg,  Tex.,  and  El  Paso  paiiers  Wore 
going  to  Sacramento  18  months  ago. 


HAVE  YOU  YOUR  f 

EDITOR  &  PUBLISHER’S 
Semi-Annual  Index  | 

(January  to  June,  1935)  | 

Printed  and  bound  copies  of  the  Jan¬ 
uary  to  June  Index  are  now  available. 

.Vll  entries  in  the  topical  Index  give  the 
date  of  issue,  the  page  and  column.  .Vll 
are  thoroughly  cross-index<id. 

Carefully  compiled,  this  Index  will 
facilitate  reference  to  tny  of  the  thou¬ 
sands  of  subjects  treated  in  EDITOR  & 
PUBLISHER  during  the  first  half  year. 

It  will  serve  as  a  complete  and  compact 
summary  of  the  newspaper  and  advertis¬ 
ing  events  from  January  1st  to  June  30th. 

To  make  sure  of  your  copy,  order 
immediately.  Single  copy  $2.50 — addi¬ 
tional  copies  $2.00  each. 

EDITOR  &  PUBLISHER 

Suite  1700  Times  Bldg.,  New  York,  N.  Y. 
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henry  de  clerque  dead 

Dean  of  Chicago  RepreaenUtivea 
Paaaea  at  76  Yeara 

(Hv  telegraph  to  Kditor  &  PvBLisiiEa) 

CmcAwi,  Sept.  12  —  Henry  De 
Clerque,  dean  ot  Chicago  si)ectal  repre¬ 
sentatives  and  president  of  Henry  De 
clerque.  Inc.,  died  at  his  home  in  Chi¬ 
cago,  Sept.  of  a  heart  attack.  He 
was  70  years  old  and  had  Ijeen  a  news- 
patter  imblishers'  representative  for 
^rlv  50  vears,  having  established  his 
own  sitecia'l  agency  in  1887. 

He  started  his  newspaper  career  on 
the  old  Chicago  Inter-Occan,  at  that 
time  under  the  guidance  of  William 
Penn  Nixon.  UiKtn  leaving  the  Inter- 
(Xean,  he  organized  the  firm  of  De 
Clerque  &  Wiggenhorn,  an  establish¬ 
ment  of  publishers,  bookbinders  and 
general  newspaper  subscription  agents. 
In  1887,  Mr.  De  Clerque  formed  a  part¬ 
nership  with  J.  L.  Hirschman,  who  had 
previously  iK-en  advertising  manager  of 
the  old  MikiMukee  Herald,  as  i)ub- 
lishes’  representatives.  Ten  years  later, 
when  Mr.  Hirschman  returned  to  the 
Milwaukee  Herald,  Mr.  De  Clerque  in- 
cor|)orated  under  his  own  name. 

Ill  1897,  he  helped  organize  the 
Xorthwestern  Publishers’  Association, 
.md  two  years  later  was  summoned  to 
western  Canada  to  aid  newspaiK-rs  there 
ill  the  development  of  national  adver¬ 
tising.  Since  then  he  had  concetitrated 
cii  selling  advertising  in  western  Cana¬ 
dian  newspapers. 

Surviving  him  are  three  sons,  IClmer 
C.,  Harry  If.,  and  Alvin  W.,  all  active 
in  the  De  Clerque  organization. 
Funeral  services  were  held  tixlay  with 
liurial  in  Kosehill  cemetery. 

FINANCE  WRITER  KILLS  SELF 

Richard  Wallace  Schabacker,  36,  fin¬ 
ancial  editor  of  Forbes  Magazine,  killed 
himself  at  his  home  in  New  Rochelle, 
-V.  V.,  Sept.  7  by  firing  a  bullet  from 
a  rifle  into  his  right  temple.  A  friend 
of  Mr.  Schabacker  called  on  the  after- 
mwn  of  Sept.  7  to  keep  a  tennis  ap- 
IKiintment.  Mr.  Schabacker  heard  the 
horn  of  his  friend’s  car.  He  went  onto 
the  front  lawn,  but  suddenlv  turned  on 
his  heel  and  returned  to  the  house, 
stating  he  had  forgotten  the  tennis  balls. 
A  moment  later  his  wife  heard  a  gun- 


FREDERICK  B.  DALTON 

Danbury  (Conn.)  News-Time*  Pub¬ 
lisher  Dies  at  66 

Frederick  Brainard  Dalton,  66,  pub¬ 
lisher  and  general  manager,  Danbury 
(Conn.)  M I'los-Tintes,  evening  daily, 
(lied  Sept.  5  after  an  illness  of  two 
months. 

Mr.  Dalton  was  born  in  St.  Johns- 
bury,  \'t.,  July  31,  18()9,  attended  the 
public  schtxils  in  that  town  and  the  St. 
Johnsbury  .Academy  and  at  the  age  of 
17  joined  the  circulation  department  of 
the  Danbury  News,  managed  at  that 
time  by  his  uncle,  the  late  George  W. 
I'lint. 

He  t(K)k  charge  of  the  business  office 
and  later  became  IxKikkeeper,  serving  as 
assistant  to  Mr.  Flint.  VVhen  the  latter 
died  nearly  20  years  ago,  Mr.  Dalton 
inherited  his  uncle’s  interest  in  the  paper 
and  became  its  head. 

His  first  wife  died  in  19.32  and  he  is 
survived  only  by  his  second  wife,  Mrs. 
Katherine  Schmidt  Hull  Dalton. 

GEORGE  W.  HODGES 

George  Hodges,  president  of  the 
Better  Business  Bureau  of  New  A’ork 
City  and  former  jiresident  of  the  Invest¬ 
ment  Bankers  Association  of  America, 
died  Sept.  5  after  an  operation  a  week 
earlier  for  cancer.  He  was  66  years 
old.  Mr.  Hcxlges  had  been  active  in 
business  until  he  entered  the  hospital 
tw'(t  weeks  ago.  Mr.  H(xlges  was  un¬ 
tiring  in  his  efforts  to  guard  the  in¬ 
vestment  brokers’  ranks  from  unscrupu¬ 
lous  dealers  and  to  purge  the  business 
of  fakers  who  would  nnilct  small  savers 
and  investors. 

GEORGE  M.  ALLEN 

George  M.  .Allen.  59,  publisher  of  the 
Topfenish  (Wash.)  Kct'icn'  and  Trib¬ 
une.  weeklies,  died  in  Yakima,  Wash., 
Sept.  9  after  a  heart  attack.  In  1898 
with  his  brother,  Kugene  .Allen,  he  es¬ 
tablished  The  Klondike  .Xugget  in  Daw¬ 
son.  ATikon  Territory,  packing  the  press 
over  mountain  trails.  Mr.  .Allen’s  ad¬ 
venturous  career  was  recently  recounted 
in  a  IxKik,  “The  Klondike  Nugget,”  by 
Russell  A.  Bankson,  iiuhlished  by  the 
Caxton  Press,  Caldwell,  Idaho. 

NEW  LAW  ON  “LEGALS” 


COL.  HARRIS  CONDITION  SERIOUS 

The  condition  of  Col.  Wade  Harris, 
editor  of  the  Charlotte  (N.  C.)  Ob- 
senvr,  who  has  been  ill  at  his  home  all 
year  has  been  pronounced  extremely 
serious.  Col.  Harris,  who  is  77,  was 
stricken  shortly  liefore  last  Christmas 
and  silent  some  time  in  a  hospital,  re¬ 
covering  apparently.  He  visited  the 
daily’s  office  several  times  and  in  Jan¬ 
uary  suffered  a  relapse  and  has  been 
confined  to  his  rexim  since.  He  has  been 
failing  for  several  weeks. 

COVERED  INAUGURATION 

.\’ewspa|x;rmen  from  Phoenix,  Tucson 
and  Nogales,  .Ariz.,  attended  the  in¬ 
auguration  ceremonies  for  Governor- 
elect  Ramon  Ramos,  elected  last  .April 
to  succeed  Rodolfo  Elias  Calles,  son 
of  the  “iron  man,”  as  governor  of 
.Sonora.  Ceremonies  were  held  Sept.  1 
in  Hermosillo,  Mexico.  The  group  in¬ 
cluded  B.  P.  (Jack)  Lynch,  managing 
editor,  .‘Irizona  Republic  and  Phoenix 
(lazette,  and  Reg  Manning,  staff  artist; 
Robert  lAick,  Tucson  .Star;  I^well 
Arnold,  representing  a  Tucson  maga¬ 
zine;  H.  R.  Sisk,  Nogales  Herald  and 
.Associated  Press,  and  Don  Smith,  No¬ 
gales  Herald. 

FRENCH  PAPER  EXPANDS 

William  .\I.  Hewitt,  publisher  of  the 
Courrier  des  litats-Vnis,  largest  French 
newspaper  in  the  United  States,  an¬ 
nounced  in  New  A’ork  this  week  that, 
beginning  this  week,  the  paper  will  be 
published  twice  weekly,  instead  of  once. 
Its  format  will  lie  altered,  and  the  price 
of  a  copy  will  lx;  reduced  from  10  to  5 
cents.  The  Courrier  is  said  to  lie  the 
oldest  foreign-language  paper  in  the 
United  States. 

ASSOCIATES  SALUTE  ADLER,  70 

Harry  C.  Adler,  vice-president  and 
chairman  of  the  board  of  the  Chatta¬ 
nooga  Times,  who  for  nearly  40  years 
served  as  general  manager  of  the  daily, 
was  honored  on  his  70th  birthday.  Sept. 
8,  by  members  of  the  organization  who 
sent  him  a  scroll  signed  by  all  staff 
members.  It  was  .sent  to  him  at  Vichy, 
F'rance,  where  he  is  spending  a  vacation. 


GUILD  VOTING  ON  A.F.L. 

Balloting  in  the  .American  Newspaper 
Guild  referendum  to  decide  whether  the 
guild  will  affiliate  with  the  American 
F'ederation  of  Labor  will  begin  Sunday, 
Sept.  15.  A.N.G.  headquarters  in  New 
A’ork  has  sent  ballots  to  Icxral  guilds, 
which  will  vote  on  the  contentious  issue 
lietween  .Sept.  15  and  30,  forwarding 
results  to  national  headquarters.  The 
Newspaper  Guild  of  Philadelphia  and 
Camden  will  conduct  its  ixjll  Sept.  15 
at  a  membership  meeting.  Members 
unable  to  be  present  will  be  permitted 
to  cast  ballots  in  the  guild  office. 

DAUGHTER  TO  WRIGHTS 

T(xld  Wright,  writer  of  the  “Trader” 
column  of  financial  news  in  the  Neiv 
York  Daily  Sens,  and  Mrs.  Wright 
are  parents  of  an  eight-pound  daughter, 
Judith,  Ixirn  .Aug.  31  in  New  York 
Hospital.  Mrs.  Wright  is  the  former 
Miss  Miriam  Lundy,  editor  of  the  daily 
short  story  page  in  the  News. 


1/  you  need 


shot  ill  the  basement  and  found  her 
husband  unconscious  on  the  cellar  floor. 
On  an  iipixir  floor  were  their  three  in¬ 
fant  children.  Mr.  Schabacker  had 
worked  for  the  Federal  Reserve  Bank 
in  New  A’ork  and  was  a  financial  writer 
for  the  Clex'eland  Plain  Dealer  liefore 
joining  I'orbes  Magazine  seven  years 
ago. 

WILLIAM  D.  COX 

William  D.  Cox.  publisher,  died  at 
his  home  in  Covington,  Ky..  Sept.  10 
after  two  year*’  illness.  He  was  63 
vears  old.  He  owned  the  Temple  (Tex.) 
Times  for  15  years,  after  which  he  w’as 
associate  editor  of  the  Dallas  Kelt's  and 
later  owner  of  the  Louisiana  Chronicle- 
Democrat  in  New  Orleans  as  well  as 
the  Daily  .Sporting  Nnvs.  with  papers 
in  New  (Orleans,  Baltimore  and  Havana. 

JAMES  A.  DEVINE 
James  .A.  Devine.  48.  head  of  the 
James  .A.  Devine  .Advertising  Company, 
New  A’ork,  died  of  a  heart  attack.  Sept. 
9.  He  entered  the  advertising  business 
in  1902  and  in  1924  organized  the  com¬ 
pany  which  he  headed  at  his  death. 

• - 

INTERNATIONAL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  des  Petit»4^hampe 
Paris,  France 

Telephone*  Opera  66-27 
Oable  Addreee*  Rieantalir,  Paria 

Travel  Expert* 

New  York  Kepresenlative: 

A.  T.  Henderson  Company,  Inc. 

•M  Wth  Avenue  New  York,  N.  Y. 


(5/>fciaI  <0  Editor  &  PvBLisHFs)  '' 

MoNTtKiMERY,  Ala.,  Sept.  10 — Gov¬ 
ernor  Bibb  Graves  has  signed  H.  B. 
506  amending  the  section  of  the  ccxle 
relating  to  the  printing  of  legal  adver¬ 
tisements,  so  as  to  provide  that  the 
party  at  interest  may  designate  the 
newsiiaper  in  which  the  advertisement  is 
to  appear,  and  that  if  the  officer  plac¬ 
ing  the  advertisement  disregards  such 
designation  he  will  lie  required  to  pay 
the  cost  of  it. 

JOHN  L.  SUGDEN 

John  L.  Sugden,  63.  president  of  J.  L. 
Sugden  Company,  Chicago  advertising 
agency,  died  at  his  home  in  Oak  Park, 
111.,  Sept.  5.  following  an  extended 
illness. 
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Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sijma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  ranse  is  21  to  52,  with  the 
averase  at  29. 

Their  minimum  salary  requirements 
ranse  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 
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your  entire  department,  or  to 
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department,  the  Welfare  Com¬ 
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Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  B.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  lllinoia. 


j^ALINo 

1  NEWS  AGENCY 

[Times  BIDS. 

DEALERS  &  DISTRIBUTORS 

OUT-OF-TOWN 

NEWSPAPERS! 


46 


Editor  &  Publisher  for  September  14,  1935 


SCHREIBER  APPOINTED 
PRESS  SERVICE  HEAD 


MIDWEST  CIRCULATORS 
MEET  IN  CHICAGO 


Succee<b  E.  F.  Younger  as  Manager 
of  Chicago  Tribune  Department 
— Younger  Retiring  After 
Long  Career 


(Continued  from  page  36) 


(By  telegraph  to  Editoe  St  Publisheb) 

Chicago,  Sept.  11 — Retirement  of 
Edward  Francis  (Pop)  Younger  as 
manager  of  the  Chicago  Tribune  Press 
Service  and  appointment  of  George  T. 
Schreiber,  formerly  assistant  day  city 
editor  of  the  Tribune,  to  succeed  Mr. 
Younger,  were  announced  here  today. 
Mr.  Younger,  who  is  75  years  of  age, 
is  retiring  after  a  long  and  colorful 
newsjiaper  career,  the  last  17  years  of 
which  he  has  been  head  of  the  Tribune 
Press  Service.  During  his  entire  news¬ 
paper  career  he  has  never  had  a  libel 
suit.  He  plans  to  devote  his  leisure 
time  to  writing. 

Mr.  Younger  was  born  in  Peoria,  Ill., 
and  began  newspaper  work  as  country 
correspondent  at  Washburn,  Ill.,  later 
becoming  a  reporter  on  the  old  Peoria 
National  Democrat,  of  which  Col.  Wil¬ 
liam  Tecumseh  Bowdall  was  editor.  He 
left  Peoria  to  become  managing  editor 
of  the  Pekin  (Ill.)  Post.  From  Pekin 
he  came  to  Chicago,  where  for  a  brief 
period,  he  was  employed  on  the  old  Chi¬ 
cago  Morning  News.  He  then  returned 
to  the  lid  Peoria  Transcript.  He  later 
joined  the  old  Chicago  Herald. 

When  the  Herald  was  merged  with 
Chicago  Examiner  Mr.  Younger  ac¬ 
quired  a  plantation  in  Mississippi  and 
went  there  to  write.  He  returned  here, 
however,  a  short  time  later  as  manager 
of  the  Tribune  News  Bureau  (now 
Press  Service).  While  in  the  South  he 
picked  up  some  negro  dialect  and  con¬ 
tributed  to  the  Tribune’s  “Line-O’-Type” 
column,  eventually  publishing  “Yazoo 
Valley  Verse,’’  a  book  of  negro  dialect 
verse. 

Mr.  Schreiber,  who  has  been  with 
the  Tribune  during  the  past  five  years, 
began  his  career  here  with  the  City 
News  Bureau,  later  becoming  rewrite- 
man  on  the  old  Chicago  Evening  Post. 
He  has  been  assistant  day  city  editor 
on  the  Tribune  for  the  last  four  years. 


on  constructive  ways  to  instruct  car¬ 
riers  in  combating  “stops”.  It  was  gen¬ 
erally  agreed  the  boy  should  obtain 
siiecilic  reasons  for  cancelations.  These 
reasons  should  be  rejKjrted  by  the  boy 
to  the  circulator.  Reasons  for  stops 
usually  fall  into  three  general  classifica¬ 
tions  it  was  stated.  These  are :  editorial 
(something  which  readers  object  to  or 
lack  of  information  desired),  service 
(usually  the  fault  of  the  carrier)  and 
personal  "pet  peeves”  of  subscribers, 
that  require  individual  attention. 

President  Moffett  reported  his  paper 
was  in  the  habit  of  sending  out  letters, 
under  the  signature  of  the  managing 
editor,  with  a  return  postal  card  in¬ 
cluded,  asking  readers  what  was  wrong 
with  the  paper  editorially,  and  to  give 
their  specific  reasons  for  canceling  their 
orders.  A  member  of  the  Des  Moines 
Register  and  Tribune  country  circu¬ 
lation  department,  told  an  experience 
one  of  his  carriers  had  encountered, 
which  led  him  never  to  accept  a  stop 
until  he  had  seen  both  the  wife  and 
husband  of  the  household. 

An  invitation  for  all  newspapers  to 
particiiate  in  “National  Newspaper 
Boys’  Week,”  beginning  Sept.  29,  was 
extended  to  the  Central  Stat£s  members 
by  C.  E.  Knepper  of  the  Newspaper 
Boys  of  America,  Inc.,  Indianapolis. 
Mr.  Knepper  explained  that  while  his 
organization  was  actively  promoting  for 
the  first  time  this  year  a  nation-wide 
newspaper  boys’  week  program  for  its 
clients,  he  urged  all  circulators  to  give 
the  idea  serious  consideration  as  a 
vehicle  of  acquainting  the  public  with 
the  training  and  activities  of  newspaper 
carrier  boys. 

Participating  newspapers  are  planning 
a  gala  week  for  their  carriers.  Chief 
items  on  the  programs  wHl  be,  street 
parades,  carrier  picnics  or  banquets, 
theatre  parties,  athletic  meets,  sales¬ 
manship  contests,  and  other  entertain¬ 


ing  features.  During  the  week,  most 
newspapers  will  stage  a  mass  meeting 
or  ceremonial  for  carriers  and  their  pa¬ 
rents,  when  public  officials,  business 
leaders  and  newspaper  executives  will 
speak,  and  outstanding  carrier-salesmen 
will  be  honored  with  special  awards. 

A  series  of  newspaper  advertisements 
has  also  been  released,  featuring  the 
participating  newspaper’s  program  for 
Newspaper  Boy  Week,  giving  many 
interesting  facts  about  the  accomplish¬ 
ments  of  its  carriers  and  the  value  of 
its  boy-training  and  welfare  plan.  Pos¬ 
ters,  store  window  display  ideas,  and 
many  other  publicity  features  have 
been  jirovided,  to  keep  the  newspaper 
and  its  carriers  in  the  spotlight. 

Central  States  circulators,  in  general, 
spoke  favorably  of  the  idea  of  devoting 
the  week  to  the  promotion  of  news- 
liaper  boy  welfare. 

F.  D.  .Mayer,  president.  Merchandis¬ 
ing  Institute  of  America,  Chicago,  con¬ 
cluded  the  morning  session  with  an  in¬ 
spiring  talk  on  “White  Elephants  in 
Business.”  Defining  “white  elephants” 
as  limitations  plac^  on  thinking  that 
things  can’t  be  done  simply  because  of 
the  “traditional  reasons  that  we  haven’t 
been  able  to  do  them  before,”  he  urged 
circulators  to  adjust  their  business 
thinking  to  the  “modern  day  tempo  of 
selling.”  He  cited  numerous  specific 
advertising  successes  that  had  their  or¬ 
igin  in  apparent  obstacles. 

The  Tuesday  afternoon  session  was 
devoted  largely  to  round  table  discussion 
of  intimate  circulation  problems,  includ¬ 
ing  price  increase  and  its  effect  upon 
subscription  sales,  plans  that  have  pro¬ 
duced  the  most  business  during  the  piast 
six  months  and  plans  for  the  fall  and 
winter  season.  Harold  Shugard,  St. 
Paul  Daily  Nexos,  led  a  discussion  on 
“bell  ringer”  plans  and  W.  G.  Andrews. 
Ft.  IPa^yne  (Ind.)  News-Sentinel,  read 
a  paper  containing  a  symposium  of 
plans  contemplated  by  Central  States 
members  for  the  coming  fall  and  winter. 
R.  W.  Taylor,  Flint  Journal,  led  a  dis¬ 
cussion  on  effective  ways  and  means  of 
securing  mail  subscriptions.  There  was 


some  division  of  opinion  on  the  relafiw 
merits  of  securing  mail  subscribers  by 
solicitors  or  by  direct  mail,  include 
si>ecial  “club”  offers.  When  a  ! 
R.  F.  D.  subscription  is  desired,  mem-  i 
liers  felt  that  solicitors  are  needed  t 
A  paper,  prepared  by  Jasper  E.  Rison. 
Louisville  Courier- journal  and  Tinut 
and  read  by  Secretary  C.  K.  Jeffer^ 
Des  Moines  Register  and  Tribune,  dolt  ' 
with  the  subject  of  supervision  and  col¬ 
lections  in  Negro  communities.  Kr. 
Rison  pointed  out  in  his  paper  that 
literacy  was,  in  general,  increase  i 
among  Negroes,  as  well  as  theireoo-  i 
nomic  standing,  making  them  likdy 
prospects  for  newspapers.  \ 

Much  of  the  discussion  on  price  in-  ^ 
crease  was  off  the  record,  with  a  num-  k 
ber  of  circulators  reporting  recent  sac-  ^ 
cessful  increases  in  wholesale  and  re¬ 
tail  rates.  While  most  of  them  reported 
varying  losses  in  circulation,  it  was 
stated  that  the  increased  revenue  more 
than  made  up  for  the  decline  in  numbea 
Vice-President  Frank  K.  \Vhite, 
Rockford  (Ill.)  Register-Republic  and 
.9/ar,  presented  a  motion  picture  in  col¬ 
ors  at  the  Tuesday  luncheon  of  hii 
papers’  recent  “jubilee”  attended  by 
more  than  1,900  carriers  in  Rockfoid 
and  surrounding  suburban  towns.  In 
addition,  special  entertainment  wis 
furnished.  On  Wednesday,  Miss  Alice 
Blue,  radio  singer,  entertained  during 
the  luncheon.  Entertainment  for  the 
luncheon  programs  was  arranged  by 
Editor  &  Publisher. 


ROUNSEVELL  ARRAIGNED 

Louis  Waldman.  New  York  attorney, 
who  recently  arrived  in  Panama  G^, 
C.  Z.,  as  counsel  for  Nelson  Rouns^ 
veil,  60-year-old  Panama  publisher, 
filed  a  demurrer  in  the  .Ancon  dis¬ 
trict  court.  Sept.  S,  when  the  publisher 
apjieared  to  face  arraignment  on  one  of 
three  counts  of  criminal  libel  preferred 
by  Colonel  James  V.  Heidt,  of  the  Caal 
Zone  -Army  forces.  Waldman  cited  four 
reasons  why  the  information  entered  by 
District  Attorney  James  J.  McGuigin 


should  be  dismissed. 


BROECKER  JOINS  STATION  WIRE 


Indianapolis  Star  Man  Named  Sales 
Manager  for  Wire 

Arthur  C.  Broccker,  for  the  past  12 
years  local  display  manager  of  the  In¬ 
dianapolis  Star,  has  been  named  sales 
manager  of  Radio  station  WIRE,  In¬ 
dianapolis,  it  has  been  announced  by  D. 
E.  Kendrick,  vice-president  and  general 
manager. 

Before  joining  WIRE,  Mr.  Boecker 
had  been  with  the  Indianapolis  Star  in 
its  advertising  department  for  15  years. 

National  representation  for  Station 
WTRE  is  handled  by  Paul  H.  Raymer 
Company,  New  York,  Chicago  and  San 
Francisco. 

Doiuld  G  Hays  is  local  display  ad¬ 
vertising  manager  of  the  Star  succeed¬ 
ing  Broecker.  He  joined  the  local  de¬ 
partment  of  the  Star  in  1928  after 
serving  a  year  as  office  manager  of 
the  Minis  Advertising  Company.  Mr. 
Hays  went  to  the  Star’s  national  depart¬ 
ment  in  1930  and  in  1931  was  made 
national  advertising  manager,  occupy¬ 
ing  that  post  until  he  became  local 
manager. 


DEEP'SHARP 

MATS 


WITH  GOSS  45S 
MAT  ROLLER 


SAVE  A  MINUTE 


PROMOTION  MANAGER  NAMED 

Mrs.  Ruth  Hanna  McCormick 
Simms,  publisher  of  the  Rockford  (Ill.) 
Morning  Star  and  Register-Republic, 
announced  the  appointment  this  week 
of  John  C.  Stafford  as  promotion  man¬ 
ager  of  both  newspapers.  Mr.  Stafford 
has  been  assistant  to  Dan  A.  Sullivan, 
Pittsburgh  Press  promotion  manager 
and  president  of  the  National  News¬ 
paper  Promotion  Association.  He  was 
also  an  instructor  in  advertising  at  Du- 
quesne  University  in  Pittsburgh. 


#  Prominent  plants  arc  using  the  Goss 
45S  Matrix  Roller.  They  find  in  ib  massive 
sbength  and  exclusive  mechanical  opera¬ 
tion  positive  assurance  of  deep,  clean-cut 
mab — no  hint  of  sbess  or  sbain — no  damage 
to  type.  The  flexible  drive  on  the 
Impression  cylinder  adjusb  cylinder  speed 
to  characteristics  of  form,  mat  and  molding 
blanket.  The  heavy  base  and  side  frames 
arc  cast  in  one  solid  piece.  Cylinders  and 
journals  formed  from  solid  steel  forgings. 
Convenient  adjustmenb  and  handy  eiccbic 
push  button  conboi  arc  important  features. 
Send  for  full  information  about  the  Goss 
45S  Mat  Roller.  Compare  it  with  others, 
point  by  point  Write  today. 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CebU  NENSCO-WorMatM 


THE  GOSS  PRINTING  PRESS  CO. 

PILSEN  STATION,  CHICAGO 


A.P.  EDITORS  TO  MEET 

The  Associated  Press  Editors  of 
Ohio  will  hold  their  semi-annual  meet¬ 
ing  in  Toledo  Sept.  14  and  15. 


New  York;  220  E.  42nd  Sheet 
Sen  Francisco:  707  Call  Building 

THE  GOSS  PRlNnNG  PRESS  COMPANY 
I  OF  ENGLAND.  LTD.,  LONDON,  ENGLAND 


Use  the 


improved  ZENKE 
Universal  Gauge 


Qauginga  curved  Uerf- 
type  plate  with  the  Zenke 
(jnivertat  Gouge 


far  fceeamkel  Quality  Priating 


High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
of  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 
It  will  accommodate  curved 
or  fiat  plates  up  to  18”  in 


width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  VFrite  for  illustrated  circular, 

SOLE  DISTRIBUTORS 

R.  HOE  &  CO.,  Inc. 

CHICAGO*  IIX.  .  SAN  FRANOSCO,  CAL.  .  BOSTON.  MASS. 
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editor  &  PUBLISHER 

Classified  Advertising  * 

RATES 

SITUATIONS  (C«»h  with  Order) 

1  Time  —  .SI  per  line  ^ 

J  Time*  —  .4*  per  line 
all  other  CLASSIFICATIONS  I- 

(Ca*h  with  Order)  1 

1  Time  —  .75  per  line 
4  Time*  —  .61  per  line 
Count  *ix  words  to  the  line  (1 

FOK51^  4LO.sk  TTIITIS.  NOON  • 

White  *psce  charged  at  *aine  rata  per  line  , 
er  in*”-*'""  »»  by  frequency  of  j 

Mertam.  Minimum  *pace,  three  lines,  i 
Lditor  &  rubbsber  reserves  the  right  to  I 
chisify,  edit  or  reject  any  copy.  c 

Newspaper  Brokers  c 

Baling.  Selling,  Merging  of  newspapers.  * 
lease*  or  trades.  .No  liatiug  charge.  i 
Leu  Feighncr,  I’ylhiaii  Building,  Nashville.  [ 
Micli.,  or  J.  'V'.  Mapoleg,  111  Old  Hiver  j 
Road'  Wilkes-Barre.  I’a.  S 

M.  C.  .Moore,  Newspaper  Itroker 

Beverly  Hills,  i.’alifornia,  has  weekly  and  - 
exclusive  daily  paper  to  offer. 

three  Keal  Bargains.  Weekly  newspaper, 
Bassachusetts.  Weekly  newspaper  with 
job  plant.  Kentucky.  Weekly  newspaper, 
loutbeastern  IVnnsylvauia.  J.  B.  Shale. 
Time*  Building.  New  York.  : 

Newspaper  (or  Sale 

Fer  Sale — Big  weekly,  big  deld,  big  plant, 
big  money-maker,  big  future;  owes  noth¬ 
ing;  has  surplus;  tt’O.DUU  buys  control: 
sorthern  Dixie.  .V-k,  Editor  &  Publisher. 

Circulation  Promotion 

Bonded  t'umpalgns  Succeed  -Hudson  De 
Priest  &  .\ssotiates.  World's  Hecord  Cir¬ 
culation  Builders,  ;:16  Fifth  .Vve.,  N.  Y'.  C. 

.Ne»spaperdom'sl.eadingCirculationBuilders 
.Morrison  Plan 

"The  Plan  That  Pays  and  Proves  It” 

Writ*  the  John  F.  Morrison  Company, 
nb  fir..  Shops  Bldg.,  Des  Moines,  Iowa. 

Fer  good  newspapers,  this  2T-year-old  in- 
Kltution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-tinancing  plan. 
THE  CHAU1.es  PAHTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 

Foreign  Publications 

Oat-of-Town  Newspapers  Books 
Foreign  .Magazines  Periodicals 

SCHULTZ  NEWS  AGENCY 
112  West  44th  St.,  N.Y.C.,  .MEdallion  3-9061 

Multifrapbing  and  Mimeograpbinc 

Quick  Service — Quality  Work 
Century  Letter  Co. 

lit  W.  4gth  St.  BUyant  9-2277 

Newspaper  Printing 

Publishers!!  Avail  yourselves  of  our  com¬ 
plete  service;  composition,  stereotyping, 
presswork,  all  in  one  plant.  Arnesen,  4gOS 
4tb  Ave.,  Brooklyn,  N.  Y.  Tel.  SUnset 
<-4)00.  6306. 

Office  Supplies  for  Sale 

Typewriter,  Duplicator.  Addressograph. 
Adding  Machine,  Folders,  Rotoprint,  Seal- 
w.  Write  for  free  Bargain  List  In  Office 
Machines  and  Supplies.  Pruitt.  506  Pruitt 
Bldg.,  Chicago. 

Pboto-Lithographing 

Ne  Cuts  Needetl.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Uwest  prices.  $1.60  per  100;  20c  additional 
‘40  «■  Passantino,  250  W.  49th.  LO-6-7644. 


Business  Opportunities  Situations  Wanted 

.\merieun  Newspapers — Syndieutes — Maga-  Circulation  Manager — Well  qualified.  Pif- 
zines — .\n  ufiice  of  your  own  in  Fleet  teen  years'  experience.  Familiar  with  both 
Street,  London,  with  your  name  displayed  city  and  country  work.  Will  guarantee 


Circulation  Manager — Well  qualified.  Fif¬ 
teen  years'  experience.  Familiar  with  both 


on  pieini.ses — a  complete  secretarial  and  economical  operations.  .-Vlwuys  out  for 
editorial  staff  at  your  disposal  for  inime-  more  revenue  and  knows  how  to  get  it. 
dlate  European  assignments;  for  an  in-  Good  organizer.  Specialize  in  boy  pro- 
elusive  fee  of  $5  per  week.  No  extra  motion  work,  unusually  successful  In  this 
charges  exiept  usual  lineage  payment  for  line.  Age  35,  married,  no  bad  habits, 
accepted  and  published  copy.  Write  or  Good  reason  for  wanting  to  change.  lii 
cable  Managing  Editor,  l.ondon  I’nlted  present  position  ten  years.  Can  furnish 
Press,  92  Fleet  Street,  London  Cables  best  of  references.  Available  with  thirty 
"Londlpres.”  d.iys'  notice  to  present  employer.  B-999, 

'  Editor  &  I’ublisher. 

UpiMirtunity  for  Cupuble  Newspaper  Exeeu-  - 

lives — Somewhere  there  Is  a  newspaper  Circulation  .Manager— 36.  outstandingly 
largely  operated  by  one  or  more  young  successful  building  circulation  by  mail  and 
men  who  want  to  insure  iheir  future  and  earner  on  small  city  daily  and  is  expe- 
increuse  their  earning  power  by  getting  I'icneed  as  assistant  in  larger  cities,  seeks 
into  an  ownership  position.  Faithful  service  connection  on  larger  dally  where  results 
has  earned  elniice  to  buy  but  lack  of  will  be  rewarded  by  increased  earnings. 


has  earned  elniice  to  buy  but  lack  of  will  be  rewarded  by  increased 

capital  prevents  them  from  taking  ad-  B-994,  E  &  P  Personnel  tiervlce. 

vantage  of  situation  created.  This  ad-  -  ■ 

vertisement  has  been  inserted  by  a  man  Circulation  .Manager — -Knows  carrier  pro¬ 
of  lung  experience  In  newspaper  publica-  motion.  Have  conducted  the  largest  pre- 

tlon,  who,  having  ready-  capital  and  de-  niium  and  insurince  campaigns  in  the 


siring  a  eonneciion  with  newspaper  busl-  country.  Knows  city,  country  and  sub- 
pess,  is  willing  to  Join  one  or  more  men  urban  circulation.  Have  managed  a  Home 


In  position  to  buy  iheir  newspaper.  Willing  Delivery  Department  of  140.0UU  lop  and 
leave  such  men  In  charge  of  upeiations.  bottom.  Am  38  years  of  age.  B-992,  E 
Strictly  confidential  eoirespondeiice  sought  Ai  P'  I’ersonnel  Service. 

only  with  men  in  position  to  buy.  .Vddress, - 

.\-lti.  Editor  ,vi  I'liblishei'.  Clussitled  .Manager — 27 


Situations  Wanted 


.Vdvertlsing  Man 

28.  now  employed  on  dally  in  city  of  10,000, 
seeks  congenial  connection  on  larger  paper 
where  opportunity  is  greater.  Ten  years 
varied  advertising  and  merchandising  ex¬ 
perience.  Six  years  on  present  job.  Not 
high-pressure  but  makes  favorable  con¬ 
tacts,  takes  personal  Interest  in  each 


Clussitled  .Manager — 27  years  old — 7  years 
experience.  Thorough  knowledge  of  hand¬ 
ling  sales  force,  telephone  room,  and  otfice 
loutine.  Now  employed  as  Classified 
.Manager  in  city  of  88,000.  .Making  big 
gains — have  highest  recommendation  from 
present  employer.  Will  guarantee  In¬ 
creased  linage  and  a  smooth  running  de¬ 
partment.  14-990.  E  ft  P  Personnel  Service. 

CuiiiiMising  Boom  Executive — Mechanical 
Superinleiidept  available.  Last  position 
five  years.  Planned  paper,  made  page- 
layouts  for  composing  room  and  news  de¬ 
partment  and  conducted  all  mechanical 
departments  etticieiitly  and  economically. 


“.‘■'mV"'-.  foreful  .“opy,  makes  responsible  for  mailing  room,  pur- 

strlking  layouts.  Has  working  knowledge  chasing  equipment  and  materials  and 
of  all  departments  including  editorial,  me-  e 


chanioal  and  business  office.  Conscientious  Service* 
worker,  eager  to  "'get  somewhere”  In  the  _ 1 


building  upkeep.  A-8,  E  Ac  F  Personnel 


newspaper  business.  Willing  to  study  and  cireulalion  .Manager — .Vn  organizer,  thor- 
learn  HiKh  Bchool  graduate,  soine  uni-  ^ughly  trained  in  all  branches  of  Circula- 
\erslty  training  in  advertising  and  jour-  liuilding.  Know  boy  promotion  and 

references.  Protestant.  inaependent  plan.  I  have  an  excellent 
1  refers  Mid-west  or  Kust.  id  di  1  past  record  for  collections  and  building. 

1  ersonnei  ..ervice.  Familiar  w’ith  Morning,  Evening  and  Sun¬ 

day.  Hard  worker  steady  and  loyal. 
l>est  of  References  from  my  present  em- 
~  ;  T!  I  i  r  ployer.  Answ'ers  in  strictest  contidence. 

VdvertiMing  Man— Capable.  31.  married,  i.,efer  South  or  West.  A-12.  E  At  P  Per- 
L'hristiari,  .  personable,  ambitious,  temper-  ttonnel  Service. 

ate.  12  years’  experience  as  salesman  _ ! _ 

(local,  national),  copy,  layout,  make-up,  Competent  CircuUition  Manager— Best  of 
Cooking  Schools,  Auto  Shows,  Dollar  Days,  references.  Editor  &  i*ublisher. 

assistant  to  publisher,  space-buyer  for  4-A  _ _ _ _ _ 

agency.  Tact  and  diplomacy  for  contact  Position  Wanted  leading  to  news  or 

vv'ork.  Salary  secondary  to  permanency,  department  editrr.  Now  employed.  Fif- 


.Advertislng  .Man — Capable,  31,  married, 
Christian,  .  personable,  ambitious,  temper¬ 
ate.  12  years’  experience  as  salesman 
(local,  national),  copy,  layout,  make-up. 
Cooking  Schools,  Auto  Shows,  Dollar  Days, 
assistant  to  publisher,  space-buyer  tor  4-A 
agency.  Tact  and  diplomacy  for  contact 


Complete  iletalls  and  references  on  re¬ 
quest.  Go  anywhere.  James  A.  McMenna- 
min,  17  Center  St.,  liellows  Falls,  Vermont. 

.Advertising  .Manager  31  years  old.  Uni¬ 
versity  graduate,  10  years  local,  national, 
classified  experience  metropolitan  and 
small  town.  Excellent  record,  best  ref¬ 
erences.  IMenty  of  original  promotional 
ideas  and  energy  to  put  them  over.  Re¬ 
cently  made  quarter  million  line  local 
display  gain  in  six  months  in  city  17,000. 
Will  accept  display  or  classified  manager¬ 
ship.  A-16.  E  Ai  P  I'ersontiel  Service. 

.Advertising;  -Manager,  SoUeitor — 18  years’ 
experience  on  both  large  and  small  papers. 
7  years  advertising  manager  small  dally. 
46  years  old,  desires  change.  Position  in 
any  capacity  where  co-operation  and  per¬ 
manency  are  reasonably  assured.  lYesent 
salary  minor  consideration.  B-983,  E  A^  P 
Personnel  Service. 

Advertising  Salesman  and  Publicity  Writer 


teen  years’  experience.  .\-15.  Editor  & 

Publisher. _ 

Editor — At  present  and  tor  last  five  years 
copy  desk,  makeup,  telegraph  and  news 
desk  of  .New  York  City  daily.  Nine  years’ 
experience  small  city  and  metropolitan. 
Desires  connection  in  smaller  city,  prefer¬ 
ably  in  middle  west.  Married,  30.  Will 
come  for  an  interview  at  own  expense. 

A-14,  E  &  P  I’ersonnel  Service. _ 

Editor — 10  years’  experience  with  weekly 
commercial  periodical  which  rendered 
practical,  commentative,  research  and  ad¬ 
visory  service.  Desires  association  with 
magazine  or  newspaper  maintaining  edi¬ 
torial  department  with  analogous  purposes. 

B-9S9.  E  &  P  Personnel  Service. _ 

F!ditor  or  .Asaistant — Experienced  woman 
with  vision,  initative,  capable  managing 
paper,  offers  intelligent  service.  Under¬ 
stands  news,  features,  editorials,  make-up. 
Seeks  editing  of  special  page  on  large  city 
dally,  or  managing  editorship  of  live 
weekly  or  magazine.  Interest  in  paper  as 


IF  you  SEEK 
A  NEWSPAPER  JOB- 


with  editorial  ability.  29.  single,  university  part  pay  acceptable.  B-974,  E  &  P  Per- 
graduate.  Now  crew  manager  selling  spe-  sonnel  Service, 
clal  page  advertising  on  New  England 
papers.  Have  been  publisher  small  sheet. 

Want  display  job  larger  paper  or  adver- 
ti.slng  manager  small  paper,  or  will  con¬ 
sider  special  setup  to  handle  a  daily  or 
weekly  advertising  feature  to  develop  your 
real  small  accounts.  B-912,  E  &  P  Per¬ 
sonnel  Service. 

All  Round  Newspaperwoman  wants  desk 
job  or  news  run  in  a  city.  Experienced, 
capable,  responsible,  crack  references. 

Help  Wanted  B-9S5.  B  &  P  Personnel  Service. _ 

- - .Artist,  Cartoonist — Former  art  director 

Cnusual  Upportunity  for  newspaper  syndicate.  Freelancing  past  two 

.Advertising  Salesmen  Ten  years  Keneral 

Greatly  Improving  conditions  creatine  ekPerlence,  sport,  sketch,  political, 

many  good  opening  in  largest  newspipe? 

feature  advertising  organization  for  Mies-  publications.  Will  go  anywhere. 

;wn.  pal  ear&TrrS  to  be  mad;  B-980,  E  &  P  Fersonnel 

selllnK  on  our  special  numbers  Service. - 

rSn  various  cities.  If  Auditor,  Office  Manager,  Credit  Man— 

— proauce  it  is  to  your  interest  to  Loni?  extensive  experience,  able  executive, 

OniAK?**"  w*®*®  ^  Thomas  W.  Briggs  Co.,  15  years  last  position,  highly  recommended. 

Columbian  Mutual  Tower,  Memphis,  Tenn.  a-5.  Editor  &  Publisher.  ? 


p*f«at  Field  .Men — We  have  employment  Aviation  Editor — Capable  of  writing  Inter¬ 
ior  two  or  three  experienced  field  men;  csting  features  Licensed  pilot.  Also  can 
five  references  and  salary  desired.  C.  a!  develop  strong  promotional  and  reader  in- 
Montgomery,  1631  Dayton  Avenue,  St.  Paul  terest  aero  club  feature  similar  to  Hearst 
Minnesota.  ’  "Junior  Blrdmen”  club,  to  attract  youth. 

■r~ - - - — _ General  editorial  experience.  Salary  sec- 

*™ter  AVanteel — Willing  to  move  modern  ondary  to  opportunity.  B-988,  E  &  P 
^nt  to  New  Jersey  to  print  weekly  news-  Personnel  Service. _ 

Publisher^^*'*^**^  >ears.  A-2,  Editor  &  Cartoonist- -Editorials,  sport  caricature. 

- ! _  Samples  on  request.  Will  go  anywhere. 

Spe.t>i>er-t:ommerclal  newspaper  plant.  B-987.  Editor  &  Publisher. _ 

IJ?'*  experience  on  color  work,  rout-  Circulation  .Manager — Twenty  years’  exper- 
trhnml”  *‘*'°*‘  ukt  work  equipment,  shaver  ience.  Honest,  reliable,  capable.  Have 
Steady  position.  Reply  developed  a  thorough  knowledge  of  all  de- 
i,  Koitor  &  Publisher.  partments  of  newspaper  circulation.  Can 

- - - - build  an  organization  that  will  get  result* 

for  iJ-i  ,  k?"*®  experience  in  reporting  as  economically  as  Is  consistent  with  good 

Pi,_  y  general  news  on  small  circulation  building  methods.  Have  excel- 

dri.  D  to  begin.  Ad-  lent  references.  Address  B-982,  E  &  P 

"rest  B-995.  Editor  &  Publisher.  Personnel  Service. 


1.  Thrac  40>wofd  "iiluation"  edtJn.EDITOR  A 
PUBLISHER. 

9.  A  3-MOfllh  (ubeeriptioD,  o<  cxtcnHoe,  to 
EDITOR  *  PUBLISHER. 

3.  Registration  with  E.  A  P,  Personnel  Service 

(igency)  for  six  months. 

4.  Preperation  by  us  of  100  photo-litho  bul¬ 

letins  about  your  quelifications  and  ex¬ 
periences  with  your  snapshot  or  passport 
included  thereon.  These  we  send  to  news¬ 
papers  needing  a  man  of  your  abilities. 

DRAFT  an  ad  now  if  you  are  seeking  a  news¬ 
paper  connection,  and  send  it  to  us  with 
$5.00  check  or  money  order,  to  cover  ill 
the  above  services.  A  regisbation  blank 
will  then  be  sent  you.  A  reesonebic  ad¬ 
ditional  percentage  charge  will  be  made 
whan  and  if  a  position  is  sacured  through 


StfkGy  position.  ’  Reply 
Editor  &  Publisher, 

^■■te**— Girl,  some  experience  in  reporting 
cir,  •°®*6ty  and  general  news  on  small 
drll.  D  wages  to  begin.  Ad- 

aress  B-995.  Editor  &  Publisher. 


E&P  PERSONNEL  SERVICE 

1700  Tisics  Bldg.,  Times  Square,  N.  Y.  C 


SituAtiona  Wanted 

Editor — News,  City,  Telegraph,  7  years 
last  job.  Age  34,  Protestant,  married. 
.Available  now.  Metropolitan,  small  daily 
experience.  Iteliable,  aobei',  hard  worker 
with  good  background.  Good  personality 
and  mixer.  14-9'Jl,  E&P  I’ersonnel  Ser- 
\  lee. 

Live  Wire  Editor,  small  daily,  wants 
change.  I’resent  place  five  years,  ten 
years  experience  reporter,  telegraph  editor, 
desk  man  and  editor  small  and  large 
papers.  Can  do  any  editorial  work  any¬ 
where.  bingle,  32,  college  grad.  Crack 
references.  .4-7.  E  &  1’  l-'ersonnel  Service. 

Is  weekly  fpreferred)  or  dally  pusltiun 
open  fur  news  and  feature  man;  experience 
211  years  weeklies  and  dalliea’f  Desk, 
make-up,  important  court  trials,  conven- 
liuiKS,  politics,  humor.  Married;  52;  tem¬ 
perate;  clean  record.  Can  produce  tes- 
limuiilals.  -\-13,  E&P  I’ersunnel  Service. 

Newspuperiuan — laist  14  years  telegraph 
editor  in  city  of  over  30U,UUU  seeks  em¬ 
ployment  in  .New  England.  Experienced  In 
editorial  routine,  copy  reading  and  head¬ 
line  writing,  picture  layouts  and  makeup 
generally.  Available  immediately.  Address 
B-'.'8I,  E  &  1’  I’ersonnel  Service. 

Newspaperman — Former  editor  mld-W’est- 
ern  university  daily.  College  graduate. 
Young,  single.  Like  job  as  reporter  on 
city  newspaper.  Go  anywhere.  B-9S6. 

L  &  1’  I’ersuitnel  Service, 

Newsroom  Executive — Several  years  in 
present  position,  desires  charge  editorial 
dt  partmeiit  small  or  medium-sized  daily. 
Offers  record  ability,  initiative  and  cre¬ 
ativeness.  Nut  luukitig  for  Job,  but  place 
where  ideas  and  work  will  produce  belter 
than  average  salary.  B-993,  E&P  I’er¬ 
sunnel  Service. 

I’liutogiapher  23.  Metropolitan  experi¬ 
ence  with  own  outfit;  will  go  anywhere. 

A- 11,  Editor  &  I’ublisher. _ 

ICeporler — 21.  single.  Three  years  free¬ 
lance  in  New  York  area.  Familiar  all 
phases  newspaper  woik,  including  sports, 
editorial,  news,  layout  and  printing.  Seek 
pu.siiion  on  small  daily  or  good  weekly 
aiiywheie  in  U.  S.  Just  enough  salary  to 
li'e  on.  .V-4,  E  &  1’  I’ersunall  Service. 
Ke|>urter — College  graduate,  23.  Trained 
in  -Viiierican,  European  government, 
l.ulitlcs,  economics  and  finance;  2  years’ 
experience  political  and  business  articles, 
general  news  reporting,  national  weekly, 
comniunliy  paper;  also  correspondent  lially 
newspapers.  Accurate,  reliable,  industrious 
worker.  Moderate  salary.  Go  anywhere. 
Keferences.  A-6,  E&P  Personnel  Ser¬ 
vice^ _ 

Reporter,  unemployed,  wants  job  on  live, 
small-city  daily  where  experience,  ability 
and  reliability  are  valued.  Degree?  1926. 

[  Refeieiue?  Certainly,  but  more  impor¬ 
tant,  will  come  on  two-months’  trial  at 
your  minimum  salary.  Sober,  coiigenia-. 
bard  worker.  B-979,  E&P  Personnel 

I  ■’^ervi'-e. _ 

Repui'ier;  Feature- Writer;  FhutOKrapber, 
28,  four  years  experience  two  leading  dailies 
~  of  Southern  state,  alert,  reliable,  sober. 

1  Wide  experience  on  general  assignment. 

Consistently  accurate;  never  fired.  Col- 
I  lege  man  with  good  cultural  background. 
Good  references.  Not  seeking  princely 
salary,  but  chance  to  prove  ability.  B-978, 

E  &  !•'  I’ersonnel  Service. 

7  Reporting  or  rewrite  by  newswoman  with 
,  11.  in  s.icial  sciences,  formerly  on  Phila- 

.  deipbia  and  Pittsburgh  papers;  publicity 
'  and  freelance.  Go  anywhere.  Marie  Klooz, 

y  llu  .Morningside  Drive,  N.  Y.  C. _ 

e  Science  AA'rlter — Man  of  several  years  ex- 
s  perience  science  writing  and  editing  for 
national  syndicate  seeks  connection.  Has 
also  Ittn  adaiinitlratcr  acquainted  with 
advertising,  promotion,  etc.,  and  editor  of 

Ismail  paper.  25  years  old,  married,  fam¬ 
ily.  Best  references.  Available  soon. 
A-1,  E  &  P  Personnel  Service. 

MechAnical  Equipment  for  Sale 

For  Sale— One  Magnetic  Baseball  Score- 
board  in  good  condition.  Address  Emporia 

Gazette,  Emporia.  Kansas. _ 

No.  '20  Aauderbllt  Proof  Fretw,  with  hand 
inker.  Rebuilt.  Thomas  W.  Hall  Co., 

.-qamford.  Conn. _ 

Hoe  Quadruple  Press  and  Stereotyping 
Equipment  priced  at  $1,200.  Must  sell 
quick  to  avoid  expense  of  moving.  Full 
Information  on  request.  Tribune,  Concord, 

North  Carolina. _ 

■  l.iiiotypcs — ^1,  5,  8,  11.  13,  19.  25.  Inter- 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY'  &  ENGRAVING 
CO..  413  Lafayette  St.,  New  York  City. 

Photo-Engraving  Equipment  (or  Sale 


Kiigiaving  UeiHirtment  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co.. 
116  John  Street,  New  York  City. 


Photo-Engraving  Equipment  for  Sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16th  Street,  N.  Y. 


OITset  Photographic  &  photo-engraving 
machinery  and  supplies  exclusive.  Photo 
Engraving  Equipment  Co..  716  W.  Indiana 
Ave.,  Phila..  Pa. 


Newspaper  Supplies 


stereotype  and  Pressroom  Supplies — Elec- 
trix  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  'West  Lynn, 
Masa 
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Editor  &  Publisher  for  September  14,  19  35 


Ballots  —  not  bulk-ts,”  was  the 
obvious  and  decent  keynote 
sounded  in  editorial  expressions  o"  tlie 
assassination  of  Senator  Huey  I^ng. 
The  press  cannot  and  should  not  coun¬ 
tenance  such  violence.  I  imagine,  how¬ 
ever,  that  a  high  percentage  of  readers 
over  the  country  were  privately  saying : 
“The  .American  spirit  cannot  endure 
])olitical  tyranny.  We  take  all  manner 
of  abuse  in  business  or  private  life,  and 
are  no  longer  dangerously  fanatical 
alK>ut  religion,  but  when  a  politician 
uses  his  power  so  that  all  the  checks 
and  balances  of  the  republicati  form  of 
government  are  set  at  naught,  some¬ 
thing  is  bound  to  break.  In  this  case 
it  seems  to  have  been  the  mind  of  a 
young  professional  man.  driven  to  des- 
l>erate  martyrdom  by  Senator  Long’s 
dictatorial  excesses,  which  seemed  out 
of  reach  by  any  orderly  process.  Long 
’asked  for  it,’  even  seemed  to  anticipate 
violent  death  as  a  logical  or  probable 
result  of  his  un.American  methods. 
Political  tyrants  beware!" 


A 


CARTOON  in  A'.n-  York  Daily 
Xeu's  of  Tuesday  showed  the  late 
Senator  on  the  top  of  a  hill,  exclaiming 
“1  am  the  state!”  and  in  the  foreground 
of  the  picture  was  an  automatic  pistol, 
t)elching  from  its  muzzle  the  answering 
words :  “You  were !”  The  editorial 
said :  “These  things  happen  sometimes 
to  men  who  seize  the  limelight  and  in¬ 
sist  on  holding  all  the  power  in  sight 
in  their  own  hands.  The  limelight  and 
autocratic  power  seem  to  generate  a 
killing  fury  in  the  brains  of  some  peo¬ 
ple  who  are  not  able  to  keep  their  emo¬ 
tions  under  control.” 

*  *  * 

Along  story  which  I  have  not 
seen  published  is  told  bv  a  Wash¬ 
ington  correspondent,  as  follows :  “One 
day  recently  Long  and  Senator  Nye. 
seated  at  a  table  in  the  Senate  cafe, 
entered  into  a  jocular  and  bantering 
conversation.  Long  pulled  a  big  laugh 
when  he  said :  ‘Senator,  if  that  door 
over  there  should  suddenly  open  and  a 
man  would  step  through  and  shoot  you 
dead,  do  you  know  what  the  i>apers 
would  say? 

“  ‘Well,  what  do  you  think  they'd  .say?’ 
asked  Nye. 

"Long  replied :  ‘They’d  say.  .Assas¬ 
sin’s  bullet  misses  Senator  Long’.” 

♦  *  * 

Editor  &  publisher  has  not 

appealed  to  readers  for  funds  to  as¬ 
sist  the  cause  of  Walter  Liggett,  Min- 
nes<ita  newspaperman  who  claims  that 
he  is  being  foully  framed  by  a  political 
gang  surrounding  Gov.  Floyd  Olson, 
i)ut  two  voluntary  donations  have  been 
received  by  the  editor  and  have  been 
hirwarded  to  Mrs.  Edith  F.  Liggett,  his 
wife. 

We  hereby  acknowledge  receipt  of  a 
Western  Union  money-order,  made  pay¬ 
able  to  the  editor,  in  the  sum  of  $48.28. 
The  donor  is  unknown  to  us. 

.Also,  we  have  received  a  check  in  the 
sum  of  $10  from  a  New  York  news¬ 
paperman  who  says  he  has  known  Mr. 
Liggett  for  many  years  and  does  not 
believe  him  guilty  of  the  infamous  sex 
charge  that  is  being  pressed  against 
him  in  Minnesota. 

*  *  * 

A  LETTER  from  Mrs.  Liggett,  bear¬ 
ing  the  date  Sept.  5,  says  that  she 
and  her  husband  are  making  the  fight 
without  money.  Her  letter  reads; 

“Is  there  any  chance  that  some  of  the 
New  York  newsi»permen  might  take 
up  a  collection  with  which  to  pay  the 
expenses  of  one  or  two  character  wit¬ 
nesses  for  Walter?  Having  somTOne  to 
testify  to  the  esteem  in  which  he  is  held 
by  New  York  newspapermen  would  help 
tremendouslv.  E!d  Bean  of  Nerv  York 


By  MARLEN  PEW 

Daily  Ncu'S,  who  is  well  known  here, 
would  l)e  a  good  witness.  I  also  think 
of  Jack  Kofoed  and  Mr.  Calverton. 

“Since  we  cannot  afford  to  pay  a 
criminal  lawyer,  Walter  is  handling  the 
case  himself.  If  we  can  avoid  a  closed 
trial,  I  believe  the  case  will  not  be  dif- 
licult  to  win — the  political  conspiracy 
back  of  it  is  very  obvious.  Of  course 
if  Prosecutor  Goff  succeeds  in  keeping 
out  newspapermen  and  making  it  a 
closed  case,  Walter  will  ntn  l)e  able  to 
bring  in  testimony. 

“Some  i)arts  of  the  conspiracy  are 
absolutely  raw.  Teresa  Hall,  the  girl 
who  is  supposed  to  have  witnessed  the 
atrocitms  assault,  has  been  put  under  a 
two-year  suspended  sentence,  to  keep 
her  testimony  in  line. 

“By  signing  a  sort  of  pauper’s  pledge, 
we’ll  be  able  to  subpoena  our  Minnesota 
witnesses  free.  If  there  is  any  pos¬ 
sibility  that  money  can  lie  raised  in  New 
A’ork  to  pay  to  send  one  of  the  men,  I 
mentioned,  it  would  be  a  tremendous 
help.  We  are  practically  penniless. 

“I  hope  that  we  will  i)e  fortunate 
enough  to  have  some  reporters  present 
who  are  not  Guild  members.  In  this 
state  the  attitude  of  that  brotherhood  is 
that  anyone  who  opposes  Gov.  Olson 
should  be  in  prison  on  general  prin¬ 
ciples.  I  don’t  know  much  about  its 
membership  in  the  East,  since  it  was 
formed  since  we  returned  to  Minnesota, 
but  there  is  no  doubt  that  the  Minne¬ 
sota  members  will  exert  themselves  to 
persuade  Eastern  Guild  reporters  that 
Walter  probably  deserves  hanging.” 


Last  week  we  told  how  a  pressman 
'  on  Atlanta  Journal  had  chipi)ed  out 
of  a  plate  on  the  press  a  Latin  phrase 
used  as  a  headline  over  a  letter  on  the 
editorial  page,  thinking  it  was  a  pied 
line,  and  this  week  we  learn  that  an¬ 
other  pressman,  on  a  Gannett  news- 
I)aper,  not  long  ago  chipped  from  page 
one  a  headline  reading  "Papal  Bull.” 
Questioned  by  the  management,  the 
zealous  press-room  editor  said:  “I  ain’t 
going  to  have  our  Catholic  friends  get 
sore  by  our  sayin’  the  Pai>e  made  a 
bull.” 

^  * 

Foreign  fe.atures,  inc,  of 

225  I^fayette  Street,  New  York,  is 
offering  “a  weekly  letter  to  a  selected 
list  of  newspapers”,  all  about  the  glories 
of  Italy.  In  a  Tetter  to  one  editor  the 
manager  of  the  syndicate  said :  "We 
know  it  is  the  intention  of  the  Italian 
Federation  of  Tourism  to  place  adver¬ 
tising  during  the  coming  season  and 
we  wish  you  would  forward  to  us  your 
rate  card  and  add  us  to  your  mailing 
list.” 

This  is  not  an  attempt  to  subsidize 
the  -American  press  in  the  interest  of 
Mussolini’s  military  expedition  into 
-Africa,  if  the  manager  of  Foreign  Fea¬ 
tures.  Inc.,  can  be  believed.  He  as¬ 
serted  that  the  proposed  syndicate  letter 
would  “avoid  all  political  angles”. 


'^^RITING  in  his  “First 


Reader” 

column  of  literary  criticism  in 
.Vc«'  York  JVarld  Telegram  Harry 
Hansen  penned  a  paragraph  last  week 
which  struck  me  as  being  the  most  sen¬ 
sible  and  truest  statement  I  have  read 
in  reference  to  the  free  press  discussion 
that  continues  to  rage.  He  was  re¬ 
viewing  George  Seldes’  new  book  “Fre<-- 
dom  of  the  Press”.  Apropos  of  the  au¬ 
thor’s  general  indictment,  Mr.  Hansen 
said;  “Just  how  free  the  press  is  has 
often  been  a  matter  of  debate.  -After 
reading  Seldes  I  gather  it  is  aixmt  as 
free  as  the  individual  who  is  married, 
pays  taxes  on  his  property,  raises  a 
family  and  tries  to  keep  in  good  stand¬ 


ing  with  his  neighbors  ...  I  also  be¬ 
lieve  that  all  newspa])ernien  liave  in 
their  bones  the  desire  to  be  forthright, 
honest  and  free  Irom  oiiligations,  that 
the  best  of  them  manage  to  iiecome  that 
and  that  owners  who  truckle  to  adver¬ 
tisers  in  a  degrading  way  have  it  on 
their  conscience  as  no  other  business 
man  ever  has.” 

*  *  * 

During  the  recent  meeting  of  the 
Montana  State  Press  .Association, 
Pete  Snelson,  of  Great  Tails  Leader, 
unfolded  a  yarn  of  the  old  days  in  Mon¬ 
tana  journalism  that  deserves  wider  cir¬ 
culation.  Here  it  is :  "One  night  in 
Helena  35  years  ago.  the  wire  of  the 
Publishers’  Press,  which  served  the  old 
Montana  Daily  Record  (now  the  Mon¬ 
tana  Record-JJeraJd)  failed.  Leon  Shaw, 
now  general  manager  of  the  hillings 
Gacette,  was  the  telegraph  ojierator  at 
the  key.  Nurse  it  as  he  would,  he 
could  get  no  news.  It  was  line  trouble 
somewhere. 

“It  was  a  liot  summer  night,  and  on 
upper  Main  street  at  the  offices  of  the 
Helena.  Independent  the  .Associatetl 
Press  instrument  was  clacking  out  the 
news  of  the  world.  It  floated  through 
the  open  windows  in  dots  and  dashes, 
plainly  audible  in  the  street  Ik-Iow. 

’’.A  council  of  war  was  held  in  the 
office  of  the  Daily  Record.  It  was  i>ar- 
ticipated  in  by  h’rank  Moore,  editor, 
later  managing  editor  of  the  .Vciti  Ytnk 
Commercial ;  .\1  Hawkins,  managing 
editor,  later  news  editor  of  the  New 
York  Commercial  and  still  later  and 
for  many  years  an  editorial  writer  on 
the  Portland  Oregonian ;  Johnnie  Derks, 
telegraph  editor  and  also  an  e.xpert  tele¬ 
graph  operator,  now  sports  editor  of  the 
Galt  Lake  Tribune  and  Frank  Farrar, 
reporter,  now  Sunday  editor  of  the  San 
Prancisco  Chronicle. 

“Immediately  afterwards  dark  figures 
slipped  sile;itly  up  Main  street,  Shaw 
took  his  place  in  the  darkened  doorway 
of  the  Indeitendent.  armed  with  pad  and 
pencil.  Farrar  took  station  across  the 
street  to  give  Shaw  the  alarm  against 
discovery  either  from  inside  the  Inde¬ 
pendent  office,  or  outside,  the  latter  fear 
based  upon  the  possibility  that  Tom 
Dillon,  Independent  reixirter,  now  man¬ 
aging  editor  of  the  Minneapolis  Trib¬ 
une,  would  come  prancing  down  the 
street  from  police  headquarters  and  dis¬ 
cover  the  setup. 

“Shaw  took  down  the  report  in  code, 
Farrar  rushed  to  the  Record  office  with 
his  notes,  where  Derks,  assisted  by 
Harry  Yaeger,  now  vice-president  of 
the  Federal  Reserve  bank  at  Minne¬ 
apolis,  transcribed  them  into  brief  Pub¬ 
lisher’s  Press  dispatches,  which  Haw¬ 
kins  and  Moore  edited  and  headed,  calm¬ 
ing  their  nerves  meantime  with  frequent 
visits  to  Peterson’s  saloon  next  door. 
The  Dailv  Record  came  out  as  usual.” 
♦  ♦  * 

AN  editor  of  the  far  west  received 
an  indignant  note  from  the  fiery 
young  gentleman  who  runs  the  city  desk 
the  other  day.  and  was  so  amused  by 
it  that  he  sent  it  along  to  this  column, 
without  aiKjlogy,  but  naturally  request¬ 
ing  suppression  of  names.  Here  it  is 
“Dear  Soanpso:  Sure,  it  does  you 
good  to  he  on  the  desk  once  in  a  while. 
You  are  just  like  all  other  editors 
You  talk  around  about  theories  and  so 
forth  and  chat  with  visiting  mugs  and 
waste  time.  You  are  quite  adept  at  tell¬ 
ing  the  city  editor  what  is  wrong  with 
the  rag.  ajter  it  is  out,  hut  you  seldom 
get  in  and  make  it  right  before  it  goes 
to  the  stereotypers.  The  proper  place 
for  an  editor  is  over  the  makeup  table. 
This  prevents  him  from  having  ideas, 
which  is  the  ruin  of  most  newspaper¬ 
men.  alas! 

“I  speak  with  feeling,  having  com¬ 
mitted  all  the  sins  of  which  I  accuse  you. 
Rut  I  have  never  known  an  editor  yet 
who  didn’t  leave  all  the  work  to  his  city 
editor  and  then  spend  hours  complaining 
about  the  fellow’s  worthlessness.  If  not 
that,  then  the  editor  waited  until  five 
minutes  before  press  time  and  tore  down 
page  one,  only  to  wander  away  some¬ 
where  and  leave  the  job  of  piecing  it 
together  to  someone  else. 

“Editor’s  coops  should  bear  signs 
reading  ‘Department  for  the  Preven¬ 


tion  of  Intelligent  journals.’  Only  | 
should  be  no  coops  in  the  first 
they  encourage  lax  work  and  la 
and  time-wasting  chinwagging 
holy  men,  chamber  of  commerce 
licoes  and  such  si>awn  of  BeelzebubT 
••Jack.’'* 

♦  ♦  ♦ 

CHARLES  HOOPER,  of  Coew,^ 
-Alene,  Idaho,  has  become  so  v«|| 
known  to  me  through  his  letters  |o 
editors,  that  I  always  feel  like  cal|fe| 
him  Charley.  A’ou  know,  of  couJF 
that  for  a  score  of  years  he,  as  a 
vate  individual,  has  made  a  busineti^f 
writing  letters  fur  publication  in  pulH 
forum  columns  of  newspapers.  EvS 
day  Mr.  Hoojier  goes  to  his  ufficcjn 
a  focal  hotel,  and  rattles  off  a  ratio^ 
editorial  expressions,  mailing  them)  to 
editors.  Each  is  an  original  (lucuig[|ft 
and  is  sent  to  such  publications  as  gp 
author  decides  might  be  interested  in  hit 
views  on  a  given  topic.  He  inakeiti 
charge  and  his  strange  service  is 
(luctid  at  his  own  expense.  The  lo- 
wards  are  entirely  spiritual,  if  that’s  th 
word.  I  hear  he  is  a  man  of  IIKXMB 
income  and  that  free  letter-writing  is  lij 
sole  avocation. 

.A  letter  from  Mr.  Hooper  today  sa*; 

"I  read  that  a  certain  English  edw 
said  that  some  man  had  been  send% 
him  articles  or  letters  for  years,  hi 
that  he  had  never  published  one  of 
them. 

"Perhaps  I  have  beaten  this  unkna||k 
writer’s  record ;  for  1  have  Ijeen  writ^ 
letters  to  the  editor  of  a  certain 
don  newsiiaiier  for  something  like  ta 
years,  and  to  the  liest  of  my  knowMB 
he  has  never  published  one  of  thera.^ 

“1  think  that  nearly  all  the  othv 
1-ondon  newspapers  have  published  wf 
letters,  but  this  one  editor  remains  dh 
durate.  I  write  to  him  with  the  tongai 
of  men  and  of  angels,’  I  send  him  lil» 
ary  epistles,  letters  on  subjects  rangja 
from  the  use  of  pins  to  the  doctriniH 
transubstantiation,  I  explore  heaveolB 
show  him  its  glories.  All  in  vaia  Ht 
reads  my  letter  on  the  golden  flig^ii 
Gabriel  in  the  empyrean,  calmly  {« 
violently)  chucks  it  into  the  waste  pa|v 
basket,  and  then  publishes  a  letter  fni 
Constant  Reader  on  the  price  of  putty. 

“My  one  ambition  in  life  is  to  get  tli 
dogged,  ‘doggone’  editor  to  publish  out 
of  my  letters.  Ten  years  from  now,  il 
the  i-ord  spares  me,  I  am  going  to 
write  him  a  letter  telling  him  how  god 
he  is,  and  how  good  his  paper  is.  Thl 
my  life-long  ambition  to  get  a  letfc  p 
jiublished  in  his  j>aper  will  have  bai  J* 
realized,  and  1  shall  die  happy;  unldfc  ’ 
perchance,  he  should  die  before  I  4l. 
and  leave  a  tradition  behind  him  M 
none  of  Charles  Hooper’s  letters  or  the  - 
letters  of  his  heirs  and  <lescendi#fc 
shall  l)e  juiblished  in  saecula  saec>* 
lorum.” 


SHOP  T.ALK :  Please  give  me  y* 
opinion  as  to  the  comparative  na* 
value  between  the  Will  Rogen  sd 
Huey  Long  death  stories?  If  tiny 
broke  simultaneously  to  which  wodi 
you  give  the  larger  spread? 

“Ernest  Rarcella. 

“Boston,  Mass.” 


Tliat  is  a  tough  question.  The 
sassination  of  Long,  speaking  from  tkj; 
national  viewpoint,  was  the  more  st\a 
portant  event.  It  meant  the  end  <4* 
violent  career  of  one  who  sought  ele# 
tion  from  the  U.  S.  Senate  to 
White  House,  on  a  platform  wWb 
might  have  shaken  the  foundation^ 
the  republic.  Ixmg’s  candidacy 
have  .split  the  Democratic  party  nw 
year,  at  least  in  the  South.  For  m** 
than  two  years  Ixing  was  one  of  the  W 
or  three  leading  news  character*^ 
American  eyes.  On  the  other  hnd 
Will  Rogers  was  without  doubt  the  ^ 
loved  American  clown  and  houswjjj 
name.  His  death  poignantly  played?* 
national  emotions.  His  loss  was  by**! 
odds  more  keenly  felt  by  the  aves^j^j 
citizen,  esj^cially  women  and  chil<dWj 
For  practical  newspaper  purposc^ljj 
think  I  should  have  had  two 
banner  announcements,  with  Loiigi.**f- 
top,  in  any  newspaper  published  0^, 
side  of  California. 


MONTHLY  EQUIPMENT  REVIEW 

EDITORS  PUBLISHER 


.THE  FOURTH  ESTATE 


oL68.  No.  18 


TWO  SECTIONS 
SECTION  TWO 


NEW  YORK,  N.  Y.,  SEPTEMBER  14, 1935 


Ttftrly  14,  In  adrinM,  by  mniL  d.  8.  and 
Island  possesgloni:  Canada,  14.50;  foraign,  >5. 


BOTH  FROM  ONE  INTERTYPE 


Think  ol  il!  A  5-point  line,  a  60-point  line  —  both 
from  the  same  Intertype.  All  you  need  is  the  In- 
tertype  Composing  Stick  Attachment.  With  this 
simple,  inexpensive  equipment  any  Intertype 
constitutes  a  complete  all  -  slug  system  —  hand 
and  keyboard  composition  combined  to  produce 
low-cost  slugs  in  all  needed  sizes. 

Features:  (1)  Economical  slug  composition  up  to  and 
including  full-width  60-point  caps,  without  investment 
in  a  special  part-time  machine.  (2)  More  composition 
on  slugs,  less  hand  type,-  easier  makeup,  easier  lockup. 
(3)  A  new  time-saver — spaceband  justification  of  hand¬ 
set  lines.  (4)  Fewer  magazine  changes,  more  time  on 
productive  composition.  (5)  Low-cost  corrections.  Many 
lines  can  be  corrected  by  hand,  with  little  or  no  inter- 
While  the  operator  is  busy  at  keyboard,  as  ruption  of  Other  work.  (6)  Full-base  slugs,  no  under- 

illustrated  above,  a  hand  compositor  can  be  pinning.  Fewer  pieces  of  metal  to  handle, 

assembling  a  correction  line,  or  a  big  display 

line,  to  be  cast  by  means  of  Stick  Attachment  Intertype  Corporation  *  360  Furman  St.,  Brooklyn,  N.  Y. 
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EFFECTS  OF  AIR  CONDITIONING  VITAL 

Idea  of  Temperature  and  Moisture  Control  in  Production  Departments  Growing — Rochester 

Times-Union  Building  Gets  Complete  Installation 

INSTALLATIONS  of  air  condition-  amounts  of  which  formerly  could  only  “Moisture  and  temi)erature  control  and  working  conditions.  Moreover,  H 
■S  ing  systems,  particularly  in  the  me-  be  anticipated,  were  then  present,  and  has  a  tendency  to  reduce  static,  al-  can  be  _  maintained  uniformily  with  Im 


chanical  departments  of  several  newspa¬ 
pers  have  focused  interest  on  the  benefits 


of  this  new  development.  This  month  a  to  compensate  for  the  difference  be- 
complete  plant  has  been  installed  to  tween  theory  and  fact. 

condition  all  departments  of  the  Roch- _ 

ester  (N.  Y.)  Times  Union  building, 
owned  by  Frank  E.  Gannett.  Last 
month  the  Los  Angeles  Times  building 
was  completed,  embodying  all  the  latest 
knowledge  on  the  subject. 

Among  other  papers  which  have  air 
conditioning  either  wholly  or  in  part 
are  the  Christian  Science  Monitor;  the 
Sait  Lake  City  Tribune,  the  Chicago 
Tribune  and  the  Flint  (Mich.)  Journal. 

The  cost  of  these  installations  varied 
widely,  depending  on  the  age,  type  and 
location  of  these  plants.  Roughly,  and 
the  variability  of  this  factor  cannot  be 
overemphasized,  complete  air  condi¬ 
tioning  has  been  less  than  ^  per 
worker  for  24-hour  conditioning  in¬ 
stalled  completely  throughout  a  build¬ 
ing  not  originally  constructed  to  ac¬ 
commodate  this  feature. 

In  the  Times-Union  building,  a  year- 
round  General  Electric  air  conditioning 
system  now  being  installed  will  serve 
the  entire  building,  including  the  edi¬ 
torial  rooms,  composing  rooms,  press 
room,  business  and  advertising  offices, 
and  executive  offices.  The  Rochester  o  u  .  tt  •  u-  u 

Democrat  Sr  Chronicle  also  is  printed  Rochester  Times-Umon  which  i 

in  the  Times-Union  building. 

Cooled,  humidified  and  cleaned  air  No  important  changes  were  required 


under  actual  working  conditions  the  though  that  is  something  that  has  long 
air-conditioning  system  was  adjusted  since  failed  to  bother  us  very  much. 


expensive  air  conditioning  equipmaj 
than  is  required  to  maintain  low  hun^ 


Rochester  Times-Union  which  is  being  completely  air  conditioned. 
No  important  changes  were  required,  rooms,  newsprint  can  be  kept  i 


will  be  circulated  throughout  the  entire  Adjustments  consisted  of  speeding  up  better  condition  than  formerly, 


“By  maintaining  constant  temperatures  ity.  The  most  desirable  humidity  de. 
and  humidity  levels  in  the  paper  storage  iiends  somewhat  on  the  character  and 

location  of  the  stereotype  room  in  the 
building.  It  ranges  between  45  po 
cent  and  65  per  cent.” 

.Although  most  dry  mats  are  kept  m 
containers  to  maintain  constant  hi«. 
idity,  these  are  actually  affected  bp 
temperature  changes  which  air  condi¬ 
tioning,  on  a  24  hour  basis,  could  elia. 
inate.  It  is  obvious  that  operation  of 
the  former  is  contingent  upon  the  tem¬ 
perature  and  humidity  in  the  stereotype, 
with  control  making  for  uniformity  in 
formed  mats  and  resulting  casts. 

The  International  Printing  Ink  lab¬ 
oratories  have  done  considerable  in¬ 
quiry  in  the  problem  of  temperature 
and  relative  humidity  control.  The, 
find  that  of  the  various  problems  con¬ 
fronting  the  printer,  none  are  harder 
to  control  without  “automatic  regula¬ 
tion”  of  heat  and  moisture  in  the  pres- 
room  than — 

(a)  Static  electricity,  which  is  tbe 
cause  of  most  “ink  offset”;  irregular 
winding  or  piling  of  sheets ;  and  physical 
change  in  the  printing  surface  of  the 
paper. 

(b)  Variations  in  size  of  sheets  1*- 

being  completely  air  conditioned.  tween  printing  colors  or  among  differ¬ 

ent  presses  due  to  contraction  or  expas- 

,  ,  .  .  sion  under  uncontrolled  heat  and  mois- 

rooms,  newsprint  can  be  kept  in  much  conditions- 


building  in  summer,  to  provide  the  test  some  motors;  slowing  others.  In  a  “The  most  notable  advantage  how-  Irregularities  in  the  formation ol 

possible  conditions  for  the  comfort  and  few'  cases  motors  of  a  different  size  ever,  is  in  the  comfort  of  emploves  not  ™  paper  froni  edge  to  middle  or  frm 

health  of  its  500  workers.  The  system  replaced  original  installations.  Since  only  in  regard  to  temperature  and  hum- 

will  also  be  operated  in  winter  to  sup-  the  system  was  first  built  the  air-con-  idity,  but  because,  through  complete  air-  curling  and  wavy  edges  on 

plement  the  present  steam  heating  plant  ditioning  company  has  developed  a  new  conditioning,  it  is  not  necessary  to  keep  _  , ,  .  ,  .  , 

!^nd  ventilating  system  by  filtering,  hu-  type  of  nozzle  for  the  spraying  of  water  outside  doors  and  windows  open,  and  .  Troubles  in  the  automatic  feed- 
tnidifying  and  recirculating  the  air.  It  is  through  the  air  washers.  The  former  the  mechanical  departments  can  be  stacking  of  sheet  fe^  pressu 

Claimed  by  the  manufacturers  that  the  equipment  has  teen  replaced  with  the  effectively  sound-proofed.  Tlie  sound  even  winding  of  webs,  -due  to 

Operating  cost  for  summer  cooling  will  new.  level  in  the  mechanical  departments  of  wavy  edges,  stretching  of  sheet,  etc 

be  offset  by  economies  in  the  use  of  the  Two  unforeseen  factors  at  first  pro-  our  new  plant  is  much  lower  than  in  (e)  Effect  on  rollers  and  the  appfi- 
system  to  re-circulate  conditioned  air  in  duced  more  heat  than  had  been  anti-  any  other  plant  of  similar  capacity  that  cation  of  ink.  Rubber  rollers  are  ix* 
winter.  The  system  will  be  operated  cipated  in  the  composing  room,  A.  D.  I  know  of.”  greatly  affected,  though  compositko 


winter.  The  system  will  be  operated  cipated  in  the  composing  room,  A.  D.  I  know  of.'  _  _  _ 

over  24-hour  periods,  because  the  Stuart,  building  superintendent,  stated.  According  to  John  E.  Allen  of  the  rollers  give  a  decided  problem  in  tht 
Times-Union,  an  evening  paper,  is  both  The  principal  one  is  the  main  stack.  Linotype  News,  the  metal  in  linecasting  presence  of  changing  temperature  a 

edited  and  printed  in  the  building  and  running  from  the  boiler  room  in  the  machine  pots  probably  is  affected  very  moisture. 

the  Democrat  &  Chronicle,  a  morning  -‘•ub-basement  to  the  roof.  While  it  little  by  moisture  content  in  the  air,  but  “There  are  many  other  problems  sudi 
paper,  is  printed  there.  was  expected  the  stack  would  become  the  achievement  of  constant  air  tempera-  as  the  folding  of  sheets  without  crack- 

A  total  of  45,000  cubic  feet  of  con-  was  not  at  first  thought  that  it  ture  ha  regards  as  desirable,  despite  no  ing;  the  even  jogging  of  piles  of 

ditioned  air  will  be  circulated  per  min-  would  throw  out  heat  through  the  walls  evidence  of  major  effect  on  the  quality  printed  matter ;  the  smutting  of  sheets 


ute,  including  20,000  cubic  feet  of  ven¬ 
tilation  air  from  outdoors.  The  system’s 


into  the  composing  room,  but  this  was  of  work  turned  out.  He  points  out  that  by  sticking  to  each  other ;  the  dr>’iig 
the  case  in  operation.  The  solution  was  severe  changes  in  temperature,  seldom  of  the  ink,  and  many  others,  especially 


cooling  capacity  will  be  1,320,000  B.T.U.  completely  line  the  stack  with  experienced  within  plants,  might  appre-  in  cylinder  press  rooms,”  1.  P.  I.  ex- 
—  1 -  __  .1.  -  .  f  r  •  ..  two-inch  blocks  of  83  per  cent  mag-  (-jably  affect  the  operation  of  a  machine  perts  say. 


per  hour,  or  the  amount  of  refrigeration 
equivalent  to  the  use  of  110  tons  of  ice 
in  24  hours.  Refrigeration  for  the  cool¬ 
ing  coils  will  be  supplied  by  five  20- 
horsepower  compressors  and  one  five- 
horsepower  compressor. 

Even  discounting  50  per  cent  the  sales 
patter  of  air  conditioning  companies, 
the  effects  on  men,  metal,  mats,  inks, 
newsprint  and  general  production  con¬ 
ditions  have  been  proved  profound,  par- 


neMum.  r  u  ^  and  that  the  smoothness  of  operation  of  “These  problems  which  are  associated 

The  other  unexpected  source  of  hea  machine  is  made  more  certain  under  with  offset  or  cylinder  press  printing 

was  the  composing  room  area  directly  f  ^  temperature.  also  appear  in  a  web  press  room  on 

over  the  boiler  room,  which  was  renic-  .  -  ,  ,  hlart  nr  mlnr  nri.<i«Ps  The  control 

died  by  adjustments  of  the  air-condi-  In  the  stereotyping  room,  particularly  t„„2rature  and  moisture^^^^ 
tioning  system.  .  with  regard  to  mats,  Joseph  Goggin, 


After  two  months  experimentation  author  of  the  new  Manual  of  Stereo¬ 


temperatures  in  the  boiler  room  itself, 
the  only  portion  of  the  plant  not  wholly 
air-conditioned,  have  been  reduced  to 


typing,  has  several  paragraphs  of  value. 


paper  pressroom  is  as  important  to  ob¬ 
taining  a  uniformly  well-printed  sh«t 
with  all  printed  matter  in  register  ai 


By  reason  of  the  heat  in  the  stereo-  it  a  cylinder  press  room. 


type  room,  caused  by  the  melting  of  the 


around  105  degrees,  the  goal  originally  nictal,  the  formers,  and  other  heat 


A*  1  1  •  ..1  1  •  *  e  .  ^  1  e  *  lULTlcll,  illC  iUl  lllCl  <»IIU  UillCi 

S^^^r "plSrts  employing  equipment,  etc.,  the  tempera 


ran  as  high  as  125  degrees.  Introduc- 


The  Los  Angeles  Times  system,  in-  tion  of  larger  exhaust  fans  in  the  veil- 
stalled  by  the  Carrier  Engineering  Co.,  tilation  system  provided  the  necessary 
has  been  in  operation  slightly  more  reduction  in  temperature. 


ture  in  unhumidified  stereotype  rooms 
is  usually  considerably  higher  than  the 
outdoor  temperature.  Whenever  this 


“We  can  show  this  by  discussing 
some  of  the  specific  problems  as  they 
relate  to  a  newspaper. 

“(a)  ‘Strike  through’  or  the  penetn- 
tion  of  ink  from  one  side  through  the 
sheet,  thus  obliterating  totally  or  par- 


nas  ueen  in  ouerariun  siigniiy  more  rcuuciion  in  icnipcraiurc.  .  .  ,  .  _  i  .  j 

than  two  monthW  or  since  the  Lilding  One  Carrier  engineer  is  still  on  hand  temperature  occurs,  relative  tially  the  prin  ed  matter  on  the  otto 

was  occupied  July  1.  During  that  period  to  make  any  further  minor  adjustments  stereotype  room  is  re-  side,  is  certainly  directly  related  to  the 


it  has  been  in  the  process  of  tuning  up  which  may  be  necessary, 
under  supervision  of  the  Carrier  engi-  “The  system  is  now  ( 
neers.  This  adjustment  period  is  neces-  fectly,”  W.  A.  Mastei 
sary  in  all  installations,  since  the  equip-  manager,  told  Editor  i 
ment  is  installed  on  more  or  less  the-  “It’s  greatest  advantages 


As  an  example,  assume  an  viscosity  of  the  ink.  News  ink  is  made 
”  “Tte  'systm  Ts'^'^n^  per-  outdoor  condition  of  35  degrees  tempera-  up  of  high  grade  mineral  oil  and 

fectly”  W  A  Masters  production  and  60  i^r  cent  relative  humidity,  bon  black  with  or  without  toner  am 

manager,  told  Editor  &’  Publisher.  If-  in  the  entire  absence  of  humidificj-  varnish.  This  oil  that  constitutes  » 
greatest  sdvEnts^cs  sre  in  provid*  tion,  this  sir  be  increased  to  75  degrees,  per  cent  to  90  per  cent  of  the  body 


oretical  specifications  as  to  the  amount  ing  comfortable  working  conditions  for  the  relative  humidity  will  become  16 
of  heat  and  other  conditions  which  the  mechanical  departments.  As  far  as  per  cent  and  less  in  midwinter, 
must  be  met  When  first  placed  in  I  can  see,  there  are  no  disadvantages.  “Whenever  the  temperature  in  the 
operation,  the  system  had  b^n  tuned  “Air  conditioning  creates  much  tetter  stereotype  room  is  higher  than  the  out- 
for  an  empty  building,  and  was  main-  printing  conditions  and  consequently  n  side  temperature,  the  relative  humidity 
taining  the  proper  temperatures — 73  better-printed  paper.  This  is  dire  is  correspondingly  lower.  So  that  dur- 


must  be  met  When  first  placed  in 
operation,  the  system  had  b^n  tuned 
for  an  empty  building,  and  was  main¬ 
taining  the  proper  temperatures — 73 
degress  in  the  t^hanical  departments, 
and  75  degrees  in  the  business  depart¬ 
ments — satisfactorily. 

When  occupied,  however,  other  fac¬ 
tors  had  to  be  taken  into  consideration. 
Body  heat  and  industrial  heat,  the  exact 


e  relative  humidity  will  become  16  the  ink,  changes  its  viscosity  or  flow 
r  cent  and  less  in  midwinter.  with  temperature.  Under  excessive  h«^ 

“Whenever  the  temperature  in  the  it  gets  thin  and  ‘strikes  through  the 


stereotype  room  is  higher  than  the  out-  printed  sheet ;  and  under  too  cool  cofr 
side  temperature,  the  relative  humidity  ditions,  it  bodies  up  and  smears  or  pilo 
is  correspondingly  lower.  So  that  dur-  up  and  at  times  won  t  even  nw 
ing  the  cold  water  temperatures,  the  Among-  the  factors  causing  this  trouWe 


better-printed  paper.  This  is  due  is  correspondingly  lower.  So  that  dur-  up  and  at  times  won  t  even 

largely  to  the  control-  over  humidity,  it  ing  the  cold  water  temperatures,  the  Among-  the  factors  causing  this  trou 

being  possible  to  introduce  moisture  relative  humidity  of  the  unhumidified  is  the  _  temperature  of  ink  and  pap® 

in  the  air.  This  theory  has  long  been  stereotype  room  is  very  low.  which  in  turn  is  related  to  the  tempers^ 

recognized  by  printers;  in  the  old  days  “Research  has  shown  that  a  moder-  ture  of  the  pressroom.  The  viscosiq 


The  viscosity 


they  used  to  introduce  steam  into  the  ately  high  humidity  is  more  satisfactory  of  the  ink,  however,  is  by  no  itiean* 
press  room  for  just  this  purpose.  from  a  standpoint  of  production,  quality  the  only  controlling  factor. 


Ill 
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Vb)  Mileage  or  coverage  js  an  itn- 
oortant  factor  in  any  pressroom.  A 
wvra  dry  paper  will  certainly  take 
much  more  ink  than  a  cold  moist  sheet. 
Even  color  and  even  printed  results  can 
only  be  obtained  by  even  conditions  in 
ink  and  paper.  Ink  that  goes  into  the 
sheet  and  does  not  remain  on  the  iwmt- 
ing  surface  does  not  help  the  mileage 
nor  the  blackness  of  the  print. 

“(c)  The  character  of  newsprint 
changes  greatly  under  variations  of 
temperature  and  of  moisture.  When 
the  paper  has  lost  its  proper  moisture 
content  and  has  become  too  dry,  or 
when  it  has  become  too  cold  (under 
80°  F.)  then  the  paper  loses  its  even 
texture.  The  cells  of  the  wood  fibres 
shorten  and  swell.  This  may  cause  a 
totally  different  printing  characteristic 
from  the  edge  of  the  web  to  the  middle, 
or  from  the  outer  surface  to  center  of 
roll.  Cold  contracts  paper  fibres  and 
gives  the  effect  of  a  hard  finish  to  the 
paper.  Contraction  of  the  fibres  opens 
up  many  interstices  in  the  vveb,  thus 
causing  excessive  ink  penetration. 

“(d)  Humidity  has  a  similar  effect 
as  too  much  moisture  causes  the  fibres 
to  swell,  thus  tightening  the  formation 
of  the  paper  and  making  the  surface 
tighter  and  rougher.  Too  dry  an  at¬ 
mosphere  will  cause  shrinkage  of  the 
fibres,  thus  opening  up  the  formation  of 
the  paper  and  causing  penetration.  The 
change  in  either  case  need  not  be  great ; 
S*  to  10°  F.  change  in  temperature, 
and  2%  to  5%  in  moisture  content 
will  cause  smearing,  strike  through, 
penetration  and  a  change  in  the  looks 
of  the  printed  sheet. 

“We  have  not  dealt  on  all  pressroom 
problems,  but  every  newspaper  press¬ 
room  knows  that  static,  which  has  been 
attributed  to  lack  of  humidity  and  im¬ 
proper  temperature  conditions,  causes 
the  folders  on  high  speed  rotary  presses 
to  clog  up  and  causes  frequent  breaks 
in  the  web  of  the  paper.  This  results 
in  costly  spoilage  and  loss  of  time. 

“Control  of  humidity  and  temperature 
will  eliminate  much  of  such  troubles. 
After  many  experiments,  a  relative  hu¬ 
midity  of  about  60%  at  a  temperature 
of  75°  to  85°  F.  has  been  suggested  as 
giving  excellent  working  conditions. 
For  a  prime  condition  of  the  paper,  an 
actual  moisture  content  of  5%  to  7% 
hM  been  suggested.  Such  conditions 
give  excellent  printing  surface,  good 
folding  strength,  the  best  tensile  and 
bursting  strength,  etc.” 

A  thorough  study  of  the  problem  in 
a  book  on  “Air  Conditioning  in  Print¬ 
ing  and  Lithographic  Plants,”  issued 
by  Parks-Cramer  Co.,  engineers  and 
contractors  for  air  conditioning,  Fitch¬ 
burg,  Mass.,  gives  much  insight  on  the 
effects  of  temperature  and  moisture 
control  particularly  on  paper  and  inks. 
Altliough  the  study  is  more  from  the 
viewpoint  of  a  job  plant,  certain  gen¬ 
eral  conclusions  are  equally  adaptable 
to  newsprint. 

The  book  outlines  the  effect  of  mois¬ 
ture  on  marketing  of  paper  sold  by 
weight  indicating  that  moisture  content 
should  not  be  overlooked.  It  is  illus¬ 
trated  in  this  treatise  that  paper  in 
rolls  or  stacks  may  change  in  dimen¬ 
sions  due  to  absorption  or  loss  of  mois¬ 
ture  and  that  these  changes  may  be  un¬ 
equal,  thus  making  webs  more  suscep¬ 
tible  to  breakage.  Speaking  of  book 
paper,  the  Cramer  piece  says  “We  have 
beard  of  38  x  50  sheets  expanding  more 
than  54  inch  in  length  in  less  than  half 
M  hour  after  removal  from  their  orig¬ 
inal  package  jnto  an  atmosphere  of  70 
per  cent  relative  humidity.” 

That  printing  conditions  of  newsprint 
We  mterially  affected  by  changes  in 
humidity  is  amply  illustrated  in  figures 
ated  by  Cramer  on  United  States 
Bureau  of  Standards  experiments.  This 
Biachine-finished  newsprint  ot 
•UW  thickness  contains  in  moisture  the 
tollowing  varying  percentages  of  over- 
dry  weight.  At  10  per  cent  relative 
nunndity  the  percentage  of  moisture  is 
9ft  H'’2.7  per  cent; 

20  R.  H.-3.2  per  cent;  25  R.  H.-3.6 
Pf*  ^  R-  H -4.0  per  cent;  35  R. 
di  o  ^  H.-4.7  per  cent: 

H  ®  •  50  R.  H.-5.3  per 

cent;  55  R.  H.-5.7  per  cent;  60  R.  H.- 


6.1  per  cent;  65  R.  H.-6.6  per  cent;  70 
R.  H.-7.2  per  cent;  75  R.  H.-7.9  per 
cent;  80  R.  H.-8.7  per  cent;  85  R.  II.- 
9.6  per  cent;  90  R.  H.-10.6  per  cent. 

In  the  rotogravure  printing  industry, 
particularly,  the  question  of  proper 
register  calls  for  the  most  exact  tem¬ 
perature  and  humidity.  In  this  type  of 
printing,  because  every  phase  of  its  cul¬ 
ture  and  manufacture  is  extremely  sen¬ 
sitive  to  temperature  and  humidity, 
weather  becomes  a  dominant  factor. 
Thus  the  manufacturer  whose  aim  is 
quality  and  quantity  production  is  more 
or  less  at  the  mercy  of  weather. 

Proper  and  definite  humidity  with 
very  slight  variations  is  the  first  con¬ 
sideration  in  safeguarding  against  vari¬ 
ation,  because  constant  regain  of  mois¬ 
ture  means  constant  paper  stretch  and 
perfect  registering  of  multicolor  im¬ 


pressions.  The  sensitiveness  of  the  car¬ 
bon  tissue  to  moisture  regain,  because 
of  its  great  absorbing  qualities,  demands 
of  this  system  definite  humidity  and  dry 
bulb  temperature  during  the  entire  year. 
Variations  not  to  exceed  one  and  one- 
quarter  degrees  on  the  dry  bulb  ther¬ 
mometer  are  desirable,  it  was  found, 
with  variations  of  one  to  three  per  cent 
in  relatvie  humidity  considered  excess¬ 
ive.  Careful  analysis  of  this  particu¬ 
lar  industry  indicate  the  following  as 
the  most  desirable  conditions: 

Etching  department — 72°  F.  D.  B. 
with  50%  R.  H. 

Photo  gallery — 74°  F.  D.  B.  with 
50%  R.  K. 

Retouching  department — 75°  F.  D.  B. 
with  50%  R.  H. 

Sensitizing  of  carbon  printing — 72°  F. 
D.  B.  with  50%  R.  H. 


OVER  HALF  MILLION 
MONTHLY  EXPORT 

Printing  Equipment  Shipments,  While 
Down,  Still  Important  Factor  In 
Business — Distant  Points  Buy- 
'  ing  American  Goods 

A  steady  upturn  in  export  of  Amer¬ 
ican  printing  equipment  and  accessories 
is  reflected  in  the  foreign  trade  statis¬ 
tics  compiled  by  the  bureau  of  foreign 
and  domestic  commerce  of  the  Depart¬ 
ment  of  Commerce.  While  this  busi¬ 
ness  is  not  yet  at  prosperity  levels,  the 
two-thirds  of  a  million  monthly  export 
is  still  an  important  factor  in  the  trade. 

Typesetting 

Machines 


From  far  distant  corners  of  the  earth 
come  orders  for  American  typesetting 
machines,  printing  press,  bindery  and 
other  equipment  and  accessories  with 
the  United  Kingdom  and  Canada  as  the 
two  most  important  importers  of  Amer¬ 
ican  manufactured  equipment. 

The  following  tabulation  of  exports 
for  the  month  of  June  was  sent  recently 
to  all  members  of  the  National  Printing 
Equipment  Association  by  James  E. 
Bennet,  secretary: 


Printing 

Presses 


Book- 
Binding 
Machin¬ 
ery  and 
Acces- 


Other 

Printing 

and 

Type- 

Setting 

Ma¬ 

chinery 

Ac- 


Dark  rooms — 74°  F.  D.  B.  with  50% 
R-  H.  „  .  , 

Drying  room — 75°  F.  D.  B.  with  50% 
R.  H. 

A  typical  example  of  a  year-round 
air  conditioning  system  is  that  in  the 
plant  of  Alco  Gravure,  Inc.,  Chicago, 
111.,  designed  and  installed  by  the 
Frigidaire  Corp. 

The  refrigeration  required  was  the 
difference  between  the  total  heat  of  tte 
mixed  fresh  air  and  recirculated  air, 
and  the  total  heat  at  the  determine 
saturation  or  dew  point  which  in  this 
instance  equaled  the  equivalent  of  60 
tons.  Obviously,  as  the  fresh  air  tem¬ 
perature  decreased,  so  would  the  total 
heat  of  the  mixture  decrease  mid 
thereby  decrease  the  amount  of  refrig¬ 
eration  necessary  to  reach  saturation. 
It  can  be  readily  seen  that  it  would  be 
a  waste  of  money  to  operate  large  tem- 
nage  compressors  when  perhaps  the 
mixing  air  condition  was  such  as  woidd 
require  perhaps  only  ten  tons  of  refrig¬ 
eration.  It  was  therefore  decided  to  iiH 
stall  six  condensing  units  of  approxi¬ 
mately  ten-ton  capacity  each. 

Proper  distribution  of  the  air  with 
the  right  amount  of  diffusion  was  of  aa 
much  importance  in  the  design  of  this 
system  as  the  arrangement  of  the  tem¬ 
perature  regulation.  It  was  found  that 
where  there  was  no  variation  through 
out  the  entire  conditioned  area,  a  mini¬ 
mum  of  air  movement  was  necessary. 
To  accomplish  this  it  was  decided  to 
supply  air  through  several  diffusion  type 
supply  outlets  and  at  an  unusually  low 
velocity,  returning  this  air  to  the  ceiling 
directly  behind  the  supply  outlets. 


Countries 

No. 

\ 

$ 

No. 

$  ’ 

sones 

$ 

$ 

Belgium  . 

14 

23,134 

5,950 

Czechoslovakia  . 

315 

Denmark  . 

1,008 

Finland  . 

i 

4,950 

355 

France  . 

6 

20,454 

68 

11.782 

15,014 

Germany  . 

7,596 

Irish  Free  State  . 

434 

Italy  . 

i 

4,076 

i 

2,750 

LW 

8,137 

Netherlands  . 

1 

1,300 

1 

8,500 

7,749 

Norway  . 

3,790 

Poland  and  Danzig  .... 

i 

4,500 

SO 

Spain  . 

5 

14,934 

3 

13,240 

1,473 

Sweden  . 

5 

15,679 

4 

15,940 

6,196 

Switzerland  . 

3 

9,623 

1,016 

United  Kingdom  . 

ib 

51.3i2 

28,8^ 

35,422 

Canada  . 

2 

5,072 

8 

16,698 

710 

58,954 

British  Honduras . 

18 

Costal  Rica . 

i 

im 

Guatemala  . 

ii 

2,234 

Honduras  . 

89 

Nicaragua . 

•  •  •  • 

i 

656 

142 

Panama  . 

5 

1,298 

1,233 

Salvador  . 

.... 

304 

Mexico . 

4 

1,459 

253 

13,477 

Newfoundland  and  Lab¬ 
rador  . 

1 

9,634 

Bermuda  . 

3\ 

Jamaica  . 

2 

780 

17 

88 

Other  British  West  Indies 

32 

Cuba  . . . 

.... 

1 

515 

6 

807 

Dominican  Republic  .... 

114 

Argentina  . 

ie 

21,382 

Brazil  . 

4 

loibS 

84 

21,190 

Chile  . 

844 

Colombia  . 

2 

6,483 

-  -  -  . 

iii 

1,364 

Ecuador  . 

-  -  -  . 

25 

Peru  . 

«  -  -  - 

3 

5i4 

.... 

462 

Venezuela  . 

-  -  .  - 

1,042 

British  India  . 

3 

10,732 

7,726 

4,092 

British  Malaya  . 

•  «  .  . 

2 

1.385 

China  . 

-  -  -  - 

2 

8,440 

34 

2,853 

Netherland  India  . 

-  *  .  . 

3 

12,788 

1,193 

Hong  Kong  . 

•  •  «  • 

2,470 

Japan  . 

•  •  •  • 

.  •  •  • 

1,276 

Palestine  . 

.  .  -  . 

.... 

24 

Philippine  Islands . 

4 

8,353 

258 

911 

Australia  . 

i 

2,6^ 

9 

48,117 

345 

19,378 

British  Oceania  . 

128 

New  Zealand  . 

2 

5,000 

39 

2,645 

Union  of  South  Africa.. 

i 

6,025 

2 

2,784 

2,649 

Egypt  . 

1 

746 

...  - 

10 

Algeria  and  Tunisia  .... 

i 

5,i» 

.... 

Morocco  . 

2 

9,344 

.... 

Totals  . 

39 

131,078 

187 

258,501 

32,696 

255,966 

Grand  Total  . 

$678,241 

Shipments  to 

Hawaii  . 

2 

731 

4,903 

Puerto  Rica  . 

2 

3,270 

1,060 

1.174 

TYPE  CONTEST  CLOSES  OCT.  1 

Assurance  by  a  number  of  type  foun¬ 
dries  both  domestic  and  foreign  that 
they  are  willing  to  undertake  ttie  cut¬ 
ting  of  prize  winning  designs  has  given 
added  impetus  to  the  competition  in  de¬ 
signs  for  American  type  faces,  being 
sponsored  by  the  Advertising  Typog¬ 
raphers  of  America.  The  contest  close* 
Oct.  1  and  selections  will  be  announced 
Nov.  1,  according  to  E.  M.  Diamant, 
chairman  of  the  National  Board  on 
Printing  Type  Faces,  to  whom  all  in¬ 
quiries  about  the  contest  should  be  ad¬ 
dressed.  The  board  is  at  461  Eighth 
Avenue,  New  York  City. 

HENRY  BOECKE  PASSES 

Henry  Boecke,  superintendent  of  the 
composing  room  of  the  St.  Lows  Star- 
Times,  died  of  heart  disease  at  his  home 
recently.  Mr.  Boecke,  who  was  66  years 
old,  had  been  in  declining  health  for  die 
last  two  years,  but  had  remained  active 
until  about  five  weeks  ago.  He  was 
foreman  oft  he  Star-Times  composing 
room  for  13  years  until  last  September, 
when  he  was  appointed  superintendent. 
He  had  been  foreman  of  the  composing 
room  of  the  old  St.  Louis  Republic  for 
twenty  years,  and  spent  a  short  time 
with  the  Von  Hoffman  Press  before 
joining  the  Star.  He  was  a  member  o^ 
the  Typographical  Union  for  more  than 
40  years. 


NEW  POST  FOR  CASPAR 

Albin  R.  Caspar,  assistant  manager 
of  manufacturing  of  the  Boston  office 
of  the  Great  Northen  Paper  Company, 
has  been  appointed  acting  manager  of 
sales  for  the  company’s  New  York 
office.  He  started  as  a  worker  in  the 
mills  following  graduation  from  Bow- 
doin  College  in  Maine,  and  worked  his 
way  up  to  night  superintendency  of 
the  East  Millinocket  mills  of  the  com¬ 
pany  before  going  to  Boston. 

DANIEL  MOSCOW  EXPANDS 

Daniel  Moscow,  Inc.,  305  East  46th 
Street,  New  York  City,  has  purchased 
a  Harris  LSC  single  color  32x44  off¬ 
set  press,  and  a  Harris  25x38  WN 
sheet  feed  gravure  press. 

CONNER  WITH  HOWARD  FLINT 

Berry  Connor  has  been  added  to  the 
sales  organization  of  Howard  Flint  Ink 
company  in  Chicago.  The  company 
now  has  offices  in  Detroit,  Chicago,  In¬ 
dianapolis.  Houston  and  New  Orleans. 


IV 
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PRINTING  SO  THE  BUND  MAY  READ  1 

Technique  in  Monsey,  N.  Y.,  Plant  Adapted  to  Capacity  of  Sightless  Workers-Interesting  Story  of 

Little-Known  Art  Told  by  Manager-Paper  Circulates  Free 


touch  is  not  acute  enough  for  them  to  For  a  long  time  it  supplied  watches  wiHi 
read  the  Braille.  raised  dials  and  it  now  supplies  at  cmi 

The  first  thing  to  be  done  after  the  small  clocks  on  which  the  glass  dial  l« 


copy  IS  ready,  is  to  make  the  plates. 
These  are  done  by  indenting  in  metal 
sheets  the  characters  to  be  printed.  A 
blind  proofreader  reads  the  proof  of 
these  metal  sheets.  These  plates  are 
then  attached  to  rotary  presses  into 
which  moist  sheets  of  manila-type  paper 
are  fed,  and  the  impression  made  on 
these  sheets.  The  plant  has  two  presses 


been  taken  off  and  notches  marked  at 
each  hour  on  the  rim  so  that  the  bjjaj 
can  readily  feel  the  time. 

It  supplies  typewriters  at  whokak 
cost  to  the  blind.  Many  of  the  blind  art 
successful  typists. 

Many  of  the  blind,  after  they  read  < 
their  magazine,  send  it  to  some  blind 
person  in  another  English-speaki^ 


each  capable  of  printing  1,800  impres-  country,  whose_  names  _we  supply  tboa 
sions  per  hour.  The  embossed  sheets  are  One  blind  girl  in  Illinois  sends  her  nai- 
hung  up  to  dry.  The  points  will  harden  azines  to  a  blind  lady  in  Australia,  vla> 
more  by  being  printed  on  wet  paper  writes  that  she  passes  it  on  to  nine  other 
than  on  dry.  blind  there. 

The  sheets  are  then  laid  on  long  ta-  .;.\nyone  wanting  the  magazine  can  ap- 
bles,  and  six  blind  girls  come  to  collate  ply  for  it  to  Mousey,  N.  Y. 


Aa  the  characters  used  iu  printing  the  blind  newspapers  are  embossed  in  the 
body  of  the  paper  it  is  necessary  to  use  a  very  fine  quality  of  Manila  paper  to 
take  this  impression.  Before  the  sheets  are  run  through  the  press  they  are 
thoroughly  moistened  with  a  spray  of  water  as  shown  in  this  picture. 


them.  They  call  it  their  “week  of  hap¬ 
piness”  doing  this  work,  for  they  not 
only  like  to  earn  the  money  but  to  get 
away  from  their  narrow  lives. 

In  assembling  the  “newspaper"  the 
workers  walk  around  a  table  on  which 
are  piled  the  sheets  of  the  paper.  Each 
pile  of  sheets  is  numbered.  The  work¬ 
ers  take  one  sheet  from  each  pile  until 
a  full  number  is  assembled. 

After  the  sheets  are  collated,  they  are 
wire-stitched  and  wrapped  for  the  mails 


GAS  FAILURE  BRIDGED 


Richmond  Times-Dispatch  Switchsiit  ^ 
Electricity  After  Flood 

Confronted  with  the  handicap  renii- 
ing  from  the  flood-caused  failure  of 
city  gas,  used  as  fuel  in  many  of  fjc 
newspaper’s  most  vital  processes,  the 
management  of  the  Richmond  (Vi) 
Timcs-Dispatch  Sept.  7  asssembled  aa 


emergency  crew  of  electricians  and  be 
.\l)out  250  mail  sacks  are  required  to  Ran  to^  convert  the  stereotyping  equip- 
carry  out  these  magazines  each  month. 

In  addition  to  supplying  the  magazine, 
the  organization  has  other  lines  of  work. 


Few  newspapers  are  more  novel  than 
Matilda  Ziegler’s  Magazine,  timely 
news  summary  and  general  content  pul> 
lication,  issu^  from  Monsey,  N.  Y., 
each  month  to  nearly  16,000  blind 
readers. 

Most  printers,  with  all  the  human 
faculties,  think  the  art  taxes  all  of  the 
senses.  Without  the  use  of  sight,  how¬ 
ever,  the  blind  printers  of  the  Ziegler 
publications  issue  a  60-page  (13x12") 
paper  each  month  and  thrill  to  the  re¬ 
sponsibilities  of  their  task.  Most  of  the 
employes  are  blind. 

In  1907,  Mrs.  William  Ziegler  of  New 
York  City,  established  the  Matilda  Zietj- 
ler  Magazine  for  the  Blind  and  it  has 
since  gone  each  month  to  any  blind  per¬ 
son  in  the  United  States  and  Canada 
who  can  read  one  of  the  three  types  in 
which  it  is  printed.  Mrs.  Ziegler  spent 
about  $25,000  a  year  on  this  work,  and 
at  the  time  of  her  death — about  three 
years  ago — left  an  endowment  of  $800,- 
000,  the  income  of  which  would  insure 
the  continued  publication  of  the  paper. 
Mrs.  Ziegler  had  a  blind  son  and  it 
was  on  this  account  that  she  was  inter¬ 
ested  in  taking  up  this  work. 

Eight  years  ago,  owing  to  the  high 
rents  in  New  York  City,  Mrs.  Ziegler 
purchased  property  at  Monsey,  twenty- 
five  miles  out  from  the  city,  and  the 
entire  work  of  printing  the  magazine  is 
done  there. 

The  matter  in  the  magazine  is  that  of 
the  average  ink  print  publication.  There 


nient,  from  gas  to  electricity. 

Part  of  the  battery  of  typesettin 
m.achines  ceased  functioning  when  the 
gas  that  heated  their  metal  went  of,  i 
but  six  electrically-equipped  machines  i 
did  double  duty.  (Others  were  fed  dor-  i 
ing  the  emergency  from  artificial  ps  f 
containers  which  were  rushed  to  fte  E 
plant.  f 

Engravers  had  to  depend  on  electric  I 
“hot  plates.”  ] 

And  the  troubles  weren't  all  mecha^  i 
One  of  the  paper’s  best  reporters, 


Robert  C.  Harper,  who  was  assigned 
to  the  waterfront,  unsuspectingly  sat  n 
a  puddle  of  acid,  thinking  it  was  noth¬ 
ing  but  more  water,  and  had  the  seat 
of  his  pants — and  part  of  his  skin- 
burned  away. 

Due  to  composition  difficulties  oca- 
sioned  by  the  shortance  of  gas,  the 
Richmond  News  Leader  was  not  ahk 
Monday  afternoon  to  print  in  the  classi¬ 
fied  section  the  names  of  25  Richtnoni- 
ers  who  are  daily  given  free  tickets  to 
motion  picture  shows.  In  order  tte 
everylxxly  might  have  his  or  her  chaiB 
at  the  free  tickets,  50  names  were  dis¬ 
tributed  in  the  want  ads  in  Tuesdays 
News  Leader. 


The  embossing  forms  which  serve  as  the  type  from  which  the  blind  newspaper 
is  printed  are  produced  in  pairs.  Here  the  upper  sheet  is  shown  turned  back. 
These  two  sheets  are  inserted  in  the  printing  press  so  that  when  the  cylinder 
revolves  they  inlermesh  into  each  other  like  the  two  fares  of  an  embossing 
stamp,  one  in  relief  and  the  other  intaglio, 
is  usually  a  story  of  fiction  and  other 


The  typewriter  by  means  of  which  two 
blind  people  can  correspond.  The  ma¬ 
chine  turns  out  a  sheet  covered  with  em¬ 
bossed  dots.  As  is  seen,  the  machine 
has  only  six  keys.  This  does  not  mean 
that  there  are  only  six  letters  in  the 
blind  alphabet,  but  that  two  or  more 
keys  are  pressed  simultaneously  in  com¬ 
bination  and  thus  produce  the  various 
letter  forms. 


articles  of  general  interest.  .About 
third  of  tlie  magazine  is  devoted  to  cur¬ 
rent  events,  which  give  a  resume  of  the 
month’s  important  happenings.  There 
is  generally  an  article  called  “Successful 
Blind,”  in  which  there  are  letters  from 
blind  people  telling  of  the  various  lines 
of  work  in  which  tliey  are  engaged.  No 
doubt  hundreds  of  blind  people  are  now 
engaged  in  work  which  were  suggested 
from  these  letters,  Walter  G.  Holmes, 
president  and  manager  of  the  magazine, 
.says. 

On  account  of  its  entertainment  and 
educational  value,  the  U.  S.  Govern¬ 
ment  delivers  the  magazine  entirely  free 
of  postage  as  long  as  it  carries  no  ad¬ 
vertising  and  charges  no  subscription 
price. 

The  magazine  is  printed  in  three  types 
— the  Braille  Edition,  which  is  read  by 
most  of  the  blind  of  the  country;  the 
New  York  Point,  which  is  a  type  that 
was  long  used  by  the  blind  of  this  coun¬ 
try  but  is  being  abandoned  (There  are 
still  more  than  two  thousand  readers  of 
this  type  who  cannot  read  any  other) 
and  the  third  is  the  Moon  type,  a  type 
which  is  very  large  and  which  is  read 
by  the  older  people  whose  sense  of 
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MANN  SUCCEEDS  HENRY 

Theodore  R.  Mann  has  succeeded  dit 
late  Qiarles  N.  Henry  as  superintemh* 
of  the  pressroom  of  the  Tacoma  (Wadi) 
News  Tribune. 


A  subscriber  reading  one  of  the  maps  which  appeared  in  the  blind  newspap*'^ 
Both  hands  are  used  in  reading  a  map. 
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TYPEWRITER  KEYBOARD  GETTING  HOLD 

Over  20  Papers  Using  Device  Which  Speeds  and  Simplifies  Line-Casting  Machine  Operation — 

Union  Men  in  Several  Points  Studying  System. 


Q  several  developments  making  for 
efliaency  in  the  composing  room  have 
been  gaining  a  small  but  tirm  footholcl 
throughout  the  country  during  the  past 
live  years.  Not  the  least  of  these  is 
the  Type-0-\Vriter  keyboard  attacliment 
for  simplilied  operation  of  the  Linotype 
and  lntertt>i)e,  its  aim  being  easier, 
speedier  more  accurate  line-casting. 

Started  in  a  timid  way  two  years  ago. 
the  Type-O-Writer,  judged  by  the  ac¬ 
tivities  of  its  sponsors,  has  made  delinite 
progress  toward  recognition  by  the 
union — the  major  problem  confronting 
other  “elficiency”  machines  in  their 
drive  for  adoption.  Determined  not  to 
have  their  idea  run  aground  on  the 
desert  isle  of  union  opposition,  the 
Type-0- Writer  promoters  have  skill¬ 
fully  introduced  their  device  as  a  lx«)n 
to  both  publisher  and  union,  rather  thai 
«  a  labor-saving  attachment. 

Evidence  that  they  have  been  at  least 
moderately  successful  in  this  effort  may 
be  recognized  in  two  situations : 

First,  that  after  two  years  of  quiet 
growth,  the  Type-0- Writer  idea  is  now 
to  be  promoted  openly  on  a  national 
scale. 

Second,  that  in  several  isolated  points 
union  operators,  either  at  their  own 
expense  or,  in  at  least  one  case,  at  the 
expense  of  the  publisher,  arc  taking 
courses  in  typewriter  keyboard  opera¬ 
tion.  virtually  the  only  requisite  for 
handling  of  the  line-casting  machine 
equipped  with  the  Type-O-Writer. 

In  some  instances  beyond  the  control 
of  the  Type-O-Writer  people,  the  de¬ 
vice  has  been  employed  as  a  weapon 
to  defeat  the  efforts  of  striking  printers 
and  in  a  very  few  cases  to  displace  men 
with  stenographic  “laborers”  at  much 
lower  wages.  These  two  applications 
of  the  Type-O-Writer  are  frowned 
upon  by  Hervey  Lees,  president  of  the 
American  Type-O-Writer  Co.,  Ltd.  He 
will  not  sell  his  equipment  to  a  plant 
until  after  30  days  following  the  calling 
of  a  strike,  or  the  notification  of  a  lock- 
on  the  theory  that  after  that  period 
has  elapsed  the  striking  condition  has 
dropped  its  punitive  nature  and  has 
come  a  permanent  thing. 

At  any  rate,  the  Ty^-O-Writer  can 
no  longer  be  termed  in  its  infancy.  The 
100  devices  now  in  operation  are  in  the 
following  plants :  San  Francisco  Chron- 
tcle,  San  Francisco  Examiner,  San 
Francisco  Call-Bulletin,  San  Francisco 
News.  Oakland  Tribune,  Oakland  Post- 
Enqtarer,  San  Diego  Union-Tribune, 
Bernardino  Stm.  Santa  Monica 


IKiunds.  A  contract  has  been  signed 
with  the  Carlson- Stroinberg  Telephone 
Manufacturing  Company  in  Rochester, 
N.  Y.,  for  manufacture  of  the  equip¬ 
ment.  They  are  in  a  position  to  pro¬ 
duce  an  unlimited  quantity.  Mr.  Lees, 
formerly  with  the  sales  department  of 
the  Mergenthaler  Linotype  Company 


ator  who  prefers  to  use  the  standard 
Linotype  or  Intertype  keyboard. 

The  110  volts  is  stepped  down  to  12 
volts  through  a  self-contained  trans¬ 
former  and  the  current  actuates  about 
90  individual  solenoids  (explanation 
coming  up)  through  operation  of  the 
magnetic  principle.  The  typewriter  key- 


San 


Close-up  of  the  26  pound  Type-O-Writer 


Ih’ening  Outlook,  Pomona  Progress- 
,  Bulletin.  Los  Angeles  Times.  R.  R. 
i  ^nnelly  &  Sons,  Chicago.  Plimpton 
Press,  Norwood,  Mass.,  Philadelphia 
^  L^*^caster  (Pa.)  Newspapers, 

I  *>'l-Ballow,  Binghamton.  N.  Y., 
L  field  (Mass.)  Republican,  Deca- 
I  tur  (Ill.)  Newspapers  and  a  few  others. 
I  As  may  be  noted,  over  half  the  ma- 
s  ^nes  are  in  California.  This  is  easily 
i  tracwble  to  the  fact  that  the  patent  on 
1  the  invention  is  held  by  Andrew  Good 
I  a  mmber  of  the  faculty  of  the  Los 
v_  Angeles  senior  high  schools  as  a  print- 
i  a  union  card- 

I  The  patent  was  granted  in  1932. 

I  u  o  ®  to  which 

$  Mr.  Good  brought  his  idea  and  Mr. 
^  Lett  was  assigned  to  look  over  the 
I  ^ipment.  The  result  was  a  tie-up  be- 
I  tween  the  two  men. 

?  .  Mr,  Good  desired  to  retain  his  teach- 
'4  I^ition  and  now  is  inactive  in 
:  American  Type-O-Writer  except  in  the 
I  ®portant  respect  of  being  the  recipient 
j:  tf  royalties  on  every  device.  Mr.  Good 
i  '"*nt  through  the  University  of  Chicago 
f  and  the  University  of  Southern  Cali- 
;  lomia. 

-  The  machine  was  perfected  in  Cali- 
i  i.  V™'*  nn  expert  engineer  and  re- 
^  ouced  from  its  patent  weight  of  56 
I*nnnds  to  its  production  weight  of  26 

L' 


The  keyboard  itself,  as  illustrated 
here,  is  virtually  an  exact  duplicate  oi 
the  typewriter  keyboard.  Special  char¬ 
acters  and  logotypes  are  on  one  or  other 
of  the  combinations  of  the  three 
switches.  The  ordinary  typewriter  space 
liar  is  broken  on  both  ends,  a  small 
sector  on  the  right  giving  thin  spaces 
and  two  small  sectors  on  the  left  pro¬ 
viding  cm  and  en  quads.  Cap  and  small 
cap  levers  are  similar  to  the  typewriter 
shift  keys  and  may  be  either  used  for 
one  letter  or  locked  for  a  series. 

Mr.  Lees  holds  that  the  lack  of 
“home”  keys  in  the  present  machine 
keyboards  is  based  on  antiquated  prem¬ 
ises  and  that  the  typewriter  arrange¬ 
ment  is  conserving  of  the  energy  and 
eyesight  of  the  operator,  since  a  com¬ 
plete  touch  system  is  applicable.  On 
that  basis,  plus  the  angle  of  greater  ac¬ 
curacy  and  easier  speed,  Mr.  Lees  has 
built  his  sales  effort.  He  says  he  feels 
that  for  the  same  money,  newspapers 
will  soon  be  able  to  set  and  print  an 
increased  amount  of  straight  matter, 
constituting  a  greater  service  to  the 
reader  and  meeting  new  competition. 

“When  the  time  comes,”  he  says, 
“that  a  large  percentage  _  of  operators 
develop  speed  potentialities  greater 
than  6)4  lines  per  minute,  composing 
machines  can  and  will  be  speeded  up. 
Machines  running  eight  lines  per  min¬ 
ute  are  in  daily  use  at  present  and  ten 
and  twelve  line  machines  in  the  future 
are  not  impossibilities’* 

So  far  the  Linotype  and  Intert)^ 
manufacturers  have  not  seen  fit,  for 
obvious  reasons,  to  incorporate  _  the 
Type-O-Writer  as  standard  or  optional 
equipment.  Mr.  Lees  says  he  has 
surances  that  when  several  hund^a 
of  his  devices  are  in  operation,  sut^ 
cient  to  draw  the  conclusion  that  the 
majority  of  operators  can  or  are  learn¬ 
ing  to  use  the  typewriter  keyboard, 
manufacturers  will  be  interested  in  (ha*^ 
ing  the  device  optional.  It  is  claimM 
by  the  promotors  that  the  use  of  the 
Typo-O- Writer  imposes  no  additional 
burden  on  the  plant  machinist  because 
the  working  parts  are  simple  in  nature 
and  the  entire  process  an  elenwntary 
electrical  one. 

There  is  no  unanimity  m  the  way 
the  union  is  viewing  the  Type-O-Writ^ 
The  Typographical  Forum  for  July  2/ 
reported  that  “Four  Type-O-Writers 
were  recently  installed  in  the  compos¬ 
ing  room  of  the  Springfield  Republi^. 
And  four  ordinary  typists,  with  little 
special  training,  are  now  setting  ty^ 
on  that  paper,  helping  to  defeat  the 
union  printers  who  have  been  on  strike 
for  the  past  two  months.” 

On  the  other  hand  a  letter  writ^ 
to  Mr,  Lees  by  William  N.  Hardy, 
manager  of  the  Penn^vlvania  Newspaper 
Publishers’  Association,  indicates  that 
in  some  quarters  the  union  is  wooing 
toward  retaining  operation  of  m^hines 
■  by  learning  the  typewriter  touch  sys¬ 
tem.  ‘‘Fifty  members  of  the  Syracuse 
Typographical  Union  are  attendi^ 
classes  in  typewriting  conducted  by  the 


The  Type-O-Writer  being  demonstrated  at  the  last  convention  of  the  Penn¬ 
sylvania  Newspaper  Publishers’  Association.  The  Type-O-Writer  keyboard  is 
slightly  higher  than  the  machine  keyboard  and  extends  three  inches  from  the 
end  of  the  machine  keyboard. 

»»*  vj  ..  .  .v— „  -  . 

for  three  years  and  the  Monotype  Com-  board  projects  three  inches  beyond  the  department  of  vocational  education 
pany  of  California  for  five  years,  is  in  front  of  the  machine  keyboard  and  be-  the  board  of  education  in 

neath  each  key  on  the  Type-O-Writer  Thus,  they  will  ^  fitted  to 
is  a  contact  point  connected  to  a  sole-  kevboards  in  a  short  time,  iney 
noid — a  tubular  arrangement  with  the 
same  diameter  as  a  penny  and  two  and 
a  half  inches  long.  Each  solenoid  is 
directly  above  one  machine  key. 

Through  the  center  of  each  solenoid 
runs  a  pin  surrounded  by  an  electric 
coil  which  sets  up  a  field  and  the  mag¬ 
netic  force  pulls  down  the  pin  which 


charge  of  sales  promotion  for  the  Type- 
O-Writer. 

The  first  installation  was  in  the  plant 
of  the  Allunnbra  (Cal.)  Post-Advocate. 

An  expensive  machine  to  build,  con¬ 
sidering  its  size,  the  Type-O-Writer 
may  be  regarded  as  of  the  utmost  sim¬ 
plicity  in  operation,  with  very  little  to 
“go  wrong.”  The  machine,  installed, 
retails  for  $900  per  each — $2,400  if  you 


keyboards  in  a  short 
sent  to  school,  as  I  understand  it,  by 
the  union.” 

In  San  Francisco,  when  the  Chron¬ 
icle  installed  some  of  the  machii^, 
W.  H.  B.  Fowler,  assistant  publisher, 
took  the  initiative  in  the  “educational 
camgaign,”  telling  the  union  in  a_  let¬ 
ter:  “We  would  like  our  comtwsitora 


want  three,  and  somewhat  less  in  larc< 
quantities.  “Installed”  isn’t  all  that  it 
sounds  for  installation  consists  mainly 
in  setting  the  Type-O-Writer  over  the 
keyboard  so  that  two  hooks  grab  onto 
the  elevator  shift  rod  and  then  in  plug¬ 
ging  in  the  device  to  the  ordinary  110 
volt  electric  current.  It  may  be  re¬ 
moved  at  will  and  set  aside  by  an  oper- 


in  turn  depresses  the  key  on  the  ma¬ 
chine.  Two  keys  on  the  Type-O-Writer 
control  a  three  way  switch  which  sends 
the  current  either  to  the  solenoid  over 
the  lower  case  bank  corresponding  with 
the  key  on  the  Type-O-Writer  or  sends 
the  current  to  the  corresponding  sole¬ 
noid  in  the  cap  or  small  cap  bank.  There 
is  no  lag  in  the  device. 


to  be  among  the  first  in  line  in  this 
forward  step,  and  we  want  to  cooperate 
with  all  of  you  to  the  fullest  extent  m 
helping.  Accordingly,  we  have  arranged 
so  that  all  of  you  who  wish  to  do  so 
may  take  a  course  in  the  touch  system 
at  Heald’s  Business  College  at  our 
expense.” 

The  Alhambra  Post-Advocate  has  a 
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prl  typist  running  one  machine  and 
in  a  test  coveriiyj  a  period  of  nearly, 
two  months,  this  operator  product,  ac-' 
cording  to  the  management,  an  average 
of  31.85  inches  of  straight  matter  per. 
hour  more  than  any  of  the  other  oper¬ 
ators. 

In  the  plant  of  the  Los  Angeles 
Times  news  and  classified  machines  are 
operating  successfully  with  the  Type-0- 
Writer  at  a  speed  of  lines  per 
minute.  One  machine  has  been  speeded 
up  to  8^4  lines  and  it  is  reported  that 
both  the  operator  and  the  machine  are 
showing  no  signs  of  strain.  Some  of 
the  Times’  operators,  on  a  piece-work 
basis  are  producing  as  high  as  3,200 
to  3,300  lines  in  a  shift,  according  to 
reliable  figures. 

From  another  point  comes  an  expres¬ 
sion  from  a  publisher,  who  wishes  to 
remain  anonymous,  covering  the  problem 
realistically : 

“It  strikes  me  that  the  biggest  point 
wo^y  of  consideration  is  the  psycho¬ 
logical  effect  it  has  on  the  whole  com¬ 
posing  room  force.  Our  men  have  not 
resented  in  the  slightest  installation  of 
these  keyboards,  but  on  the  other  hand 
it  has  certainly  put  them  all  on  their 
toes  and  the  men  are  performing  bet¬ 
ter  today  than  ever.  My  first  thought 
was  that  the  machines  could  never  be 
operated  in  a  strictly  union  plant,  but 
on  further  consideration  and  informa¬ 
tion  received  from  other  plants  I  firmly 
believe  that  the  effect  will  be  just  as 
outstanding  in  union  plants  as  in  open 
shop  plants.  Certainly  the  fact  that  the 
newspaper  plant  owns  several  of  these 
machines  and  in  case  of  emergency 
could  secure  additional  keyboards  would 
in  itself  tend  to  eliminate  a  great  deal 
of  unnecessary  agitation  brought  on  by 
unscrupulous  members  of  the  printing 
trades  union.” 


RICHARD  SUTHERLAND  DEAD 

Richard  Sutherland,  for  30  years  a 
member  of  the  New  York  American 
composing  room  force,  died  Sept,  9  in 
New  York  after  a  short  illness.  He 
was  striken  Sept.  8  after  work  while 
on  his  way  home. 
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TRIBUNE  STUDIO  IS  LATEST.  WORD 


and  women’s  sections  of  the  Suab,' 
Tribune.  Among  the  items  of  P 
m'ent  afe'a  12-f6ot‘ adjustable' 'caiX 
stand ;  a  sj^ially  built  camera  for  cor. 
recting  optical  defects  inherent  in  ce! 
tain  types  of  work ;  a  three-plate,  cue. 
shot  camera  for  making  color  separatioii 
negatives  and  natural  color  prints;  aai 
a  complete  equipment  of  lights  for  ilW 
inating  all  types  of  work.  Furnislffi 
in  the  studio  are  an  adroit  comhina^ 
of  “moderne”  and  more  orthodox  types, 
The  overhanging  lights  are  simple  ig 
design. 


Impressive  room  outfitted  for  photography  work  by  the  Chicago  Tribune. 
Edward  Johnson,  manager  of  the  studio,  kneeling. 


The  new  studio,  shown  above,  is  the 
latest  development  in  the  Chicago 
T ribme’s  drive  to  provide  for  its  feature 
departments  and  for  advertisers  the  type 
of  photographs  best  suited  for  news- 
paj^r  reproduction  both  in  black  and 
white  and  in  color. 

The  new  studio  occupies  the  impres¬ 
sive,  high-ceilinged,  air-conditioned 
room  which  housed  the  Tribune  histor¬ 
ical  museum  during  A  Century  of  Prog¬ 
ress  exhibition.  It  is  72  feet  in  len^h 
and  33  feet  in  width,  with  a  ceiling 
which  rises  20  feet.  Its  flat-white  walls 
are  flooded  with  light  which  enters  on 


three  sides  through  sixteen  arched  win¬ 
dows  extending  from  floor  to  ceiling. 
Daylight  is  controlled  by  adjustable  dra¬ 
peries  made  of  a  heavy  woolen  fabric 
dark  red  in  color. 

With  2,376  square  feet  of  floor  space, 
the  layout  in  addition  to  the  main  studio 
includes  dressing  rooms,  reception  hall 
and  two  dark  rooms— -one  especiallv 
e<iuipped  to  handle  color  work  and  one 
for  black  and  white. 

Cameras,  lenses  and  other  accessories 
were  selected  to  fit  the  particular  needs 
of  the  studio  in  producing  photographs 
for  use  in  the  fashion,  drama,  society 


STONE  NOTES  COMEBACK 

Foreign  and  Domestic  Demands  1^ 
creasing  Labor  Employment 

The  Duplex  Printing  Press  Co, 
Battle  Creek,  Mich.,  has  received  saefa 
substantial  press  orders  from  fortign 
countries  in  the  last  several  weeks,  lod 
has  experienced  such  activity  in  the 
domestic  field  that  steady  additions  to 
the  payroll,  have  been  necessitated  ac¬ 
cording  to  a  statement  issued  recently 
by  I.  K.  Stone,  president. 

“This  will  probably  continue  for  a 
little  while  until  the  peak  of  this  im¬ 
mediate  fall  foreign  pressure  is  over," 
Mr,  Stone  said.  “In  fact,  the  pressare 
for  these  current  orders,  making  s|k- 
cial  load  at  this  time,  is  such  tl^  tk 
company  besides  adding  men  is  ooo- 
templating  a  return  for  a  while  to  iti 
old  nine-hour  basis  of  operation  in  «- 
der  to  get  the  work  out  on  time,  mean¬ 
ing  higher  pay.” 

“This  information  is  interesting  as  the 
Duplex  Printing  Press  Company  has 
been  one  of  those  to  suffer  severely 
under  the  dearth  of  durable  goods  ac¬ 
tivities.  It  is  a  well  recognized  fact  that 
in  the  durable  goods  line  this  particniar 
type  of  business  is  one  of  the  slowest  to 
come  back.  The  activity  from  abr^ 
seems  to  indicate  that  those  foreign 
nations  which  went  into  decline_  6nt 
are  coming  out  substantially.  It  is  an¬ 
ticipated  that  in  the  same  way  the 
mestic  business  will  be  picking  tip  in 
substantial  volume ;  indications  are  al¬ 
ready  present,”  he  said. 


CONVINCED... 

THAT  CENTRIFUGAL  FORCE 
PREPARES  MATS  MORE  NEARLY 
PERFECT  THAN  ANY  METHOD 

THE  BOSTON  HERALD-TRAVELER 

INSTALLS  THEIR  SECOND 

FORM-O-SCORCH- 

THE  NEW  MODEL  “SE”.  WRITE 
FOR  DETAILS. 

AMERICAN  PUBLISHERS  SUPPLY- Box  131,  West  Lynn,  Mass. 
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No  Other  Proof  Can  Equal 


the  Proof  of  Performance 


The  Story  of.  General  Electric's 
Printing  Equipment  old  Service 


In  1909,  General  Elec* 
trie  pioneered  the 
double-motor  a-c. 
drive  (threading 
motor  shown  at  left)— 
one  of  many  G-E  con¬ 
tributions  to  the  print¬ 
ing  art 


General  Electric  re-  1 
search  engineers  keep  | 
G-Eequipmentsa  step  j 
ahead  i  n  conven  ience,  • 
reliability,  and  econ-  j 
omy  of  operation  j 


neral  Electric 
makes  a  complete  line 
of  press  drives  and 
control — you  get  the 
that  best  meets 
your  requirements 


Every  day,  in  more  than  900  newspaper  plants 
throughout  the  United  States,  General  Electric 
press  drives  and  control  are  performing  efficiently, 
dependably,  and  economically. 

This  daily  record  of  successful  service  is  the  best  testi¬ 
mony  to  the  efficiency  and  economy  of  G-E  press-drive 
equipment.  It  is  a  record  that  is  being  written  in  small 
plants  and  large  plants,  with  a-c.  and  with  d-c.  power 
supplies,  on  the  latest-model  high-speed  presses  and  on 
presses  which  have  seen  many  years  of  service. 

If  your  pressroom  is  already  equipped  with  G-E  press 
drives  and  control,  you  know  that  G-E  equipment  pays 
dividends  in  efficiency  and  economy  of  operation.  If  it  is 
not  so  equipped,  investigate  the  advantages  that  G-E 
equipment  and  G-E  service  offer  you.  Get  in  touch  with 
the  G-E  office  nearest  you,  or  write  General  Electric, 
Dept.  6  -201,  Schenectady,  N.  Y. 

In  addition  to  press  drives  and  control,  General  Electric 
manufactures  a  complete  line  of  switchboards,  trans- 
formers,  cable,  electric  heating  devices,  and  other  elec¬ 
tric  equipment  for  newspaper  plants. 


General  Electric  sales 
Sngineers  are  thor¬ 
oughly  experienced — 
they  are  ready  to 
serve  you — help  you 
solve  your  press-drive 
problems 


A  nationwide  system 
of  sales  offices,  ware¬ 
houses,  and  service 
shops  is  maintained 
by  General  Electric 
— prompt  service  is  as 
close  as  ypur  tele¬ 
phone 


In  hurtdreds  of  news¬ 
paper  plants.  G-E 
press-drive  ana  con¬ 
trol  equipments  sup¬ 
ply  the  driving  power 
to  print  editions  run¬ 
ning  into  miiltons  of 
copies  daily 
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BUILDING  ACTIVITY 
STIRS  CALIFORNIA 


Two  Now  Nowspopor  Plants,  Pur- 
cl»*ao  of  Sites  for  Two  More,  and 
Remodeling  of  Four  Buildings 
Rerealed  by  Publishers  Assn. 


Two  new  newspaper  homes,  purcliase 
of  sites  for  two  more,  the  remodeling 
of  four  buildings  and  le'^sing  of  new 
quarters  for  another  California  paper 
are  revealed  in  a  survey  made  by  the 
California  Newspaper  Publishers  Asso¬ 
ciation. 

Plans  for  immediate  construction  of 
new  quarters  are  revealed  by  Mr.  and 
Mrs.  Percy  Whiteside,  ow”'*'-«  of  the 
Tulare  Times  and  Advance-Register. 
The  estwood  Hills  Press,  published 
by  B,  C.  Wanglin  and  A.  C.  Waite,  is 
now  building  a  new  home. 

Sites  for  new  new.spai)er  structures 
have  been  bought  by  Mr.  and  Mrs.  E. 
J.  Moore  of  the  Lakeport  Press  and 
Record  and  by  Frank  Collins,  publisher, 
the  San  Marino  Tribune. 

The  Anaheim  Evening  Bulletin,  pub¬ 
lished  by  Mr.  and  Mrs.  Lotus  H.  Lou¬ 
don,  and  the  Anaheim  Gazette,  managed 
by  Theodore  Kuchel  for  the  Henry 
Kuchel  estate,  recently  moved  into 
newly  remtxleled  and  more  commodious 
quarters.  The  Elsinore  Leader-Press, 
Joseph  Frishman,  publisher,  and  the 
Orland  Unit,  H.  M.  Keene,  publisher, 
also  are  now  in  newly  remodeled  struc¬ 
tures.  The  LaHabra  Star  has  leased 
the  former  city  hall  at  LaHabra  and 
will  move  shortly.  The  Star  is  owned 
by  A.  W.  McBride  and  L.  M.  Hopper. 

The  Westwood  Hills  Press  will  in¬ 
clude  in  its  new  quarters  an  office  for 
the  California  Daily  Bntin,  student 
daily  of  the  University  of  California  at 
Los  Angeles. 


SEES  MECHANICAL  MARKET 


Three  New  Monographs  On  Color 

Constitute  Important  Contribution 


unreasonable  forecast 


IT  is  not 

that  the  three  monographs  on  color, 


formally  introduced  at  a  press  luncheon 
Sept.  12  by  the  research  laboratories 
of  the  International  Printing  Ink  Corp., 


art  it  would  be  difficult  here  to  further 
simplify,  further  qualify  their  conclu¬ 
sions.  One  could  write  a  column  or 
two  on  the  presentation,  itself  a  beauti¬ 
ful  piece  of  work.  The  most  e.xacting 


Noyes,  Appointing  Inland  Committee 

Says  Many  Contemplate  Purchases 

(Special  to  Editor  &  Publisher) 

Chicago,  Sept.  9 — .Appointment  of 
the  mechanical-production  committee  of 
the  Inland  Daily  Press  Association  has 
been  made  by  President  Linwood  I. 
Noyes,  publisher  of  the  Ironwood 
(Mich.)  Daily  Globe. 

Donald  L.  Breed,  publisher  of  the 
Freeport  (Ill.)  Journal-Standard,  has 
assumed  tbe  chairmanship,  and  mem¬ 
bers  of  the  committee  are  Alvin  Macke, 
Cape  Girardeau  (Mo.)  Southeast  Mis¬ 
sourian;  Henry  G.  Smith,  Hastings 
(Neb.)  Tribune  and  Merle  Slane, 
ETynston  (Ill.)  News-Index. 

‘  Inland  members  in  the  twenty  mid- 
western  states  anticipate  an  era  of  great 
advancement  in  the  mechanics  of  news¬ 
paper  production,”  said  Mr.  Noyes,  “and 
therefore  this  committee  has  been  set 
up  to  further  the  interchange  of  infor¬ 
mation  on  new  developments  and  im¬ 
provements.  A  considerable  number  of 
our^  members  are  considering  new 
^uipment  and  additional  mechanical 
improvements.” 


cial  purposes  will  be  widely  extended. 

Interestingly,  the  Monographs  tackle 
the  problem  of  color  from  the  bottoei 
up  yet  could  not  be  considered  beneath 
the  study  of  the  most  aavance  expert 
in  the  use  of  color,  regardless  of  hk 
knowledge.  Although  even  the  casual 
reader  would  learn  much,  the  value  of 
the  Monographs  will  be  in  direct  reb- 
tionship  to  the  readers  dependence  iqioa 
the  use  color  as  a  vocation  or  avoca¬ 
tion,  partial  or  wholly. 

The  mailman  will  bring  a  copy— for 
ten  dollars. — B.  C. 


Charles  R.  Sherman  of  the  International  Printing  Ink  Corporation  presents  to 
Tom  Cordis  and  John  B.  Curry  the  first  two  monograph  copies.  This  picture 
was  taken  during  the  16th  annual  convention  of  Printing  House  Craftsmen  in 
Cincinnati.  August  28,  where  Mr.  Cordis  was  elected  to  succeed  Mr,  Curry  as 
president  of  the  group. 


NEWSPAPERS  BUY  INTERTYPES 

Recent  newspaper  installations  of 
Intertypes  ZXcfroiV  IVctuj,  one  Model  G ; 
Bay  City  (Mich.)  Tim.es,  one  Model  B; 
Cincinnati  Enquirer,  two  Model  C’s; 
Huntington  Park  (Calif.)  Signal,  one 
Model  G;  lozva  City  Press-Citizen,  one 
Model  G ;  Bunting  Publications,  Inc., 
Chicago,  one  Model  C;  New  Britain 
(Conn.)  Herald  one  Model  G;  Nor¬ 
folk  Newspapers,  Inc.,  one  Model  G; 
Pittsburg  Sun-Telegraph,  one  Model 
G;  San  Francisco  Examiner,  five 
Model  Cs,  one  Model  H;  Seattle  Star, 
one  Model  G;  Terre  Haute  Advertiser- 
Reporter,  one  Model  C;  Capper  Pub¬ 
lications,  Topeka,  Kans.,  two.  Model 
G’s;  White  Plains  (N.  Y.)  Reporter, 
one  Model  C.  All  but  two  of  these 
Intertypes  were  equipped  for  automatic 
qittdding  and  centering. 


USING  LARGER  TYPE 

The  Detroit  News  is  using  a  larger 
size  type  for  the  body  of  its  stories, 
and  has  changed  its  page  one  style. 


will,  if  the  ideas  contained  therein  are 
sufficiently  circulated,  do  more  for  the 
cause  of  color  in  printing  than  any 
other  single  effort  of  the  decade. 

“Color  Chemistry,”  “Color  as  Light” 
and  “Color  in  Use”  are  the  most  amaz¬ 
ing  combination  of  insight,  study,  vision 
and  good  sense  that  has  been  offered 
to  the  printing  trade,  including  news¬ 
papers,  in  many  a  moon.  Small  won¬ 
der  when  one  considers  the  months, 
even  years,  of  painstaking  inquiry  into 
the  problem  of  color  in  advertisements 
and  illustrations  which  the  laboratory 
expert  of  this  concern  have  conducted. 

The  principal  purpose  of  this  week’s 
luncheon  was  to  introduce  the  mono¬ 
graphs  to  the  press.  Sixty  representa¬ 
tives  of  various  organizations  were  pres¬ 
ent  to  hear  A.  Wallace  Chauncey,  I  PI 
vice-president,  outline  the  complicated 
negotiations  which  led  up  to  the  pub¬ 
lication  of  the  trilogy.  Mr.  Chauncey 
read  several  letters  from  a  number  of 
the  country’s  biggest  executives  praising 
the  effort  and  citing  the  wide  possibili¬ 
ties  the  books  possess. 

Prof.  Arthur  C.  Hardy,  Massachusetts 
Institute  of  Technology,  commented  on 
the  newsworthiness  of  the  I  PI  presenta¬ 
tion,  praised  the  “balance”  of  the  treat¬ 
ment  afforded  color  in  the  monographs 
and  outlined  as  their  main  benefit  the 
arrival  at  some  common  color  language. 

Raymond  Loewy,  one  of  the  country’s 
leading  industrial  designers  and  the  man 
now  designing  a  group  of  streamline 
trains  for  the  Pennsylvania,  said  the 
monographs  were  a  vital  contribution 
to  the  designing  profession  and  that  he 
intends  to  make  valuable  use  of  them. 

The  last  luncheon  speaker  was  How¬ 
ard  Ketchum,  color  expert  and  color 
advisor  to  tl>e  auto  division  of  Du  Pont, 
who  said  that  the  place  of  color  in 
merchandise  would  be  strengthened  by 
the  Monographs. 

Representatives  of  many  interests  at 
the  luncheon  expressed  amazement  at 
the  typographical  perfection  of  the 
monographs.  Ten  thousand  books  were 
printed. 

Unfortunately,  the  books  do  not  lend 
themselves  to  review.  They  are  their 
own  best  examples  of  the  technique  and 
application  which  they  suggest,  but  be¬ 
cause  they  are  the  concise,  but  complete, 
outline  of  much  existing  data  on  color 
as  chemistry,  physics,  psychology  and 


CO.-OP.  ENGRAVING  GROWS 


Four 


register  and  printing,  the  finest,  refined 
typography  are  always  in  evidence. 
Some  of  the  pages  required  twelve  im¬ 
pressions. 

Truly,  as  the  I  PI  says,  these  three 
books  are  tools  as  well  enlightening  dis¬ 
cussions  of  repeatedly  reviewed  findings 
of  expert  physicists,  chemists  and  de¬ 
signers. 

In  content,  but  not  appearance,  the 
monographs  are  elaborations  of  the  ma¬ 
terial  contained  in  three  pamphlets  re¬ 
leased  at  the  Graphic  .Arts  meeting  last 
spring  in  Cincinnati.  These  were  briefed 
in  Editor  &  Publisher.  Together 
they  present  a  solution  to  the  present 
situation  in  which  well  rounded  knowl¬ 
edge  of  color  is  rare,  even  among  those 
who  use  color  in  their  business. 

The  monographs  seek  to  arrive  at  a 
common  language  in  which  the  chemist, 
the  psychologist,  the  physicist,  the 
printer  and  the  advertiser  can  intelli¬ 
gently  converse.  To  each  of  these  classes 
color  has  a  different  meaning,  but  the 
Monographs  point  out  that  if  these 
meanings  can  be  given  a  common  basis, 
the  use  of  color  as  a  scientific  art  which 
can  be  put  to  entertainment  or  commer- 


TINGUE 

PRESS  BLANKETS 

FELT 

Coating  by  Dupont 


TINGUE 

DRAW  SHEET 


TINGUE 

CUSHION-CORK 


TINGUE,  BROWN  &  CO. 


CMCAOO  NCWyOK 

1117  WabMh  Av«.  110E.1MSL 


Oklahoma  Dailie*  Inaugnraii 
Joint  Department 

Four  Oklahoma  daily  newspapen 
have  joined  in  the  purchase  and  opera¬ 
tion  of  an  engraving  plant  whiiih  ii 
located  in  the  office  of  the  IFcttwii 
Times-Dcmocrat. 

The  cooperating  newspapers  and 
their  publishers  are:  Setnimle  Pro¬ 
ducer,  James  T.  Jackson;  HoldemHlt 
Daily  Ne7i's,  Tom  R.  Phillips;  Okemak 
Daily  Leader,  Glen  Strong;  and  \9t- 
woka  Times-Democrat,  Robert  V. 
Peterson. 

.All  four  towns  are  located  close  to¬ 
gether,  and  while  they  are  compethm 
to  some  extent  in  circulation,  the  pub¬ 
lishers  felt  this  was  no  hindrance  to 
successful  operation  of  the  plant. 

,A  young  man  will  devote  all  his  time 
to  making  engravings  for  the  news 
pages  and  also  for  advertising  promo¬ 
tion  purposes. 

The  Wewoka  paper  already  has  its 
own  camera  and  the  other  papers  will 
purchase  photographic  equipment  sooo. 
The  publishers  estimate  that  an  aven^ 
of  10  cuts  a  day  can  be  produced,  whid 
will  mean  IS  pieces  of  local  art  for 
each  paper  every  week. 


3 
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Competent  sales  and  service  represent¬ 
atives  are  located  in  principal  cities. 

Ideal  Roller  &  Manufacturing  Co. 


NEW  YORK 


rcgwtered  trademark  of  Du  Pont. 


The  show  must  go  on! 


IDEAL  DX  Synthetic  Newspaper  Rollers,  made  of  odor* 
less  Du  Prene*,  are  our  contribution  to  better  and 
smoother  performances.  Just  as  rubber  rollers  adapted 
to  high-speed  presses  replaced  the  troublesome  glue 
rollers,  IDEAL  DX  Synthetic  Newspaper  Rollers  are  now 
replacing  rubber  rollers  with  their  attendant  drawbacks. 

In  addition  to  having  all  the  advantages  of  rubber,  DX 
Rollers  do  not  have  to  be  broken  in.  They  have  a  glass 
finish  and  therefore  turn  out  sharper,  clearer  prints.  Their 
freedom  from  swelling  eliminates  frequent  regrindings. 
This  means  that  no  resetting  is  necessary  if,  for  instance, 
in  case  of  a  wrap,  a  roller  has  to  be  replaced  with  another 
at  a  crucial  moment. 


No  matter  what  the  difficulties  nor  how  crude  the  fin¬ 
ished  product,  American  newspapers  have  seldom  missed 
a  scheduled  performance  since  Benjamin  Harris  issued 
the  "Publick  Occurences  both  Foreign  and  Domestick”  in 
Boston  on  September  25,  1690.  But  in  addition  to  this 
spirit  that  ”the  show  must  go  on”  is  now  added  the  con¬ 
viction  that  it  must  be  the  best  show  possible. 

Let  IDEAL  DX  Synthetic  Newspaper  Rollers  bring  out 
all  the  refinements  of  makeup,  fine  illustrations,  attrac¬ 
tive  headlines  and  spicy  leaders  which  you  have  taken 
so  much  pains  to  perfect.  __________ 


X 
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Many  Hints  for  Stereotypers  In 

ISew  Manual  By  Qualified  Expert 

At  rwTf'  iru'i  j  /  i  l  .  7  dustry  and  of  their  possibilities.  Part 

LUNO-bh.LT  need  for  die  gath-  right  direction  and  proved  an  advantage  contains  an  outline  of  the  History 


of  the  ablest  operators  and  equipment 
engineers. 

In  the  introductory,  Mr.  Goggin  de¬ 
scribes  the  various  branches  ot  the  in- 


PAPER  IN  NEW  HOME 


eriiig,  organization  and  correlation  in  providing  the  desired  temperature.’ 


of  knowledge  and  practice  in  tlie  Held 
of  stereotyping  is  amply  satislied  in  Uie 
new  Manual  ot  bici  cotyping,  written 
by  Josepn  ooggin,  and  just  puDlisiied  by 
the  author  and  printed  at  uie  plant  of 
Kable  brothers  Co.,  Mt.  Morris,  111. 

There  are  in  operation  more  natural 
laws  tunuainental  in  the  process  of 
stereotyping  uian  in  most  ot  tlie  other 
allied  printing  arts,  yet  they  are  not 
commonly  known.  Ihe  autnor  of  tne 
Manual  in  publishing  his  work  en¬ 
deavors  to  bring  about  a  better  under¬ 
standing  of  tliese  natural  laws  amonj. 
the  tieid  tliat  the  combination  of  theory 
and  practice  will  improve  the  perform¬ 
ances  of  stereotyping.  A  more  intimate 
knowledge  of  the  process  among  the 
publishers  and  their  representatives  will 
contribute  in  securing  desirable  improve¬ 
ments  in  printing  tlie  newspaper,  he 
feels. 

The  widest  range  of  control  in  printing 
appearances  is  with  stereotype  duplica¬ 
tion.  There  are  literally  thousands  ol 
combinations  wherein  directly  opposite 
ructions  may  be  so  compensated  that 
apparently  identical  results  may  be  ob¬ 
tained,  Mr.  Goggin  points  out. 

The  cold  process  of  steretotyping,  the 
dry  mat,  altered  many  of  the  existing 
natural  laws  and  increased  responsibil¬ 
ities  for  both  the  publisher  and  the 
stereotyper.  However,  the  new  process 
offered  compensating  advantages  with 
expert  manipulation  wherein  tiieory  w. 
essential  to  accompany  the  practice. 
This  _  made  practicable  a  manual  or 
technical  treatise  sufficiently  complete  to 
assist  practice  with  the  theoretical  con¬ 
siderations  involved. 

The  book  is  replete  with  concrete 
examples  ot  good  and  bad  practice,  as 
seen  in  the  experience  of  Mr.  Oogy. 
and  there  is  no  evidence  of  dogma. 

Here  is  the  type  of  treatment  tli. 
autlior  gives  this  subject — one  of  the 
many  tips  on  time,  money  and  labor 
saving  short-cuts  he  told  in  tlie  Manual. 
In  discussing  the  cracking  of  metal  pots, 
Mr.  Goggin  says  that  the  most  conimo.. 
reason  is  melting  the  alloy  rapidly  at  the 


“The  newspaper  in  Fremont,  Neb., 
troubled  with  a  rough  surface  inside  the 
throat  keeps  it  treated  regularly  each 
month  by  forcing  600\V  oil  up  into  the 
throat  with  a  bicycle  pump  on  Satur¬ 
day  afternoons,  which  is  allowed  to 
remain  until  the  following  after¬ 
noons.  .  .  .” 

These  are  hit  and  miss  examples  of 


of  Steretoyping. 

Part  two  describes  the  equipment  in 
use  with  suggestions  and  recommenda¬ 
tions  for  improvements.  Part  three 
describes  materials  with  an  unbiased 
review  of  their  compositions  and  per¬ 
formances.  Part  four  contains  a  de¬ 
tailed  story  of  the  manipulations  of  the 
processes  with  questions  and  answers 
covering  every  known  failure,  its  cause 
and  corrections.  Methods  of  color  regis¬ 
ter,  flat  casting,  plating  of  stereotyjies, 
etc.,  which  includes  discussion  on  each 
operation.  Pressure  casting  equipmen 
describes  the  equipment  of  the  more 
modern  casting.  Madison-Kipp,  Bun- 
gaytype,  Kauffman  and  Watson  pro¬ 
cesses  are  related.  A  story  on  wet  mats, 
with  formulas  suitable  for  every  pur¬ 
pose.  A  complete  glossary  of  the  terms 
with  an  encyclopedia  of  the  agents  and 
practices  of  stereotyping  may  be  found 
in  the  Manual  of  Stereotyping. 

This  book  contains  256  pages,  cov'-- 
size  6  inches  by  8  inches,  bound  in  heavy 
DuPont  Fabrikoid  stamped  with  gold 
and- is  sold,  and  published  by  the  author, 
Joseph  Goggin,  at  1751  North  Le  Claire 
Avenue,  Chicago,  for  $5. 


Joseph  Goggin 


the  practical,  technical,  readable  way 
in  which  Mr.  Goggin  writes. 

He  is  at  the  present  time  an  active 
member  of  the  Chicago  Stereotypers 
Local  of  the  I.  S.  &  E.  U.  At  one  time 
or  another  he  was  employed  at  stereo¬ 
typing  in  New  York  City,  Cleveland 
Detroit,  Los  Angeles  and  other  principal 
cities.  His  broad  experience  over  r 
period  of  many  years  enabled  him  to 
secure  the  position  of  consulting-engi¬ 
neer  and  salesman  with  one  of  the 
leading  dry  mat  companies.  In  the  past 


bottom  of  the  metal  pot  with  no  pro-  capacity  it  is  estimated 

vision  for  the  expansion  of  the  alloy.  traveled  on  an  average  ot 


LINOTYPE  INSTALLATIONS 

Linotypes  recently  have  been  installed 
by  Marysrnlle  (Cal.)  Star  (a  Model  8 
and  a  Model  14) ;  Washin^on  Press, 
Inc.,  New  Haven.  Conn.;  Kankakee 
(Ill.)  Republican-News  (Two-in-One 
Model  14)  ;  Buetia  Vista  County 
Herald,  Storm  Lake,  Iowa;  the  Shop¬ 
per,  Kansas  City,  Kan. ;  Lexington 
(Ky.)  Leader  (Two-in-One  Model 26)  ; 
St.  Paul  Review;  Reno  Printing  Com¬ 
pany,  Reno;  Rochester  (N.  H.)  Record- 
Press;  Concord  (N.  C.)  Herald-Ob¬ 
server;  Bellefontaitie  (O.)  Examiner; 
Daily  Legal  News.  Cleveland  (a  Model 
8  and  a  Model  14)  ;  Eaton  (O.)  Bul¬ 
letin,  Pataskala  (O.)  Standard;  Bell- 
wile  (Tex.)  Times;  Houston  Shopping 
News  (two  Model  14s)  ;  Waco  (Tex.) 
Record;  Fredericksburg  (Va.)  Free 
Lance-Star;  Walla  Walla  (Wash.)  Btd- 
letin-Union  (Two-in-One  Model  14) ; 
Algoma  (Wis.)  Record-Herald. 


Pioneer  Oklnhomn  Uaily  l-tnei  i|. 
Page  Congratulatory  Section 

The  terry  tUkia.)  Journal,  whon 
history  dates  back  to  tne  opeiuiig  ot 
CheroKce  strip  on  Sept,  to,  rj. 
ceiitly  opened  a  new  uuilding  to  bo^ 
the  otfices  and  ^uipment  ot  the  entet. 
prising  daily.  The  Aug.  24  edition  con¬ 
tained  a  special  lo-page  tabloid  suppk- 
ment  with  congratulatory  messages  iroo 
hundreds  of  friends,  from  President 
Roosevelt  to  George  M’Manus,  the  local 
barber. 

.\11  equipment  has  been  moved  into 
the  new  bunding,  a  trim  one-story  stroc- 
turc.  The  Journal  has  an  eignt-pa^ 
Goss  press,  three  Chandler  and  Price 
job  presses,  one  with  Miller  feeder 
attachment,  two  Lintotypes,  two  Miller 
saws,  one  Lee  pony  press,  a  complete 
layout  of  steel  make-up  stones  and 
cabinets  and  other  accessories. 

"It  gives  me  real  pleasure  to  knov 
that  conditions  warrant  this  expansion. 
1  send  you  my  congratulations  and  ver\ 
best  wishes  for  the  continued  success  oi 
the  Journal,”  the  President  wrote. 

In  May  1925,  the  Perry  Dculy  and 
Weekly  Journ^  was  acquired  from 
E.  M.  Willett  and  C.  P.  Penfield  by 
W.  K.  Leatherock,  who  published  At 
Journal  papers  until  March,  1927,  wher. 
the  interests  were  sold  to  James  H 
Skewes  and  Ira  J.  Williams,  with  Mr. 
Williams  as  publisher. 

Williams  and  the  Skewes  interests 
published  the  Perry  Daily  and  Weddy 
Journal  until  May,  1933,  when  Mr. 
Leatherock  purchased  the  Journal  pub¬ 
lications  again. 


JOB  EQUIPMENT  BOUGHT 

He*7ugg7sts"**thatTs*mooth'taoere^  fifty  thousand  miles  annually  throughout  ,  Washington  (Wis.)  Pt/of 

xie  suggests  mat  a  smootli  taperecl  steel  countrv  visitinn  steretovne  foundries  purchased  the  equipment  of  the 

pm  should  be  suspended  vertically  in  ®  Fehlandt  loh  offire  anH 


COLOR  LISTING  CORRECTIONS 

In  the  July  Equipment  Review  of 
Editor  &  Publisher  a  listing  of  rim-of- 
paper  color  newspapers  was  printed,  i 
request  being  made  that  corrections  or 
changes  be  forwarded  to  Editor  &  PiA- 
lisher.  Following  are  the  accumulated 
corrections  and  changes  during  the  past 
month :  The  St.  Paul  Daily  Nem  is 
equipped  to  offer  black  and  one,  two  or 
three  colors.  The  Denver  Rocky  Mom- 
tain  News  prints  full  color,  black  and 
one,  two  and  three  colors.  The  Let 
Angeles  Herald  and  Express  is  equipped 
to  run  full  colors.  The  Vicksburg  Put 
and  Herald  are  equipped  to  do  black  aid 
one,  two  or  three  additional  colors. 


the  metal.  The  pin  should  be  Ioiik 
enough  to  reach  into  the  alloy  to  the 
bottom  or  nearly  to  the  bottom  of  the 
pot  and  project  above  the  surface  wliiw 
the  alloy  is  solidifying.  A  pin  witli  a 
square  head  can  be  turned  easily  in  the 
cold  alloy  with  a  wrench  and  lifted  out, 
leaving  an  opening  into  which  tlie  multe. 
metal  can  expand. 

Or  another  one  or  two,  at  random ; 

“The  cork  is  not  benefitted  by  heating 
it.  The  action  of  heat  on  the  binder, 
unless  very  moderate,  invites  early 
separation  and  increases  the  variation  in 
the  structure  of  the  blanket.  With  high 
enough  heat  the  binder  will  come  to  th 
surfaces  of  the  cork.  Moderate  heat, 
about  115  degrees  F.,  restores  a  tem¬ 
porary  buoyance  which  is  quickly  re¬ 
duced  to  the  degree  existing  beLire  the 
cork  was  heated.  The  danger  of  in¬ 
creasing  the  spotty  areas  which  have 
variations  in  resistances  makes  any  form 
of  heating,  however  moderate,  objec¬ 
tionable.” 

“Whenever  it  is  not  convenient  to  re¬ 
move  dried  proofing  ink  from  the 
printing  surfaces,  it  is  advisable  to  oil 
the  surfaces.  Copious  doses  of  oil  are 
objectionable.  It  is  suggested  that  a 
piece  of  felt  blanket  be  glued  on  a  wood 
block  or  a  plane  block  and  saturated 
with  a  mixture  of  oil  and  kerosene,  or 
a  very  thin  oil.  It  should  be  rubbed 
lightly  over  the  printing  surfaces  of  the 
form.  A  few  drops  of  oil  added  to  the 
feh  from  time  to  time  will  suffice.” 

“In  several  newspaper  offices  a  plan, 
adopted  by  the  Pittsburg,  Kan.,  pub¬ 
lications  to  place  temperature  gauges  on 
Mie  return  lines  of  the  water  of  th<» 
asting  box,  is  used.  It  is  a  step  in  the 


Some  important  developments  such 
as  the  rubber  creejjer  moulding  blanket 
and  floating  asbestos  cloth  cover  for 
the  twin  operations  in  drying  and  posi¬ 
tioning  the  moulds  were  introduced  to 
the  processes  largely  by  the  efforts  of 
Mr.  Goggin. 

The  author  acknowledges  liberal  as¬ 
sistance  of  many  of  the  best  exjierts 
available.  The  Manual  of  Steretotypin" 
has  been  years  in  preparing,  Mr.  Goc"' 
told  Editor  &  Publisher,  and  may  be 
said  to  represent  a  composite  of  man 


Fehlandt  Job  office  and  has  combined 
the  two  shops  at  the  Pilot  building.  The 
Fehlandt  Job  office  was  the  outgrowth 
of  the  Port  Washington  Zeitung,  estab¬ 
lished  in  1855  by  Adolph  Heidkamp. 
The  equipment  is  valued  at  several 
thousand  dollars. 


Attempts  at  Copying 

Vulcan  Products 


are  flattering  to  us  but  unfair  to  news¬ 
paper  pressmen.  For  GENUINE  Vulcan 
Felt  and  Non-Felt  Press  Blankets,  E.  D. 
Blankets,  Draw  Sheets,  Underpacking, 
Inking  Rollers,  and  Buckle- Proof  Mold¬ 
ing  Blankets,  address  .  .  . 


VULCAN  PROOFING  CO 


•-tjSiKSi.  3r  i(l/r,N  Y. 

Ai*!-  B».Dm 


Put  Wood  Dry  Mats  Into  Your 
Picture  of  Better  Fall  Business 


IF  all  the  predictions  come  true,  there  will  be  a  decided 
increase  in  advertising  through  the  fall  months.  Are 
you  ready? 


Newspaper  plants  equipped  with  Wood  Dry  Mats  are 
geared  for  the  greater  volume.  They  will  handle  it  more 
easily  for  their  plants,  with  more  satisfactory  printing 
for  their  advertisers. 


You  can  test  these  plain  statements  by  testing  Wood 
Dry  Mats  in  your  own  plant.  Let  us  send  you  a  free 
sample  lot. 


FLONG  OHtPORAnON 

HOOUCft  BUXS.  N.Y. 
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ROBUCK  IN  NORTHWESTERN  OHIO 

Ralph  Robuck,  Intertype  representa¬ 
tive,  has  been  transferred  from  Iowa  to 
Northwestern  Ohio,  now  sharing  the 
Buckeye  territory  with  F.  VV.  North- 
more.  Before  going  with  Intertjrpe, 
Robuck  travelled  for  the  Western 
Newspaper  Union. 


1 


XI 


trade  paper  changes  hands 

H.  L.  WilIiain»on  New  Owner  of 
“Printing  IndiMtry” 

Purchase  of  the  Printing  Industry 
magazine,  one  of  the  more  important 
^rican  trade  publications  m  the 
graphic  arts  field,  by  H  L.  William- 
!on  publisher  of  National  Printer  Jour¬ 
nalist,  and  president  of  the  Hartman- 
Jefferson  Company,  was  announced  re¬ 
cently  in  Springfield,  llj. 

This  magazine,  which  is  national  in  cir¬ 
culation,  has  been  published  in  Chicago, 
but  with  the  change  in  ownership  the 
publication  offices  are  being  removed 
to  Springfield,  and  the  iieriodical  will 
be  printed  in  the  Hartman- Jefferson 

***^he  same  executives  will  handle  both 
the  National  Printer  journalist  and  the 
Printing  hiAustry— Illinois  State  Regis¬ 
ter,  Springfield,  July  14,  1935. 

letterhead  contest 

Winning  De*igns  Will  Go  on  National 
Tour 

Anyone  in  the  United  States  or  Can¬ 
ada  interested  in  the  graphic  arts  is 
eligible  to  compete  in  the  recently  an¬ 
nounced  competition  to  design  a  letter¬ 
head  for  the  American  Institute  of 
Graphic  Arts.  Details  may  be  had  by 
writing  the  Institute  at  125  E.  46th 
Street,  New  York  City.  First  prize  will 
consist  of  a  year’s  honorary  membership 
in  the  Institute,  or,  if  the  winner  should 
already  be  a  member,  an  extension  of 
membership  without  dues  for  one  year. 

In  addition,  five  honorable  mentions 
will  be  awarded.  The  six  designs  winning 
awards  will  be  included,  with  credit,  in 
a  special  exhibit  to  be  shown  in  connec¬ 
tion  with  the  Institute’s  annual  "com¬ 
mercial  printing  of  the  year”  exhibition, 
which  will  open  in  New  York  in 
November  and  later  go  on  tour  to  the 
principal  cities  of  the  country. 

SPEEDY  ENGRAVING  SETUP 

The  first  photo-engraving  plant  oper¬ 
ated  by  an  Oregon  newspaper  outside  of 
Portland  was  put  in  operation  August 
26  by  the  Grants  Pass  Daily  Courier. 
Equipment  arriving  on  a  Saturday  after¬ 
noon  was  set  up  by  a  staff  employe  un¬ 
trained  in  engraving  and  produced  an 
acceptable  news  photo-engraving  Mon¬ 
day. 

MUSTY  TEMPORARY  MANAGER 

Clyde  H.  Musty  has  been  appointed 
to  act  as  temporary  manager  of  the 
American  Type  Founders  Buffalo  Of¬ 
fice.  Mr.  Musty  has  been  an  outside 
salesman  with  A.  T.  F.  for  over  13 
years.  He  was  transferred  to  Buffalo 
from  the  Cleveland  territory  two  years 
ago. 

NEW  INTERTYPE  FACE 

The  Intertype  Corporation  has  an¬ 
nounced  a  newtype  face  for  newspapers 
called  Intertype  Regal,  which  is  made 
in  two  styles,  No.  1  and  No.  2,  the  latter 


nOMAS,  BAND  SAW 

In  35  seconds,  the  Rouse  Band  Saw  auto¬ 
matically  selects  slug  lengths  and  cuts  to 
measure  a  full  galley  of  slugs. 
The  projections  illustrated  above  are 
in  the  vise  jaw.  during  slug  molding, 
iney  serve  as  selector  guides,  and  help  to 
maintain  accuracy.  Send  for  details  now. 

rouse  &  COMPANY 

Ward  Street  •  Chicago,  lUinoU 


being  slightly  larger  but  in  other  re¬ 
spects  identical  with  the  No.  1.  Inter¬ 
type  Regal  is  closely  related  to  Inter¬ 
type  Ideal  News  but  is  somewhat  light¬ 
er,  with  more  white  space  inside  the  let¬ 
ters. 


PLANS  NEW  STATION 

(Special  to  Editok  &  Publishes) 

Washington,  D.  C.,  Sept.  10 — The 
Times- Dispatch  Publishing  Company, 
Inc.,  Richmond,  Va.,  has  filed  an  appli¬ 
cation  with  the  Federal  Communications 
Commission  for  permit  to  construct  a 
new  broadcasting  station  to  operate  on 
1500  kilocycles,  100  watts,  with  un¬ 
limited  time. 


NEW  ELROD  INSTALLATIONS 

Recent  Elrod  installations  by  news¬ 
papers  were  reported  as  follows  this 
week  by  the  Ludlow-  Typographical 
Company,  Chicago;  Walla  Walla 
(  Wash.)  Bulletin;  Cedar  Rapids  (la.) 
Gazette;  and  Portland  Oregonian. 

LUDLOW  EQUIPMENT  BOUGHT 

Among  newspapers  purchasing  Lud¬ 
low  equipment  recently  are  the  follow¬ 
ing;  Chattanooga  (Tenn.)  Times; 
Portland  Oregonian;  Rutland  (Vt.) 
Herald;  Savannah  (Ga.)  News  & 
Press;  Two  Rivers  (Wis.)  Reporter; 
Florence  (S.  C.)  Morning  News;  Blue 
Island  (Ill.)  Sun-Standard;  Cape  Gir¬ 


ardeau  (Mo.)  Southeast  Missourian; 
Barrett  Publishing  Company,  Olyphant, 
Pa.;  Medford  (Mass.)  Mercury;  John¬ 
son  City  (Tenn.)  Beacon;  and  Nezp 
London  (Conn.)  Day. 

MATRIX  MAKERS  OUTING 

Members  of  the  matrix  department  of 
the  Mcrgenthaler  Linotype  Company 
will  hold  their  annual  fall  outing  at 
Liberty’s  Grove,  Babylon,  L.  L,  Satur¬ 
day,  September  21.  G.  Gebhardt  is 
chairman  of  the  arrangements  commit¬ 
tee,  Frank  P2.  Norton  is  treasurer,  and 
other  members  are  John  Quadt,  Frank 
Sanders  and  Henry  Hochuli.  Wesley 
Truesdell  is  superintendent  of  the  mat¬ 
rix  department. 


ThU  all-slag  form  of  sharp  newty  poh"" 
This  all  SI  9  1 

new  comp  .j 

supply  as  was  available  bef _ 


Improving  your  business 
by  Ludlow-equipping 
your  composing  room 


This  story  >>  told, 
by  word  and  pic¬ 
ture,  in  a  new 
broadside  just 
oil  the  press.  A 
copy  will  be  sent 
to  you  gladly 
upon  request. 


With  the  Ludlow  system  of  hand-set, 
slug-cast  composition,you  con  improve 
your  service  to  local  advertisers  cmd 
so  increase  your  volume  of  space  soles. 
From  every  font  of  Ludlow  matrices, 
your  composing  room  can  produce  an 
unlimited  number  of  lines  of  new  and 
unbroken  type  in  fine  up-to-date  Lud¬ 
low  typefaces  in  slug  form. 

At  the  same  time,  with  the  Ludlow, 
you  can  materially  reduce  the  mcm- 
hours  on  cmy  piece  of  advertising  dis¬ 
play  composition,  thanks  to  the  speed 


cmd  the  ease  of  “gathering”matrices.of 
spacing  lines  cmd  of  handling  cmd  mak¬ 
ing-up  slugs,  to  the  entire  elimination 
of  time  lost  in  hunting  for  sorts,  cmd  to 
the  simplicity  cmd  flexibility  of  Ludlow 
operation  cmd  mechemism 
The  details  of  the  Ludlow  story  of 
more  efficient  cmd  economical  compos¬ 
ing  room  operation,  which  cannot  be 
told  in  cm  advertisement,  make  thrill¬ 
ing  reading  indeed  for  the  newspaper 
publisher  who  is  seriously  interested 
in  improving  his  business. 


LUDLOW  TYPOGRAPH  COMPANY 

2032  CLYBOURN  AVENUE  +  CHICAGO,  ILLINOIS 


S«t  ia  Ludlow  Kornok  Modium  and  Karnak  Black 
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Geographical  Classification  for 

Small  Paper  Library  Outlined 

By  RALPH  J.  SHOEMAKER 

Aacittant  Librarian,  Philadelphia  Eveni^  Puhlio  Ledger 
Chairman  of  Newapaper  Group,  Special  Lilnnriea  Aaaociation 

Classification  has  always  been  CouncU — see  Coun*  Taxicabs 

the  most  difficult  problem  of  the  Def^rtment.  TheaU«" 

newspaper  librarian.  At  the  present  Kmployees  Trade 

time  there  is  a  great  diversity  of  Federal— Local 

opinion  as  to  the  correct  classification  Mayor*'””  Trees'"^' 

system  to  be  used  because  almost  every  Municipal  Tunnels 

newspaper  library  has  its  own  individ-  State— Local  Divi-  rnemployment 
lal  system  of  classification  and  each  Grain' Elevators  v!ui  Statistics- 

librarian  thinks  his  the  best,  but  as  a  Gunmen  Birth,  Death,  etc. 

matter  of  fact  none  of  us  have  an  ideal  {1“'^!^?'^ 

classification.  The  reason  being,  when  ucating  Water””*** 

we  have  taken  over  a  collection  of  clip-  Histone—  Waterfront 

pings,  in  order  to  economize,  we  have  BuildmKs  Weather  Bureau 

made  only  enough  changes  to  make  it  nistoVy*"”'*  y!  W.  c. 

workable.  Homes  (Charitable,  Zoning 

However,  after  a  close  investigation,  Hosp'itair”**”*'"'^  name  of  state 

one  will  find  they  all  function  properly  Hotels  Advertisimt 

to  the  satisfaction  of  their  individual  -'srriculture 

papers  and  editors.  It  would  be  very  jn^J-tnes  (by  Names) 
impractical  to  suggest  that  all  news-  Tews  Subi^t  File 

paper  libraries  adopt  one  system,  for  Anniversaries 

in  order  to  do  this  it  would  mean  a  l^ws  Armories 

reorganization  of  all  libraries.  This  l-aw  Suits  Aviation 


BuildinKS 

Residences 


l.aw  Suits 
Libraries 


would  necessitate  not  only  a  period  of  LicenUV  Dor  etc H^nkinit  — 

years  but  it  would  be  a  great  expense  see  Subject  FBe  '  n^Ltm 

to  our  publishers,  therefore  I  believe  Lightinu  Investigi 

it  would  be  unrecognizable.  ^^Kt^'FTfe”***  Moratori 

In  former  years  the  classification  Maps  *  s'fswnsi 

committees  of  the  newspaper  group  of  -^“(kets  Brautificat 

Special  Libraries  .Association  have  Orgamza-  Birds— see 

used  for  their  reports  a  classification  Mint  Bou'ndries 

from  the  library  of  the  classification  .Missions  Bridges 

chairman.  This  year,  we  have  started  Statues,  uuiding 

a  precedent  by  presenting  a  geograph-  Morgue  nJiWiSg  : 

ical  classification  for  a  small  newspaper  Museums  Camps 

library,  which  was  not  compiled  from  ^  Yard  ‘ 

one  library,  but  was  assembled  from  Negroes  *^*FiI7~*'* 

the  opinions  of  the  committee.  Nu^n*ce^  Caves 

The  committee’s  geographical  classi-  'N'oise**~  clltHti^s” 

fication  is  in  three  divisions  for  city,  charter 

state  and  country.  It  is  complete  in  orch^tra  Churches- 

subject  headings,  but  as  time  goes  on  Cidinan.es  St'a*ti”s'tlc 

there  will  be  new  subjects  arising  Orgamzations-^ee  cides — 

which  will  necessitate  new  heads.  It  orpto'n.n*ges-^^Ue  ”  *  Annexai 

will  serve  as  a  model  or  a  foundation  Homes  Civi'l"''"se 

for  a  small  newspaper  library.  The  I’ageants— see  Sub-  Govemr 

committee  did  not  indulge  to  any  great  Paiades  '* 
extent  in  subdivisions,  as  they  must  be  Parks  ConTututH 

determined  by  the  librarian  as  the  news  Playgrounds  Contracts 

breaks.  However,  in  order  to  show  the  poilt^js  c'ountries- 

possibilities  of  subdivisions,  examples  Polling  Places 
are  given  in  the  country  division  for  Political  Parties—  Courts 
1  .1  j  Communistic 

both  the  army  and  navy.  Democratic  , 

The  members  of  the  committee  in-  Republican  Statisd* 

eluded  Ralph  J.  Shoemaker,  assistant  Democrat! 

librarian,  Philadelphia  Evening  Public  population  P®*' 

Ledger;  Louisa  Doetsch,  librarian,  Postofiice  Sh^^***,*^- 

Baltimore  News  and  Post;  Nettie  S.  p"";^ Works  Klcctkmr 

Lindsay,  librarian,  Decatur  Herald-  (juarries  Employee 

Review;  and  Marion  Koch,  librarian,  Kackcu  ernmen 

,,,  “•SiJrsr"'  F-ta”'”' 

The  classification  follows:  Railroads —  Farms— & 

NAME  OF  CITT  Consuls  slatk.‘i^  Fer”i^, 

Additions  Ptal  Estate  File  or 

Advertising  Conventions  Recreational  Board  Finances- 

Advertising  Companies  convents  Regional  Planning  Ansrop 


Telephones 

Theatres 

Trade 

Traffic 

Treasury 

Trees 

Tunnels 

I'nemployraent 

Vice 

Vital  Statistics — 
Birth,  Death,  etc. 
Wards 
Warehouses 
Water 
Waterfront 
Weather  Bureau 
Y.  M.  C.  A. 

Y.  W.  C.  A. 

Zoning 

Zoo. 

NAME  OF  ST.ATE 
-Vdvertising 
.■\griculture 
Airports 

Animals.  Wild — see 
Subject  File 
.\nniversaries 
.\rmories 
Art 

.Aviation 


Industries 

Institutions 

Insurance  Ckide 

Intestate  Law 

.1  udges — see  Courts 

l.abor 

I.aws 

I.egislature 
Librarian,  State 
Maps 
.Markets 
Militia 

.National  Guard 
Negroes 
N  e  wspapers 
Pardons 
Parks 

Pensions — see  Subject 
File 

Planning 
Poet  Laureate 
Police 
Politics — 

Communist 
Democratic 
Republican 
Socialist 
Population 
Postal  Service — see 
Subject  File 
Prisons 


Newspapers 
Nuisances — 
Noise 
Odors 
Smoke 


Playgrounds 

Police 

Politics 

Polling  Places 
Political  Parties — 
Communistic 
Democratic 
Republican 
Socialist 
Poor 


Consuls 

CciUtracts 

Conventions 


Airports  i  oiincii 

Alleys — see  StreeU 
Anniversaries  H,ii. 

Auto  Busses  _  Flections 

Electric  Service 

A  ,,™  n-1  n  1  Elevated  Railroads — 

s^^ubiert  '^Ue  Railroads 

^  Subject  Ftle  Eirplovees.  City— see 

Bakeries— see  Stores  Government 

Banks  (by  names)  Employment  .Agencies 

Bath.^  Beaches  Exhibits 

Boundaries  Explosions 

Factories — see  Indus- 

S’’*-.??®  .  ,  fries 

Building  and  Loan  Ferries 

_  ■^sf's.  Finances — 

Buildings  .\pprnprtations 

Bureaus  (not  govern-  Budget 

mental)  Ei,.g  Department 

Business  Fires 

Business  Houses  see  Floods 

Industries  Foreign  Colonies 


Prisons 
Public  Works 
Quarries 
Kackets 

Radio  Stations — see 
Subject  File 
Railroads — 

Elevated 
Stations 
Real  Estate 
Recreational  Board 
Regional  Planning 
Registration 
Rents 

Republican  Party — 
see  Politics 
Residences 
Riots 
Rivers 
Rubbish 
Saloons 
Schools — 


Code 

Department 
Investigation 
Moratorium 
State  Deposits 
Suspensions 
Beautification 
Birds — see  Subject 
File 

Boundries 

Bridges 

Buiding  and  Loan 
.■\ssns. 

Building  Program 

Camps 

Canals 

Cattle — see  Subject 
File 
Caves 

Chamber  of  Commerce 

(Tiarities 

Charter 

Churches — 

Historic 
Statistics 
Cities — 

Annexation  Plans 
Finances 

Civil  Service — see 

(Government 
Civil  Works — see  Un¬ 
employment  Relief 
Constitution 
Contracts 
Countries — 

Govt.  Reorganiza¬ 
tion 
Courts 
Crime — 

Prevention 

Statistics 

Democratic  Party — 
see  Politics 
Dicator 
Education 
Elections 

Employee* — see  Gov¬ 
ernment 
Employment 
Fairs 

Farms — see  .Agricul¬ 
ture 

Fer-ies — see  Subject 
File  or  CTity 
Finances — 
Anpropriations 
Audits 
Bonds 
Budget 
History 
Loans 
Statistics 

Taxes — see  Taxes 
Fire  Commission 
Firemen’s  .Assn. 

Fire  Protection 


Board  of  Education  Flag — see  Subject 


Cam(>aign»— 
Beautifying  City 
Safety 
Cometcries 

On.sus — see  Popula¬ 
tion 


Fountains 

Gambling 

Garages 

Garbage 

Gardens 

Gas  Service 


Chamber  of  Commeree  T 

Clurities  LIubs,  Lountrv 

Charter  Government — 

Churches  (by  names)  -Administration 
City  Planning  Boards 

Civil  Service — see  Bureaus 

Government  Cabinet 

Ouhs —  Civil  Service 

Ceuatry  Commissions 


Private 

Public 

Settlements — see  For 
eign  Colonies 
Sewage 
Sheriff 
Shipping 
Sidewalks 
Slums 

Socialist  Party — tee 
Politics 
Societies 
Society 
Stables 
Stadiums 
Statistics 

Statues — see  Monu¬ 
ments 

Stock  Brokers 
Stock  Exchange 
Stockyards 
Stores 
Storms 

Street  (leaning 
Street  Paving 
Street  Railways 
Streets 
Strikes 
Subways 
Swimming  Pools 
Taxes 


File 

Foreign  Colonies 
Forests 

Game  and  Fish 
Geology 
Government — 
Boards 
Buildings 
Bureaus 
Civil  Service 
Commissions 
Cost  of 
County 
Departments 
Employees 
Plans 

Governors— 

Cabinet 

Democratic 

Tnaugration 

Rights 

Secretaries 

Succession 

Health 

Highways 

Historic 

History 

Hospitals 

Hotels 

Housing 

Industrial 


C^tmrn^  WEEKLY  SPENDS  $S,000  I 

Courts  '  I 

Departments —  Chapel  HUI  (N.  C.)  Weekly  .  I 

etc.  Office.  Space  I 

Dicutors  An  addition  to  the  building  of  th. 

«■"  IN  Z 

Economic  Conditions  Vide  space  for  the  newspaper  s  printing 
Elections  business,  has  been  completed  at  a  Me 

ImRT-scc  Gov.  f  $5,(X)0  With  a  length  of  « 

ernment  feet  and  a  width  of  32  lect,  it 

Fascism  placed  in  front  of  the  old  (jO  x  « 

'App'roViations  building. 

It  lias  solid  brick  walls  and  a  fit*. 
®“bfs**  walls  had  to 

l»ans  be  built,  for  the  front  wall  of  the  old 

^atistics  structure  serves  as  the  rear  wall  of  the 

Five-Year  Plan  There,  are  broad  connecting  dooci, 

Foreign  Attitude  one  on  the  main  floor  and  one  in  the 
Foreign  Policy  basement,  in  spaces  formerly  occuniM 

^”AlgCTia '**"”"*  windows.  These  doors  make  the  ohl  i 

Austria  and  new  structures  a  single  unit  as  fa  1 

China,  etc.  as  use  is  concerned.  * 

^SaHon‘“  "the  Chapel  Hill  Weekly  prints  ser- 

eological  Survey  of  the  publications  of  the  University 

nvernment —  of  North  (Carolina — the  student  daih 

Buildings  (the  Tar  Heel),  the  Alumni  Review, 

E?Snomy  Carolina  Magazine,  the  Buccauea  ’ 

Employees  (comic)  and  others.  j 

Information.  Service  _ _ 

Projicrty 

Records  ELECTRA  MAKES  DEBUT 

Reorganization  ^  booklet  entitled  “Emblems  and 

jighways  Electra,’’  just  published  by  the  Mergen-  i 

loipfuU  ‘*1**®'’  Linotype  Company,  W.  A.  Dwig-  V 

lousing  gins,  designer  of  the  emblems  and  the  E 

mmigration  new  type  lace,  tells  about  the  designint 

Sdimries—  Electra.  The  emblems  originally  ap- 

NIRA— see  Subject  peared  in  the  Saturday  Review  of 
File  Literature  and  were  accompanied  bf 

—  Ai:.„.  quatrains  written  by  William  Rose 
Bpanese — sec  Aliens  iS  t  •  si*  .  ^ 

i^bor  Benet.  In  an  imaginary  and  whimsical 

.and  conversation  with  an  ancient  sage,  Mr. 

I®*®  Dwiggins  tells  how  he  planned  to  de^ 

larines  sign  a  type  face  adjusted  to  the  tempo 

ferger  Plans  of  today’,  as  designers  of  the  past  drew 

faces  to  meet  the  needs  of  their  times 
iame  Following  are  12  pt.  showings  of 

■  ational  Defense — see  Electra: 

la'inn’arpa'ri^s  ABCDEFGHITKLMNOPQ 

latural  Rescu-c?i  '  r  c\  ^ 

'ATpopri..™,.  *061234567890 

Ba«r“”  abcdefghijklmnopqrstuv’wxyz 

Casualties 

Constrnctinn  - 

K^^ers“'*  PONATH  JOINS  LINOTYPE 

Enlistments  Karl  E.  Ponath,  for  the  last  eigM 

Hfs'tory"  years  a  member  of  the  mechanical  dfr 

Insignia  partment  of  the  Longview  (Wash.) 

Maneuvers  Daily  News,  has  joined  the  sales  stal 

^riner”***  ***  Mergenthalcr  Linotype  Compaq 

Officers  in  the  company’s  Pacific  Coast  ofifk* 

Pay  and  assembly  plant  at  San  Francisoa 

Fr^rt^ons  will  be  Stationed  there  for  thra 

Reserve  months,  after  which  he  expects  to  bt 

Submarines  assigned  in  the  Pacific  Northwest  as  a 

vvli'r^rvice  representative.  Ponath  had  1^ 

Warships  in  charge  of  the  Longview  News  Lino- 

Ships.  Indiv.— A  types  for  the  last  five  years.  He  WM 

Police  ^  president  of  the  Longview  Typographi* 

Politics — see  Subject  C«ll  Union. 

File  _ 

PoMM.’se”rvice-see  CAN  FUMIGATE  FILES 

p  Subject  File  {Special  to  Editob  &  Pubusheb) 

Pa'b°ic*Works  Admin-  WASHINGTON,  D.  C.,  Sept.  9.--Printd 
istration  matter  can  be  fumigated  to  rid  it  of 

Revenue  bookworms  without  danger  or  injury  to 

Rivrrs _ see  Subject  the  documents,  the  National  Bureau  of 

Fi'e  Standards  has  determined  following  1 

R^err^'*  Highways  study.  Several  commercially  availahk 

Seal  fumigants,  known  to  be  deadly  to  ^ 

Secret  Service  structive  insects  often  associated  witk 

c?®*'  II  t.  old  books  and  documents  were  found  to 

Mar?ne— SM  Sub^  ^  harmless  to  paper.  Hydrocyanic  acid 

ject  File  gas,  carbon  disulphide,  ethylene  chlor- 

Sutistics  ide-carbon  tetrachloride,  ethylene  oxid^ 

Tariff '**icc  Subject  carbon  dioxide,  and  methyl  formatt- 

File  carbon  dioxide  were  used  without  injury 

Taxes  to  the  papers,  the  Bureau  reports. 

Territories  _ 

Titles 

Treasury  MORE  CAPACITY  IN  SPUT 

^'^AbTMin^***'  ^  ”®w  split  magazine  carrying  sixtea 

Alge*ri*a,*”ete.  matrices  to  the  channel  has  been  per 

Utiemploy’raent  fected  by  the  Intertype  Corporation.  It 

Veterans— see  Subject  is  referred  to  as  a  three-quarter  mag- 

.  .  azine,  although  its  actual  maximu* 

W«— ***'**'”*  capacity  is  four-fifths  that  of  a  standard 

Board  full-length  magazine,  being  designd 

(Bairns  for  fonts  of  1,200  matrices,  or  less,  a« 

Contracts  comj^red  with  full  fonts  of  1,5® 

matrices  carried  by  a  full-length  mag- 

Waterway!^  Sub-  with  twenty  matrices  to  the  chan- 

jeoc  FUe  Mel.  It  is  made  of  a  light-weight  aa* 

Wealth  terial. 


Publicity — see  Adver-  Fortification 


tising 

Public  Safety 
Public  Utilities 
Public  Worlu 
Races 
Railroads 
Real  Estate 
Records 
Registration 
Republican  Party — 
see  Folitics 
Rivers — see  Subject 
File 

Schools 

Social  Legislation 


Geological  Survey 
Government — 
Buildings 
Cost  of 
Economy 
Employees 

Information.  Service 
Proiierty 
Records 
Reorganization 
Health 

Highways 

History 

Hospitals 

Housing 


Societies — see  Subject  Immigration 


File 

Sterilization 
Streams — see  Rivers 
— Subject  File  File 

Street  Railways  Islands 

Taxes  Japanese — see  Aliens 

Townships  I.iibor 

Traffic  I  .and 

T  reasury  Laws 

Trees  Maps 

Trusts  Marines 

Undertakers  Merger  Plans 

Unemployment  Mints 

Vice  .Motto 

Vital  Statistics  Name 

War _  National  Defense — sei 

Commission  „  Subject  File 

Histnrv  National  Parks 

Work  Natural  Rescii-crs 

Water  Navy  _ 

,  Casualties 

Workmens  Compensa-  Construction 
Courtmartials 

NAMK  OF  COlINTsUI 
Agriculture  Heroism 

Aliens —  History 

Chinese  Insignia 

Japanese  Maneuvers 

Altitudes  Marines — see  Ma- 

Area  rines 

Army —  Officers 

Ambulance  Corps  Pay 

Appropriations  Personnel 

•■Artillery  FTomotions 

Aviatiem  Reserve 

Camps  Submarines 

Casualties  Uniforms 

Cavalry  War  Service 

Chemical  Service  Warships 

Conscription  Ships.  Indiv.— A 

Courtmartials  to  Z 

Deserters  Police 

Engineers  Politics — see  Subject 

Enlistments  File 

Expeditionary  Force  Population 
Heroism  Postal  Service — see 


Indians 
Industries — 


History 
Insignia 
Maneuvers 
Medical  Corps 
Officers 

Ordnance  Dept  . 


siona 

Pay 

Personnel 
Promotions 
Quartermaster 
Corps 
Regiments 
Signal  Corps 
Tank  Ck>rps 
Uniforms 
War  Service 
.\utomobiIes — Govt.- 
owned 
Aviation 
Border  Lines 
Border  Patrol 
Bureaus — 

Agriculture 
Aviation 
Biological 
Children’s,  etc. 
Cabinet 
Capitol 

Census — see  Popula¬ 
tion 

Chinese — see  Aliens 
Citizenship,  Naturidi- 
zation 
Coast 

Coast  Defense 
Coast  Guards 
Colonies 
Commissions 
Congrass 


Subject  File 
Prisons 

Public  Works  Admin¬ 
istration 
Reconstruction 
Revenue 


Organization — Divi-  Rivrrs — see  Subject 
sions  Fi'e 

Pay  Roads — see  Highways 


Fi'e 

Roads — see  High  way  1 

Rulers 

Seal 

Secret  Service 
Senate 

Shipping,  Merchant 
Marine — see  Sub¬ 
ject  F'ile 
Statistics 
Supplies 

Tariff — see  Subject 
File 
Taxes 
Territories 
Titles 
Treasury 
Treaties  with 
Abyssinia 
Algeria,  etc. 
Unemployment 


File 

Vital  Statistics 
War — 

Board 
(Bairns 
Contracts 
With  Austria 
With  France,  etc. 
Waterways — see  Sub 
je«  Fde 
Wealth 


/ 


SCOTT  VS.  WOOD  SUIT  PENDING  BIDS  ON  BUILDING  ASKED 

Bids  have  been  asked  for  a  new 
building  for  the  East  St.  Louis  (Ill.) 
Journal,  which  is  owned  by  the  East 
Shore  Newspapers,  Inc.  The  plans 
submitted  call  for  a  brick  and  rein¬ 
forced  concrete,  two-story  and  basement 
■  "r  'r  '  -t.  Charles  Harris 

is  the  architect. 


EXPANSION  IN  WISCONSIN 


combined  to  face  on  the  new  entrance 
lobby.  Alterations  within  the  building 
will  provide  additional  floor  space  in  the 
composing  room,  which  will  be  better 
ventilated  by  installation  of  factory  type 
steel  sash  windows.  New  office  type 
steel  sashed  windows  will  be  installed 
in  other  parts  of  the  building. 

On  the  second  floor  a  new  lobby 
will  provide  a  convenient  entrance  to 
the  news  room  and  advertising  office. 
The  advertising  department  is  to  be 
enlarged  and  the  photographic  depart¬ 
ment  located  on  this  floor.  Work  is 
expected  to  be  completed  by  the  middle 
of  November. 


The  suit  brought  by  Walter  Scott  _ _ _  _ _ „ 

&  Company  against  Wood  Newspaper  building,  98x65  feet. 

Machinery  Corporation  on  an  alleged  ■  •  ■  • 

infringement  of  patents  covering  auto-  _ 

matic  roll  pasters  is  now  pending  in  BECOMES  SEMI-WEEKLY  tW,^o' p"rovlde"increa's^' spa« 

the  New  The  Ncivberry  (S.  C.)  Herald-News  certain  departments  of  the  newsp 

Trial  has  not  -  >  ?•.  ..^  has  resumed  twice  a  week  publication  The  new  addition  will  provide  a 

will  not  be  called  tor  a  co  e  a  le  appearing  as  a  weekly  since  Jan-  main  entrance  lobby  and  a  new  can 

•  Cl  j  L  uary,  1932.  Ira  B.  and  Otto  F.  Arm-  room.  Business  and  circulation  de 

Walter  Scott,  in  a  complaint  filed  by  beij  have  purchased  the  paper  and  plant,  ment  offices,  now  separate,  are  t 
Cooper,  Kerr  &  Dunham  and  W.  L. 

Hetfield,  Jr.,  claims  that  on  May  9,  1933,  _ 

letters  patent  were  granted  to  Walter  I 
“said  inventions  in  means 


Scott  iip<m 
for  supplying  webs”  under  serial  number 
454,907,  that  they  have  “expended  large 
sums  of  money  in  making  the  inven¬ 
tions ...  profitable  to  them  and  useful  to 
the  public,”  and  that  the  defendant 
Wood  company  “in  violation  and  in¬ 
fringement  of  plaintiff’s  rights... did 
unlawfully  manufacture,  use  and  sell..: 
devices  made  in  accordance  with  and 
embodying  the  inventions  embraced  in 
and  covered  by  claims  numbered  1,  3, 
12,  16  and  18  of  said  letters  patent ...” 

The  defendant’s  reply  charges  that 
“the  said  Walter  Scott  was  not  the 
first,  original  and  sole  inventor  of  the 
alleged  improvements  in  means  for  sup¬ 
plying  webs,”  and  that  “said  patent,... 
if  construed  more  broadly  to  cover  also 
constructions  shown  and  described  in 
various  prior  patents... is  invalid  and 
void  and  of  no  effect.”  The  defendant 
claims  that  the  "purported  letters  patent 
...do  not  cover  a  valid  and  patentable 
combination,  Imt  embrace  a  mere  ag¬ 
gregation  of  elements  forming  no  true 
combination  and  having  no  cewperation 
in  a  patentable  sense,  and  are  not  pa¬ 
tentable  in  law.” 

Tlie  Walter  Scott  complaint  asks  for 
a  permanent  injunction  and  a  prelim¬ 
inary  injunction  during  the  pending  of 
the  suit 


POINTING  to  a  few  of  the 

ADVANTAGES  on  the  JVE1V 
ATF  COMPOSING  ROOM  SAW 


F.o.b. 

Elizabeth, 

N.J. 


WHAT,  NO  CHIPS? 

Of  couiie  the  ATF  Saw 
makes  chips,  but  you 
never  see  them.  The  spe¬ 
cially  designed  guard  de¬ 
flects  ALL  chips  into  the 
waste  hopper.  With  the 
blade  guard  in  place,  | 
there  are  no  flying  chips 
to  annoy  the  operator  and 
damage  other  machinery. 


YOU  ALWAYS  SEE 
WHAT  YOU’RE  DOING 

by  adjusting  the  flexible 
gooseneck  light  which 
can  be  moved  in  all 
directions. 


FINGER-TIP  CONTROL 
OF  THE  GAGE 

A  touch  of  the  thumb  and 
finger  at  the  knob  moves 
the  pliant  but  unfailing 
spring,  and  the  gage 
slides  smoothly  along  its 
bar.  Released,  it  locks 
accurately  and  perma¬ 
nently  at  any  desired  pica 
lor  y-i  pica  measurement. 
The  simple  revolving 
wheel  at  the  left  of  the 
gage  changes  the  meas¬ 
ure  in  points. 

IMAGINE  A  CLEAN 
FLOOR 

The  overflowing  chip  box 
and  the  consequent  lit¬ 
tered  floor  eliminated  by 
the  new  self-emptying 
waste  metal  hopper 
neatly  concealed  within 
the  pedestal  housing. 
|When  the  convenient 
sliding  door  is  opened, 
the  refuse  dumps  itself 
by  force  of  gravity  into  a 
utensil  or  truck.  The 
guard  which  deflects  the- 
chips  from  the  saw  blade 
into  the  waste  metal  hop¬ 
per  besides  keeping  the 
floor  clean  will  leave  cuffs 
of  the  operator's  pants 
free  from  metal  chips. 

SURROUNDING  THE 
OPERATOR  WITH  SAFETY 

Moving  sources  of  danger 
. . .  the  belt  and  the  motor 
. . .  have  been  enclosed 
within  the  pedestal  where 
they  can  do  no  harm.  The 
trimmer  knife  grinding 
wheel  and  saw  blade  are 
well  shielded.  As  well  as 
providing  safety,  these 
features  enhance  the 
saw's  appearance. 


THOSE  EXTRA  12  PICAS 

How  many  jobs  have  you 
improvised  or  used  spe¬ 
cial  attachments  for  be¬ 
cause  they  couldn't  be  . 
accommodated  with  the' 
old  60  pica  gage?  To  as-f 
sure  the  broadest  useful¬ 
ness,  the  gage  of  the  ATF 
Composing  Room  Saw 
extends  to  12  inches  . . . 
72  picas.  The  gage  has 
been  designed  also  to 
overcome  the  difficulty 
of  trimming  Ludlow  slugs 
by  accommodating  the 
overhang. 

MITERING  WITHOUT 
THREE  HANDS  I 

Mitering  of  rules,  with 
one  end  face-up  and  the 
other  end  face-down,  in¬ 
volves  no  calculations ; 
no  gage  setting.  The  rules 
locked  in  position  and 
not  depending  on  hand 
guidance  are  mitered 
with  unfailing  accuracy. 
The  device  slips  into 
operating  position  with¬ 
out  use  of  screws  or  tools. 


Fast 

WORK 


When  late  news  is  break¬ 
ing  .  .  .  the  presses  yawn¬ 
ing  for  plates  .  .  .  that’s 
when 


MORLEY 

MATS 


rintd 
it  oi 
iry  to 
au  oi 
ing  i 
lilabk 
:o  de 
witk 
ind  to 
c  add 
chlor- 
oxide 
mate 
injuo 


are  worth  their  weight  in 
platinum  I  'They  give  deep, 
clear  impressions  that  pro¬ 
duce  dean-printing  stereos 
. . .  and  require  only  mod¬ 
erate  moulding-pressure 
that  protects  type  and 
cuts;  prolongs  life  of 
moulding  blankets. 


with  your  own  inquiring  iingort.  Your 
ATF  branch  will  be  glad  to  arrange  lor 
a  working  demonstration  at  your  con¬ 
venience.  Ask  an  ATF  man  about  it. 
You'll  find  more  saw  value  than  you 
ever  thought  could  be  produced  at 
this  low  price. 


Like  all  practical  men,  you'll  appre¬ 
ciate  these  improvements  in  saw  de¬ 
sign  most  when  you  see  them  in  opera¬ 
tion;  when  you  manipulate  these  time¬ 
saving,  labor-cutting  improvements 


LETS  HAVE  LESS  NOISE 

To  promote  quiet  in  the 
printing  plant,  the  most 
noiseless  saw  possible — 
motor  mounted  in  rub¬ 
ber  to  absorb  vibration — 
spindle  mounted  in  ball 
bearings  operating  in  an 
oil  bath.  The  latter  a  great 
contribution  to  low  main¬ 
tenance  and  long  life,  as 
well  as  quiet  operation. 


Big  newspapers  .  .  .  and 
little  ones,  too  . . .  can  do 
their  best  work  with 
Morley  Mats. 


AMERICAN  TYPE  FOUNDERS 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 
York  Office,  46  East  11th  Street 


UNION  APPUES  LIMIT 
TO  JOB  SHIFTING 


as  compared  with  collective  bargainij^ 
whicn  lormed  part  ot  the  NkA. 

In  a  slashing  attack  upon  collective 
bargaining  in  the  United  States,  jiir 
Vvoil  claimed  that  such  ngnts  were 
predicated  only  upon  the  couincatioo  of 
industries  by  the  employers  themselves, 
lie  termed  the  measure  as  having  srrved 
to  organize  corporate  enterprise  into 
greater  power  than  ever  betore  asd 
completely  negating  the  power  of  labor 

Mr.  Woll  lound  labor  in  Canada  ami 
the  United  States  facing  one  of  its 
most  critical  periods  in  history  with  a 
rising  number  of  alleged  Cuvemm^ 
benehts  imbuing  labor  leaders  to  weigh 
more  carefully  than  ever  before  oe« 
social  legislation. 

He  found  two  important  flaws  in  the 
NRA — The  first  was  the  collective  bar¬ 
gaining  methods,  and  the  second  was  the 
steady  growth  of  the  company  union 
which  constitute,  he  asserted,  one  of  the 
greatest  menaces  to  trade.,  unionism  io 
North  America  today.  The  time  hat 
come,  he  warned,  for  labor  in  North 
America  to  follow  the  footsteps  of  th^ 
brethren  in  England  and  demand  a  shine 
in  the  administration  of  social  and  legis¬ 
lative  measures. 

Frank  Morrison,  secretary  of  the 


CIVIC  OFFICIALS  AT  DEDICATION 


Reaoltition  at  International  Typo¬ 
graphical  Meeting  in  Montreal  Pro¬ 
hibits  “Casual  Employment” 
in  Another  Shop 


(By  telegraph  to  Editok  &  Publishes) 

Montreal,  Sept.  10 — The  80th  an¬ 
nual  convention  will  Oe  staged  at  Colo¬ 
rado  Springs  next  year.  1  his  was 
unanimously  decided  this  morning  by 
delegates  to  the  International  lypo- 
grapnical  Union  convention  here  tnis 
weex.  One  resolution,  put  forward  by 
a  delegate  trom  Akron,  caused  much  un¬ 
favorable  comment  and  eventually  met 
with  defeat.  It  stated  that  “the  con¬ 
vention  shall,  at  3  P.  M.  on  the  fourth 
day,  go  into  executive  session  to  con¬ 
sider  the  state  of  the  union.  Prom  such 
executive  session  all  but  officers  and  ac¬ 
credited  delegates  shall  be  excluded 
and  no  verbatim  record  shall  be  kept. 

The  convention  shall  have  power  to  de¬ 
termine  what  business  shall  be  consid¬ 
ered  in  executive  session.” 

A  resolution  that  “the  expenses  of 
union  delegates  to  the  convention  shall 
be  defrayed  by  the  International  Typo¬ 
graphical  Union”  was  also  defeated  and 
was  greeted  by  much  laughter. 

The  following  resolution  was  adopted, 
but  not  until  much  discussion  had  taken 
place;  “A  regular  employe  holding  a 
situation  in  one  office  cannot  accept 
casual  employment  in  another.  For 
the  purpose  of  this  law  the  local  union 
shall  decide  what  constitutes  a  situa¬ 
tion,  provided  subordinate  unions,  to 
meet  emergencies,  may  adopt  regulations 
whereby  members  with  established 
priority  standing  in  an  office  may,  with 
permission  of  an  officer  of  the  local 
union  or  chapel  chairman,  accept  work 
in  another  office  without  loss  of  priority 
standing.” 

Through  the  limitation  of  working 
hours  unemployed  must  be  re-absorbed 
into  private  industry.  This  is  the  con¬ 
tention  of  the  International  Trade 
Union  movement,  according  to  Charles 
P.  Howard  of  Chicago,  I.  T.  U.  presi¬ 
dent,  who  addressed  the  Montreal  Ro¬ 
tary  Club  on  “Psychology  of  Trade 
Unionism.”  Mr.  -  Howard  is  presiding 
over  the  annual  meeting  of  the  union. 

“We  realize.”  he  said,  “that  this  re¬ 
quires  the  acceptance  of  an  industrial 
philosophy  that  is  new  to  those  who  are 
responsible  for  the  present  deplorable 
condition.” 

Mayor  James  Simpson,  of  Toronto, 
vice-president  of  the  Trades  and  Labor 
Congress  of  Canada,  and  for  36  years  a 
member  of  the  typographical  union,  ad¬ 
dressed  the  Monday  session,  warning 
the  delegates  that  the  increasing  applica¬ 
tion  of  machinery  to  modern  production 
was  the  greatest  threat  the  trades  union 
had  to  face  and  that  economicis  must 
keep  pace  with  scientific  achievement  if 
the  worker  was  to  receive  an  equitable  propositions.  Among  the  propositions 
return  for  his  labor.  adopted  by  the  convention  was  one  by 

At  the  outset  Mayor  Simpson  paid  Claude  M.  Baker,  vice-president,  stating 
tribute  to  President  Roosevelt’s  efforts  ‘^at  proposals  to  increase  or  decrease 
to  maintain  the  proper  relationship  be-  'o^al  dues  or  levy  a  special  assessment 


HRST  TIME  FOR  THIS 


that  labor  was  only  using  5  per  cent  of  societies  from  two  to  one  per  cent  per 
its  power  at  the  present  time  and  if  it  week.  Many  delegates  considered  the 
would  expend  itself  a  little  more  the  operation  of  these  relief  societies  or 
future  would  hold  wonderful  opportuni-  symposiums  in  print  shops  a  ready  and 
ties  for  improving  the  lot  of  the  work-  fair  means  of  obtaining  small  loans  in 
man.  times  of  need,  and  did  not  see  that  the 

William  McHugh,  Nashville,  Tenn.,  interest  rate  should  be  reduced,  since  the 
a  vice-president  of  the  International  loans  were  for  the  most  part  paid  back 
Printing  Pressmen  and  Assistants’  at  the  end  of  the  week.  Others  felt 
Union,  echoed  Mayor  Simpson’s  fear  that  a  rate  of  interest  which  represented 
that  unless  labor  took  the  proper  steps  104  per  cent  per  annum  was  extortionate 
increased  mechanization  would  create  and  while  the  system  was  in  itself  harm- 
havoc  in  its  ranks.  In  the  past  most  less,  it  ought  to  be  curbed.  The  motion 
of  the  changes  had  been  rendered  neces-  finally  adopted.  ^ 

sary  to  meet  changing  conditions,  but  The  delegates  to  the  Women  s  Aux- 
today  industry  was  being  altered  to  cut  >l'ary  31st  convention  also  opened  their 
down  labor  costs.  A.  E.  Giegenback.  proceedings  Monday  morning.  In  the 
public  printer,  Washington,  D.  C.,  also  afternoon  they  were  the  guests  of  the 
addressed  the  delegates  Montreal  Harbor  Commissioners  and 

By  noon  the  convention  then  began  were  taken  for  a  cruise  along  the  water- 
its  regular  business  sessions,  turning  to  front  on  the  commissioner  yacht,  the 
the  consideration  of  amendments  and  Hugh  Allen.  An  informal  dance 

was  arranged  for  the  delegates  to  both 
conventions  and  their  guests  in  the  hotel 
on  Thursday  evening. 

The  pension  retirement  scheme  pro¬ 
posed  by  Premier  Bennett  as  an  aid  to 
cutting  down  the  ranks  of  the  unem¬ 
ployed  was  analyzed  before  the  conven¬ 
tion,  Tuesday  morning  by  Matthew 
Woll,  vice-president  of  the  American 
Federation  of  Labor,  and  found  want¬ 
ing  in  several  respects. 

Taking  the  age  limit  figure  of  60 
(which  the  Prime  Minister  used  as  a 
figure  of  speech)  the  Labor  chieftain 
found  that  there  are  not  enough  men  of 


!mm4l»  DIE  IN  STI 


A  process  frequently  employed  in 
vertisements  was  utilized  by  the  edilv 
rial  department  of  the  New  York  Daif 
News  in  “surprinting”  banner  linei 
over  halftones  on  the  Florida  disasMi 
last  week,  as  shown  above.  This  wM 
the  first  time  this  process,  achieved  ii 
the  engraving  room  through  strippug 
on  the  line  effect  over  a  halftone,  hu 
been  used  in  editorial  matter  on  tk 
News. 


Other  feature 
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WAGES  UP  IN  MANY 
uiIEi)  IN  U.  S. 

I  South  Bend  IriDune  Ke»tore»  Typo. 

1  grepbicai  Kemunerauon  to  192S 
I  Level*  Decau»e  ot  Kising  Coat  of 
L  Living — ocaie  increase*  Noted 

I  Detinite  eviUeuce  oi  improved  condi^ 
f  tious  “1  wiueiy  scattereu  points  may  be 
ieeii  in  tne  report  oi  tne  latest  liunetm 
irom  the  ohiee  oi  tne  l^rcsioeiit  oi  tne 
Inieriiauonai  I  ypograpnicai  Union, 
wnereui  many  jumps  m  newspaper  scale 
are'  listed/ 

In  one  city,  South  Bend,  Ind.,  a  news 
piper  tooK  the  lead  tnis  week  in  an- 
•  nouncing  that  it  lias  granted  an  increase 
in  scale  to  levels  because  the  cost 
of  living  has  reacnea  the  necessary  point 
supulated  in  the  contract  between  the 
union  and  the  Uvuth  Bend  Tribune, 

F.  A.-Miller,  president  of  the  Tribune, 
in  a  letter  to  the  union,  said : 

‘it  is  a  pleasure  to  notify  you  as 
president  ot  south  Bend  Typograph¬ 
ical.  Union  No.  128,  that  with  the 
payroll  of  Sept.  16,  1935,  the  South  Bend 
Tribune  will  restore  the  wages  of  Typo¬ 
graphical  Union  members  in  the  Tri¬ 
bune’s  employ  to  the  1929  basis. 

•'We  are  doing  this  in  keeping  with 
the  contract  which  the  Tribune  has  with 
South  Bend  Typographical  Union,  No. 
128,  which  contract  permits  you  to  ope 
negotiations  for  an  increase  of  wages 
when  the  cost  of  living  reaches  a  certain 
point,  which  point  has  been  arrived  at. 
We  are  happy  to  make  this  increase 
without  official  request  from  your  union 
and  without  negotiations. 

“At  this  time  we  express  to  South 
Bend  Typographical  Union,  No.  128, 
our  very  sincere  appreciation  of  its 
1  attitude  in  respect  to  that  part  of  th'- 
J  contract  which  permitted  a  decrease  of 
j  wages  when  the  cost  of  living  dropped 
f  to  a  certain  point.  We  assure  you  it 
was  not  a  pleasure  to  take  advantage 
of  that  clause  but  conditions  made  it 
necessary.  Since  then  we  have  en- 

ideavored  to  make  increases  as  our  judg¬ 
ment  of  business  conditions  warranted. 
Now  it  gives  us  great  happiness  to  make 
the  final  restoration  to  that  period  be- 
'  fore  the  depression  appeared.  We  most 
sincerely  hope  business  improvement 
will  continue.” 

Following  is  the  Bulletin’s  list  of 
newspaper  wage  raises,  taking  effect  at 
•  dates  from  Jan.  1  to  Oct.  1 ; 

Anniston,  Ala.,  No.  419 — Increase  of 
■  hourly  rate  12  cents  and  reduction  of 
,,  hours  48  to  40. 

r  Birmingham,  Ala.,  No.  104 — Increase 
in  *i  If  hourly  rate  2  cents  and  reduction  of 
edit*'  hours  48  to  40.  (Arbitration  Award.) 

^  Brazil,  Ind.,  No.  508  —  Increase  ot 
lind  j  hourly -rate  7.1  cents  and  reduction  of 
sasten  w  hours  48  to  40. 

Chicago  (Hebrew),  Ill.,  No.  903 — In¬ 
crease  of  hourly  rate  S  cents  day  and  6.6 
cents  night.  Effective  date  of  increase 
not  given. 

Cleveland  (German  -  American),  O., 

_ i  No.  6 — Increase  of  hourly  rate  5.8  cents 

■  Jand  reduction  of  hours  45  to  37}4. 

RS  I  East  Liverpool,  O.,  No.  318 — Increase 
china,  |  hourly  rate  6.3  cents,  with  further  in- 
mpaay,  cents  per  hour  on  March  1, 

ntly  B  F  15%. 

ilishiil  f  Hutchinson,  Kans.,  No.  243 — Increase 
le:  m  hourly  rate  2.7  cents. 

.Joliet,  Ill.,  No.  194 — Increase  of 
I  hourly  rate  7  cents  and  continuation  of 
;i  40-hour  week. 

Madison,  Wise.,  No.  106 — Increase  of 
hourly  rate  8.8  cents  and  reduction  ot 
hours  48  to  40,  with  further  increase  of 
o  cents  per  hour  on  September  1,  1935. 

Manchester,  N.  H.,  No.  152— Increase 
of  hourly  rate  10.6  cents  and  reduction 
ot  hours  45  to  40. 

Marshall,  Tex.,  No.  572 — Increase  of 
’  ”1935*^^^^  2.5  cents,  effective  October 

M^ford,  Ore.,  No.  559 — Increase  of 
ourly  rate  7  cents. 

Milwaukee.  Wise.,  No.  23  — Increase 
hourly  rate  8.8  cents,  night  9.8  cents. 
Mont-.  No.  277-Increase 
nplete*  hourly  rate  4.4  cents  and  reduction 
xes  w  hours  44  to  40. 
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Monterey,  Cal.,  No.  759 — Increase  of 
hourly  rate  5  cents. 

Muncie,  Ind.,  No.  332  —  Increase  of 
hourly  rate  3.7  cents,  with  further  in¬ 
crease  of  3  cents  per  hour  on  June  30, 
1936. 

Muskegon,  Mich.,  No.  168  —  Increase 
of  hourly  rate  4  cents  and  continuation 
of  40-hour  week. 

Ponca  City,  Okla.,  No.  826 — Increase 
of  hourly  rate  2.5  cents. 

Pottsville,  Pa.,  No.  320 — Increase  of 
hourly  rate  8.7  cents  and  reduction  of 
hours  44  to  40. 

Pueblo,  Colo.,  No  175  —  Increase  ot 
hourly  rate  10.7  cents  and  reduction  of 
hours  45  to  40. 

Salt  Lake  City,  Utah,  No.  115 — In¬ 
crease  of  hourly  rate' 6.7  cents  and  re¬ 
duction  of  hours  45  to  37j4  on  time 
work  and  42  to  35  on  piece  work. 

San  Rafael,  Cal.,  No.  729 — Increase 
of  hourly  rate  2.1  cents  and  reduction 
of  hours  40  to  37}4. 

Steubenville,  O.,  No.  238 — Increase 
of  hourly  rate  10  cents  and  continuation 
of  40-hour  week,  with  further  increase 
of  2.5  cents  on  January  I,  1936. 

Superior,  Wis.,  No.  163 — Increase  of 
hourly  rate :  Day,  7  cents ;  night,  6 
cents,  and  extension  of  day  hours  35  to 

37/2. 

Topeka,  Kan.,  No.  121 — Increase  of 
hourly  rate  2.5  cents  and  continuation 
of  40-hour  week. 

Troy,  N.  Y.,  No.  52 — Increase  of 
hourly  rate  10  cents  and  reduction  of 
hours;  Newspaper,  48  to  40;  job,  44 
to  40. 

Utica,  N.  Y.,  No.  62 — Increase  of 
hourly  rate  6.3  cents  and  reduction  of 
hours  48  to  40. 

Vincennes,  Ind.,  No.  395 — Increase  of 
hourly  rate  9.4  cents  and  reduction  of 
hours  46  to  37}4. 

Wisconsin  Rapids,  Wis.,  No.  877 — In¬ 
crease  of  hourly  rate  7.1  cents  and  re¬ 
duction  of  hours  48  to  40. 


TWO  UNOTYPE  ADDITIONS 

Announcement  is  made  by  the  Mer- 
genthaler  Linotype  Company  of  a  new 
cutting  in  the  Linotype  Memphis  family 
— Memphis  Medium — to  complement 
Memphis  Bold  and  Memphis  Light,  with 
the  italic  of  all  three  weights  also  avail¬ 
able.  Here  are  samples : 

ABCDEFGHIJELMNO  123 

ABCDEFGHIJKLMNO  123 

Seven  sizes  of  Lining  Metromedium 
with  Metrothin,  and  seven  sizes  of  Lin¬ 
ing  Memphis  Bold  with  Memphis  Light 
— three  sizes  of  6  point  and  four  sizes 
of  12  point,  have  also  been  cut.  The 
following  are  two  examples  in  random 
sizes  and  weights 

AiCDEFeHIJKLMNOP«tSTUVWXYZ*lia  1 1345*7*90 

ABCDEFGHIJKLMNOPQRSTUVWXYZ&  123 
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bination  with  italic  and  small  caps,  are 
in  process  of  manufacture  and  should 
be  ready  soon. 


NEW  PLANE  PURCHASED 


Harri*burg  Telegraph  Papers  to 
Christen  Stinson  Reliant 

A  new  airplane,  a  Stinson  Reliant 
four  place  cabin  ship,  has  been  pur¬ 
chased  and  recently  delivered  to  the 
Telegraph  Newspaper  at  Harrisburg, 
Pa.,  for  use  by  these  newspapers  in 
gathering  news  and  pictures  throughout 
Central  Pennsylvania. 

A  contest  conducted  among  readers  of 
these  newspapers  resulted  in  giving  the 
ship  the  name  “Teleplane”.  Saturday, 
Sept.  14,  an  invitational  airmeet  with 
such  noted  pilots  as  ,A1  Williams,  Frank 
Hawks,  Jim  Ray  and  other  of  the  na¬ 
tion’s  leading  aviators  participating,  will 
be  held  at  the  Harrisburg  Airport  un¬ 
der  Telegraph  sponsorship.  The  new 
airplane  will  be  christened  at  that  time. 


ments  and  sizes,  including  paragon  with 
bond  and  with  italic  in  small  sizes,  Elec- 
tra,  Memphis,  lining  light  Memphis 
with  Memphis  bold,  jobbing  leaders  and 
other  special  characters,  in  addition  to 
lirbar  light  and  bold  condensed  in  the 
larger  sizes,  42  and  48  point.  'Fhe  folder, 
punched  for  inserting  in  catalog  form, 
may  be  had  by  writing  to  the  Linotype 
company. 


PLANS  12rH  ANNUAL  EXHIBIT 

The  American  Institute  of  Graphic 
Arts,  ^ew  York,  is  organizing  its 
Twelfth  Annual  Exhibition  of  Printing 
for  Commerce  to  open  in  New  York 
City,  in  November,  1935.  All  organiza¬ 
tions  and  individuals  interested,  are  in¬ 
vited  to  send  to  the  Institute  office 
examples  of  their  best  work  produced 
since  September,  1934.  The  material 
for  consideration  will  include  all  types 
of  printed  matter  produced  for  sales 
purposes — booklets,  folders,  brochures, 
books  for  advertising,  letterheads,  cal¬ 
endars,  business  eards,  labels,  etc. 


IMPROVED  INTERTYPE  LEADERS 

A  new  round-dot  leader  designed  to 
overcome  “punching  through”  on  the 
printed  page  has  been  developed  by  the 
Intertype  Corporation.  The  new  leader 
is  made  to  cast  .005  inch  below  type- 
high.  Then,  to  further  guard  against 
punch-through,  the  surface  or  face  of 
the  new  leader  has  a  flat  top  like  the 
frustum  of  a  cone. 


NEW  ELECTRA  SIZES 

The  first  number  of  the  new  series  of 
the  Colophon,  literary  and  bibliograph¬ 
ical  quarterly,  is  set  in  Electra,  the  dis¬ 
tinguished  new  face  designed  for  the 
Mergenthaler  Linotype  Company  by 
W.  A.  Dwiggins,  the  eminent  decorative 
designer  and  leter  artist,  who  also  de¬ 
signed  the  new  Colophon.  Although 
this  first  showing  of  Electra  was  limited 
to  the  12-point  size  (the  only  size  avail¬ 
able  when  the  Colophon  went  to  press), 
the  10-,  14-  and  16-point  sizes,  in  com- 


SIXTH  IN  UNOTYPE  SERIES 

There  is  available  from  the  Mergen¬ 
thaler  Linotype  Company,  29  Ryerson 
Street,  Brooklyn,  the  sixth  in  a  series  of 
folders  to  be  issued  in  advance  of  regu¬ 
lar  specimen  showings.  This  Number 
6  folder  illustrates  several  new  arrange- 


trtified 

DRY  MATS 

Rcdttcr  pressBiVM  mnld* 
ing,  sme  dme  io  scocdi* 
ing  and  cast  widi  less 
heat.  Reliafale  for  erety 
dry  mat  need 


cnrnneD  dry  mat  corporation 
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PAPER  SEEKS  STATION 

(Special  to  Editor  &  Publisher) 

Washington,  U.  C.,  Sept.  10 — The 
Champaign  (Ill.)  Netvs  Gazette  has  ap¬ 
plied  for  a-  construction  jiermit  to  in¬ 
stall  and  operate  a  radio  broadcasting 
station,  the  Federal  Communications 
Commission  has  announced.  The  ap¬ 
plicant  asks  for  license  to  operate  on 
1370  kilocycles  and  100  watts  on  un¬ 
limited  time  basis. 


SWIFT  PLANT  ENLARGED 

On  Sept.  1,  the  John  S.  Swift  Com¬ 
pany,  Inc.,  planographers,  opened  its 
fourth  plant  in  Indianapolis  at  305  Cen¬ 
tury  Building,  36  South  Pennsylvania 
Street.  This  space  has  been  completely 
remodeled  to  accommodate  an  efficient 
offset  plant,  specializing  in  the  reproduc¬ 
tion  of  printed  matter  by  the  Piano- 
graph  process.  Pianographing,  a  com¬ 
paratively  new  development  in  the 
Graphic  Arts  Industry,  reproduces 
drawings,  graphs,  charts,  copy  already 
in  print,  and  other  similar  subjects  by 
a  photo-lithographic  process,  affording 
users  speed,  quality  and  economy. 


HEADS  MAGAZINE  SECTION 

John  A.  Patten,  who  formerly  con¬ 
ducted  a  daily  column  for  the  Chatta~ 
nooga  (Tenn.)  Times,  has  been  ap¬ 
pointed  magazine  editor  of  the  Times. 
The  make-up  of  the  Times  magazine 
has  been  changed.  It  now  is  printed  in 
four,  instead  of  five  columns.  Column 
rules  have  been  dropped,  and  headlines 
have  been  completely  revised. 


MAKES  CUTS  WITH  SAW 

A  large  engraving  of  the  spring  grad¬ 
uating  class  at  the  Meriden,  Conn.,  high 
school,  made  from  a  paste-up  of  bust 
photographs,  was  cut  up  this  week  b- 
the  Meriden  Record  to  salvage  the  cuts 
of  the  individual  students  who  are  going 
to  college.  The  stunt  saved  making  a 
large  number  of  new  engravings. 


N,  W.  AYER  APPOINTED 

The  Philco  Radio  and  Television  Cor¬ 
poration  of  G.  B.,  Ltd.,  Perivale,  Eng¬ 
land,  has  appointed  N.  W.  Ayer  &  Son, 
Ltd.,  Philadelphia,  as  its  advertising 
counsel. 


MANUAL  OF 

STEREOTYPING 

A  Story  of  the  History,  Equip¬ 
ment,  Materials  and  Manipula¬ 
tions  of  Stereotyping,  including 
a  glossary  and  encyclopedia  of 
terms,  agents  and  practices 
told  in  80,000  words. 

$5  the  copy,  remittance  may 
accompany  order,  or  pay  post¬ 
man  on  delivery,  make  checks 
and  money  orders  payable  to 

JOSEPH  GOGGIN 

I7tl  North  Le  Claire  Avenue,  CHICAGO,  ILL. 


STOP  Peak  Load 
DELAY 

Perfect  organization,  and  effi¬ 
cient  equipment  in  every  other 
department  cannot  function 
properly  if  proof  press  equip¬ 
ment  is  inadequate  or  obsolete. 

Where  seconds  are  vital,  only 
the  best  proof  presses  can  be 
profitable.  The  No.  23  Vander- 
cook  Electric  Proof  FVess  has 
established  itself  for  good 
proving  at  high  speed. 

The  No.  23  Vandercook  Elec¬ 
tric  Proof  Press  produces  40 
proofs  a  minute  —  a  stick  of 
slugs  or  a  full  six  column  ad¬ 
vertisement  with  equal  facility. 

The  No.  22  'Vandercook  Elec¬ 
tric  Proof  Press,  a  companion 
machine,  is  similar  in  construc¬ 
tion.  but  smaller  in  size.  It  is 
especially  adaptable  to  proving 
galleys  of  type  and  smaller  ads. 

You  should  have  complete 
details  of  construction  of  these 
machines.  Write  today. 


Vandercook  &  Sons,  Inc. 

914  North  Kilpatrick  Avenue,  Chicago 


(  LINOTYPE-  ) 


SPEED 


News  happens  fast.  It"s  printed  fast  and  read  fast.  Be  sure  your  paper  is  s< 
in  a  face  that  is  geared  to  today's  tempo.  One  thatcan  speed  through  steret 
typing  ond  press  room ...  and  come  out  on  the  street  with  its  legibility  unin 
paired.  There  are  four  such  faces  now  available  to  you . .  .offering  o  full  rang 
of  choice  to  meet  the  varied  requirements  of  taste  or  printing  conditioni 


LIROTTPE  lOmC  No.  5 

There  are  two  hurdles  news  must  sur¬ 
mount  in  its  quick  trip  from  the  Lino¬ 
type  keyboard  to  the  reader’s  mind. 
One  is  in  the  newspaper  plant;  the 
other  is  in  the  reader’s  eye. 

Modem  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive 
the  ordeal  of  diy-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from 
thin  lines  and  delicate  seiifs.  It  must 
be  designed  with  due  regard  for  the 
slurring  effect  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect  in 
sharp  angles  and  narrow  openings. 

’The  well-designed  news  face  makes 
the  best  possible  use  of  space.  It  must 
be  compact  and  yet  not  look  crowded. 
This  is  achieved  by  careful  distribu¬ 
tion  of  the  white  space  in  and  around 
the  letter  so  that  it  actually  looks  big¬ 
ger  than  it  is.  Points  of  difference  be¬ 
tween  similar  letters  are  deftly  em¬ 
phasized,  and  the  individual  letters 


LINOTYPE  EXCELSIOR  LINOTYPE  PARA60N 

There  are  two  hurdles  news  must  sur-  There  are  two  hurdles  news  must 
mount  in  its  quick  trip  from  the  Lino-  surmount  in  its  quick  trip  from  the 
type  keyboard  to  the  reader’s  mind.  Linotype  keyboard  to  the  reader’s 
One  is  in  the  newspaper  plant;  the  mind.  One  is  in  the  newspaper  plant; 
other  is  in  the  reader's  eye.  the  other  is  in  the  reader’s  eye. 

Modern  newspaper  printing  condi-  Modern  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry -mat  stereotyping,  a  the  ordeal  of  dry-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from 
thin  lines  and  delicate  serifs.  It  must  thin  lines  and  delicate  serifs.  It  must 
be  designed  with  due  regard  for  the  be  designed  with  due  regard  for  the 
slurring  effect  of  rubber  rollers,  and  slurring  effect  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect  in  the  tendency  of  thin  inks  to  collect  in 
sharp  angles  and  narrow  openings.  sharp  angles  and  narrow  openings. 

The  well-designed  news  face  makes  The  well-designed  news  face  makes 
the  best  possible  use  of  space.  It  must  the  best  possible  use  of  space.  It 
be  compact  and  yet  not  look  crowded,  must  be  compact  and  yet  not  look 
This  is  achieved  by  careful  distribu-  crowded.  This  is  achieved  by  careful 
tion  of  the  white  space  in  and  around  distribution  of  the  white  space  in 
the  letter  so  that  is  actually  looks  and  around  the  letter  so  that  it  actu- 
bigger  than  it  is.  Points  of  difference  ally  looks  bigger  than  it  is.  Points  of 
between  similar  letters  are  deftly  em-  difference  between  similar  letters 
phasized,  and  the  individual  letters  are  deftly  emphasized,  and  the  indi- 
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Representatives  in  the  Principal  Cities  af  the  World 

Linotype  ersar  bold  cono.»  gothic  no.  13.  gothic  cono.  no  3.  metroblack  no  7  and  indicated  faces 


